Znuavtikn dtakpion ywa tnv WIND

oto 4° TuvéSpio Social Media World & e-Business World

Best Innovative YouTube Advertising Campaign

ABfva 17 ZentepPpiov 2015. Me pia onuavtikr Stdkpion tiudnke n WIND oto 4° Zuvédpuo Social Media

World (www.socialmediaworld.gr) & e-Business World mou mpaypatomnot6nke tnv Tpitn 15 Zentepfpiov

2015 armo tnv Smart Press.

JuyKekplpéva, n etatpeia anéomnooes to PpaPeio Best Innovative YouTube Advertising Campaign yla tv
gtalpetikn online mapoucia kot tpowOnon tng kaunaviag WIND Triple Play, tng véa mhatdopuag AVoswv
EMLKOVWVIAG YL TO KvnTo, To otabepd kat to Internet. H WIND emiBeBaiwoe yla g akopn ¢opd tnv
KQLVOTOWO mapouadia tng ota véa Méoa Kowvwvikng Siktuwaong, aflomolwvtag Xt Hovo ta «mapadootakd»
epyadela mpowbnong video mou mpoodépel to YouTube, omwg Pre-roll Advertisement & Remarketing

Targeting, aA\d kot yio mpwtn dopd otnv EAAGSa to Bumper Ad nhadn éva YouTube Video Ad cuvolikiig

Slapkelag 6” pe action button otn ARén tou. O CUYKEKPLUEVOG KOVOTOMOG TUTog Sladnuiong Bonbnoe
dlattepa otnVv gvioxuon TNg avayvwploluotntag tng véag untnpecioc WIND Triple Play Adoyw tn¢ (KPAg Tou

Slapketag, aAld kat tng Suvatotntog xpriong call to action button.

Aiyo vwpitepa, n WIND eixe mapouoia Kol oTig epyacie Tou ouvedpiou kal ouykekplpéva otnv 3" evotnta
pe Keviplkd B€pa «Concepts, Metrics and ROI», 6mou n ko EuUn MmoAopUtn, Online Marketing & Services
Senior Manager tng WIND EAAGG avémtuée to oxetikd case study pe titAo «YouTube: The Engagement

platform / WIND Triple Play».
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EnwokedOeite emiong to NewsRoom oto www.wind.gr, tn ogAida pag www.facebook.com/windhellas &

akohouBrote pag oto http://twitter.com/windhellas
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