Tetra Pak: Néa ouokevaoia anod uAwka utikig npoEAeuong

H Tetra Pak® avakowwvel tTnv KukAodopia TnG MPWwINg XAPTIVNG CUCKEUAoiag atn Blopnyavia vypwv
TPOodIHWVY TIOU KOTOOKEUALETAL TIANPWS amd avavewolpa UALKA UTIKAG poéAeuong. H véa xapTivn
ocuokevaoia TETRA REX® Oa eivat n mpwtn otnv ayopd pe GAL amd moAualBuAévio YapnAng
niukvotntag (LDPE) BloAoykng mpoéAeuong Kol koamdkia omd molvalBuAévio uPnAng mukvotntag
(HDPE) Bloloyikng mpoéleuong, Ta omoia mpoépyovtal Kal ta Suo amd {oxopokdAapo, Kabwg Kat
XOPTOVL TiLoTomoLNUEVo Katd FSC®.

«H meptBaAdovtikn untepoxn €ivat pio amo TI¢ OTPATNYLIKEG MPOTEPALOTNTES TNG Tetra Pak kat amoteAei
KLVNTHPLO MOpdyovTa TwV SpacTnpLoTHTWVY UaG yla Thv avantuén npoiovtwv», Snlwoe o Charles Brand,
VP Marketing & Product Management tng Tetra Pak. «Madi pe toug mpoundeutég Uac, ToUC MEAATEG Uag
kot aAdoug evdlapepouevouc, odnyouue tic eéedifelc oto ywpo mpo¢ TiI¢ 100% QVAVEWOIUEG
ouokevaoiec. MMotevouue OTL N aUéNon TNC TMEPLEKTIKOTNTAG TWV CUCKEUAOLWY LAC O OVAVEWOLUX
UAlka Sev eivat puovo kadn yia to meptBardov, aAdd TPOOPEPEL KAl OTOUG TMEAATEC UOG EvVa
QVTOYWVIOTIKO TIAEOVEKTNUO OTO GUVOALKO TIEPLBUAAOVTIKO TIPOPIA TWV MTPOIOVTWY TOUGH.
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