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Sustainable practices drive customer success.
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For more information about Sysco’s sustainability programs, see our complete online report at www.sysco.com/onlinesustainability2013 E




The number of Sysco-led and
third-party animal welfare audits
conducted in CY2012.

' GAP-Certified

Good things start with Good Agricultural
Practices (GAP), a voluntary program
administered by the U.S. Food and Drug
Administration that aims to continually
improve food safety, quality and traceabil-
ity. Sysco requires all fresh, ready-to-eat
produce items to be grown in the fields

of GAP-certified farms. We work with
small farms to help them obtain certifica-
tion and in return we are able to expand
our local produce offerings.
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Hi-Tech Trucks

We employ multiple best practices to
ensure our trucks are as efficient as
possible, including utilizing alternative
fuels, segmented temperature-controlled
trailers, efficient routing and automatic
engine shutoff.

Alternative Fuels

Sysco is using the latest technology,
including compressed natural gas- and
liquefied natural gas-powered trucks with
energy efficient trailers to deliver our
products responsibly.

Energy Use

Sysco is constantly expanding to meet the diverse needs of our customers. We are proud
that despite growing our warehouse footprint by 23% since 2006, our energy management
program has resulted in a 20% reduction in energy use.
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The amount of cash and food donated
to support our communities.

The percentage of our FY2013 donations
that supported hunger-related causes.

The percentage of our associates that
participated in the FY2013 Sysco Speaks
employee survey.

Meet Lisa Hebbe

Lisa Hebbe began her career
at Sysco six years ago as a
Marketing Associate and was
promoted within three years.
Today, as a District Sales Manager
in north Milwaukee, she continues
to offer her customers products and
services that she truly believes in.
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Sysco SHAPE

Sysco Healthy and Positive Eating
(SHAPE) is our industry-leading program
that promotes healthy dining habits.
SHAPE’s initial focus is to provide
healthier dining options for children.

As the distribution partner of the
National Restaurant Association’s
award-winning Kids LiveWell*™ program,
Sysco is taking steps to ensure children
have healthy eating options when they
dine out.
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For more information on sustainability initiatives described in this
report or to provide feedback on our reporting, please contact us at:
sustainability@corp.sysco.com.

The use of 100% post-consumer recycled paper in the printing of
this report saved:

* 4,583 |bs of wood

* 7,374 gallons of water

* 5,107,870 BTUs of energy
* 623 Ibs of emissions

* 467 Ibs of solid waste

Source: Environmental Defense
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FSC

www.fsc.org
RECYCLED

Paper made from
recycled material

FSC® C021417




