Xplotouyevviatikn EKE anoé tnv Kellogg’s

H Kellogg’s, avayvwpilovtag tn onuoocia tou mpwivou yelUATOG oTnv Kabnuepvry datpodn Twv
malblwy, «TPEXEL AUTA Ta XPLOTOUYEWA TNV eVEPYELD «KAvoupe Swpo €va MPWLVO AnunTpLakwv»,
otnpilovtag motdLd Kol OLKOYEVELEG KOLVWVLKA EUTIAOWY OPAdwv.

JUYKEKPLUEVA, LE TNV ayopd KABe £16kd onpatodotnuévng cuokevaoiag Kellogg's Corn Flakes 375 g,
Coco Pops 375 g., Coco Pops Chocos 375 g., kat Coco Pops Croco Copters 350g., £w¢ kot tig 31
AekepPBplou, n Kellogg’s mpoodeépel éva mpwivd yebpa SnUNTPLAKWY o€ TOLSLA KoL OLKOYEVELEG TIOU TO
£€xouv avaykn. «@éAoupe va Slacpaiicoupe OTL OA0 Kal eplocdtepol avBpwrol otnv EANGSa Kat Thv
Kumpo Ba §ekvouv TNV NUEPA TOUG €XOVTAG MAPEL TPWLIVO YEUUA», onUELWVEL n EAévn ZiuomolAou,
Marketing Manager, Mediterranean & CEE Region tn¢ Kellogg’s.
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