IKEA: H ouvepyaocia pe tov "MMNOPOYME" avoiyetl 6popoug!

Kavovtag mpagn to kahokalplvd tng oAoykav “Avoifte to omitt cog!”, n IKEA tou opiAou
FOURLIS, pe tnv xopnylo OAwV TwV amopaitntwy emimlwy, pag BorBnoe ouclootikd va
T(POYLLOTOTIOLCOUE TO OVELPO HaG YLa Vo avoifoupe to “Imitt tou MMOPOYME”!

YTa MAQ{OLO TOU ETOLPLKOU TIPOYPAUUATOS KOWWVLKAG euBUvng tou opilou FOURLIS “Mali
yla pa kaAvtepn {wn”, opyavwoape TNV Kabnuepvr mpoodopd TOU MEPLOGEUOUEVOU
dayntol TWV €0TLOTOPLWY TWV Kataotnuatwy IKEA os dpupata tng ABrRvag, Osococalovikng,
Adploag kat twv lwavvivwy. Tautoxpova, n IKEA pag xopriynos 6Aa ta anopaitnta £nutia
KoL Aoura mpoidvta yia to ypadeio tou MMOPOYME, map£Xovtag UE QUTOV TOV TPOTO TN
Suvatotnta va dnpoupynooupe éva Gphofevo xwpo, Tou Ba eival avolytdg oe GAOUG TOUG
diloug pag Kal TauTOXpoVa AELTOUPYLKOG yia OAOUG TouC eBeAOVTEC Hag.

Ytn xBeowvn tedetr moapadoong tng xopnyiag n k. Natdaooa Xplotodn (Advertising Manager
¢ IKEA) tovioe nwg “n IKEA Ba gival cupmapactdtng tou €pyou tou MMNOPOYME koBwg
oUMMepiletal tnv 6o NG OAANAsyyung kat opwyng’. H k. Zévia Mamaoctavpou
(epmvelotpla TN L6€0c Tou MIMOPOYME) onpeiwos mwg “n ouvepyaoia pe tnv IKEA avoiyet
TO SpOUO KOl AMOTEAEL MOPASELYUA KAl EUTIVELCN KOl yLol AAAEG LEYAAEG ETILXELPHOELG OTNV
EAMGSa woTe va NV Nyaivel xapévo To meploceuoupevo paynto.”
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