BpapBeia nepipaAlovtikig Kawvotopiog otnv Tetra Pak

H Tetra Pak® améonaoce Vo BpaPeia oto mAaiolo twv Maykdoulwv Bpafeiwv Kalvotouiog otov Topéa
Twv Totwy, otn NupeuBépyn tng MNeppaviag. Tuykekplpéva, n cuokevaoia Tetra Top® pe AMOOTIWEVO
TO emMdvw UEpOG BpaPBeltnke wg n «Kallutepn Xdptvn uoksvaoia», evw Ta PLOAOYIKA KATTAKLA TNG
Tetra Pak k€pdloav otnv katnyopia «Kalutepo KAsiolpo».

Ytnv katnyopio KaAUtepng Xaptivng JUCKEUOOLAC, OL KPLTEC QVOYVWPLOOV TA TIAEOVEKTAUATO TNG
cuokevaoiag Tetra Top ylo TOUG KATAVOAWTEG, OTIWG TO XPNOTLKO TNE XOPOKTPA, TO TEPLBAANOVTIKO TNG
nipodiA KaL Tn cuyxpovn eudavion Kol alednTikr .

Itnv Katnyopia KaAutepou KAeloipartog, ta Bloloyikd kamdkia tng Tetra Pak avadeixtnkav ylo tnv
TPWTOTOPLOKA Xpnon moAuatBuleviou uPnAng mukvotntag (HDPE), to omolo mpoépyetal amo
{oxapokKAAQUO Kal OxL amd ta Kablepwpéva Oopuktd Kalolpa. H maykooula Sltabeoluotnto Twy
OUVKEKPLUEVWY OQVOVEWOLUWY KOTIAKIWY OVOUEVETAL va ayyifel ta 1,7 Sioskatopplpla to 2014,
napouotalovrag avénon 45% oe ox€on LE TO MPONYOUUEVO €T0C. H emiTu)iol aUTWV TWV BLOAOYIKWV
Komaklwwy Bewpeltal onuovtikotato Brpa mpo¢ thv ekmAnpwaon the ¢dhodoflag tne stalpeiag va
avamntlEeL TNV MPWTN TTANPWE AVAVEWGCLN CUCKEUOaia otov KAAdo.

«ITNV €MOXN MOG, Ol KOTAVOAWTEG AVOUEVOUV OO TIC ETALPELEC TN O1ABecn MPOIOVIWV TOU TOUG
ETUTPEMOUV VA ULOBeTOUV pE OYXeETIK €uKOAla meplBaAloviikd umevBuveg oupmepldpopeg otnv
KOONUEPWVOTNTA TOUG. AUTEC OL SLOKPLOELG PAG TIHOUV, ETELSH QVTITPOCWIEVOUV TIOAEG WPEC OTEVAG
ouvepyaolog Ue TOUG TEAGTEG YLO TNV AVATTTUEN KOLWVOTOMLWY TIOU AVTOTTOKPILVOVTAL OTLG OUTALTHOELG TWV
onpepwvwv TepBarloviikd suouveldntwy katavalwtwv», SnAwoe o Charles Brand, Vice President
Marketing & Product Management tng Tetra Pak.
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