Allstate Publishes 2012 Corporate Responsibility Report, “Knowledge Applied”

Today, Allstate released its 2012 Corporate Responsibility Report, titled Knowledge Applied. The
report, Allstate’s eleventh, focuses on how Allstate and its agency owners and employees turn
information, ideas and expertise into products and services that improve people’s lives.
Additionally, the report provides an update on Allstate’s progress toward its sustainability and
social impact goals.

“Allstate uses its 'knowledge for good' approach to help communities, benefit our customers,
and enhance our business," said Vicky Dinges, vice president of corporate social responsibility
at Allstate. "The results are shown in the many stories throughout the report, from
promoting smarter home construction, safer driving and financial literacy to rooting out
insurance fraud and reducing our use of natural resources. These

focused initiatives improve our business and the lives of those we have the privilege to
touch.”

Allstate continuously evaluates its progress on key performance indicators that track the
company’s corporate responsibility programs. For example, in 2012, Allstate successfully
increased its total procurement spend with diverse suppliers to 6.6 percent versus 5.4 percent
in 2011. This marks substantial progress toward achieving nine percent of Allstate’s total
supplier spend with businesses owned by minorities, women, veterans and members of the
LGBT community by 2015. Additionally, the company earned a spot on The Diversitylnc Top 50
Companies for Diversity, which measures CEO commitment, human capital, corporate and
organizational communications and supplier diversity.

Additional 2012 accomplishments highlighted in the report include:

Community involvement and social impact

e Reached 103,000 domestic violence survivors with financial empowerment services
¢ Helped decrease teen deaths on U.S. roads by approximately 26 percent since 2008

e Employees and agency owner volunteers dedicated more than 200,000 hours of service in
their communities

Business practices

e Invested $780 million in affordable housing projects developed through the Low-Income
Housing Tax Credit program
e Spent $304 million with 2,224 diverse suppliers



Environmental stewardship

e Reduced GHG emissions more than 3 percent in 2012, a nearly 22 percent reduction in carbon
footprint since 2007

e Reduced employee paper use by 12 percent over 2011

e Saved more than 6 million pieces of paper by providing paperless solutions to our customers

e Secured LEED certification for two Allstate-owned properties

To view this year’s Corporate Responsibility report and learn more about how Allstate is using
knowledge and resources to bring out the good in people’s lives, visit
http://www.allstate.com/corporate-responsibility.aspx

The Allstate Corporation (NYSE: ALL) is the nation’s largest publicly held personal lines insurer,
serving approximately 16 million households through its Allstate, Encompass, Esurance and
Answer Financial brand names and Allstate Financial business segment. Allstate branded
insurance products (auto, home, life and retirement) and services are offered through Allstate
agencies, independent agencies, and Allstate exclusive financial representatives, as well as via
www.allstate.com, www.allstate.com/financial and 1-800 AIIstate®, and are widely known
through the slogan “You’re In Good Hands With Allstate”.” As part of Allstate’s commitment to
strengthen local communities, The Allstate Foundation, Allstate employees, agency owners and
the corporation provided $29 million in 2012 to thousands of nonprofit organizations and
important causes across the United States.
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