GSK Consumer Healthcare: Home-Make-Over Il yia tnv «AykaAla»

Eva &eltepo omitt yw tov SUMoyo «H AykoAd» stoipacav ot gpyaldpevol NG
GlaxoSmithKline, oto mAaiclo tn¢ Huépag EBehovtikng MNpoodopds tng etolpeiag pe
SlakpLtikod titAo «Orange Day». Autd ta XplotoUyevwva pia akdun olkoyévela Ba xapel to
VEO QVOKOLVIOUEVO TOUC OTITL XApn OTa XPWHOTA, TA XOHOYEAQ, TNV ayamn Kot TIg
XPLOTOUYEVVLATIKEG EVXEC TV epyalopévwy g GSK!

Méoa oe SU0 (2) MOAG nUépeg elkool emtd (27) eBeloviéc - epyalopevol tng GSK
XPWHATIOAV Kal EMIPUEANBONKAY TNV EMIMAWGON TOU OTILTIOU ULAG LOVOYOVEIKNG OLKOYEVELAG
mou Bploketal umo v mpootacia tou YuAAGyou MNpootacioag Ayévvntou Maidlov - «H
AykoAla». OL £Bghovtég SoUAeav okKANPA Kol KATAPEPAV O QUTO TO HIKPO XPOVLKO
Stdotnua va aMagouv TteAelwg TNV OYPn Tou OSlopeplopato¢ Twv 55 T.U. KAl va
Snuoupynoouv éva (e0TO, TANPWEG AVAVEWUEVO XWPEO VLA LA UNTEPA KAl TO TETPAXPOVO
TadAakL TnG. H evépyela autr BeATiwoe oNUAVTIKA TNV KABNUEPLVOTNTA TNC OLKOYEVELAG KOl
npoodepe XapoyeAo ot UNTEPA Kot otov UIkpo! H ev Adyw evépyela £pxetal va pootebel
oe Mt oelpd efloou onuavtikwv «Orange Days», yepdatwv e€Bghovtikn mpoodopd. H
gtalpeia, amodelkvioviag otnv mpaén tnv EKE, mou tn &iénel, ulomolel kabe xpovo
EVEPYELEC UE OTOXO TNV NMPOaPopd 0TO KOLVWVIKO GUVOAO.
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