Beiersdorf

AEATIO TYNOY

NIVEA:
Dpovrida kal Mpooc@opd o€ TTAISIA KAl OIKOYEVEIEG TTOU TO £XOUV

avaykn

ABnRva, 23 AekepBpiou 2015 — H NIVEA, wg péAog NG €AANVIKAG OIKOYEVEIQG,
atrodeIKVUEL YIa aKOUa dia gopd EUTTPAKTA TNV aydTn Kai T @povTida o€ Taidid Kal o€
OIKOYEVEIEG TTOU TO £XOUV TTPAYUATIKA avaykn utrooTnpifovtag 1o €épyo Tou «Madi yia 1o
Moudi», piag ‘Evwong 10 un-kepOOCKOTTIKWY CwUaTEIWY Kal 1I0pupdTwy yia TTaidid,

Tpoopépovtag ouvoAikd 13.200 TrpoidvTa, ouvoAikng agiag 65.500 €.

ZPEPQ, TTOU N avayKn yia gvioxuon kal ¢povTida eival o emTakTikr atod moTté, n NIVEA,
oT0 TTACigIo TNG ouvepyaoiag NG pe TV 'Evwon «Madi yia 1o Maudi», cuveyicel Tnv
TTPoOoTABeId TNG va TPOoQPEPEl avakoU@ion oOTa Traidid Kal OTIG OIKOYEVEIEG, TTOU
BpiokovTal oe duoXEPN OIKOVOMIKO-KOIVWVIKA KatdaoTaon. H etaipeia mapeixe 500 mokETa
pe rpoiovta NIVEA kaAUTrTovTag TG avaykes 500 ATTopwV OIKOYEVEIWYV, GUVEICPEPOVTOG
ME auTtd Tov TPOTTO OTO £€pyo TnG 'Evwong. Etiong, n NIVEA mpooépepe Ta €TWVUPQ
TTPOIOVTA TNG OTO XPIOTOUYEVVIATIKO bazaar TTou cuppeteixe n MaveAAfvia ‘Evwon Aywvog
Kata Tou Neavikou AiapnTtn (MEANA). TEAog, ol epyalduevol TNG ETAIPEIAG TTPOXWPENCAV
o€ MIa akoun TpwToBouAia aydTtng, ouykevipwvovtag 80 mraudikda BifAia, Ta otroia

dwploav pe Tn ogipd Toug otnv ‘Evwon «Madi yia 1o Maidi».

H NIVEA, pe 0Ouvaté 710 aigBbnua
KOIVWVIKNG euBuvng, BpiokeTal diTTAa 0TOUg
‘EAANveEG KATOVOAWTEG o€ Kaipleg

TTEPIOBOUG OTTWG auTr) TTou SIaVUOUUE Kal

() ouveyiCel va oupfdAel otn BeAtiwon NG

( wavea )

KaBnuePIVOTNTAG TWV CUVAVOPWTTWY HagG,
péoa atro TTPWTOROUAIEG Kal
0paOTNPIOTNTEG TTOU  €TTIRERAIIVOUV  TIG

aieg TTou dIETTOUV TNV ETAIPEia.
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Beiersdorf

- TEAOZ -

ZXETIKA PE TNV Beiersdorf AG

H etaipia kaMuvTikov Beiersdorf AG éxel €dpa To ApBoUpyo oTnv leppavia kar anacyoAei nepinou 17.000
epyalopévoug naykooping. O nwAnoeig To 2014 épBacav Ta 6,3 dioekaTodpUpia €Upw Kal n Taipia ivai
glonypévn oto DAX. H NIVEA, nou avrkel oTn Beiersdorf, eival n Nol pdpka nepinoinong kai @povTidag Tng
emdeppidag naykoopiwg*. Avapeoa oe GAa ovopata nou nepIAapBavovTal oTo ENITUXNHEVO XAPTOPUAAKIO
TnG eTaipiag eivar o1 Eucerin, La Prairie, Liposan kai Hansaplast. H BuyaTpikn €Taipia tesa SE eival évag ano
TOUG NAyKOOMIOUG KUPIOUG KATAOKEUAOTEG AQUTOKOAANTWY MPOIOVTWY Kal CUCTNKATWY yia Tn Blodnxavia, To
€UNOpIO Kal Toug katavaAwTeG. H Beiersdorf €xel nepioodTepa and 130 xpdvia epneipiag @povTidag Tng
eMOePWIdAg Kai ival yvwaoTn yia Ta KaivoTopa Kai UPnAng noldTnTag npoiovTa Tng.

*Mnyn: Euromonitor International Ltd. —NIVEA w¢ naykdopia papka oTIC Kkatnyopieg Mepinoinon Swuatog,
Mepinoinon Mpoownou kai Mepinoinon Xepiwv-, oTov Topea TnG Aiavikng, 2014.
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