Huepida Responsib’All Day ané tnv Pernod Ricard

MNa 4n ouvexn xpovid, n Pernod Ricard &lopydvwoe tnv Huepida Responsib’All Day, to amokopUdpwpa
TWV evepyelwy Tou OUiAou yla Tnv mpowBnon tn¢ umeuBuvng KATavaAwong aAKoOA.

@¢tog, n Pernod Ricard Hellas, ouvédeoe tnv umeuBuvn katavaAwon oAKoOA pe Toug dAloug Suo
TUAWVEG TnG TAaThOopuag EKE, tnv «mpootacia Tou MAAvATA» KAl TNV «EVIOXUCN TwV TOTILKWY
KOLWVOTNTWVY KoL EVaLoBnTomolnon TwV CUVEPYATWY TNC», TPAYHATONOoLWVTAG TNV Méumtn 22 Mdaiou, os
ocuvepyaoia pe tnv EAANvIKN Etatpeia Aflomoinong AvakUkAwaong (EEAA), 5paotnplotnTeg e OLKOAOYLKO
xapaktipa. O Christophe Lemarie tovios oxetikd: «H Etalpikr] Kowwvikry EuBUvn amotelel pépog tou
ETUXELPNUATIKOU HOC LOVTEAOU KOl BACLKA TIPOTEPOLOTNTA YLO VO LITOPECGOULE Vo NynBol e Tou KAaSou
poC. Asv UTOpOUHE va METUXOUUE, XWPLE TNV LOXUPr UTOoTAPLEN TWV €pyOolOMEVWY MOC. ZKOTIOC TNG
ONUEPLVNG NUEPAG elval n evnuépwon yla thv mAatdpoppa t¢ EKE tng etatpeioag, aAAd akopa Lo
ONUAVTIKN ElvaL N EVEPYH CUMUETOXN TWV EPYAIOUEVWY LOG OE OUTH TRV Klvntomoinon!».
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