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H Coca-Cola HBC dnpooievel Tov rpwTto Evotroinuévo
ATtroloyiopé TnG eTaipeiag Kail Tn dékarn é€kBeon GRI

AORva, 7 louviou 2013 - H Coca-Cola HBC AG (Coca-Cola HBC) avakoivwvel Tn dnuogicucn Tou TTPWTOU
Evotroinuévou ATtToAoyiOpoU, OTOV OTTOI0 ETTIKUPWVEL T OECUEUCH) TG, va Yivel 1O0XUpOTEPN Kal MO PILCIPN
eTIXeipnon.

H Coca-Cola HBC c¢ival pia ammd TIG KOpu@aieg €TAIPEIEG EPPIAAWOEWS PN OAKOOAOUXWY QVAWUKTIKWY OTNV
Eupwtrn. EMOIWKEI hHE CUVETTEID VO EVOWMATWVEI TTPAKTIKEG BIWOIUNG AVATITUENG O OAOUG TOUG TOMEIG Twv
dpaotnpioThTWY TNG. MNpiv atrd 10 xpdvia n Etaipeia dnuoaoicuce tnv mpwTn ékBeon ETaipikig KoivwvikAg EuBavng
(EKE) oupowva pe Tig Trpodiaypagég Tou Global Reporting Initiative (GRI). H ETaipgia ofjpepa KaTéxel nyeTIkh 6€on
oTo d¢iktn FTSE4Good oTtnv kaTtnyopia Tou eupUTtepou Blounxavikou KAddou. MapdAAnAa cuptreplAauaveral oTo
d¢iktn Dow Jones Sustainability Index (World kai Europe) edw kai Tévte ouvaTrTd £1n, ato 1o 2008.

O1 emixeipnuaTikég dpaoTnpIdTnTeG TNG ETaipeiag evowpatwvouv Tig deoueloelg TTou £xel avaAdpel oe BEpara
Biwaoiung avamruéng. Auté avadeikvueTal Twpa Kal oTov Evotroinuévo AtroAoyiopd. Mia o@aipikr TTEPIypa@r] Tou
ETTIXEIPNUATIKOU povTéNOU TNG ETaipeiag kal NG Xpriong Twv Ke@aAaiwv Kal Twv TOpWV TNnG, ETITPETTEI OTOV
avayvwaoTn va karavornoel o€ PaBog Tig Béoeig TnG. Emiong mapouciddeTar o TpoTTog pe Tov oTroio N ETaipeia
dnuIoupyei agia oToug PETOXOUG, TIG TOTTIKEG KOIVWVIEG OTIG OTTOIEG OPACTNPIOTTOIEITAI KAI TOUG KOIVWVIKOUG £TAIPOUG
TnG. MNapartiBetal £TTiong AETTTOUEPNG TTEPIYPAPT TwV TTIBAVWYV KIVOUVWY, aAAd Kal EUKAIPIWV YA avATITUEN.

Yo v kaBodriynon tou AieBvoug ZupBouhiou yia Toug Evotroinuévoug AtroAoyiopoug (IIRC, www.theiirc.org) kai
oe ouvepyaaoia pe Tnv The Coca-Cola Company, n Coca-Cola HBC cuppeteixe oto TA0TIKO TTpdypauua Tou IRRC
ME OTOXO TNV AVATITUEN TTAYKOOUIWY BEATIOTWY TTPAKTIKWYV YIa Tr dNUOCIEUCN EVOTTOINUEVWY OTTOAOYICHWV.

O mpwrtog autdég Evotroinuévog Atroloyioudg 1ng Coca-Cola HBC, emonuaivel Ta onuavTtikétepa ¢nTraTa, Tig TTIo
Kaipieg dpaaTnPIOTNTES Kal Ta Baaikd atmmoteAéopaTta yia 1o 2012, ZuviaTd atToAoyIouo TNG TTpoddou Tng ETtaipeiag
O€ XPNUATOOIKOVOUIKOUG, OIKOVOMIKOUG, KOIVWVIKOUG Kal TTEPIBAAAOVTIKOUG OEIKTEG.

H eicaywyr] Tou Opidou otnv premium kaTnyopia Tou Xpnuatiotnpiou tou Aovdivou, KaBwg Kai n mTpdéoeaTtn
peTagopd TG £06pag TnG Etaipeiag otnv EABetia dnuioupyouv emmirAéov TTpoodokie¢ o€ éva eupltepo QAoua
KOIVWVIKWYV ETAIPWV KAl ETTIONUWY @QOPEWV OTIG OTIoiEG N eTalpeia ToTTOBETEITAN PéOW TOou Evotroinuévou
AtroAoyiopou. H Etaipeia deopevetal va emdiwéel Tn dlaTipnon TnG NYeTIKAG NG Béong o€ Béuarta TTou agopoulv Tn
BiwaoiudTnTa, KOBWG KaIl T dNPOCIOTTOINGN EVOTIOINKEVWY OTTOAOYICHWV.

Katd tn ouvtaén tou evrumou, n Etaipeia Baciotnke oe 1diaitepa auoTnpd KpITApIa kal OIEBVWG avayvwpiopEva
TPOTUTTA POpEwY, OTTWG TTEPIYPAPOvVTal aTov atroloyioud. Eival n tpitn ouvexduevn xpovid TTou UTTORBAAAETaI O€
avedptnTo £Aeyxo kal afloloyeital ye Babuoloyia A+ auugwva pe 1o TpoTutro G3 Tou Global Reporting Initiative
(GRI).

O atroAoyiouég givai dlabéoiyog NAEKTPOVIKA pEOW g I0TOOEANIBOG http://gr.coca-
colahellenic.com/investorrelations/annualreports/. T'a va Trapayyeilete Eviutta avTitutma atTooTeiAeTe email otnv
NAekTpoVIKr dieUBuvon sustainability@cchellenic.com.
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To 2012 onuaToddTnoE Hia akOun SUCKOAN XPOVIA YIa TIG TTEPICTATEPES XWPES OTTOU OPACTNPIOTTOIOUUACTE, EVW N
TTOopEia TTPOG TNV OIKOVOMIKA avakauwn Trapapével aBERain. Mapd 1o duaxePES OIKOVOUIKO TTEPIBAAAOY, ETTITUXAUE
augnon Twv €000wv Pe TaxUTEPO pUBUSG O€ OXEaN PE TNV augnan Tou Oykou TTwAAcewv. ‘ETol, Ta kaBapd écoda
ammd TIG TWAARCEIS augnbnkav katd 3% oe eTAoIa Bdon, avepyxoueva og €7,045 ekat. O1 eAeUBEPEG TAPEIOKEG POEG
aviABav ota €341 ekar. evw UAOTTOIROANPE TIG TTPWTOROUAIEG avadidpBpwong Pe OTOXO TOV KAAUTEPO £AEYXO TOU
KOOTOUG.

To 2012 gvioxUoape Tn B€0N Pag atrévavTl GTOUG avTaywvioTEG pag. AuéAoaue ) diatnpAcaue To pePidlo ayopdg o€
OYKO TTWANCEWV GTNV KATNYOPia Twv avBpakoUXwv avayukTIKWV OTIG 21 atrd Tig 28 ayopég. MNMapdAAnAa, auénoaue
r dlaTnprioaue To PEPIdIO ayopdg o€ agia oe 0AOKANPO Tov KAGDO Twv £TOINWY TTPOG KATAVAAWGON HN GAKOOAOUXWY
AVOWUKTIKWVY o€ 23 atrd TIG 28 ayopég OTTou dpaoTnPIOTTOIOUHAOTE.

Mapd 10 duoyxepég oikovouikd TTEPIBAAAOV, TO TTOCOOTO dECPEUONG TWV EPYaCOoPEVWY TTapapEvel uwnAo (56%). To
TTO000TO TWV OTUXNUATWY UTTOXWPNOE TTepaITépw oTa 6,9 aruxfuara ava 100 epyalopévoug, 20% kdATw OF
ouykpion e TEPUOI Kal 82% kATw o€ auykpion ue 1o 2008.

ZUYKPITIKA JE TTEPUCI, Ol ETTITITWOEIG OTO VEPO ATTO TN AEITOUPYIA TWV EYKATAOTACEWV EUPIGAWONG PEIWONKav KaTd
5,5%, ol ektropuTréG Blo&e1diou Tou dvBpaka peiwbnkav Katd 6% kal To TTooo0TO Twv ATTORANTWY TTOU dloXeTEUOVTAI
O€ XWPOUG UYEIOVOUIKAG Tagng Katd 15%.

e OAeG TIG XWpeG OTTOU OPACTNPIOTTOIOUPACTE UAOTTOINCAPE TTPOYPAUUATA YIa TNV avdamTuén Twv TOTTIKWVY
KOIVWVIWY, KOAUTITOVTAG ¢nTripata 0TTwg n dlaxeipion Twv UddTwy, O UYIEIVOG TPOTTOG CWNG, N aVATITUEN TwV VEWY
KAl N apwyr o€ KATAOTACEIS QUOIKWY KATOOTPOPWY. Ta TTPOYPANMATO QUTA GUVEICEQPEPAV GUVOAIKA TTAVW aTro
€8,5 ekar. EmmA¢ov, TTepIoodTEPa ATTO 2,5 €KAT. ATOUA TUUUETEIXQV a€ aBANTIKA TTPOYyPAUUATa Kal OpacTneIoTNTEG
yia TN BEATIWON TNG QUOIKNG KATAOTACNG.

2xeTIKA pe TRV Coca-Cola HBC

H Coca-Cola HBC AG cival n pntpikfy etaipia Tou Opidou tng Coca-Cola Hellenic. H Coca-Cola HBC cival o deUTepog
MeyaAUTEPOG EMPIOAWTAG TTPOIOVTWY g eTaIpEiag
The Coca-Cola Company pe €T01EG TTWAARCEIG, TTOU UTTEPPBaivouv Ta 2 dioeKaTOPMUPIa KIBWTIA. 'EXEl EKTETAPEVN YEWYPAPIKA
KGAuwn, dpaaTtnplotroioUhevn o€ 28 XwpeG, OTTOU eCUTTNPETET TTEPICOOTEPOUG aTTO 581 ekaroupupia avBpwTroug. H Coca-Cola
HBC trpoo@épel peydAn TTOIKIAIG Un aAKOOAOUXWY £TOINWY TTPOG KATAVAAWGN AVAWUKTIKWY OTIG £€1G KATNyopieg: avBpakouxa
AVAWUKTIKA, XUUOI, ELPIOAWMEVO VEPD, TTOTA YIa aBAOUUEVOUG, TTOTA eVEPYEIQG, ETOINO TTPOG KaTavaAwaon Todl kai kagé. H Coca-
Cola HBC cival dsopeupévn va Trpodyel Tn aTaBepr) avaTTugn, TTPpoKeIgévou va dnuioupyei agia T600 yia TIG BIKEG TNG EUTTOPIKES
OpaoTNPIOTNTEG, OO0 KOl yia TNV KOIVWvid. & autdé TO TIVEUUO TTPOOEPEPEl TTPOIGVTA TTOU IKAVOTTOIOUV TIG AVAYKEG TWwV
KaTavaAwTwy, TTpodyel TepIBEAAOV epyaciag Xwpig atTokAEIouoUg, dIEEAYEl TIG EUTTOPIKEG TG BPACTNPIOTNTEG UE TPOTTOUG, TTOU
TTpoaTaTeUoUV Kal dlaTnPouv To TTEPIBAAAOV KAl CUPBAAAEI OTN KOIVWVIKOOIKOVOUIKH aVATITUEN TWV KOTA TOTTOUG KOIVWVIWV.

O1 petoxég Tng Coca-Cola HBC civai eionyuéveg atnv premium katnyopia Tou Xpnuatiatnpiou Agiwv Tou Aovdivou (LSE: CCH)
kal ato Xpnuatiotipio Agiwv ABnvwv (ATHEX: EEE). TitAol Apepikavikwv AtroBetnpiwv 1ng Coca-Cola HBC (ADSs) civai
emiong eilonyuévol ato XpnuatiotApio TG Néag Yopkng (NYSE:CCH). H Coca-Cola HBC mepiAauBavetal ato deiktn Dow Jones
Sustainability kar oto &¢iktn FTSE4Good. TMa TrepiocdTtepeg TTANPOQPOPIEG WUTTOPEITE VA ETMIOKEPOEITE TO OIKTUAKO TOTTO
www.coca-colahellenic.com.
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