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We are committed to improving health and well-being around the
world. From developing new therapies that treat and prevent disease
to helping people in need, we are guided by arich legacy and inspired
by a shared vision.

Our company’s core values are driven by a desire to improve life, achieve scientific excellence, operate with the highest
standards of integrity, expand access to our products and employ a diverse workforce that values collaboration.

Our corporate responsibility approach is aligned with the company’s mission and values and articulates how we see our
responsibilities in the areas of access to health, ethical and transparent business practices, environmentally sustainable
operations, scientific advancement, employee wellness, and value creation for our shareholders.

Since successfully managing social, ethical and environmental issues involves all employees, we have established a
companywide corporate responsibility framework, as well as a list of key performance indicators to measure our company’s
performance and progress in our areas of strategic focus.

Integrated into our approach to corporate responsibility is also a commitment to constructive engagement with stakeholders.
We recognize that issues that matter to key stakeholders can very quickly become material issues for our shareholders. So
we seek to balance our responsibilities in ways that support our fiduciary duty to generate long-term shareholder value, while
also considering the needs of other stakeholders. Learn more about our stakeholder engagement process.

Corporate responsibility is at the heart of our company’s mission to discover, develop and provide innovative products and
services that save and improve lives, and it underscores our commitment to developing and rewarding our employees,
protecting the environment, and operating with the highest standards of ethics and transparency.

These commitments help us to deliver long-term returns by pursuing opportunities where the need is great and where we
have unique capabilities to make a real difference in people’s lives. Through innovative research, groundbreaking
partnerships and smarter processes, we are focusing on four priority areas: Access to Health, Environmental Sustainability,
Employees, and Ethics & Transparency.



ACCESS T0 HEALTH

We are committed to discovering smart,
sustainable ways to expand global access
to healthcare.

ENVIRONMENTAL
SUSTAINABILITY

We are committed to discovering
environmentally sustainable ways to meet the
worlds health needs, now and in the future.

FEMiNG MOore way
ur emplo

ETHICS & TRANSPARENCY

We are committed to discovering better ways
to build and strengthen trusted relationships by
demonstrating the highest ethical standards
and communicating with greater transparency.

ABOUT THIS REPORT

As part of our commitment to being transparent about our corporate responsibility initiatives, including our business activities
and operations, we publish an annual corporate responsibility report.

GRI G4-18

This report covers our company’s corporate responsibility activities and progress as of December 31, 2014, with some
additional information relating to 2015, and updates the 2013 report published in August 2014.

We have sought to provide a comprehensive view of how our company works, and have focused on what is most important.
As much as possible, we have guided readers to where they can go for more information, including our corporate
headquarters’ website and our annual financial reports.

We use several external guidelines and measurement frameworks to inform the scope of our reporting. These include the



Global Reporting Initiative (GRI), the Access to Medicine Index, the Millennium Development Goals and the 10 principles of
the UN Global Compact.

In 2014, we completed a formal corporate responsibility (CR) materiality assessment to understand our economic,
environmental and social impacts to identify stakeholder expectations regarding our performance and to help further refine a
corporate responsibility strategy that aligns with our company’s business strategy. We plan to engage stakeholders on an
ongoing basis to support this journey and help us deliver greater value to society and to our business. Going forward, our
reporting will be more closely aligned with the GRI G4 guidelines on the basis of the top issues identified during the CR
materiality process.

We have also published an executive summary that is available to view or download as a PDF.

In this report, we define where we do not report metrics as follows: NA = not available; N/D = no data; N/R = not reported.
Data in this report relate to worldwide operations for the calendar year 2014, except where stated. We plan to publish our next
comprehensive corporate responsibility report in 2016.

GRI G4-23

On October 1, 2014, the company divested its Consumer Care segment (MCC), which developed, manufactured and
marketed over-the-counter foot care and sun care products.

There have been no other significant changes from previous reporting periods in the scope, boundary or measurement
methods applied in this report. Acquisitions and divestitures are thoroughly discussed in the company’s 2014 10-K.



Our Approach

CEQ LETTER

At Merck & Co., Inc., Kenilworth, NJ, USA, corporate responsibility is
reflected in every part of our company and through the work of every
employee.

GRI G4-1

Our company leaders worldwide incorporate, practice and reinforce the principles of corporate responsibility in all of their daily
activities. Corporate responsibility is both a beacon and a mindset, grounding our operating principles and guiding our
commitment to expanding access, operating ethically, engaging our employees and protecting the environment.

As a biopharmaceutical company, we firmly believe that the best way to create intrinsic, long-term value for both society and
our shareholders is through the discovery and development of transformational medicines and vaccines. Our success—and
our future—is predicated on what has long defined our company: innovating at the intersection of scientific opportunity and
unmet medical need. We intend to stay at the forefront of biopharmaceutical science and remain steadfastly committed to
making meaningful impact on the lives of patients while delivering value for our customers and shareholders.

Through our pipeline and commercial portfolio, we are focused on many of the world’s most vexing and urgent health
challenges, and are poised to play a leading role in addressing them. Accordingly, our commercial and research priorities are
highly aligned with the current and projected global burden of disease as defined by the World Health Organization (WHO).
This includes the increasing need for new therapies targeted to historically difficult-to-treat diseases such as hepatitis C and
antibiotic-resistant infections.

In 2014, we received approval for seven products, including GARDASIL®9 (Human Papillomavirus 9-valent Vaccine,
Recombinant) and BELSOMRA® (suvorexant). We now have more than 10 Phase 3 programs that target many of the world’s
most urgent public health issues, and our scientists are engaged in the most innovative areas in biomedical research today,
including:

e Immuno-oncology—the science of using the body’s own immune system to fight cancer.

KEYTRUDA® (pembrolizumab), the first anti-PD-1 treatment approved in the U.S. for advanced melanoma, is now
being studied in over 30 cancers in more than 20 combination settings.

e Chronic hepatitis C infection—a disease epidemic that the WHO estimates is now affecting as many as 130 to 150
million people globally. Our investigational, combination HCV therapy has shown high virologic cure rates across a
broad range of patient types, including many with harder-to-treat disease and various complicating co-morbid
conditions.

e Cardio-metabolic disease—the number one cause of death globally. Our investigational medicine called anacetrapib
is being studied to determine if it can further reduce certain cardiovascular risks.

e Alzheimer’s disease—a condition that afflicts more than 36 million people globally. This number is projected to



double almost every 20 years, skyrocketing to more than 115 million people by 2050 and costing the U.S. in excess of
$1 trillion dollars.

e Antibiotic resistance—the growing worldwide challenge of so-called “superbugs” that are developing resistance to
common antibacterial and antifungal treatments. These infections are increasingly causing serious illness and even
death. Some estimates place the growing worldwide cost of these superbugs at more than $100 trillion dollars by the
year 2050. Earlier this year we completed our acquisition of Cubist, a biotechnology company with a history of
developing and commercializing products for use in the hospital setting, particularly in the areas of infectious diseases
and antibiotic resistance. The combined portfolios of our organizations are complementary, with each bringing
important expertise and capabilities.

e Emerging global pandemics—including the fight against Ebola. Our investigational Ebola vaccine with our partner
NewLink Genetics is in three large-scale clinical trials in some of the hardest hit countries in West Africa, including
Guinea, Liberia and Sierra Leone.

Through our scientific innovation in these and other areas, we intend to play a major role in transforming global healthcare.
Yet we also believe that to truly make a difference, we need to bring the best of our company—including our scientific,
business and creative expertise—to bear to enable those innovations to reach patients who need them.

For example, MSD for Mothers, known as Merck for Mothers in the U.S. and Canada, our company’s 10-year, $500 million
initiative, is fostering the next generation of solutions to reduce maternal deaths worldwide. Through partnerships with local,
on-the-ground organizations all around the world, our programs have helped develop quality maternal healthcare and family
planning services for an estimated 3.5 million women in 30 countries in just 3% years. And with our partners in Uganda and
Zambia, we've seen maternal mortality ratios in targeted areas fall by 30 and 35 percent, respectively. There remains much
more work to do, but we remain committed to our vision of a world where no woman dies giving life.

We are also making progress in supporting our employees, protecting the environment, and building our relationships with the
communities in which we work and live. And we continue to build the trust and confidence of our stakeholders by embodying
ethics and transparency in everything we do.

Our company has a long history of environmental stewardship, and we realize that our strategy and efforts need to evolve in
order for us to operate in an increasingly resource-constrained world. To advance in that effort, we have identified the issues
that are important to our business and our stakeholders so that we can prioritize them for action. We have focused our
environmental sustainability strategy on improving the efficiency of our operations, designing for the environment, and
reducing the impacts and risks in our value chain. For example, during 2014, we used 7.2 billion gallons of water versus 9.0
billion gallons used in 2009, a 19 percent reduction.

We are proud of the progress being made in developing a 21st century workforce that includes the world’s top, diverse talent
and is driven by the desire to apply cutting-edge science to develop effective medicines and vaccines that save and improve
lives around the world. Our nine Employee Business Resource Groups (EBRGSs), with about 8,000 members, are a testament
to our commitment and proof that inclusion drives success. In 2014, we received the Special National Award from Diversitylnc
for the important role these EBRGs play in impacting our business. This national award recognizes the company’s innovation
in driving business performance through the EBRGs by cultivating the diversity of our talent, enhancing our corporate
responsibility and creating new, innovative business insights linked to our company’s business agenda.

We believe in the dignity of every human being and in respecting individual rights. The company has established global
policies and processes to demonstrate this respect, including our global Public Policy on Human Rights and Our Values and
Standards (Code of Conduct), which reaffirms our commitment to scientific excellence, ethics and integrity. We are committed
to reporting on our progress and through this report and our ongoing activities, we confirm our commitment to support the 10
universally accepted principles of the UN Global Compact.

We will continue to listen and engage with our stakeholders globally to benefit from broader perspectives and to share our
own. And we will continue to respond in ways that help bring our new products to more people and sustain our business.

We are proud of our achievements, and are motivated by the vision and energy of the partners we work with to make these
advances possible. But we recognize, in view of the growing needs of people around the world, that we can never be content
with the status quo.

The challenges the world faces continue to be more complex to address, but more costly to ignore. In light of these
challenges, we are poised to be bold, flexible and innovative in our efforts to address them. | firmly believe that our company
is, and will continue to be, a positive force for change in the world.



Fm—

Kenneth C. Frazier
Chairman and Chief Executive Officer

Merck & Co., Inc., Kenilworth, NJ, USA



Our Approach

Since the release of our first corporate responsibility report in 2005,
our company has been committed to using the Global Reporting
Initiative (GRI) guidelines to report our performance on
environmental, social and governance (ESG) issues.

Except in 2009, due to the harmonization processes following the merger with Schering-Plough, we have utilized the GRI as
well as the Access to Medicine Index (ATMI), the United Nations Global Compact (UNGC), and the UN Millennium
Development Goals as our overall framework for corporate responsibility reporting. Our 2014 corporate responsibility report
once again reflects our commitment to the GRI as well as to the other indices in our report.

ACCESS TO MEDICINE INDEX

GRI INDEX )

UN MILLENNIUM DEVELOPMENT GOALS»

UN GLOBAL COMPACT »




Reporting Indices

ACCESS T
MEDICINE

In preparing our disclosures relating to access to medicine
performance, we have referred to the Access to Medicine Index
(ATMI).

This index is a first step toward a useful framework for transparent reporting about access to medicine performance, which will
help inform our stakeholders and also enable us to compare our performance with that of peers on relevant metrics. We
believe that this will help us focus on continuously improving the things that matter most. The table below summarizes where
our disclosures can be found on the website in relation to the ATMI criteria.

Index # Description Report Location/Direct Answer
General Access to Medicine Management

ATM Governance Access to Health
Our Approach to Access
CR Governance

ATM Management Our Approach to Access
System

Stakeholder Stakeholder Engagement
Engagement

Public Policy and Market Influence

Advocacy and Public Policy and Advocacy
Lobbying

Competitive Behavior Sales & Marketing

Market Behavior Sales & Marketing

Research and Development



Innovative R&D

Adaptive R&D

Intellectual Property
Sharing

Research & Development

Infectious Diseases

Global Burden of Disease

Access to Health Guiding Principles

Research & Development

HIV/AIDS

Vaccines

MSD for Mothers

Access to Health Guiding Principles

Public Policy

HIV/AIDS

Neglected Tropical Diseases
Public Policy Statements
Clinical Research

Equitable Pricing, Manufacturing and Distribution

Marketing Approval

Equitable Pricing

Manufacturing and
Distribution

Product Registration
Access to Health Statement of Guiding
Principles

Commercialization

Our Approach to Access

Pricing

Access to Health Statement of Guiding
Principles

Public Policy Statements

Manufacturing & Supply Chain

Access to Health

HIV/AIDS

Vaccines

Women's Health

Access to Health Statement of Guiding
Principles

Patents and Licensing

Patents

Non-Exclusive
Voluntary Licensing

Our Approach to Access
Research & Development
HIV/AIDS

Merck Product Patents
Women's Health
Vaccines

Public Policy Statements

HIV/AIDS

Manufacturing & Supply Chain
Women's Health

Neglected Tropical Diseases

Public Policy Statements

Access to Health Statement of Guiding
Principles

Capability Advancement in Product Development and Distribution

Capacity Building in R&D

Infectious Diseases

Our Approach to Access

Health

Research & Development

Key Initiatives

Access to Health Statement of Guiding Principles



Capacity Building in
Quality Management
and Distribution

Key Initiatives
Access to Health Statement of Guiding
Principles

Product Donations and Philanthropic Activities

Product Donations

Philanthropy

Product Donations
Medical Outreach Program
Key Initiatives

Public Policy Statements

Our Giving
Community
Key Initiatives




GRIINDEX

We are reporting on our corporate responsibility efforts in alignment
with the Global Reporting Initiative’s (GRI) G4 Guidelines.

GRI G4-32

This framework offers a useful method for transparent reporting about environmental, social and governance performance.
Greater transparency on such matters is beneficial to our business because it helps to inform our stakeholders and also
enables us to compare performance with that of peers on relevant metrics. We believe that this will help us focus on
continuously improving the things that matter most.

Throughout this report, flags denote which GRI indicators are relevant to the text, where applicable. Roll over a flag to see a
brief description of that GRI indicator.

The table below summarizes where the disclosures can be found.
Assurance

WSP conducted an independent third party review of our 2014 greenhouse gas and water inventories, and provided limited
assurance for the data that we submit to CDP and for the Corporate Responsibility report. Our environmental data can be
found here. Please see WSP’s limited assurance of our environmental data here.

Index # Description Report Location/Direct Answer

GENERAL STANDARD DISCLOSURES

Strategy & Analysis (G4-1)

GRI G4-1 CEO Letter CEO Letter

Organizational Profile (G4-3 to G4-16)

GRI G4-3 Organization name Merck & Co., Inc., Kenilworth, NJ, USA

GRI G4-4 Primary brands, products and services Our Business
2014 Form 10-K

GRI G4-5 Headquarters location Kenilworth, NJ, USA



GRI G4-6 Where the organization operates

GRI G4-7 Nature of ownership and legal form

GRI G4-8 Markets served

GRI G4-9 Scale of the organization

GRI G4-10 Total number of employees by type

GRI G4-11 Collective bargaining agreements

GRI G4-12 Supply chain description

GRI G4-13 Organizational changes during the reporting
period

GRI G4-15 External charters, principles, or other initiatives

GRI G4-16 Membership associations

Company Fact Sheet

2014 Form 10-K

Our Business
2014 Form 10-K

Economic Impact
2014 Form 10-K

Positive Work Environment: Performance

Human Rights

Manufacturing & Supply
Product Supply

Restructuring
2014 Form 10-K

Millennium Development Goals
UN Global Compact

Our Approach to Access
Water Use: Partnerships
Human Rights

Public Policy: Industry Associations

Identified Material Aspects and Boundaries (G4-17 to G4-23)

GRI G4-17 Entities included in financial statements

GRI G4-18 Process for defining report boundaries and
content

GRI G4-19 Material aspects included in the report

GRI G4-22 Restatements

GRI G4-23 Changes from previous reports in terms of

scope and/or boundaries

2014 10-K

Our Approach

Materiality

Restatements of information are included on the
specific performance data pages and tabs.

Our Approach

Stakeholder Engagement (G4-24 to G4-27)

GRI G4-24 Stakeholder groups

GRI G4-25 How stakeholders were identified

GRI G4-26 Approach to stakeholder engagement

GRI G4-27 Topics raised during stakeholder engagements

Stakeholder Groups

Engagement mechanisms

Stakeholder Engagement
Stakeholder Groups

Stakeholder Groups

Report Profile (G4-28 to G4-33)

GRI G4-28 Reporting period

January 1, 2014-December 31, 2014



GRI G4-29 Date of most recent report 2013

GRI G4-30 Reporting cycle Annual

GRI G4-31 Report contact Contact Us

GRI G4-32 "In accordance" option, GRI Index and report GRI Index
assurance FAQ

GRI G4-33 Policy regarding report assurance FAQ

Governance (G4-34 to G4-53)

GRI G4-34 Governance structure of the organization Corporate Governance
2014 Form 10-K

GRI G4-38 Composition of the board and its committees Corporate Governance

GRI G4-39 Whether the chair of the board is also an Corporate Governance
executive officer

GRI G4-40 Nomination and selection processes for the 2015 Proxy Statement
board and its committees.

GRI G4-41 Board conflicts of interest. 2015 Proxy Statement

GRI G4-42 Board and executives’ roles in the CR Governance
organization’s mission statements, strategies, 2015 Proxy Statement
policies, and goals related to sustainability
impacts

GRI G4-43 Board knowledge of sustainability topics CR Governance

GRI G4-45 Board role in the identification and management CR Governance
of sustainability impacts, risks, and opportunities

GRI G4-46 Board role in reviewing risk management CR Governance
processes for sustainability topics Board Committee Charter

GRI G4-47 Frequency of the board's review of sustainability Board Committee Charter
impacts, risks and opportunities.

GRI G4-48 Highest committee or position that formally CR Governance
reviews and approves the organization’s
sustainability report

GRI G4-49 Process for communicating critical concernsto  CR Governance
the board 2015 Proxy Statement

GRI G4-51 Remuneration policies for the board and senior ~ Corporate Governance
executives

GRI G4-52 Process for determining remuneration. 2015 Proxy Statement

GRI G4-53 Stakeholders' views on remuneration. 2015 Proxy Statement

Ethics and Integrity (G4-56 to G4-58)



GRI G4-56

GRI G4-57

GRI G4-58

Code of conduct

Helplines or advice lines for employees

Mechanisms for reporting concerns about
unethical or unlawful behavior

SPECIFIC STANDARD DISCLOSURES

Ethics & Transparency
Merck Code of Conduct

Office of Ethics

Office of Ethics

Economic (EC1 to EC8)

GRI G4-EC1

GRI G4-EC2

GRI G4-EC3

GRI G4-EC4

GRI G4-EC7

GRI G4-EC8

Economic value

Climate change risks

Benefit plan coverage

Financial assistance from the government

Infrastructure investments

Indirect economic impacts

2014 Form 10-K

Energy Use & Climate Change
2014 Form 10-K
CDP Climate Change

Compensation Benefits
2014 Form 10-K
2015 Proxy Statement

Not applicable

Employee Giving: Performance
Supporting Our Communities
Our Giving

Fellowship for Global Health

Access to Health

Environmental (EN1 to EN33)

GRI G4-EN1

GRI G4-EN2

GRI G4-EN3

GRI G4-EN4

GRI G4-EN6

GRI G4-EN8

GRI G4-EN10

GRI G4-EN15

GRI G4-EN16

GRI G4-EN17

Materials by weight or volume

Recycled input materials

Energy consumption (Scope 1 & 2)

Energy consumption (Scope 3)

Energy reductions

Water withdrawals by source

Water recycled and reused

GHG emissions (Scope 1)

GHG emissions (Scope 2)

GHG emissions (Scope 3)

Emissions, Effluents & Waste: Performance

Emissions, Effluents & Waste: Performance

Energy Use & Climate Change: Performance

Energy Use & Climate Change: Performance

Energy Use & Climate Change: Performance
CDP Climate Change

Water Use: Performance
CDP Water Disclosure

Water Use: Initiatives
CDP Water Disclosure

CDP Climate Change
Energy Use & Climate Change: Performance

Energy Use & Climate Change: Performance
CDP Climate Change

Energy Use & Climate Change: Performance
CDP Climate Change



GRI G4-EN18

GRI G4-EN19

GRI G4-EN20

GRI G4-EN21

GRI G4-EN22

GRI G4-EN23

GRI G4-EN24

GRI G4-EN25

GRI G4-EN27

GRI G4-EN28

GRI G4-EN29

GRI G4-EN30

GRI G4-EN31

GRI G4-EN32

GRI G4-EN33

GHG emissions intensity

Reduction of GHG emissions

Ozone-depleting substances (ODS)

NOx, SOx and other emissions

Water discharge

Waste by type and disposal method

Significant spills

Hazardous waste

Mitigation of environmental impacts of products
and services

Products and packaging materials reclaimed

Environmental fines and sanctions

Environmental impacts from product distribution
and employee travel

Environmental investments

New suppliers screened using environmental
criteria

Supply chain environmental impacts

CDP Climate Change

Energy Use & Climate Change: Performance
CDP Climate Change

Emissions, Effluents & Waste: Performance
CDP Climate Change

Emissions, Effluents & Waste: Performance
CDP Climate Change

Emission, Effluents & Waste: Performance
CDP Water Disclosure

Waste Prevention & Management:
Performance

EHS Management & Compliance:
Performance

Emissions, Effluents & Waste: Performance

Product Stewardship
Emissions, Effluents & Waste

Packaging

EHS Management & Compliance:
Performance

Energy Use & Climate Change: Performance

Merck reports on some of our environmental
protection expenditures in the 2014 Form 10-K.
These expenditures are integrated into our sites’
operating budgets. We do not currently have a
system to tag expenditures as related to
environmental protection and report them
separately.

Procurement & Supplier Relations

Procurement & Supplier Relations

Labor Practices & Decent Work (LAl to LA15)

GRI G4-LA1

GRI G4-LA2

GRI G4-LA4

Number and rate of new employee hires and
turnover

Benefits provided to full-time employees

Notice periods regarding operational changes

Positive Work Environment: Performance

Compensation & Benefits

Merck does not have the same minimum notice
period in all countries. Local legislation and
collective bargaining agreement specifications
vary, with notice periods ranging from four
weeks to six months.



GRI G4-LAG6

GRI G4-LA7

GRI G4-LA8

GRI G4-LA9

GRI G4-LA11

GRI G4-LA12

GRI G4-LA14

GRI G4-LA15

Rates of injury, occupational disease, lost days,
absenteeism, and work-related fatalities

Workers with high incidence risk for diseases

Health and safety topics covered in agreements
with trade unions

Average hours of training for employees

Employees receiving performance and career
development reviews

Composition of governance bodies and
employees

New suppliers that were screened using labor
practices criteria

Negative impacts for labor practices in the
supply chain

Employee Safety: Performance

Employee Health

While we do have a “Health and Safety” section
in our U.S. trade union agreements, the specific
language varies from agreement to agreement.
They address medical services and
surveillance, the company’s commitment to
make a responsible provision for employee
health and safety, and in some cases address
protective equipment training.

We conduct extensive training programs
worldwide, however, we do not currently track
the average number of hours of training per
employee.

Positive Work Environment: Performance

Global Diversity & Inclusion: Performance

Procurement & Supplier Relations

Procurement & Supplier Relations

Human Rights (HR1 to HR12)

GRI G4-HR1

GRI G4-HR2

GRI G4-HR4

GRI G4-HR5

GRI G4-HR6

GRI G4-HR7

GRI G4-HR8

GRI G4-HR9

Investment agreements and contracts that
include human rights clauses or underwent
screening

Employee training on human rights

Significant risk of freedom of association in
operations and suppliers

Significant risk of child labor in operations and
suppliers

Significant risk of forced or compulsory labor in
operations and suppliers

Security personnel trained in the organization's
human rights policies

Incidents of violations involving rights of
indigenous peoples

Operations that have been subject to human
rights assessments

Human Rights
Procurement & Supplier Relations
Business Partner Code of Conduct

Office of Ethics: Performance
Code of Conduct

Human Rights
Procurement & Supplier Relations
Business Partner Code of Conduct

Human Rights
Business Partner Code of Conduct

Human Rights
Procurement & Supplier Relations
Business Partner Code of Conduct

The nature of our business does not require
extensive security personnel in our global
operations.

Our operations do not significantly impact
indigenous communities.

Procurement & Supplier Relations



GRI G4-HR10

GRI G4-HR11

GRI G4-HR12

New suppliers screened for human rights
Human rights impacts in the supply chain

Grievances about human rights impacts

Procurement & Supplier Relations

Procurement & Supplier Relations

Office of Ethics

Society (SO1 to SO10)

GRI G4-SO1

GRI G4-PR2

GRI G4-PR3

GRI G4-PR4

GRI G4-PR5

GRI G4-PR6

GRI G4-PR7

GRI G4-PR8

Local community engagement, impact
assessments and development programs

Non-compliance concerning the health and
safety impacts of products and services

Product and service information required for
labeling

Non-compliance with regulations concerning
product and service labeling

Surveys measuring customer satisfaction

Sale of banned or disputed products

Non-compliance with regulations concerning
marketing communications

Complaints regarding breaches of customer
privacy and losses of customer data

Manufacturing & Supply Chain
Product Stewardship
Product & Patient Safety

Quality & Safety Standards: Performance

Product and Patient Safety

Sales & Marketing

We do not report on this indicator as it is
unlawful due to privacy laws to have a global,
companywide harmonized customer database
that contains identifying information about our
customers that could be accessed on an inter-
country level.

Not applicable

Sales & Marketing

Global Privacy Program: Performance




Reporting Indices

MILLENNIUM 4 4
DEVELOPMENT'G@H

The private sector, including the research-based pharmaceutical
industry, has an important role to play in contributing to the
achievement of the United Nations Millennium Development Goals

(MDGSs).

At the 2008 Annual Meeting of the World Economic Forum, in Davos, Switzerland, our company joined UN Secretary General
Dr. Ban Ki-moon, U.K. Prime Minister Gordon Brown and leaders from other private and public sector organizations to
endorse a “Call to Action on the Millennium Development Goals,” pledging to work together to accelerate progress toward the
MDGs. The table below summarizes where information can be found on our website in relation to how we are contributing to

the MDGs.
Index # Description Report Location/Direct Answer
MDG 1

Eradicate extreme poverty and hunger Health
MDG 2

Achieve universal primary education Education
MDG 3

Promote gender equality and empower women  Global Diversity & Inclusion
MDG 4

Reduce child mortality

Vaccines
Health
Key Initiatives




MDG 5

Improve maternal health

Women's Health
MSD for Mothers

MDG 6
Combat HIV/AIDS, malaria and other diseases HIV/AIDS
Infectious Diseases
Vaccines
Global Burden of Disease
MDG 7
Ensure environmental sustainability Environmental Sustainability
MDG 8

Develop a global partnership for development

Our Approach to Access
Women's Health
Key Initiatives




4\'-
Reporting Indices ‘»

UN GLUBAL

In January 2009, our company signed on to the United Nations Global
Compact, the world’s largest and most widely embraced corporate

citizenship initiative.

GRI G4-15

By signing on, we confirm our commitment to support the UN Global Compact’s 10 universally accepted principles in the
areas of human rights, labor, environment and anti-corruption. Signatories to the compact are required to annually report their
activities in support of their commitment to instill accountability, drive continuous improvement, safeguard the integrity of the
UN Global Compact as a whole, and contribute to the development of a repository of corporate practices.

The table below summarizes where these disclosures can be found on our website, and the letter from our CEO serves as our

statement of continued support for the initiative.

Index # Description

Report Location/Direct Answer

2014 COMMUNICATION ON PROGRESS

Human Rights

UNGC-2 Businesses should make sure that they are not
complicit in human rights abuses

UNGC-1 Businesses should support and respect the
protection of internationally proclaimed human
rights

Human Rights
Procurement & Supplier Relations

Human Rights

Environment

UNGC-7 Businesses should support a precautionary
approach to environmental challenges

Product Stewardship
Environmental Sustainability
Procurement & Supplier Relations
EHS Management & Compliance

UNGC-8 Businesses should undertake initiatives to promote greater environmental Product Stewardship

responsibility

EHS Management & Compliance



UNGC-9 Businesses should encourage the development  Product Stewardship
and diffusion of environmentally friendly Green Chemistry
technologies

Anti-Corruption

UNGC-10 Businesses should work against corruption in all Code of Conduct
its forms, including extortion and bribery Office of Ethics
Procurement & Supplier Relations

Labour
UNGC-6 Businesses should support the elimination of Global Diversity & Inclusion
discrimination in respect of employment and Office of Ethics
occupation Human Rights
Human Rights of Our Employees
UNGC-3 Businesses should uphold the freedom of Human Rights
association and the effective recognition of the
rights to collective bargaining
UNGC-4 Businesses should support the elimination of all Human Rights
forms of forced and compulsory labor
UNGC-5 Businesses should support the effective Human Rights

abolition of child labour




Our Approach

MATERIALITY-

=

MAIN

In 2014, we completed a formal corporate responsibility (CR)
materiality assessment with support from Business for Social
Responsibility (BSR).

We did this to better understand our economic, environmental and social impacts to identify stakeholder expectations
regarding our performance and to help further refine a corporate responsibility strategy that aligns with the company’s
business strategy. We use the Global Reporting Initiative (GRI) reporting framework to inform our definition of CR materiality
and our selection of CR material issues.




CR MATERIALITY ASSESSMENT RESULTS
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Importance to Business Success

Access to Health . Environmental Sustainability . Employees Ethics & Transparency

Access to Health

CAPACITY BUILDING

Training and educational programs, local infrastructure improvements, skills and technology transfer to emerging countries

INTELLECTUAL PROPERTY

Patent protections and flexibility, licensing agreements, and generics policies

PHILANTHROPY

Foundation giving/cash and product donations



PRICING AND COMMERCIALIZATION

Pricing strategy including differential pricing, affordability, pricing transparency, reimbursement strategy, commercialization
strategy/availability/registration

R&D

Research in unmet medical needs and driving innovations that create value for society (understanding that this will vary by
country), i.e. not "me too" drugs

CONTINUITY OF SUPPLY

Ensuring continuity of supply (including assurance of manufacturing, inventory tracking, pandemic readiness)

TRIAL AND POST-TRIAL ACCESS

Gender balance, enrolling diverse patient populations, development of trial sites ex-USA, and post-trial access (including
compassionate use)

DISEASE FOCUS

Focus on development of medications/treatments based on health needs rather than lifestyle

HEALTH ADHERENCE

Engaging with patients and HCPs to ensure adherence to medication/treatment regimens

HEALTH LITERACY

Engaging with patients and HCPs to promote understanding of medical conditions or diseases and the reasons they are being
treated

CITIZENSHIP/COMMUNITY RELATIONS

Engagement and dialogue with external stakeholders including local communities, NGOs, foundations, local governments,
universities, etc.

LOCAL DEVELOPMENT

Contribution to local economic development

Environment

NON-GHG

Non-Greenhouse gases (with local impact): VOCs, SOx, NOx, etc.

CLIMATE AND ENERGY

Energy management, which includes reducing carbon footprint through energy conversation/efficiency, use of renewable
energy that reduce greenhouse gas emissions (includes Scopes 1,2, and 3 GHGS)

WASTE MANAGEMENT

Handling, management, and disposal of hazardous and non-hazardous waste



WATER USE AND MANAGEMENT

Influent and effluent parameters includes source, scarcity, recharge rates, quality, treatment, and impact on local community

ECOSYSTEM IMPACTS/ USE OF NATURAL SUBSTANCES

Use of natural substances (e.g. plants & animals) and materials including preservation of biodiversity, etc.

GREEN CHEMISTRY

Use of substances and processes that are environmentally beneficial, avoidance of chemicals of concern

PACKAGING

Impact of packaging including design, materials, processing and life cycle

PHARMACEUTICALS IN THE ENVIRONMENT

Pharmaceuticals in the environment attributed to biological waste from patients/animals or unused/expired medicines
Employees

DIVERSITY & INCLUSION

Employee diversity and inclusion, prevention of discrimination, and equal opportunity

LABOR PRACTICES

Management-worker relationships, freedom of expression and association, right to collective bargaining

RESTRUCTURING

Change management through restructuring, reorganization

EMPLOYEE VOLUNTEERISM

Employee volunteerism through humanitarian programs

TALENT DEVELOPMENT AND RECRUITMENT

Recruiting, training and development, leadership development, retention, career management and promotion, compensation
and benefits.

WORK LIFE BALANCE AND WELLNESS

Employee wellness programs, rewards, incentives, quality and burnout monitoring

DISTRIBUTION OF PROFITS

Distribution of our revenue including socially responsible investment, value sharing, ratio of executive compensation to other
employees, tax strategy, investments in local markets



LOBBYING

Lobbying and political contributions, relationship with public authorities, public policy and market influence

HUMAN RIGHTS

Human rights of employees, supply chain, and patient populations

BIOETHICS

Use of genetic resources, stem cells, GMOs, nanotechnologies, etc.

CORPORATE GOVERNANCE

Board structure and independence, executive compensation, and accountability

ETHICS IN SALES AND MARKETING

Brand management and promotion, ethical marketing, competitive behavior, prevention of anti-competive practices,
compliance with regulatory authorities, anti-corruption/anti-bribery

PRIVACY OF PATIENT DATA

Policies, standards, procedures and trainings that cover privacy of patient data/ loss of personal data

INTERNAL CONTROLS

Policies, standards, codes of conduct and audits applicable to internal operations and employees

TRANSPARENCY & REPORTING

Transparency and reporting including tax transparency and sustainability reporting, e.g. GRI, CDP, etc.

CLINICAL TRIAL ETHICS

Management of clinical trial data including transparency, following of global standards to ensure ethics in R&D, and the
sharing of clinical data within the scientific community

USE OF LABORATORY ANIMALS

Internal standards and transparent reporting on the use of laboratory animals, consideration of alternatives to animal testing
and training, and animal health issues

PRODUCT SAFETY

Management of product quality, i.e. ensuring that products are compliant and highly trusted

COUNTERFEITING

Monitoring, evaluation, and reception of counterfeit drug supply

RESPONSIBLE PROCUREMENT

Integration of sustainability measurements and performance indicators through supply chain policies, sourcing guidelines,
supplier scorecarding, supplier preferential sourcing programs, sustainable materials guidelines, and design for the
environment practices. This may include the addition of social/environmental criteria to tender requests, including alternative
methodologies or inputs to reduce the environmental impact



OCCUPATIONAL HEALTH & SAFETY

Precautions that minimize hazards and promote employee health, safety, and well-being. This includes conducting
assessments, providing personal protective equipment, and preparing emergency response plans

PROCESS

OUR OBJECTIVE

The materiality analysis completed in 2014 helped refresh our corporate responsibility framework and link our CR strategy to
our core business. Based on feedback from stakeholders and the company’s own analysis, we validated our four fundamental
focus areas:

e Access to Health

e Environmental Sustainability
e Employees

Ethics & Transparency

For each of these focus areas, our report details the challenges and opportunities we face as a company; our strategy; and
our performance.

Our CR strategy, based on the recent CR materiality analysis, confirmed that our approach to CR continues to serve as a
value driver for the business as a whole and for society.

OUR PROCESS

The 2013-2014 assessment followed a tailored process that included desktop research; a review of corporate objectives and
strategies; analysis of media coverage; stakeholder feedback on prior reporting; industry benchmarking; consultative
interviews with stakeholders both inside and outside the company; and intensive internal workshops and socialization
sessions across the business. We leveraged our survey submissions to CDP (formerly the Carbon Disclosure Project), the
Dow Jones Sustainability Indexes (DJSI) and the Access to Medicine Index (ATMI), in addition to referencing the most current
sustainability and corporate responsibility research reports, to select and refine a list of environmental, social and governance
(ESG) issues for further analysis.

From a list of hundreds of potentially material issues, we identified 42 to test with internal and external stakeholders. Internally
we engaged with senior executives from key functional areas and business units including Ethics & Compliance, Global
Clinical Development, Scientific Affairs, Global Health Innovation, Global Medical Affairs, Global Public Policy, Human
Resources, Manufacturing, Market Access, Philanthropy, Safety and Environment, Vaccines and others. Our goal was to
understand which of the 42 material issues were most linked to our company’s business strategy and to our business
success. We asked our business leaders to select the issues of highest importance in terms of their impact on:

e Financial value and revenue

e Operational excellence

e Compliance with regulations

e Corporate reputation

e Shareholders

e Employees and their level of engagement

Externally, we engaged more than 30 stakeholder groups that represented a cross section of advocacy interests, including
on-the-ground implementation partners, socially responsible investors, environmental NGOs, public health advocates and
health providers. Through in-person interviews, we asked our stakeholders to indicate which issues were important to their
groups or communities; where action from the private sector, and from our company in particular, is critical; and how we can
drive excellence through our corporate responsibility efforts.

Stakeholders were asked to rank the list of 42 material issues and impacts; assess our company’s performance on these



priority issues; and share their expectations related to strategy, reporting and stakeholder engagement. This process is less of
an accounting exercise and more of a strategic one, designed to both understand our impacts and articulate our priorities.

We asked stakeholders to evaluate our 42 priority issues based on criteria heavily influenced by the International Integrated
Reporting Council (IIRC), including impacts on and contributions to the six “capitals”: Financial, Manufactured, Intellectual,
Social and Relationship, Human, and Natural. We augmented these criteria with considerations such as critical risk factors,
unique opportunities for the private sector and for our company, and contributions to the global sustainability agenda set by
the United Nations.

Once all of the internal and external interviews were complete, BSR quantified the ranked issues using a scale tailored to the
specific inputs of our materiality assessment. The results were aggregated into BSR’s materiality tool and the issues were
mapped onto a materiality map, showing the relative importance of each issue. Internal input was plotted on the x-axis,
corresponding to “Influence on Business Success” and external input was plotted on the y-axis, corresponding to “Importance
to Stakeholders.” Together with BSR, we analyzed the results along with the information we had received during the interview
process to finalize the materiality map.

The 42 issues were then matched up with our company’s four key CR focus areas, and the final results were endorsed by our
Public Policy & Responsibility Council, comprising senior executives from key company functions and divisions.

The resulting map of issues is shown on the previous tab. We will continue to use this materiality process to refine and inform
our approach to reporting and to help us prioritize our efforts around issues of greatest significance to multiple stakeholders
and to our company'’s future success.

ASSESSING THE MATERIAL IMPORTANCE OF AN ISSUE

While Access to Health and Ethics & Transparency issues continue to play a leading role in shaping our stakeholders’ views

about our corporate reputation and ability to generate long-term value, we recognize that many other ESG issues are also of

interest to stakeholders. For this reason we will continue to report and communicate on additional ESG issues on our website
and through dialogue with individual stakeholders.

e Each issue is evaluated based on its importance to the business (x-axis) and to stakeholders (y-axis). Company
interviews inform importance to business success, and external sources determine importance to stakeholders.
e |ssues of great importance to our business and stakeholders are highlighted as priorities in the top-right quadrant

TAKING CR MATERIALITY FORWARD

Having concluded our 2013-2014 materiality assessment, we are well positioned to further refine our CR framework and
increase our commitment level to sustainable development through ambitious goals, metrics and programs. We plan to
engage stakeholders on an ongoing basis to support this journey and help us deliver greater value to society and to our
business. Going forward, our reporting will be more closely aligned with the GRI G4 guidelines on the basis of the top issues
identified during the CR materiality process.

This report covers our company’s global operations, including subsidiaries, unless stated otherwise. It includes activities at all
of our facilities, owned and leased, over which we have operational control unless otherwise noted. The basis for reporting on
other matters specific to the operations of our business—including joint ventures, subsidiaries, leased facilities, outsourced
operations and other entities that can affect comparability from period to period—can be found in our 2014 Annual Report and
Form 10-K, which is filed with the United States Securities and Exchange Commission and is also available in the Financial
Reports section of our corporate headquarters’ website.



Our Approach

Our company aspires to being open and transparent about how we
operate, in order to earn and retain the trust and confidence of our
customers, employees, shareholders and other important
stakeholders. Our reporting and governance structure is an integral
part of this commitment.

THE OFFICE OF CORPORATE RESPONSIBILITY

Our corporate responsibility performance is dependent on all of our employees—from our chairman and CEO, to staff in each
business unit, subsidiary, manufacturing plant and research laboratory. All employees are aware of our corporate
responsibilities through our company’s Code of Conduct, but we also recognize that a central coordinating function is
necessary in order to ensure a comprehensive approach to corporate responsibility.

The Office of Corporate Responsibility coordinates the development, implementation and communication of our global
corporate responsibility approach and, with the strategic guidance of the Public Policy and Responsibility Council, is
responsible for reporting on our company’s corporate responsibility performance. The Office of Corporate Responsibility
works with business units and functional areas to integrate our corporate responsibility principles into business policies,
strategies and practices, and brings the voice of external stakeholders into decision-making processes.

In December 2014, our company announced the appointment of Dr. Julie Gerberding as executive vice president for strategic
communications, global public policy and population health. In this newly created Executive Committee position, Dr.
Gerberding, who most recently served as president of our Vaccine division, is responsible for the company’s global public
policy, corporate responsibility and communications functions, as well as the company’s Foundation and MSD for Mothers
(known as Merck for Mothers in the U.S. and Canada). Dr. Gerberding also leads new partnership initiatives that will
accelerate our company’s ability to contribute to improved population health, a measure of impact that is increasingly valued
by governments and other global health organizations.

GRI G4-49

The Office of Corporate Responsibility, which supports the company’s business strategy, is accountable for producing an
annual corporate responsibility report. To contact members of the Office of Corporate Responsibility, please click here.



THE PUBLIC POLICY AND RESPONSIBILITY COUNCIL

GRI G4-43

The Public Policy and Responsibility Council is a senior-level decision-making governance body responsible for developing
and monitoring our corporate responsibility approach, commitments and progress against key performance indicators.
Membership includes senior leaders across all divisions and major functions of the company. The Council’s responsibilities
include reviewing external issues that may affect our business and reputation; providing high-level guidance on our overall
approach to corporate responsibility, such as deciding on priority issues; developing policies and position statements;
identifying key external stakeholders and engaging in outreach; providing input into our company’s annual corporate
responsibility report; and providing ongoing counsel and guidance to the Office of Corporate Responsibility.

THE CORPORATE RESPONSIBILITY REPORT WORKING GROUP

Each member of the Corporate Responsibility Report Working Group works directly with a member of the Public Policy and
Responsibility Council to promote further integration of corporate responsibility into the business. Individual members have
been chosen to be active advocates for corporate responsibility within their respective areas. In addition, the members of the
working group, a diverse selection of employees from all divisions of the company, serve as content experts in their respective
areas and work closely with the Office of Corporate Responsibility to help set goals and develop metrics that support and
measure our overall corporate responsibility strategy and objectives.

BOARD COMMITTEE ON GOVERNANCE, PUBLIC POLICY & CORPORATE RESPONSIBILITY

GRI G4-48
GRI G4-46
GRI G4-45
GRI G4-42

Six independent directors constitute our company’s Board Committee on Governance, Public Policy & Corporate
Responsibility. Chaired by William B. Harrison, Jr., the committee is responsible for advising the company’s Board of Directors
and management on company policies and practices that pertain to the company’s responsibilities as a global corporate
citizen; its special obligations as a healthcare company whose products and services affect health and quality of life around
the world; and its commitment to the highest standards of ethics and integrity in all its dealings.

Additionally, the committee is responsible for taking a leadership role in shaping the corporate governance of the company,
including the development of a set of corporate governance guidelines for Board approval.

In addition to the Board Committee on Governance, Public Policy & Corporate Responsibility, other Board committees
oversee issues related to corporate responsibility, such as audit and compliance, executive compensation and research.



Our Approach

STAKEHOLD

Our company understands that we must rise to the challenge of
greater stakeholder expectations.

We also recognize that we can’t solve major health, environmental and economic challenges alone, but must collaborate with
others who share our commitment and who bring their own unique expertise to the table. This understanding forms the core of
our company’s approach and commitment to stakeholder engagement.

We conduct stakeholder engagement at both the corporate and the local level, depending on the issue. We engage with
industry, governments, policy makers, nongovernmental organizations (NGOSs), opinion leaders, patient groups, academic
organizations, our employees and others to inform our policies, our practices and the development of our products. Our
intention is to build lasting relationships with our stakeholders from the outset, to understand their objectives, their
expectations of our company and the potential for collaboration, and to enhance their understanding of—and trust in—us.

We strive to exchange information, views and recommendations; share activities and progress against key goals; and work in
partnership toward common objectives. Engagement may take the form of one-on-one meetings, expert input forums or
roundtable discussions, industry coalitions or formal partnerships.

STAKEHOLDER REVIEW OF OUR REPORTING

In March 2015, a facilitation team convened 10 experts in corporate sustainability and reporting in a secure virtual ThinkTank
on Convetit, an online engagement platform. Our goal during these discussions was to listen to our stakeholders’ perspectives
and recommendations and to use the insights gained through these and ongoing discussions to inform future reporting.

Over a period of eight days, participants weighed in at their convenience, creating a shared conversation leading to an array
of key takeaways in the three primary aspects of our reporting:

1. Communications
2. Materiality
3. Metrics

Participants commended many aspects of our reporting, while also identifying specific areas for improvement. We were
pleased with the substantive exchange and candid feedback.



Stakeholder Engagement

P {

STAKEHOLDER
GROUPS

We engage with a diverse group of stakeholders with varying
perspectives and opinions to understand their needs and
expectations, and to gain insights that can inform our efforts to
iImprove access to healthcare and foster progress towards solutions
that benefit society.

GRI G4-24
GRI G4-26
GRI G4-27

PATIENTS AND CAREGIVERS

We embrace the opportunity to engage patient organizations and to actively listen to patients to better understand their
healthcare journeys, expected outcomes and decision-making considerations, particularly as it relates to how they take
medication, and the challenges they may encounter when taking several medications or treating multiple conditions. We feel
that listening to patients is critical to further inspire effective and relevant medical and scientific innovation. For more
information on our work with patient groups, please click here.

HEALTHCARE PROFESSIONALS

Doctors and patients look to us to provide accurate and balanced information about our products. We are therefore committed
to providing appropriate and balanced information to physicians and other healthcare providers about our medicines, vaccines
and ongoing research. We interact continually with physicians, healthcare professionals and researchers to conduct research

and clinical trials, to share information and to gain new perspectives on needs and opportunities. For more information on our

interactions with these stakeholders, please click here.



PAYERS

We are aware of payers’ concerns over healthcare costs and limited budgets, and of the debates on how to make medicines
and vaccines more affordable and accessible. We work with payers worldwide to inform their understanding of the relationship
between the prices of our products and the true value they deliver to patients and healthcare systems. We also develop
programs with payers to make sure our products can reach the people who need them most. Learn more about our access
initiatives.

GOVERNMENTS, MULTILATERAL ORGANIZATIONS AND REGULATORS

We are committed to conducting our business according to the letter and spirit of the law and regulations, as well as the
various standards of business practice that we endorse.

We work with policy makers, legislators, multilateral organizations and governments worldwide to ensure that policy and
regulatory environments globally, nationally and locally foster patient access to medicines and vaccines, and that they are
conducive to ethical business practices, science and innovation. Learn more about our public policy and advocacy positions.

SHAREHOLDERS

We strive to create shareholder value by identifying opportunities to meet customer needs and by managing our business
responsibly to achieve superior financial results over the long term. To this end, we measure and report our performance on
financial and other parameters and we work hard to protect and retain our assets, including our intellectual property rights, our
resources, our employees and our reputation.

We also report on environmental, social and governance indicators that are relevant to our business and long-term
performance through the publication of our annual corporate responsibility report.

INTERNATIONAL AND LOCAL ORGANIZATIONS

We work hard to identify the best organizations and individuals to work with in order to address societal challenges and to
inform debates on pressing issues. We have decades of experience in developing partnerships, especially those focused on
improving global health. Such partnerships are driving the evolution of private-sector involvement in meeting societal
challenges.

Our partnerships include a variety of ventures, with a range of participants and priorities—from small collaborations focused
on distributing one type of medicine to larger entities fighting a disease. Our objectives for health partnerships might include
developing a medicine or vaccine, distributing a donated or subsidized product, or strengthening health services. For more
information on our public-private partnerships, please click here.

LOCAL COMMUNITIES

We strive to make a positive contribution to local communities through responsible and safe operations and through our
philanthropy and employee volunteer efforts. Our objective is to develop culturally appropriate mechanisms to engage and
build relationships with our local community stakeholders. For more information on our contributions to communities,
please click here.

ENVIRONMENTAL STAKEHOLDERS

We work to reduce the environmental effects of our operations and products and to promote sustainable environmental
practices within the company, among our partners and throughout our supply chain. For more information on our
environmental performance, please click here.



EMPLOYEES

Because the talent, diversity and integrity of our people drive our success, we are committed to discovering more ways to
create a workplace where our employees—and our business—can thrive.

We recognize the challenge of balancing professional achievement and personal well-being. To this end, we work hard every
day to foster a positive working environment for our employees by providing resources to improve their health and that of their
families, opportunities for professional development and more opportunities to get involved in the communities where they
live. For more information on our employee relations, please click here.

SUPPLIERS AND BUSINESS PARTNERS

We seek out the best suppliers and partners with whom to research, develop, produce and distribute our medicines, vaccines
and consumer products and to perform commercial services. We strive to engage a diverse supplier base and foster
responsible approaches on the part of suppliers regarding labor, employment, human rights, health and safety, ethics,
diversity, and protection of the environment. For more information on our approach to procurement and supplier relations,
please click here.

TRADE AND INDUSTRY ASSOCIATIONS

We engage with stakeholders through membership in numerous organizations. Within these groups, we aim to inform relevant
debates in ways that are constructive and that ultimately foster improved patient access to medicines and vaccines globally.
For more information, please click here.

We welcome your comments, questions and feedback to help guide the development of our programs, our reporting efforts
and our corporate responsibility website. Contact us.



Stakeholder Engageme

Throughout 2014, we applied various mechanisms to engage
stakeholders, ranging from one-on-one discussions and expert input
forums to informal discussions during conferences and meetings.

GRI G4-25

The engagement helped to inform our strategy and actions on a number of issues as well as those of others within the
broader health community. The following examples illustrate the types of engagements in which we participate.

ACCESS TO HEALTH

In 2013, we continued our engagement with key external stakeholders, including international funding organizations (IFOs),
nongovernmental organizations (NGOs) and government aid agencies, which in many cases play an active role in expanding
access to medicines for patients through direct operational activities or through advocacy on issues related to access. Our
objective is to enhance our engagement in a way that is consistent with our company’s sustainable access objectives This
approach provides opportunity to gain a better understanding of our stakeholders, their objectives and their needs, and can
work toward developing mutually beneficial solutions.

Throughout 2014, we continued our involvement in the Gates/CEO Global Health Roundtable, a joint initiative by the Bill &
Melinda Gates Foundation and the biopharmaceutical industry that seeks new ways to collaborate to improve global health,
specifically by combating infectious diseases in developing countries. Since the inception of the Roundtable in 2009, our
company has been an active participant in a number of Roundtable projects, including efforts to help reduce the global burden
of neglected tropical diseases (NTDs) in line with the World Health Organization’s 2020 goals to discover and develop new
combination drugs for tuberculosis, and to strengthen immunization systems and vaccine delivery, as well as other initiatives
to improve access to medicines and vaccines. In April 2014, our chief executive officer, Kenneth C. Frazier, assumed the
position of co-chair, along with Bill Gates, of the Gates/CEO Roundtable.

MSD for Mothers

Throughout 2014, MSD for Mothers (known as Merck for Mothers in the U.S. and Canada) collaborated with a broad range of
stakeholders from government, multilateral organizations and the business community to advance our joint goal of improving
maternal health worldwide.

e |nthe U.S. and India, we built on our work with leading professional organizations—namely the American College of
Obstetricians and Gynecologists (ACOG) and the Federation of Obstetric and Gynaecological Societies of India



(FOGSI)—by developing, implementing and advocating for standardized measures to improve the quality of care
women receive at health facilities.

e We joined with the World Bank to elevate the important role of local private providers in reducing maternal mortality,
hosting a high-level side event during the 2014 U.N. General Assembly. Leaders from the U.S. Agency for
International Development, the U.N. and our partners at Population Services International also participated, and we
were joined by more than 400 in-person and online stakeholders from government, foundations, companies, media,
NGOs and U.N. agencies. The event was an important milestone in MSD for Mothers’ broader advocacy efforts to
raise awareness that private doctors, midwives and drug shops are delivering a substantial proportion of maternal
healthcare throughout the world.

e We expanded our engagement with the World Health Organization (WHO) to advance heat stable carbetocin to treat
postpartum hemorrhage, the leading cause of maternal death. WHO is initiating clinical trials of the drug in 2015 in 11
countries, involving nearly 30,000 women.

e We convened the MSD for Mothers Advisory Board for a meeting in Uganda, where we engaged this prominent group
of maternal health leaders for site visits to our Ugandan project and technical meetings about MSD for
Mothers’ priorities and activities moving forward.

OUR VACCINES

Our company collaborates with a broad set of global stakeholders to improve access to vaccines. We help inform the vaccine
policy environment through stakeholder engagement with important international organizations such as the WHO, the GAVI
Alliance Board and UNICEF. Additionally, we engage stakeholders from regional and national organizations, contributing to
the development and implementation of regional and national vaccination programs.

e Our partnership with GAVI and other Alliance partners is helping to ensure that infants and girls in the poorest
countries have access to rotavirus and Human papillomavirus (HPV) vaccines.

e Through active engagement of the GAVI Alliance, we helped to foster an environment that led to mobilization of
funding and partner technical support for the introduction of new vaccines in the worlds’ poorest countries. Focusing
on the anticipated need for our HPV and rotavirus vaccines, GARDASIL® [Human Papillomavirus Quadrivalent (Types
6, 11, 16, and 18) Vaccine, Recombinant] and ROTATEQ" (rotavirus vaccine), we collaborated with GAVI and other
members of the Alliance, including UNICEF, to understand estimated country demand for the vaccines over time, and
to determine the lowest possible access prices that could be sustainably offered to GAVI and UNICEF for the vaccine
volumes to be delivered to these poorest countries. To date, 16 of the 23 countries approved by GAVI for HPV have
selected GARDASIL and five GAVI-eligible countries are using ROTATEQ. This resulted in greater than 10 million
doses of GARDASIL and ROTATEQ being shipped to GAVI-eligible countries through 2014.

e Given the uncontrolled spread and devastating impact of the current Ebola epidemic, together with Newlink Genetics
and a global network of partners we are collaborating in unprecedented ways with the singular focus of speeding the
research, development, manufacturing, regulatory approval and deployment of a well-tolerated and effective Ebola
vaccine. In less than four months, the development program advanced from first in humans to initiation of Phase Il/IlI
trials. The scope of the collaboration extends well beyond our company, Newlink and Genetics to many international
partners leading clinical evaluation in the U.S., Canada, Europe and Africa (e.g., government agencies in Liberia,
Sierra Leone and Guinea, the WHO, NIH, Public Health Agency of Canada, local academic and research centers),
government agencies and funders providing critical programmatic and funding support (e.g., U.S. Department of
Defense, BARDA, CDC, BMGF, the European Commission), and international organizations preparing for
procurement and distribution (e.g., WHO, GAVI, UNICEF) should the vaccine candidate be demonstrated to be
efficacious and well-tolerated and approved by regulatory authorities. Together with Newlink, we continue to engage
stakeholders through this strong alliance network to advance the vaccine development program but also to establish a
precedent for industry and the global health community’s response to public health emergencies and foster a new,
inclusive model for communications and collaboration.

WOMEN'S HEALTH

We engage with key global donors and funding organizations, including the Bill & Melinda Gates Foundation, the U.S. Agency
for International Development (USAID), John Snow, Inc. (JSI), the Department for International Development (DFID), the
Swedish International Development Cooperation Agency (Sida), the Norwegian Agency for Development Cooperation
(Norad), the Clinton Health Access Initiative (CHAI), the Children’s Investment Fund Foundation (CIFF) and the United



Nations Population Fund (UNFPA) through a joint oversight board with the Bill & Melinda Gates Foundation, which serves to
ensure the success of the IMPLANON" Access Program.

The board meets formally three times per year to discuss issues related to product production and capacity-building activities.
During 2014, we engaged closely with stakeholders and customers at the global and national levels in emerging markets to
develop effective strategies to ensure a seamless transition from IMPLANON® (etonogestrel implant), our long-acting
reversible contraceptive implant, to our next-generation implant, IMPLANON NXT® (etonogestrel implant). Input from and
coordination with stakeholders including ministries of health, USAID, UNFPA, JSI, CHAI and the Bill & Melinda Gates
Foundation were critical to ensure plans were and continue to be in place to train local healthcare professionals, avoid
stockouts at local delivery points and support overall coordinated supply planning. In addition, these stakeholders shared with
us that the cost of our placebo trainers used in the clinical training for IMPLANON NXT was becoming a barrier to the
introduction of the product. This led to our decision in early 2015 to make the placebo trainers available at no cost in donor-
funded countries.

As a supporter of Family Planning 2020 (FP2020)," representatives from our company are active members in two of the four
FP2020 working groups:

e The Country Engagement Working Group, which provides support to countries as they develop, implement and
monitor progress against their transformational family-planning plans

e The Market Dynamics Working Group, which is addressing tensions and information gaps in the market that can
unlock new and important opportunities to ensure that access to contraceptive supplies and services is expanded to
new users

Representatives from our Women'’s Health team participate in the Bellagio Group, a group of international experts on family
planning and reproductive health that strives to find innovative solutions that expand contraceptive choice and accelerate
universal access to reproductive health services by increasing the availability of long-acting reversible contraceptives
(LARCs).

The group convened in October 2014 in Mexico City to discuss ongoing efforts to expand access.

In January 2014, during the Seventh Asia Pacific Conference on Sexual and Reproductive Health Rights in Manila, our
company held a forum with key public, private and civil society partners to discuss ways to work together to accelerate the
rollout of contraceptive supplies and methods following the passage of the Philippines’ historic reproductive health law.

INFECTIOUS DISEASE—HIV AND VIRAL HEPATITIS

We engage in multiple ways with community representatives and other external stakeholders working in infectious disease,
with an emphasis on HIV and viral hepatitis, to address issues related to care and treatment both in the developed and the
developing world. We meet regularly with national, regional and global community advisory boards to discuss issues of
treatment and treatment access with community representatives. Over the past year, we have met with the European AIDS
Treatment Group’s European Community Advisory Board to discuss both HIV and HIV-HCV coinfection, with the European
Liver Patients Association community advisory board, with HIV and HCV treatment advocates in the United States through
multiple venues, with the Eastern European and Central Asian Community Advisory Board, and with the World Community
Advisory Board meeting on the hepatitis C virus (HCV), and the World Hepatitis Alliance Advisory Committee, among others.

We are also actively engaged in multi-stakeholder—based organizations to address treatment issues in HIV and viral hepatitis.
These engagements include engagement with international and national coalitions such as the National Viral Hepatitis
Roundtable, National Hepatitis Corrections Network, the Viral Hepatitis Action Coalition, a public-private partnership
developed by the CDC Foundation to help make meaningful advances in the prevention, screening and treatment of viral
hepatitis, and with the International AIDS Society’s (IAS) Industry Liaison Forum, a mechanism to inform and support
collaboration and partnership between the pharmaceutical industry and the IAS.

Our company is also a long-standing member of the Private Sector Delegation to the Global Fund for HIV, TB and Malaria,
the largest multilateral funder of HIV, TB and malaria prevention, care and treatment in the developing world. The Private
Sector Delegation represents the private sector in the multi-stakeholder governance structure of the Global Fund, alongside
donor and implementer government, civil society, community and private foundation delegations.

* An outcome of the London Summit was the formation of FP2020 to track progress and report on the financial and policy commitments made at the
Summit, identify obstacles and barriers to their achievement and recommend solutions.



Stakeholder Engagement

\WORKING WITH
PATIENT GROTPS

Our company’s mission is to continue to improve the health of people
through the discovery, development and marketing of innovative
products that contribute to the quality of life.

OUR COMMITMENT TO PATIENT ENGAGEMENT AND PATIENT ORGANIZATIONS

We embrace the opportunity to engage patient organizations and to actively listen to patients to better understand their
healthcare journeys, expected outcomes and decision-making, particularly as it relates to how they take medication, and
challenges they may encounter when taking several medications or treating multiple conditions. We feel that listening to
patents is critical to further inspire effective and relevant medical and scientific innovation.

We are committed to learning from the patient perspective and empowering patients, caregivers and healthcare professionals
by making public the results of clinical trials in a timely manner, whether or not the outcomes are positive or negative. Learn
more.

We have a strong commitment to health literacy, and we believe that clear, simple information about clinical trials, diseases
and medicine should be available and accessible to people across a range of health-literacy levels. Learn more.

We believe that our contributions to organizations such as patient groups, health-related charities and nongovernmental
organizations (NGOs) are fundamental to our goals and corporate responsibility. Because of the gaps in patient care and
changes to health policy in such areas as vaccination, oncology, heart disease, HIV, hepatitis C infection and other chronic
conditions, there is a compelling need for the pharmaceutical industry to work more closely with patient organizations and key
stakeholders to understand outcomes from the patients’ point of view, improve access to therapies, validate measurement
tools and increase awareness of diseases.

PRACTICES

We have a long history of collaboration with patient groups and health-related charities, including work related to improving
knowledge and understanding of diseases and treatment options, as well as information and decision-making among
consumers in healthcare.

Because we recognize the legal and reputational risks of inappropriate donations or sponsorships, we have guidance
documents, policies and management systems in place to ensure the integrity of our practices. We also comply with all
applicable laws and regulations.



PRINCIPLES

Because patients are at the core of health systems, it is especially important to support patient societies and associations.
Working with patient groups, we develop appropriate programs and projects to support their important efforts. We believe in
collaborating with healthcare stakeholders—including government and other payers, healthcare providers and patient
organizations—to engage in programs that aim to improve patient education and patient care in therapeutic areas where we
have expertise.

That's why we support and participate in programs that help patient organizations increase disease awareness and improve
access to medicines and better healthcare. We work with patient organizations to disseminate and share quality medical,
scientific and pharmacoeconomic information, consistent with legal and regulatory obligations, and with respect for their
independence.

Decisions to contribute funding to patient societies are dependent on:

e A written proposal on the project, including the ways in which the funding will advance educational and disease-
awareness objectives

e An internal review by relevant company groups

e The consistent application of company policies and procedures, including those related to contributions; advertising
and promotion; sales and marketing; and to our ethical business practices as outlined in our company’s Code of
Conduct

DECISIONS

We adhere to all guidelines and regulations that are relevant to relationships with patient organizations and to the provision of
information about diseases and available therapies in individual countries. We will continue to explore ways to expand our
stakeholder engagement processes, build trust with stakeholders, and identify opportunities to gain and share insights with
key stakeholders on relevant corporate responsibility issues. We welcome stakeholder feedback.



Our Approach

MAIN

We believe it is our responsibility to work with policy makers and
other stakeholders to explain our views ethically and transparently.

We are committed to participating constructively and responsibly in the political process, and to providing clarifying analysis
and information on the issues that affect our business and patient care.

A major element of our corporate responsibility approach is our public policy advocacy work and our outreach to stakeholders.
In this section, we describe how we inform and advocate for public policies that foster research into innovative medicines and
that improve access to medicines, vaccines and healthcare.

We also describe our approach to engaging with stakeholders. We believe this engagement is fundamental to our
understanding of—and response to—society’s expectations of our company. From drug discovery and development to
distribution, our engagement with stakeholders guides our business strategy and decisions, and strengthens stakeholders’
understanding of—and trust in—our business.

We recognize that our outreach activities can help highlight and address important issues, leveraging the expertise of all our
stakeholders to develop sustainable solutions to such challenges as disease, lack of education, environmental challenges and
corruption. The company has pioneered far-reaching programs and partnerships, the results of which demonstrate that more
can be achieved by working together than by individual stakeholders working alone—and can make a sustainable difference.

ENGAGING RESPONSIBLY

Government proposals to regulate the healthcare system may directly affect the company’s business and incentives for
pharmaceutical innovation. Important policy initiatives can also increase patient access to medicines and vaccines and to
healthcare insurance coverage—particularly for patients in disadvantaged communities and regions.

That is why it is appropriate for the company to help inform the debate on these issues in the U.S. and other countries. Our
participation in the political process is guided by the following principles:

e |Improving patient access to healthcare, including to medicines and vaccines
e Encouraging innovation by protecting intellectual property rights, advocating for government support of basic research,
and supporting efficient and effective regulatory systems, among other issues

Our Executive Committee has overall governing responsibility for the company’s public policy strategy, as guided by the
Governance, Public Policy and Corporate Responsibility Committee of the Board of Directors. Our Global Public Policy
Leadership Team, headed by Julie Gerberding, Executive Vice President of Strategic Communications, Global Public Policy
and Population Health, leads the development and communication of policy positions on major issues. Statements
summarizing our position on key public policy issues are posted on the public policy page of our corporate headquarters
website.



HOW WE ENGAGE

We engage in public policy debates primarily by communicating information to government officials and policy makers.

Our Federal Policy and Government Relations office in Washington, DC, is responsible for advocacy activities with the U.S.
Congress and other bodies of the federal government. Advocacy at the state level is managed by our State Government
Affairs & Policy organization. Outside the U.S., advocacy activities are managed at the regional, country or local level, with
support from regional and corporate policy staff.

To assist with our advocacy and policy analysis work, our company and our affiliates contract with a range of private firms
specializing in government affairs advocacy. These firms employ government affairs consultants with particular expertise on
issues important to our company. Our U.S. Action Network also informs our U.S.-based employees and retirees about
important legislative issues, and serves as a vehicle through which they can communicate with their representatives in
Congress.

All of our employees and external business partners must abide by our global corporate Code of Conduct, Our Values and
Standards, which applies to our interactions with government officials and to advocacy activities on public policy issues. This
code is intended to ensure that all information provided to governmental entities is complete and accurate to the best of an
employee’s knowledge and belief. In the U.S., there are also important federal and state lobbying-registration and disclosure
laws with which we comply.

Our corporate policy on ethical business practices includes guidelines on the U.S. anti-kickback laws and Foreign Corrupt
Practices Act, making clear that no illegal payments of any kind (monetary or otherwise) are to be offered or made to an
individual or entity—including a local, state or federal government or political party official or candidate in the U.S.; a
government or political party official or candidate of any other nation; or officials of public international organizations—at any
time or under any circumstances.

To improve access to information about our advocacy activities, we disclose costs associated with lobbying in the EU and the

U.S. Click here for our 2014 reporting to the EU Transparency Register. Costs are based on the pro rata salary costs of MSD

staff and on the proportion of employee time and outsourcing spent on initiatives involving interest-representation to European
institutions.

In the U.S., in compliance with the Lobbying Disclosure Act, we file quarterly reports with the U.S. Congress describing the
issues we are lobbying about and the amount of money we spend each quarter. These reports incorporate the expenses
associated with lobbying the federal government, including those incurred by our Office of U.S. Policy and Government
Relations, and the portion of our trade association dues associated with federal lobbying.

OUR TOP LOBBYING ISSUES

In the U.S. in 2014, the top five issues at the federal level for which our company lobbied were:

Defense of Medicare Part D

The 340B drug pricing program
Combatting antimicrobial resistance

e Comprehensive tax reform

e |Implementation of the Affordable Care Act

In the U.S. in 2014, the top issues at the state level for which our company lobbied were:

State implementation of the health benefit exchange component of the federal Affordable Care Act
Support for patient access to medicines in Medicaid, AIDS Drug Assistance and other state programs
e Protection and improved access to immunizations

e |nitiatives to address pharmaceuticals in the environment and responsible disposal

In Europe in 2014, our advocacy focused on:

e [Fostering a framework for a sound pricing regime in and across diverse EU member state economies

Support for government vaccination, hepatitis and diabetes programs

Standards for health technology assessment and health literacy

e Science-based policies for biological medicines

Implementation of the Clinical Trial Directive, of the Cross-Border Healthcare Directive and the Pharmacovigilance



Directive

Our senior vice president of Global Public Policy and Corporate Responsibility presents the company’s advocacy priorities to
members of our Executive Committee and the Governance, Public Policy and Corporate Responsibility Committee of the
Board of Directors annually, and provides periodic updates throughout the year.

POLITICAL CONTRIBUTIONS

Where permitted by law in the U.S., Canada and Australia,
our company provides corporate political contributions, primarily to
the electoral campaigns of individual candidates.
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Our employees can also participate in the political process by joining a nonpartisan political action committee (PAC), through
which they can pool their financial resources to support federal and state candidates. Except for administrative expenses, the
our company’s Employees Political Action Committee (PAC) is completely funded by voluntary contributions from eligible
employees. The PAC supports legislators from both major parties who understand and appreciate the work we do to discover
and develop medicines and to make them available to the patients who need them.

Our corporate policy governing its corporate and PAC contributions can be found here. In addition, we have developed
Principles Governing Corporate and Political Action Committee Spending. These principles are modeled on provisions in
the Model Code for Political Spending, established by the Center for Political Accountability, and are intended to promote
corporate accountability.

We maintained a Top 5 ranking on the Center for Political Accountability (CPA)-Zicklin Index of Corporate Political
Accountability and Disclosure, released by the CPA in conjunction with the Carol and Lawrence Zicklin Center for Business
Ethics Research at the Wharton School of the University of Pennsylvania.

We have a formal PAC Contributions Committee that makes decisions on spending for the PAC. This committee also makes
decisions on our company’s corporate political contributions. The committee is chaired by our executive vice president and
general counsel and includes senior managers representing different divisions and corporate functions. The general counsel
approves contribution recommendations, following review and approval by the committee.

To ensure compliance with our company policy and federal and state law, outside legal experts provide periodic guidance to
our company on required disclosure of its political activities. We also perform periodic audits to assess and enforce
compliance with our policy governing our corporate and PAC contributions, and we require those individuals who recommend
corporate political contributions in the U.S. to certify their knowledge of and adherence to our corporate Policy and Principles
Governing Corporate Political and Political Action Committee Contributions.

As required by our company policy and procedures, our executive vice president and general counsel send an annual report
on the company’s corporate political contributions for the previous year to our company’s Board of Directors. The report
discloses contributions in the U.S, Australia and Canada, including the name of each candidate, committee or event and the
amount disbursed. It also reports on trade association dues spent on lobbying and political activity in the U.S. for dues greater
than $25,000. Our senior vice president of public policy and corporate responsibility also submits a midyear report on
corporate political contributions to the Board for its review. In addition, our contributions, policies and practices are reviewed
and overseen by the Governance, Public Policy and Corporate Responsibility Board Committee. For both reports, which also
describe any changes in our policies, we invite comments and questions.

To improve access to information about our corporate political and PAC contributions in the U.S., our company semiannually
posts its contributions, categorized by state, candidate and amount.



OUR CORPORATE POLITICAL CONTRIBUTIONS

In 2014, we spent a total of $822,600 in U.S. corporate political contributions. These contributions supported the campaigns
of candidates for state-level offices in 25 states plus the District of Columbia. They also were used to support state legislative
leadership committees of both parties, industry-affiliated PACs, and a number of national organizations representing elected
state officials. The latter groups meet periodically to discuss policy issues. Examples are the Republican Governors
Association and the Democratic Governors Association. Information on all contributions can be accessed through the above
link. Our representatives involved in state-government-affairs activities made the recommendations for specific contributions.
These recommendations were reviewed and approved by the Corporate Political Contributions Committee, which mirrors the
our company’s PAC Contributions Committee in membership and oversight procedures. Outside legal counsel conducted a
thorough review of all proposed contributions to ensure that they were permitted under state law. Final approval was provided
by the general counsel of our company.

To view a listing of our corporate and PAC contributions made within the U.S. during 2015, please click here.

We also provide grants to organizations that represent elected officials to support public policy advocacy. State Government
Affairs reviews its grants and corporate memberships on an annual basis to decide which may be considered for the
upcoming calendar year based on budget constraints and policy priorities. Groups that received our support in 2014 included,
but were not limited to, the National Governors Association, the Council of State Governments and the National Black Caucus
of State Legislators. We disclose all public policy grants as part of our general grants disclosure.

The only other countries in which we provide corporate contributions to candidates or political parties are Canada and
Australia. These contributions are subject to the same policies and governance procedures discussed above. To view our
company'’s contributions made in Canada during 2015, please click here. To view our company’s contributions made in
Australia during 2015, please click here.

Archived corporate political contribution reports are available here.

Our vice president of State Government Affairs was co-chair of the Conference Board Committee on Corporate Political
Spending in 2014, which is dedicated to accountability, disclosure, education and engagement on issues of corporate political
activity. In 2012, the committee released a report, “Corporate Political Spending: Policies and Practices, Accountability and
Disclosure.” We have also previously supported the development of the Handbook on Corporate Political Activity: Emerging
Corporate Governance Issues, which grew out of discussions held at two roundtables organized by The Conference Board
Governance Center in 2010.

INDUSTRY ASSOCIATIONS

Our company is a member of numerous industry and trade groups.

We work with these groups because they represent the pharmaceutical industry and business community in debates led by
governments and other stakeholders, and because they help the industry reach consensus on policy issues.

When our trade associations actively lobby on our core business issues, outlined above, we seek to align their positions with
our own. There are times, however, when we may not share the views of our peers or associations—both on issues that are
central to our business and those that, while important, are not directly material to our mission. With representatives on the
boards and committees of industry groups and trade associations, we can voice questions or concerns we may have about
policy or related activities. We may even recuse ourselves from related trade association or industry group activities when
appropriate.
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Our executive vice president and general counsel sends an annual report to our company’s Board of Directors on trade
association dues spent the previous year on lobbying and political activity in the U.S. for dues greater than $25,000. The
Governance, Public Policy and Corporate Responsibility Committee of the Board of Directors has ongoing oversight of the
company’s membership in trade associations and grassroots lobbying activities.

For a list of industry and trade groups of which we are members and our dues (dues that are greater than $25,000) to trade
associations that are used for political purposes, please click here.



Through our top-three trade associations (listed below), we engaged on the following policy issues in 2014:

e Pharmaceutical Research and Manufacturers of America (PhRMA): Federal deficit reduction; defense of Medicare
Part D; and implementation of the Affordable Care Act

e U.S. Chamber of Commerce: Federal deficit reduction; the reauthorization of the Prescription Drug User Fee Act;
defense of Medicare Part D; corporate tax reform; and the Trans-Pacific Partnership

e Biotechnology Industry Organization (BIO): Federal deficit reduction; protecting incentives for innovation; and
defense of Medicare Part D



Our Approach

OUR
BUSINESS =g

From developing new therapies that treat and prevent disease to
helping people in need, we're committed to improving health and well-
being around the world.

Our vision is to make a difference in the lives of people globally through our innovative medicines, vaccines, biologic therapies
and animal products. We aspire to being the best healthcare company in the world, and are dedicated to providing leading
innovations and solutions for tomorrow.

We have made it our mission to provide innovative, distinctive products and services that save and improve lives and satisfy
customer needs; to achieve recognition as a great place to work; and to provide investors with a superior rate of return.

We continue to focus our research on conditions that affect millions of people around the world—such as Alzheimer’s and
cancer—while expanding our strengths in such areas as vaccines and biologics.

We also devote extensive time and energy to increasing access to medicines and vaccines, through far-reaching programs
that donate and deliver our products to the people who need them.

We're applying our global reach, financial strength and scientific excellence to doing more of what we're passionate about:
improving health and improving lives.
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PRESCRIPTION PRODUCTS AND PRESCRIBING INFORMATION

Our core business is the discovery and development of prescription medicines for diseases and conditions that impact
millions of people.

We invest billions of research dollars to find medicines that can help improve lives. Today, our company has more than 50
prescription products in key therapeutic areas such as cardiovascular disease, respiratory disease, oncology, neuroscience,
infectious disease, immunology and women'’s health.

To learn more, click here.



NAME

The company, Merck & Co., Inc., Kenilworth, NJ, USA, is known as MSD outside the United States and Canada and is listed
on the New York Stock Exchange under the symbol “MRK.”

VACCINES

Vaccines are one of the greatest public health success stories in history, and our company has played its part in that story.

We are dedicated to the complex business of researching and producing vaccines. Our unique vaccines have helped prevent
a number of diseases, including ones never thought preventable. To learn more, click here.

ANIMAL HEALTH

Through our company’s animal health business, we are a global leader in the research, development, manufacturing and sale
of veterinary medicines.

We offer a broad choice of vaccines, anti-infective and antiparasitic drugs, a complete range of fertility management products,
pharmaceutical specialty products, innovative delivery solutions, performance technologies, and value-added programs, such
as pet recovery services and livestock data management tools. Learn more about our Animal Health business.*

CONSUMER PRODUCTS

Effective October 1, 2014, Bayer AG purchased our company’s consumer care business. Read the press release.

PRODUCTS

We are a global healthcare company that delivers innovative health solutions through our prescription medicines, vaccines,
biologic therapies and animal health products.

View a list of products marketed in the U.S.

PIPELINE

Our company has a robust pipeline, with a wide range of product candidates across each phase of development. View our
pipeline.

SENIOR LEADERSHIP

Kenneth C. Frazier, chairman of the board, president and chief executive officer
Robert M. Davis, executive vice president and chief financial officer

View the list of Executive Committee members.

* Note: The website listed above may refer to products that either are not available in your country or are marketed under a different trade name. In addition, the safety and efficacy data and the withholding periods for a specific

product may be different depending on local regulations. Please consult your veterinarian for more information.



Our Business

ECONOI
IMPACT

Sustainable business success depends on making quality products
that people value through sound financial stewardship and
responsible governance that ensures we are meeting customers’
needs ethically and transparently.

Globalization and the expanding reach of firms during the past decade have escalated expectations for multinational
enterprises to create more social value, beyond compliance with regulations and philanthropy. Corporate responsibility has
emerged as an important element of the private sector’s response to these expectations and demands.

While it can be seen as a way to improve one’s reputation, or simply as a response to a moral imperative to do good, we
believe that corporate responsibility is critical to our business success and can provide us with new opportunities to create
shared value. Our principal economic contribution to society is made through the discovery, development, manufacturing and
marketing of our products, which directly improve and maintain the health of individuals and communities around the world,
helping them to lead more productive lives.

For additional information about our business and economic impact, please see our Form 10-K for the year ended December
31, 2014.
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J014 REVENUES BY GEOGRAPRIC REGION (IN BILLIONS)

$17.1 United States

$13.2 Europe, Middle East
and Africa

$4.0 Asia Pacific

$35 Japan

$3.2 Latin America

$1.4 Other
Mote: May not add to 100 percent due to rounding.
u.s. $17.1 Billion
Europe, Middle East and Africa $13.2 Billion
Asia Pacific $4.0 Billion
Japan $3.5 Billion
Latin America $3.2 Billion
Other $1.4 Billion

Product Sales ($ in millions)

Pharmaceutical 36,042
Animal Health 3,454
Consumer Care* 1,547
Other Revenues 1,194

* On October 1, 2014, the company divested its Consumer Care segment that developed, manufactured and marketed over-the-counter, foot care and
sun care products. > Other revenues are primarily composed of alliance revenue, miscellaneous corporate revenues and third-party manufacturing
sales. On October 1, 2013, the company divested a substantial portion of its third-party manufacturing sales.

Financial Information 2010 2011 2012 2013 2014
Sales ($USM)* 45,987 48,047 47,267 44,033 42,237
Research and development expenses 11,111 8.467 8.168 7503 7180
($USM)
Number of employees 94,000 86,000 83,000 77,000 70,000
Number of stockholders of record 171,000 166,100 157,400 149,400 142,000
Annual cash dividend paid per share 152 156 169 173 177
($US)
Global tax expense as reported on income
statement ($USM) 671 942 2,440 1,028 5,349

! Reflects the divestiture of our Consumer Care (MCC) business on October 1, 2014, including a gain on the sale, as well as a gain recognized on an
option exercise by AstraZeneca, gains on the dispositions of other business assets and a loss on extinguishment of debt.






Our Business

),

SUPPORTING

Our company contributes substantial economic and social value to
the countries and local communities in which we operate.

As of December 31, 2014, Merck & Co. Inc, Kenilworth, NJ, USA (including its Banyu subsidiary in Japan) had a physical
presence in 76 countries, with 424 active (occupied) research, manufacturing, sales and administrative sites. In all of these
locations, we recognize that our success depends in large part on our relationships and interactions with local communities,
including elected officials, business and community leaders, charitable organizations, neighbors, educators, local media and
our own employees.

We aspire to have a positive effect on the communities in which we operate worldwide, and we recognize our responsibility
toward those affected directly or indirectly by our operations and activities. We rely on local communities not only for our
workforce, but also for some of our suppliers and for our ability to do business. Through ongoing engagement and dialogue,
we work to understand the concerns and needs of our communities, and we seek to respond by addressing local challenges
in ways that build stronger communities and support the sustainability of our business.
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We contribute to our communities in three key ways:

e Making direct and indirect economic contributions, such as employment, training, support of local suppliers and local
R&D, and paying taxes

e Managing our community impact—for example, by ensuring confidence in environmental and safety performance and
by respecting human rights

e Addressing community needs through philanthropy and community involvement

Underlying our community approach is our commitment to respecting human rights. As a signatory to the United Nations
Global Compact, we are committed to protecting and promoting fundamental human rights not only within our immediate
workforce but also within our broader sphere of influence, including within our local communities. Learn more about our
commitment to protecting and promoting fundamental human rights.

WORKING WITH LOCAL COMMUNITIES

Our signature Neighbor of Choice (NOC) community program supports the work of local nonprofit organizations that strive to
improve the quality of life of the residents in communities where we have a presence.



Established in the 1990s, our NOC program helps to build relationships of trust and support with these local organizations and
residents by responding to needs identified by the communities themselves. We take seriously the shared responsibility of
helping to improve the quality of life of neighbors in need. Learn more.



Our Approach

AWARDS & &
RECOGNITION. ©

Over the years, we have received numerous awards and recognition
for our comprehensive approach to corporate responsibility. The
following is a selection of awards and recognition received
throughout 2014 and 2015.

GLOBAL RECOGNITION

FTSE4Good Index
Our company is a FTSE4Good constituent member. The FTSE4Good Index Series measures the performance of companies
that meet globally recognized corporate responsibility standards. (October 2014)

Access to Medicine Index
Our company ranked #7 on the 2014 Access to Medicine Index. This index evaluates the top 20 research-based
pharmaceutical companies’ access-to-medicine activities in developing countries. (November 2014)

Calvert Investments

Calvert Investments continues to assess the diversity practices of the largely multinational companies that make up the
Standard & Poor’s 100 Index (S&P 100). Using an in-depth methodology, Calvert examines companies’ diversity policies,
programs and performance; identifies the leaders and laggards; and provides recommendations to help companies identify
and remedy operational gaps. Based on the 10 diversity criteria in Calvert’s report, our company tied for first place among 10
other companies in the 2014 survey.

Global Leaders Council for Reproductive Health

MSD for Mothers’, known as Merck for Mothers in the U.S. and Canada, collaboration with the Bill & Melinda Gates
Foundation and IntraHealth received the Resolve Award for Service Delivery from the Global Leaders Council for
Reproductive Health. The award was given in recognition of innovative and scalable healthcare service—delivery methods
implemented in Senegal, West Africa. (March 2015)

U.S. News and World Report

The HMR Diet, developed by HMR Weight Management Services (HMR), a subsidiary of Merck & Co., Inc., Kenilworth, NJ,
USA, earned the #2 spot as a Best Weight-Loss Diet, according to U.S. News & World Report’s Best Diets of 2015. This
annual list ranks the best diets in the U.S. based on reviews from nutritionists, physicians and dietitians. (January 2015)

CECP (Committee Encouraging Corporate Philanthropy)
Our Chairman and CEO Kenneth C. Frazier was recognized as a CEO who is a “Force for Good” by CECP, a global nonprofit



organization and coalition of CEOs who believe societal improvement is an essential measure of business performance. Mr.
Frazier was honored for his “focus on a long-term commitment to innovative research and development as well as business
and humanitarian initiatives to improve global health.”

Japan’s Ministry of Economy, Trade and Industry (METI)

MSD in Japan received the “Best Career Education Award” in the Large Corporation category from Japan’s Ministry of
Economy, Trade and Industry (METI) for its Science School program. Started in 2011 in partnership with UNESCO, Science
School offers basic science lessons at Japanese elementary schools. The goal is to help revive interest in science among
Japanese school children. Science School was also recognized as an excellent model for other educational- support
programs. (February 2015)

Golden Peacock Global Award for Sustainability

We received the Golden Peacock Global Award for Sustainability at the 14th London Global Convention on Corporate
Governance and Sustainability for our comprehensive approach to corporate responsibility. The Golden Peacock Awards
were founded in 1991 by the Institute of Directors (IOD) and are now recognized worldwide for their independence, integrity,
transparency and thorough evaluation of applications. (November 2014)

Manufacturing Leadership Council

Our Virtual Technical Network (VTN)—which created a new way of working and collaborating by combining social computing
and inclusion—received a 2014 Manufacturing Leadership Council Award. VTN was recognized in the Workplace Leadership
category as a breakthrough project helping to shape the future of connectivity and global collaboration. (March 2014)

Pet's & Vet’s Packaging Forum

MSD Animal Health in France was awarded the Packaging Innovation Award in the Veterinary products category by the Pet’s
& Vet's Packaging Forum for our anti-inflammatory for cattle, FINADYNE® Transdermal (flunixin meglumine). The award was
established in 2014 to encourage innovative achievements in packaging, veterinary drugs and devices. Our company was
recognized for the innovative capacity of our research and for our commitment to support treatment adherence by providing
veterinarians the most suitable and possible practical delivery devices. (February 2015)

InformationWeek Elite 100

We ranked #49 on InformationWeek magazine’s Elite 100: Winning Digital Strategies list for using new data-collection and
analysis models to improve the reliability of our vaccine manufacturing process. This list is InformationWeek’s selective
annual ranking of business technology innovators, that use technology to positively impact business by providing a better
product to customers or cutting the cost of delivering a product. (May 2014)

The Chronicle of Philanthropy
We ranked #3 in corporate donations of cash and products in The Chronicle of Philanthropy’s annual survey of philanthropic
giving by U.S. corporations. (July 2014)

Fortune
We were ranked #5 in Fortune magazine’s 2015 list of the World’s Most Admired Companies within the Pharmaceutical
Industry. (February 2015)

Corporate Responsibility Magazine

We placed #27 in Corporate Responsibility Magazine’s annual ranking of the 100 Best Corporate Citizens among leading
public companies in the U.S. The 2015 list is based on 298 disclosure and performance measures, which are gathered from
publicly available information in seven categories: environment, climate change, human rights, employee relations,
governance, philanthropy and finance. (March 2015)

The magazine also ranked our company #2 on its 2014 Industry Sector Best Corporate Citizens list in the Healthcare sector.
The ranking was based on 324 data elements across seven categories: climate change, employee relations, environment,
financial performance, governance, human rights and philanthropy. Only publicly disclosed data on companies’ websites was
taken into account for the ranking. (October 2014)

Corporate Register
Our company’s 2012 Corporate Responsibility report took third place in the Innovation in Reporting category in the Corporate
Register Reporting Awards (CRRA) in 2014.

STOXX® Global ESG Leaders
We are a component of the STOXX® Global ESG Leaders indices—an innovative series of environmental, social and
governance (ESG) equity indices that are based on a completely transparent selection process. (October 2014)

MSCI Global Sustainability Index Series



We are a constituent of MSCI Inc., a leading provider of global benchmark indexes, has over 500 equity and fixed income
environmental, social, and governance (ESG) indexes. The family of MSCI Global Sustainability Indexes includes the MSCI
World ESG Index, MSCI EM ESG Index, and the MSCI ACWI ESG Index. (July 2015)

Dividend Channel

Our company was named as a Top Socially Responsible Dividend Stock by Dividend Channel, signifying a stock with above-
average "DividendRank” statistics including a strong 2.9% yield, as well as being recognized by prominent asset managers as
being a socially responsible investment, through analysis of social and environmental criteria. Environmental criteria include
considerations like the environmental impact of the company’s products and services, as well as the company’s efficiency in
terms of its use of energy and resources. Social criteria include elements such as human rights, child labor, corporate
diversity, and the company’s impact on society.

ACCESS TO HEALTH

Maternity Care Coalition

We were honored with the Spirit of Motherhood Award by the Maternity Care Coalition for MSD for Mothers’ U.S. and
international efforts to bring together community organizations, the scientific and medical community, and others who
contribute their expertise and raise awareness to reduce maternal mortality and morbidity. (February 2015)

United Nations Foundation

We were recognized by the United Nations Foundation for our continued commitment to global health. The United Nations
Foundation highlights the achievements of leaders from multiple sectors who have helped tackle the world’s most pressing
challenges. The UN Foundation noted the groundbreaking MSD for Mothers program, as well as our company'’s participation
in the Foundation’s Measles and Rubella Initiative and other programs and partnerships focused on improving health
outcomes. (November 2014)

ENVIRONMENTAL SUSTAINABILITY

U.S. Environmental Protection Agency (EPA) ENERGY STAR
We received an ENERGY STAR 2015 Partner of Year—Sustained Excellence Award from the U.S. EPA for our continued
improvement in energy performance and leadership in energy management in both the pharmaceutical and industrial sectors.

The EPA also awarded our West Point, New York, USA, site’s CoGen3 CHP unit its 2014 ENERGYSTAR CHP (Combined
Heat and Power) merit award. CHP systems can qualify for this award if they demonstrate considerable fuel and emissions
savings over comparable, state-of-the-art heat and power generation systems.

Our company has been an ENERGY STAR Partner since 1995 and recognized by the EPA for 10 consecutive years—twice
as Partner of the Year and, now, for an eighth time, for Sustained Excellence. (April 2015)

Newsweek Green Rankings

We ranked #142 on Newsweek’s 2015 Global 500 Green Rankings list and #86 on the 2015 U.S. 500 list, compared to #351
and #261, respectively, in 2014. We have appeared on Newsweek’s Green Rankings list ever since it was first published in
2009. The 2015 Newsweek rankings measure the environmental performance of large public companies using eight key
performance indicators, including energy use, greenhouse gas emissions, water use and waste generation. (June 2015)

CDP

CDP is an international not-for-profit organization that provides a global system with which companies and cities can
measure, disclose, manage and share vital environmental information. Companies voluntarily submit annual reports, and CDP
scores the reports based on transparency in disclosure and performance. Our company’s CDP scores have improved every
year since 2009. Our 2014 disclosure score was 88 out of 100, and our performance score was “B.” (2014)

Whitehouse Council on Environmental Quality

We were recognized for both disclosing emissions and for implementing greenhouse gas (GHG) targets on the White House’s
Federal Supplier Greenhouse Gas Management Scorecard. The scorecard was developed to encourage major federal
suppliers to adopt similar standards in line with the new aggressive efficiency standards for federal agencies. (March 2015)



EMPLOYEES

Diversitylnc
We were recognized for the 13th consecutive year as one of the Top 50 Companies for Diversity by Diversitylnc, ranking #16
in 2015.0ur company also ranked #1 for Employee Resource Groups and #6 for People with Disabilities. (April 2015)

Minority Engineer Magazine

We ranked #28 on Minority Engineer 2015 magazine’s Readers’ Choice Top 50 Employers list. The Readers were asked to
name employers with whom they would most like to work or that they believe would provide a positive working environment
for members of minority groups. (March 2015)

Physicians for Peace

We received the Charles E. Horton Humanitarian Award from the international nonprofit Physicians for Peace for our
employee Fellowship program and the assistance our company provides through this program to humanitarian organizations
working to save and improve lives worldwide. (October 2014)

Top Employers Institute, Italy

For the second consecutive year, MSD in Italy ranked among the top 10 companies in Italy for the excellent working
conditions offered to employees among the companies certified by Top Employers Institute. The indicators of excellence
examined were training and development, career paths, salary, benefits and non-monetary compensation, employee health
programs, attention to the rights of individuals, and the general conditions of the work environment. (February 2015)

Business Insider Magazine
We ranked #50 on Business Insider magazine’s list of the best companies to work for in America. (April 2015)

Black Enterprise Magazine

We were named to Black Enterprise magazine’s 40 Best Companies for Diversity list. Our company was singled out for our
commitment to diversity in senior management and on our Board of Directors. We were the only pharmaceutical company to
make the list. (January 2015)

Masfamilia Foundation

MSD in Spain was re-awarded its Work-Life Balance (EFR) Certificate, promoted by the Masfamilia Foundation and
supported by the Ministry of Health and Social Policy. The certificate recognizes organizations that are involved in creating a
new work culture by adding an all-inclusive management system, which brings balance to the work, family and personal
spheres through commitment, respect and flexibility. (June 2014)

Ministry of Economy, Trade and Industry (METI) of Japan

MSD in Japan was recognized by the Ministry of Economy, Trade and Industry (METI) of Japan for the company’s
commitment to diversity and inclusion as part of its strategic business plan, the creation of a dedicated Diversity and Inclusion
team within Human Resources, and the establishment of the MSD Japan Female Leaders Network. (May 2014)

CAREERS & the disABLED Magazine

We were ranked #18 on the readers’ choice 2015 Top 50 Employers list by CAREERS & the disABLED magazine, the
nation’s first and only career-guidance and recruitment magazine for people with disabilities. The list honors corporations for
creating a progressive environment for people with disabilities, as reported by readers of the magazine. (March 2015)

Equal Opportunity Magazine

Our company ranked #6 on the 21st annual Top 50 Employers in Equal Opportunity Magazine. The readers of Equal
Opportunity Magazine selected the top companies in the country for which they would most prefer to work or that they believe
would provide a positive working environment for members of minority groups. This list is the result of an annual reader
survey mailed to randomly selected readers of the magazine. (March 2015)

Working Mother Magazine

In 2014, our company was named to Working Mother’s list of the 100 Best Companies for Working Moms for the 28th straight
year. This list recognizes companies dedicated to providing employees with benefits, including career advancement,
childcare, flexible work arrangements and leave for new parents. (September 2014)

Professional Woman’s Magazine
Professional Woman’s Magazine named our company to its 2014 Best of the Best list of Top STEM Employers for Women
and its 2015 Best of the Best Top Healthcare Employers list. (March 2015)

The Human Rights Campaign
We received a score of 100 percent in the Human Rights Campaign’s 2015 Corporate Equality Index and placed on its Best



Places to Work list in recognition of our company’s commitment to global diversity and inclusion for lesbian, gay, bisexual and
transgender employees. (March 2015)

U.S. Veterans Magazine
We were recognized as a Top Veteran-Friendly Company for our outreach and accessibility to veterans, African Americans,
Hispanics, Latinos and women in a special Best of the Best issue of U.S. Veterans Magazine. (August 2014)

Navy Reserve
We received a 2014 award from the Navy Reserve in appreciation for being an employer that supports Navy Reserve sailors.
(July 2014)

PRWeek

Our company'’s “The Facts About Fasting During Ramadan” patient-education initiative won the Global PR Breakthrough
Award at the 2015 PRWeek Global Awards ceremony. The award recognizes “transformative work that crosses national
borders and brings a company to a new level of engagement or understanding among key stakeholders.” “The Facts About
Fasting During Ramadan” helps people with type 2 diabetes who choose to fast during the holy month of Ramadan.? The
innovative patient-education initiative is the first global campaign launched by a pharmaceutical company to help the more
than 50 million Muslims with diabetes who fast during Ramadan. (May 2015)

ETHICS & TRANSPARENCY

CPA-Zicklin Index of Corporate Political Accountability and Disclosure

We ranked #5 on the CPA-Zicklin Index of Corporate Political Accountability and Disclosure, which benchmarks the top 300
companies in the S&P 500 on their political-spending disclosure and oversight. 2014 marks our company'’s fourth consecutive
year in the top five since the index was first published in 2011. (September 2014)

International Data Group (IDG)

To enhance enterprise collaboration, our company envisioned and implemented EngageZone—a cloud-based solution that
enables the life sciences industry to share information and applications with hundreds of companies without compromising
intellectual property or network security. EngageZone was jointly developed with Exostar. In 2015, EngageZone was named
an honoree of a 2015 CSO50 Award from IDG'’s chief sustainability officer. Launched in 2013, the prestigious CSO50 Awards
recognize 50 organizations for security projects and initiatives that have created outstanding business value and thought
leadership for their companies.



ACCESS TO

HEALTH

Better healthcare, in combination with a myriad of technological advances, is also helping to improve the economic
circumstances of many individuals and countries. Some people are still excluded as a result of poverty, lack of education,
discrimination and other complex factors.

For more information on our approach to access, click here.

GRI G4-ECS8
Research & Development 2011 2012 2013 2014
;%r;lizr?eglobal burdens of illness addressed by our products and 53% 55% 88% 88%

GCP/PV audits by regulatory agencies or clinical trial investigators that
led to significant fines, penalties, warning letters or product seizures

Established significant external licenses and collaborations® 52 61 40 35
Narrative of compounds provided to product development

0 0 0 0

o Online Online Online Online
partnerships
Manufacturing & Supply 2011 2012 2013 2014
A_nnual percentage of units ma?ufactured/sold and recalled during a NR 0.19% 0.11% 0.22%
given year (recall rate globally)
Numbeﬁr of local and regional manufacturing partnerships to enable 130 84 68 104
access
Number of products available by local and regional partnerships® NA 34 354 499
Registration 2011 2012 2013 2014
New product and devices registrations”** 179 204 179 176
Local regulatory agency GCP/PV training requests fulfilled that will
help strengthen agency capabilities in agencies' GCP/PV-compliance- Online Online Online Online
in-oversight role*
Products submitted that have achieved WHO prequalification 10 10 11 11
Commercialization 2011 2012 2013 2014
Number of our products that are supported with differential pricing""**** NA NA 24 35
Number of low- and lower-middle-income countries where inter- and/or NA NA 70 114

intra-country pricing has been implemented*"*



Investment in patient- and provider-education programs*® $97.8M $71.4M $61.3M $52.3M
Community Investment 2011 2012 2013 2014

Healthcare workers trained through major programs and partnerships® 52,000 38,000 22,000 137,000
Investment in partnerships for activities to address underlying barriers

to health, such as health-system strengthening and capacity-building"’ $35M $24M $24M $32M
People reached through our major programs and partnerships*® 273M 269M 302M 267M

NA: Not available. NR: Not reported.

! Data for Access to Health are reflective of our Human Health business only; information on our Animal Health business is reported separately.

* As defined by the Institute for Health Metrics and Evaluation (IHME), which replaces for 2013 the previously used WHO chart of leading causes of
disease, condition or injury.

® Candidates in our company’s research pipeline or under regulatory review are as of February 20, 2015, as reported in the U.S. Securities and
Exchange Commission for 10-K, page 16, filed on February 27, 2015. This includes candidates in Phase Il, Phase Ill, or under regulatory review as of
February 20, 2015. As candidates attain regulatory approval, they are removed from this pipeline view.

* For information on product-development partnerships, visit the “Partnerships” tab at
http://www.merckresponsibility.com/access-to-health/research-development/#tab-5591a965c9e82

® Beginning in 2014, this figure includes recalls within our Animal Health business.

® Previously, we reported products available through specific agreements, but we have now expanded our reporting to all of our products, including the
various strengths and presentations that are sold or distributed through a partnership in local markets, to more accurately reflect our efforts to address
local needs.

" Data include new products and new indications.

® Data for all years have been updated based on a tracking-system upgrade that corrected miscounts in prior years.

° For information on new registrations by region, visit
http://iwvww.merckresponsibility.com/access-to-health/research-development/clinical-research/#tab-5591b7745c6c4

'° For information on local regulatory agency GCP/PV training requests, visit
http://imww.merckresponsibility.com/access-to-health/research-development/clinical-research/

™ In 2013, we modified our Key Performance Indicators for differential pricing so that we can more broadly capture and accurately reflect our support.
* Differential pricing intended to facilitate access for the at-need population.

** Our products include HIV treatments, vaccines and other patented products.

** Countries as defined by the World Bank 2013 GNI Classification, including UN-defined Least Developed Countries.

**In 2013, we refined our support to prioritize and align resources to complement our core business strategy, which resulted in an overall decrease in
funding.

¢ 2014 figure includes healthcare workers trained through the African Programme for Onchocerciasis Control, of which we are a major funder.
YIncludes investments by the Office of Corporate Responsibility, MSD for Mothers and/or our company's Foundation, a U.S.-based, private foundation.
'® 2013 figures have been reconciled to reflect revised field data for the MECTIZAN Donation Program.



Access to Health

OUR APPROACH:
TOACCESS

Millions of people worldwide are living longer, healthier, more
productive lives today thanks, in part, to better healthcare and access
to innovative medicines and vaccines. At the same time, it is
unacceptable that the vast majority of people around the world are
unable to benefit from these advances in medicines and healthcare.

As a global healthcare company, our company believes it has an important role and responsibility in improving access to
medicines, vaccines and quality healthcare worldwide, thereby helping to reduce the burden of disease around the world. We
also believe that expanding access is a business imperative for optimizing and sustaining our business over the long term.

Barriers to quality care and medical treatment—such as a lack of trained healthcare professionals, weak infrastructure, civil
strife and a shortage of safe water in many parts of the world—make even basic healthcare delivery difficult at best, and these
challenges go well beyond what we can directly address alone.

We believe our role is to work in partnership with others—Ilocal communities, governments, donors, patient organizations,
healthcare professionals, nongovernmental organizations (NGOs), multilateral organizations and others in the private
sector—to contribute our expertise and knowledge.

We also have an important role to play through our public policy and outreach efforts, to advocate for changes that will
improve access. Learn more.

Our access to health strategy supports the company’s overall mission to discover, develop and produce innovative products
and services that save and improve lives around the world. Our mission to improve the health and wellness of people around
the world by expanding access to medicines and vaccines is one of our company’s five core values and part of our corporate
strategy.

To guide our efforts, we follow our companywide Access to Health Statement of Guiding Principles, which articulate and guide
our approach.

RESEARCH & DEVELOPMENT

We will engage in R&D to provide medicines and vaccines that address vital global health needs. Learn more.



We are committed to providing patients and customers with high-quality products and a reliable supply of safe and effective
medicines and vaccines. Learn more.

We will register our products in a timely fashion in markets where they are needed. Learn more.

We will commercialize our products in a way that develops our company’s business and meets local needs in a responsible
and efficient manner. Learn more.

We recognize that we cannot address complex public health challenges on our own; therefore, we will engage in community
investment to address the barriers to access where we believe we can make the strongest contribution. Learn more.

GRI G4-15

These Guiding Principles help us to embed policies and practices into our operations and business strategies that expand
access in innovative ways and on an ongoing basis. Our Principles contributed significantly to an industry-wide effort through
the Business for Social Responsibility (BSR) Healthcare Working Group to develop the Guiding Principles on Access to
Healthcare (GPAH). In 2013, we were one of 13 pharmaceutical companies to sign on to the GPAH, which provides a
common framework to shape global health goals through multisector partnerships. In 2014, we contributed to an analysis of
the Guiding Principles in action through the 2014 Status Report, and we continue to participate as a member of the BSR
Healthcare Working Group to identify collaborative ways to use the Guiding Principles as a framework for measurable ways to
improve access to healthcare.

In addition, because of our leadership in this area, our Principles and key performance indicators informed the global health
work of the Interfaith Center on Corporate Responsibility (ICCR) and the recent development of its Statement of Principles
and Recommended Corporate Practices to Promote Global Health.

As we strive for continuous improvement in our access approach, we reevaluate our policies, practices and programs, as well
as the metrics we employ to measure our progress, on an ongoing basis. Toward this end, in December 2012 and May 2013,
we held internal access workshops to review our current access programs and strategies, share best practices, identify gaps
and opportunities in our capabilities and our approach, brainstorm more innovative mechanisms and models, and reevaluate
our targets and metrics. Discussions at the workshops helped to embed our Access to Health Guiding Principles more fully
into the business, through identifying and pursuing new opportunities to reach more patients and grow our business with
nontraditional customers and in countries in the middle to lower range of the economic pyramid.

We also have a group dedicated to ensuring access to essential medicines in Africa called the Institutional Business Africa
(IBA) unit. IBA consists of a dedicated team of public health and medical specialists based across sub-Saharan Africa that
fosters strategic partnerships and provides policy and technical guidance to countries focused on the areas of family planning
and vaccines to achieve sustainable benefits for lives and communities across the African continent. IBA is guided by four
important principles, represented by the abbreviation PASS:

e P: Public health outcomes, guided by leading global alliances focused on reproductive health (RHSC, FP2020) and
immunizations (GAVI), aligned with country public health goals

e A: Affordability, focusing on economic levels and optimization of available funding

e S: Sustainability for countries, ensuring a long-term perspective is in place for country programs using our products

e S: Sustainability for our business, ensuring we can maintain our commitment to long-term partnerships that leverage
our innovative products and services



lllustrating the impact of this approach, we embarked on a five-year partnership with the Bill & Melinda Gates Foundation (the
Implant Access Program) that makes available Implanon® (etonogestrel implant), our one-rod contraceptive implant, at an
affordable access price over a six-year period (2013-2018). Additionally, through our in-country partnerships with
governments focused on preventing HPV-related cervical cancer and genital warts, we provide access to our vaccine
GARDASIL®[Human Papillomavirus Quadrivalent (Types 6, 11, 16, and 18) Vaccine, Recombinant] through Gavi, the Vaccine
Alliance.

In addition to these internal mechanisms, we also recognized the need to engage more effectively with external stakeholders
to better understand their needs in order to expand access to our products and sustain our business over the long term.
Throughout 2014, we continued to develop our approach to engaging with key external stakeholders, including international
funding organizations, nongovernmental organizations (NGOs), and government aid agencies that in many cases play active
roles in expanding access to medicines for patients through direct operational activities, or through advocacy on issues
related to access. Our objective is to enhance our engagement in a way that is consistent with our sustainable access
objectives. Our goal is to develop a more consistent and cohesive approach utilizing effective internal mechanisms and
innovative partnerships that help to make our medicines and vaccines available to more people in more places, while at the
same time building a sustainable business.

Measuring how we're doing is a challenging but important component of our access strategy, as it enables us, through
relevant quantitative indicators, to demonstrate our progress in implementing our Principles and to measure the effectiveness
of our efforts.

Various stakeholders are also calling on the global pharmaceutical industry to provide greater transparency about the impact
of access strategies and initiatives, as well as evidence of how access strategies are integrated into an overall business
strategy. In response, we developed and report annually on key performance indicators and articulate the business case for
our overall approach, as reflected in our Access to Health Guiding Principles.

There is also a need for relevant industry-specific indicators that will allow comparisons across the industry. One example is
the Access to Medicine Index (ATMI), which is issued every two years and which ranked our company No. 7 in the 2014
Index, scoring above the mean in five of the seven technical components of the Index—General Access to Medicine
Management, Pricing, Manufacturing & Distribution, Research & Development, Capability Advancement, and Product
Donations and Philanthropic Activities. We believe that the ATMI is one mechanism for measuring our efforts to facilitate
access to health, but more work is needed to ensure that all indicators are relevant and provide true measures of corporate
responsibility access efforts. Toward that end, we remain committed to working with the ATMI and other organizations to
develop meaningful measurements for our company and our industry.



We are discovering new ways to help people living with cancer.

Cancer is a complex disease—and the unmet medical need for new approaches remains high. Cancer incidence is expected
to rise by almost 70 percent over the next two decades, and by 2030 it's expected that more than 20 million new cases of
cancer will be diagnosed each year across the globe. We are investing significant resources to develop innovative oncology
medicines to help people living with cancer worldwide.

Melanoma accounts for approximately 5% of all new cancers in the U.S. It can spread to lymph
nodes and distant organs and is the leading cause of death from skin disease.

For many cancers there have been significant breakthroughs, but 2014 was a breakthrough year for oncology at our
company. We advanced our broad and fast-growing immuno-oncology clinical development program across more than 30
different types of cancer, with outstanding results.

Lung cancer is the leading cause of cancer death in men in 87 countries and in women in 26
countries.

Our commitment to scientific innovation and our passion to help people fight cancer helped drive KEYTRUDA®
(pembrolizumab) from clinical program initiation to FDA approval in fewer than four years.

In September 2014, KEYTRUDA, our anti-PD-1 therapy, was approved by the U.S. FDA for certain patients with advanced
melanoma. Its FDA Breakthrough Therapy designation for patients with certain advanced non-small-cell lung cancer (NSCLC)
followed in October.

KEYTRUDA is driving our research efforts to understand the role of the immune system and the PD-1 pathway in cancer
treatment. We have more than 100 clinical trials, and today we are seeing robust anti-tumor activity with KEYTRUDA across
13 different cancers. We are moving at an unprecedented pace because we believe we need to do everything possible to
help outpace cancer.

The rapid advances we are making with KEYTRUDA reflect our unwavering commitment to pursue breakthrough science to
help people with these most challenging diseases.



We are dedicated to working with health authorities, governments, payors, policy makers and physicians to help enable
access to KEYTRUDA.

Even before KEYTRUDA was approved, we provided approximately 4,000 eli