P&G: Zuvéxela oto npdoypappa « Mali Xtiloupe to MéAAov cou»

H P&G ocuveyilel yia tpitn xpovid tnv nmpwrtoBoulia «Mali Xtioupe to MEN\oOV cou» UE OKOTIO va
BonBroelL Ttoug véoug va avamtuxBouv Kat va avalnThoouv Ta OVELPA TOUG PE HEYOAUTEPEG AfLWOELC,
gUMAOUTIZOVTAG TN Pe VEEC SPAOELG KAl CUVEPYAOIEC. 2TO MAAIOLO0 AUTO, £eKivnoe HLa TIPWTOTIOPLOKN
ouvepyaoia pe To HEyaAUTEPO KL TILO SPOOTNPLO OPYAVIOUO GOLTNTWVY OTOV KOOWUO HE Topouasia o€
TaveniotApLa 6Ang tng EAAGSog, Tn S1ebvn) évwon dottntwy AIESEC.

210)0G Tng AIESEC 0 OAo TOV KOOUO £ival N BEATIWON TWV NYETIKWY SUVATOTATWY TWV VEWV, £TOL WOTE
Va AMOTEAECOUV KATAAUTLKO dopéa aAAayng yla €va KAAUTEPO auplo, KATL TTOU TAUTI{eETAL anoAuTa UE
™ ¢hocodia Kol Toug oTOXoUG Tou Tmpoypappatog «Mali Xtiloupe to MéNov couy. ¥to mAaiolo auto
n P&G ot otevn cuvepyaoia pe tn AIESEC oxebdlaoe £va ekmalSeuUTIKO TIPpOYpapa TTOU IepAapPavel
e€e10IKEUPEVA TEULVAPLO NYETIKWY KAl SLOKNTIKWY S€ELOTATWY, QVATITUEN TNG OTPOTNYLKAG OKEYNC,
olkovouLlkn Slaxeiplon, emkovwvia kat marketing ktA kat Bpioketal nén oto otadlo tn¢ uAomoinong.
Méoa amnd auto, ta pHéAN tng SloknTikng opadag tng AIESEC EANASo¢ —ekmaldevovTal amo to EUneLpa
otehéxn ™G P&G amoktwvtag Se€lOTNTEC amapaitnTeg yla TNV AMOTEAECHATIKOTEPN Sloiknon Kot
Aettoupyla Tou PoLTNTIKOU opyavicpol aAAd Kal ylo TNV TPOCWTTLKN TOUG avamtuén. Aflomolwvtag
QUTOV ToV MAOUTO yvwong, oXeSLalouy e TN O€lpd TOUG TILO OMTOTEAECUATIKA TIPOYPAUATA KAl SPACELS
yla Toug doltntéG 6ANng TnG EAAGSac.

H ka. EAévn Mamadnuntpiouv AleuBuvipla Emikowwviag tng P&G NotloavatoAikng Eupwnng, Snlwoe
OXETIKA: «OAolL epeic otnv P&G €xoupe aykaAldoel Tnv mpwtoBoulia «Mall Xtiloupe to MéAAov cou»
amo To Eekivnua tng edw Kal Tpla xpovia Kot cuvexi{oupe e tnVv i8la adooiwan va ekmatSeUOUE TOUG
VEOUG TNG XWpPOg Hog ot O6eflotnTec TMou eival amapaltnteg yla tn HEANOVIIKI TPOCWTTKY Kol
ETAyyEALATLKN TOUG Topeia. Eipaote blaitepa xapoUpevol yla TNV MPWTONOPLOKA cuvepyaoia Lag pe
v dowtntik €vwon AIESEC, pe tnv omoila polpalOUacTe KowoUg otoyoug kKabwg pag Sivetal n
geukalpia va alomoljooupe €va véo MoOAUTAsupo SlauAo emadng Kol EMKOWVWVIOC  WOTE va
BonBricoupe akouO TIEPLOCOTEPOUG HOLTNTEGY.

H mpoedpog tou doltntikol opyaviopol AIESEC BaolAikr Ziaka dnAwoe: «H AIESEC £xel otdxo tn
BeAtiwon tTwv nyetikwy Se€LOTATWY TWV VEWV KOL yla va TO METUXEL aUTO aflomolel ocuvepyaoieg pe
dopeig, pn KuBepVNTIKOUG 0PYAVLOUOUG, EMIXELPNOELS KTA. Mo eQAC, n cuvepyaoia pe tnv P&G amotelet
TtNyn MOAUTIUNG yvWwong aAAQ Kol EUTIVEUONC yLa Tnv eEEALEN TOU opyavIGHOU KAl TwV SPACEWV LG ».

To npoypappa «Mall xtiloupe to péANov cou» TepAApBAVEL EKTOC amo TN cuvepyaoia pe tnv AIESEC
TIOAAEG aKOWN OPACEL; OMWC CUUUETOXN OE eKMALSEUTIKEG Spdoelc Twv Mavemotnuiwv kot GAAwWvV
dopEwv, TN SLopYyAvVWOon BEUATIKWY OEULVOPLWVY TTAVW OE CUYKEKPLUEVEG SEELOTNTEC, TN CUMUETOXNA TNG
XWPOC HOC OTOV TOVEUPWIAIKO Slaywviopd CEO challenge ywa tnv avadelén tng KaAltepng
ETUXELPNUATLKAC LOEAC K.OL.
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