P&G: To Initt Alolodoéiag avoiyel tTnv nopta tou

Tn véa Kowwvikp moAukatolkio tou &Apou ABnvaiwv oto Néo Koopo esykawiaoav o SApapxog
ABnvaiwv, k. NMwpyog Kapivng, pall pe tn AteuBivrpla Emkowvwviag tng P&G ylo tnv NotloavatoAikn
kat Kevtpikn Eupwrnn, ka Aéomowva MNacoapn.

JUMHETEXOVTOG EVEPYA OE QUTH TNV KOLVOTOMO dnpotikn dpdon, n P&G avéhaBe kal oAokAnpwoe thv
TANPN Kol PL{LKA OVAKOTOOKEUN KAl EMIMAWGCN €VOC AKLWVATOU Tou 6fpou ABnvaiwv otnv meploxr tou
Néou Kbéopou, wote va yivel KatdAAnAo yla tn uTtoSo)Xr OLKOYEVELWV TIOU TO €Xouv avaykn. To ktiplo
Bpioketal otnv 086 Bpecbévng 41 kat Aaccavn. MeplapBavel evwid Slapepiopota MARPWE
ETMUMAWHEVA Kal EEOTTALOUEVQ, KOLVOXPNOTO KOBLOTIKO XWPO LE TNAEOPAOH, UTIOAOYLOTEC KOlL ELBLKO XWPO
yLOL TO TLOLXVIOL TWV TTOLSLWV.

Me autr tnv mpwtofoulia, n Procter & Gamble, n etaipeia mou BpiokeTal Miow oMo yvwota mpoiovia
TIOU XpnoLuomolol e KaBnuepva onwg Ariel®, Pantene®, Fairy®, Gillette®, Always® kat Pampers®, kavel
TMPAEN TOTUKA TNV TAYKOOWLO OTPATNYLKN TNC yla tn dnuioupyia tng aicbnong mou eéaodalilel éva
OTTTL 0€ AUTOUC TTOU TO £XOUV AVAYKI).

To «Aiktuo Kowwvikng Katowkiog» eival éva véo mpoypoppa tou Snupou ABnvaiwv, Pe otoxo va
npoodépel BpaxumpdBeoun Pphofevia os owkoyéveleg ou eival i KwduvelOUV va HELVOUV AOTEYEC.
Toutoxpova, o0 SAPOG OTNPLEL TIG OLKOYEVELEC OUTEC UE SWPEAV OPYAVWHEVEC, ELOLKEUUEVEG Kol
£€ATOULKEVEVEG UTINPEDiEC, woTe va EedUyouv amd Tov KUKAO TOU KOWWVLKOU TOUG OMOKAELOHOU Kol
Val EMAVEVTAXTOUV OTO KOLWVWVIKO GUVOAO TO cuvtopotepo Suvato. H prlofevia mapéxetol apyLkd yia €€L
MAVECG pe Suvatotnta avavéwong ylo alouc £€L. To mpoypappa £xel Eekwvrosl ebw Kal mepimou &E€L
MAVEC He TN OSnuioupyla, amd to ARpo ABnvaiwv, tng mpwtn¢ Kowwvikng Katowkiog otnv 066
MrmoupmnouAivac.

EKTOC Ao tn pLIK AVOKATOOKEUT) TOU KTLPLOU TNG CUYKEKPLUEVNG KOWVWVLKAG KOTOLKLAG, N GUUBOAN TNC
P&G oto mpoypap o Tou Sfpou mepAapBAVEL TNV EPALTEPW eVioXuon TG SLaBlwong TWV OLKOYEVELWV
Tou Ba oteyacTtouv oto «ImitL Alolodoiagy, ala Kal Thv eBgAovTikr Tpoodopd Twv EPYOLOUEVWV TNG
gtalpeiag yla dtadopeg EMUMAEOV UTINPECIEG KOL TTAPOXEC, OE GUVEPYOOLA LIE TIC UTINPECLEG TOU SAoU.

H AleuBivtpla Emikowvwviag tng P&G yia tnv NotloavatoAikr kot Kevipikry Eupwmn, kupia Aéomolva
MNaocoapn, SNAwoe OXeTIKA: «ZNuepa elval pla Slaitepn pépa yla OAoug epdg otnv P&G. Me
ouvaloBnuata xapdg kol ouykivnong eidape 1o “Imitt Awolodofiag” oAokAnpwpévo Kal £TOLUO Vo
napadobel otov dAuo ABnvailwv Kol OTLG OLKOYEVELEC TOU To Xpelalovtal. To Aiktuo Kowwvikng
Katolkiog, autd To TO00 MPWTOMOPLAKO TIPOYPApa Tou dpou ABnvaiwy, pog KEPSLoE amo TNV MPwTN
OTLyUN TOU TO yvwploape KaBwG o auTo elSOUE pio OUCLAOTIKI TPOCTIABELA OTNPELENG TNG TOTIKNG
Kowwviag kot dlaitepa LAALOTa TNG OLKOYEVELAG, O Pia SUokoAn meplodo yla MoAAoUG cuvavBpwmoug
poc. H ouvepyaoia pog pe to dripo ABnvalwv pog £dwoe tn duvatdtnta va ayyifoupe tTnv kKadBnuepvn
{wn KATOlWV OLKOYEVELWY TIOU SoKLUAlovTal CAUEPO KAl VO TNV KOAVOUUE KATIWCG KOAUTEPN, KATL
aMwote Tou amoteAel Katl Tn Bacikn amootoAn ¢ P&G kal Twv mMPoildvtwy TG yla mavw anod 175
XpPoviay.,

Jtnv ekdnAwon eykawiwv, emniong, mapeupédnkav n avtdnuapxog Kowwvikng AAANAgyylncg kot

Mpovolag, ka Mapia Itpatnyakn, n avtdnuopxog yia to Natdi, ka Mapla HAtomoUAou Kal n SnUOTIKNA
oUMBouAoc ka EAévn KatooUAn, kaBwg katl dAAa otehéxn tng P&G.
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