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AgATio TUOTTOU

H Mondelez cupBdAel EutTpakTa
oTNV TPOOoTACIa TWV dacwv oTtn Nkava

e [poo@épel 5 ekaTopUupia SoAdpIa yia TN HEIWOTN TWV EKTTOPTTWY ATTO TV
Tapaywyn Kakdo otnv Nkava

e HI'kdva rpoun0eUel Tepitrou T0 20% TOU KAKAO TTAYKOOHIWG

H Mondelez International avakoivwvel Tnv uttoypa®r Mvnuoviou Zuvepyaaiag pe Tnv
Emrpoti Aacwv Tng MNkava, To ZupPBouAio Kakdo tng MNkava kai 1o Mpdypappa Twv Hvwpévwy
E6vwv yia Tnv Avamrtuén (UNDP), avag@opikd pe Tn OECPEUCAG TNG YIA TN PEIWON TWV
EKTTOPTTIWYV OTNV aAuoida £godlacuou Tou Kakdo otnyv kava. Méow Tou TTpoypAuuaTOg
Biwoiung avamtuéng Cocoa Life, n Mondelez 8a avaAdBel nyeTikd poAo oTnv uAoTroinan Tou
MNpoypdupatog REDD+ Tng MNkdva yia 1o Kakdo (GCFRP) 1o omroio atmrookoTtrei otnv
OVTIMETWITION TNS ATTOWIAWONG KAl TAG UTTORABUIONG TwV SaoWwV.

«H atmmoywilwon Twv daowv AatToTeAEi TO HEYAAUTEPO PEPOG TOU ATTOTUTTWHUATOG YOG O€
avbpaka, yi 'auto Kai gival onPavTiko yia ENAG va AVTIMETWTTICOUHE auTé To ¢ATNPA. Méow auTAg
TNG CUVEPYOOIiag, JTTOPOULE VA EiNACTE OKOUA TTEPIOCTOTEPO ATTOTEAECHATIKOI OTNV TTPOCTACIA
Tou TTEPIBGAANOVTOG BonBwvTag TOuG KAAAIEPYNTES KAKAO VA QVTIMETWITIOOUV UE ETTITUXIO TIG
OUVETTEIEG TNG KAINATIKAG aAAayng», SAwoe o Hubert Weber, EKTEAEOTIKOG AvTITTPOESPOG Kal
Mpoedpog Mondelez International otnv Eupwtin. «H ouvepyaoia autr) BacifeTal OTIG CUVEXEIG
TTPpooTTéBEIEG TOu TTpoypduuaTog Cocoa Life yia Tnv mpooTacia Twv dacwv. Eival éva
OUVAPTTOOTIKO VEO KEPAAQIO OTO €pyo Wag oTnv Mkava kal TaipIdlel e Tn OETUEUCT) TTOU KAVAE
uttoypdagovTtag 1o MAdioio Apdong yia Tnv MpwTtofoulia yia To Kakdo kai Ta Adon otnv
COP23.»

Qg pia atro TIG PeyaAUTEPES XWPES TTapaywyn g kakdo, N Fkdva rpoun0suel repitrou

10 20% TOU KOKAO TTayKOOMiwg. ZUppwva pe 1o GCFRP, n Mkava éxel etriong éva améd 1a



upnAdTEPa TTO000TA atToWidAwong dacwyv oTnv AQPIKN PE 3,2% £TNOiIWG. AuTd OPEIAETal KUPIWG
oTnN UN BILGCIKN ETTEKTACT TOU KOKAO KAl GAAWY YEWPYIKWY KAANIEPYEIWV.

H Mondelez International cupBdAel oto GCFRP pe 5 ekatoppUpia doAdpia yia TTévTe
XPOVIQ, TO OTT0I0 £X€ElI WG OTOXO TN ONUAVTIKN WEIWoN Tou uwnAoU TTOCOCTOU ATTOWIAWGONG Kal
uTToRAEBMIoONG TWV dACWY, KABWG KOl TWV EKTTOUTTWY AvBpaKa TTOU CUVOEOVTAI PE TO PAIVOUEVO

TOU BEPPOKNTTIOU, WG CUVETTEIO TNG KAANIEPYEIOG KaKAO OTIG OAOIKES eKTAOEIG TNG Kava.

Madi pe Toug eTaipoug TnG, N Mondelez International 8a epapudoel Eva oxEdio dpdong o€
BOOIKEG TTEPIOXEG TTOU ATTAITOUV TTapEéUBacn, YeE Eueacn oTa €EAG:

e XapTtoypd@non OAwV Twv XPHOEwWVY yNG, CUUTTEPIAQUBAVOUEVWY TWV
EKUETAANEUOEWY KOKAO

e  E@apuoyn TTPOKTIKWY KOKAO QIAIKWY OTO KAiua yia TNV auénon Twv atmodocewv
Kal TNG BiwaoIudéTnTag

e BeAtiwon Tng TpdoBacng oTn XpnuaToddTnon yia TV Tpowdnan opbwv
TTPOKTIKWY ATTO TOUG aypOTES Kal TIG KOIVOTNTEG

e NOMOBETIKA Kal TTONITIKI) JETAPPUBMION YIa TNV UTTOCTAPIEN TNG EKTEAEONG TOU
TTPOYPAPUATOG

e JuvToviouoG Kal JETPNON, ava@opd Kal ETTAANBeucn

A6 10 2013, TO TTPdYpauua Cocoa Life ouvepyddetal pe To ZupBouAio Kakdo Tng
Mkava kai 1o Mpéypappa Twv Hvwpévwy EBvwy yia Tnv AvatrTugn yia va TTpowBnael
TTEPIBAANOVTIKA BILCIUEG TTPAKTIKES TTAPAYWYNG, TTPOCTATEUOVTAG TTAPAAANAQ Ta

OIKOOUGOTANOTA KOl TOUG QUOIKOUG TTOPOUG O€ TTEPIOXEG DACWV KAKAOBEVTPWY O€ OAn TNV INkAva.

H Mondelez International eivai etriong 18puTiKé péEAOG TNG MpwToBouAiag via 1o Kakdo Kal Ta
Adon, oTnv oTToia 12 KOPUPAIES ETAIPEIEG KAKAO KOl OOKOAATAG oUVEPYAZovTal YIa Th PEIWON

TNG OQOIKAG ATTOWIAWONG OTNV AAUCIda £QOdIACUOU TOU KOKAO.

ZxeTika pe To Cocoa Life

To mpdypaupa Cocoa Life otoxelel oTnv evOUVAUWON Kal €vioXuan TWV AypPOTIKWV
KOIVOTATWY KaAAIEpyelag Kakdo, gTavovtag o€ TTeploooTepoug atmd 200.000 aypdTeg o€ £€)
XWPES ME OTOXO TNV TTAPOX WPEAEIAG O€ TTEPICOOTEPA ATTO £va EKATOMMUPIO ATOPA £WG TO
2022. O ammwTepog 0TOX0G TNG Mondelez International eival va TrpounBeueTal pe Biwoigo TpdTTo
OAO TO KAKAO TG eTaIPEiIG, Kupiwg péow Tou Cocoa Life. e ouvepyaaoia pe aypoteg, MKO,
TTPOUNBEUTEG Kal KPaTIKOUG Beapoug, To Cocoa Life atroteAei pépog Tou TTPoypauUaTOS
Biwoiung avamTuéng tng Mondeléz International Impact for Growth mou atmoteAei déopeuon yia
TNV QVATITUEN TNG ETTIXEIPNMOTIKAG dpacTnPIOTNTAG ETTIPEPOVTAG BETIKI) aAAayr) oToV KOO UO.

MapakoAouBioTe TNV TTP60dO6 Pag aTo cocoalife.org/progress.
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ZxeTika pe Tn Mondeléz International

H Mondeléz International oikodopei TNV KOAUTEPN ETTIXEIPNON OVOK OTOV KOO0, PE
KaBapd £€o0o0da Trepitrou 26 810. doAdpia 1o 2016. AnUIOUPYWVTAG TTEPIOCTOTEPES OTIYMEG XAPAG
o€ mepitrou 165 xwpeg, N Mondeléz International gival TTaykOopIog nyETNG oTa PTTIokATA, TN
OOKOAAQTA, TN TOiXAQ, TNV KapauéAa Kal Ta poeripaTta, ye maykdopia Power Brands. H Mondeléz
International eivar péhog Twv deikTwyv Standard and Poor's 500, NASDAQ 100 ka1 Dow Jones
Sustainability Index.

2XeTIKA pe TN Mondeléz otnv EAAGOa

H Mondeléz International €xeI TTapouacia apkeTég dekaetieg otTnv EAAGda Kal brands pe
IoTopia Avw Twv 100 Xpdvwy, v TTPOoWOE Je €uBUVN ayaTTnUEVA TTPOIOVTA OTTWG GOKOAATEG
Lacta, Yyeiag MauAidn, MauAidn MepioTtég, kouBeptoupa Maulidn, Kiss, ykoppéta 3BIT,
Merenda, Tupi kpéua Philadelphia, ymokota OREO kair EpyaoTrpi MauAidn, poeriuata
ookoAdtag Lacta kai Cadbury, ToikAeg Trident, Dentyne, kapauéAeg Halls.

Zroixeia emikovwviag: Anuntpng Aypagiwtng, Corporate & Government Affairs Manager, TnA.:
2102889041, kiv.: 6944800078, email: dimitrios.agrafiotis@mdlz.com
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