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Touching lives, improving life. PE&G™
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H P&G avoiyel TIC TOPTES TG OTA ECWTEPLIKA TIPOYPAUUATO EKTIAiISEVOTG KAl
BonBd Toug véoug va StekSIKIOOUV Ta EMAYYEAUATIKA TOUG OVELPA UE PEYOAUTEPES A&LWOELG

Méoa amd tnv TpwtofouAia «Madi Xtiloupe To MéMov gou», n P&G, n etalpia mov avayvwpileTal
TIOYKOOUIWG WG QUTWPLO TOAEVTOU KOl XWPOG avAadeléng kopupaiwv oteAsxwy, Sivel oToug VEOUg
TPOCPOCN O TIPWTOTIOPLOKA TIPOYPAUUATA EKTIALOEVONG TIOU PEXPL TwPA ATAV SIaBEoIU LOVO OTOUG
avBpwToug TNC.

H mpwtofoulia autn «€pxetal otn (wr» and Ta Sl ta oteAéxn tng etatpiog mov pe evBouoloopd
oVOAQUBAVOUV VA LOLPAOTOUV TLIG YVWOELG KOl EUTIELPLEG TOUG [E TN VEQ YEVIA. XTO TIAQIOLO auTO, £5w Kal
SVo xpovia mpaypatomolovvTal SldpaoTikéG NUePIdeg kat ogpvdpla Togo otnv ABnva éoo kol otnv
TEpLPEPELD, SlvovTag TNV gukalpia o€ amdPOLTOUG i TEAELOPOLTOUC TIAVETILOTNUIWY VO GUPUETATXOUV O
PEOALOTIKA case studies, va OTTOKTAOOUV ML YEUON OTO TNV ETUXELPNHOTIKN TIPAYHOTIKOTATA KAl VX
p&Bouv amd T SopopeTikég epmelpieq e&elSikeupévwy oTeAexwv. Me Tov TpoOTO autd oL véoL auTo
OTIOKTOUV TIEPALTEPW €POSIO, TIPAKTIKI YVWON, EUTIVEUON KOl TEAIKX TIPOOTITIKH KOl EUKALPIEG Yyl v
KUVNYNOOUV HE HEYOAVTEPN OXUTOTIETIOIONON TA ETTAYYEAUATIKA TOUG OVELPQL.

M akdpa nuepidba oAokAnpwBnke mpoopata pe emituio otov Kepapelkd pe Bepur) kal evBouoiwdn
OUMMETOXN QO TOUG VEOUC, TIOU aloTtoinoav OAEC TIG ETIHEPOUG EKTIALSEVTIKEG SpaaTNPLOTNTEG.

H AwevBuvtpla Emikowvwviog tng P&G ywo tnv EAAGSa, ka. EAévn Mamadnuntpiov SHAWOE: «XTn yepdtn
aVTIE0OTNTEG ETIOXN HAG aloBavOpaoTE TNV avaykn va fonBricoupe ki gpeiq amd TNV TAEUPA HAG OTNV
QVTLHETWTILON TWV HEYOAWV TIPOPANUATWY TIOU HOG ATtaaX0AoUV 0Aoue. Me Tnv avepyia aToug véoug va
glval po PeydAn mpokAnon otnv EAAGSa onpepa, EEKVAOOUE Lot TIpooTIABEIx Tipv amo SUo xpovia va
HOLPOOTOUE TIG EOWTEPLKEG OG YVWOELG KOL EUTIELPIEG E TN VEA YEVIX WOTE Vo fonBrooupe Toug VEouq
va SLekSIKNOooLVY eUKALPiEG Epyaaiog avTAELEG TWV LKAVOTHTWY TOUG».

H AeuBivipia AvBpwtivou Auvapikol tng P&G EAGSog ka. Nikn NUktapn mpooBétel «Eivat peydin
LOG XOP& TTOU UTTOPOUUE Vo aélOTIONTOUUE TOV TTAOUTO YVWONG TTOU ExEL OUYKEVTPwWOE( aToug avBpwmoug
Hag, oAAG kou TV emBuuior TOUG VA GUVELTQEPOULV EUTIPAKTY, Yl va [onbrigouus Toug VEoug va
TTOKTHOOUV TEPAUTEPW £QPOSIA Kot auToTenolBnon yia To uéAdov Toug. Méoa amd to mpdypauua “Madi
Xtifouue 10 MEAAoOV goU” yia TIPWTN POPA TIYKOOUIWG TIPOTMEPOULE TIPOTLATN OTA TIPOYPALUATA
EKTIOIOEUONG TIOU €YOUV XTIOEL TN TAYKOOWX PHUN aUTHG THG ETAIPING WG “OxoAglo” MPoowikAG Kal
enayyeAUaTiknG EEALENG.»

Acite mePLoooTepa yia THv mMpwTtofoulia ¢ P&G oto mapakatw Bivteo:
http://youtu.be/stm cx1dLKk
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MNa epLocoTEPEG TIANPOYPOPIEG:

Communications P&G Hellas: EA¢évn Mamadnuntpiov: 210-8764262, papadimitriou.e@pg.com,

Kopiva Aalopn 210-8764 296, lazari.k@pg.com
H+K Strategies Tiva Zopapeta, 210-6281814, Konstantina.Zarafeta@hkstrategies.com

Mapio Movpwvd, 210-6281808, Maria.Mavrona@hkstrategies.com

ZxeTika pe v Procter & Gamble:

H P&G ayyilel e Ta mpolovta g MePimou 5 dtoskatoppuplo avBpwnoug o OAo Tov KOopo. H Etatpia katéxel éva
oand ta mo duvatd xaptoduldkia Kopudailwv TPOIOVIWV EUMLOTOCUVNG KOL TIOLOTNTAG, MUETAEU TwV Omolwv:
Always®, Ambi Pur®, Ariel®, Crest®, Fairy®, Gillette®, Head & Shoulders®, Lenor®, Olay®, Oral-B®, Pampers®,
Pantene®, Tide®, Vicks®, Wella®, Mr. Proper, Viakal, Swiffer, Aussie. H P&G emixelpel oe mepimov 70 XWPEG
Taykoopiwg. Mmopeite va eniokedteite tnv totooehida http://www.pg.com yLa ta TeEAsUTOi0 VEQ KL TIEPLOCOTEPEG
mAnpodopieg yia tnv P&G kal ta mpoiovra Tng.
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