Xprotouyevviatikeg Spaceig EKE aro tn Nestle EAAGG

H Nestle EAAGC Tpoxwpa o€ SpACELG ETALPLKAC KOWWVIKAG euBUVNG dETog Ta Xplotolyevva, otnpilovtog
OLKOYEVELEC Kal TTaLSLd.

Mo tpitn ouvexn xpovid cuvexilel tnv mpwtofoulia «Mia KaAr Tpagn yia to Xplotolyevvay, Oou o€
ouvepyaoia PE TIC KOWWVLIKEC UTINPEoieC Twv ARpwV Tou GLAOEEVOUV 1] YELTOVEUOUV HE T KEVIPLKA TNG
vpadeila kal epyoctdcia otnv EAAASa, kabBwg kat pe emheyuévec MKO, mpooédepe TOAVIEG UE
nipolovta tng etatpeiag oe 800 olkoyéveleg YapunAoL ewoodnpatoc. MapdAinAa, n Nestle EAAGG avélafe
VO AyOPAOEL TOL XPLOTOUYEVVLATIKA Swpa Yl KABe éva amd ta matdld tou Xapoyelou tou Mawdlov, otnv
KuAArvn kat oto MNeplotépt, Pe Thv cUUPBOAN Twv epyalodEVWY TNG, TTOU E0TIEVCAY VA KAAUOUV Kamola
ano ta dwpa tng Alotac.
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