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Letter

to stakeholders

e -

Enel's business model considers sustainability and inno-

vation as an inseparable pairing, which creates value for
the Company and for all its stakeholders and enables new
opportunities to be taken. Sustainability is an integral part
of our way of doing business, and drives us to constant-
ly seek out new solutions to reduce the environmental
impact of our activities, to grow together with the com-
munities of which we are part, to increase the safety of
our colleagues and our suppliers. Listening to and actively
involving all stakeholders, together with rational use of re-
sources, enable the promotion of synergy between eco-
nomic and social progress. The way we operate is based
on principles of ethics, transparency, inclusiveness, re-
spect of human rights and utmost attention to safety.

We are currently living through significant and sudden

changes to the global outlook, characterized by the tech-
nological and digital revolution, by growth in the population
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and in its expectations, by climate change and by pres-
sure on the use of natural resources. This rapidly evolv-
ing scenario offers the energy sector new challenges and
opportunities. In a world whose energy needs are grow-
ing, we are witnessing ever greater penetration of electric
vehicles and the gradual replacement of fossil fuel based
energy usage. Global energy consumption is increasing,
not only in percentage terms, but also in absolute terms,
while over 1 billion people still have no access to energy,
or have it to only a limited extent. Renewables are the en-
ergy source seeing the greatest growth, while the other
sources remain constant or are falling slightly. Given this
significant penetration by renewables, electricity grids and
their digitalization, in both transmission and distribution,
are becoming increasingly important, attracting various in-
dustrial sectors and creating new opportunities and com-
petitive challenges.

So it is increasingly important not only to be aware of and



anticipate technological developments, but also what soci-
ety around us wants, thus ensuring that communities un-
derstand and share the strategy and investments which a
large group such as Enel can provide. This is one of the rea-
sons why, in our organization, sustainability and innovation
go hand in hand in integrated fashion, leading the ongoing
energy transition. Enel’s ability to anticipate changes in the
sector in its Strategic Plan and its leadership in innovation
and sustainability were recognized with the Platts 2016
prize in the “Industry Leadership Award - Power” category.
An essential contribution to defining a new economic, so-
cial and environmental model is connected to the approval
by the United Nations of the Global Agenda for sustaina-
ble development and the related goals (17 goals and 169
targets), to be achieved by 2030. Enel has made a formal
commitment in regard to 4 of the 17 goals: (i) ensure ac-
cess to clean and affordable energy (SDG 7), (i) support
educational projects (SDG 4), (i) promote employment
and inclusive economic growth (SDG 8), (iv) take action
for carbon free energy by 2050 (SDG 13). Enel was one
of the first companies in the world to integrate the United
Nations Sustainable Development Goals (SDGs) into the
processes of defining strategies and reporting.

This is because we are aware that the contribution of our
business is not only connected to economic results, but
also, and increasingly, to our ability to generate solutions
and positive impacts on long-term economic and social
growth in the communities with which we interact. And
our investors are convinced of this too. In 2016, 68% of in-
stitutional investors were long-term investors, confirming
Enel's commitment to adopting a business model which
is sustainable over time. In particular, Enel’s share capital
includes 150 Socially Responsible Investors (SRIs), who
hold around 8% of total shares outstanding. In absolute
terms, the shares held by SRIs increased by 13% com-
pared to the previous year. This increase is even more sig-
nificant if we consider the greater number of shares mak-
ing up Enel’s share capital compared to 2015, following the

completion of the merger of Enel Green Power into Enel.

2016 was a year characterized by several important strate-
gic decisions and by the achievement of significant goals.
In 2016 the first stage of corporate reorganization in Latin
America was completed, while the process of simplifica-
tion at the level of each individual country in the region con-

tinues. The integration of the renewables activities within

the Group was also completed, with the convergence of
the whole hydroelectric sector into the “Renewable Ener
gies” Global Business Line. The project was also started to
build the ultra-broad band network infrastructure, in order
to take up the new opportunities to create value which
are available to those who can offer competitive, modern
infrastructure for interconnectivity.

In 2016 the project continued to reconvert 23 thermoe-
lectric power plants in Italy, “Future’ with the launch of
5 new design competitions for their redevelopment. This
is a “circular economy” project which shows in concrete
terms our ability to look forward with vision and a proac-
tive approach to the future of our Company, and which,
with its call for ideas, once again confirms the importance
and the need for an “Open Power” approach to address
complex, modern-day issues.

In order to facilitate new uses of energy, new ways of
managing it and making it accessible to an increasing
number of people in a sustainable way, the commitment
to innovation has been strengthened. Within the Group
there are around 300 active innovative projects which cov-
er the whole value chain in the various regions and which
also look to the future in terms of electric transport, the
e-home, industry 4.0, microgrids, and storage. In many
cases these projects have required the activation of part-
nerships with other leaders in their own sectors, or the
contribution of start-ups that can develop solutions which
are still not available on the market. Three innovation hubs
have also been set up in the regions with the highest de-
gree of innovation, to enable their inclusion in the most
avant-garde eco-systems in the world.

As for occupational health and safety, Enel continues in its
commitment to increasingly efficient standards and to the
development of new instruments and means of operating.
The combined indices of the injury frequency rate and the
lost day rate for injuries involving employees of Enel and of
contractors are falling, as is the overall number of injuries
recorded during the year.

The “Open Power” model, which links the strategy to con-
crete values and conduct for all the people who work in the
Enel Group, has been further broken down into operational
aspects, in order to increase involvement and the ability to
communicate the innovations linked to the new strategy.
This approach permeates all the process for the manage-
ment, development and motivation of people. 2016 was

also the year of the climate survey, which envisaged the
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involvement of all colleagues right from the preliminary
stages, in order to identify the priorities together, and an
“open” question approach, so that everyone could put for-
ward ideas for improvement. In addition, Enel's commit-
ment to the increasing dissemination of the principles of
diversity and inclusion continued.

These are all concrete facts and data which reflect Enel’s
daily commitment to protecting the environment, relation-
ships with local communities, the motivation of people,
customer relations, investments in innovation, technolo-
gies for information and communication and the develop-
ment of clean energy.

Energy is a door to the future, and the Strategic Plan 2017-
2019 represents the instrument to reach that future. In
November 2016, we presented the new Strategic Plan,
which updated the contents of the Group strategy, taking
account of the fact that we achieved the goals identified
in the previous Plan one year ahead of schedule. This new
Plan, alongside the existing fundamental pillars of the
strategy (operating efficiency, industrial growth, simplifi-
cation of the Group's structure and active management
of the portfolio), envisages digitalization and a customer
focus as levers to promote further growth and efficiency.
These pillars are broken down from both the industrial and
Environmental, Social and Governance (ESG) viewpoints,
also through the inclusion in the Plan itself of the Agenda
2030 goals.

The overall Investment Plan for 2017-2019 is 20.9 billion
euro, of which 60% is investment for growth, split be-
tween emerging and mature economies. In mature mar-
kets, which are characterized by the increasing presence
of renewable sources and distributed generation, a key
element will be the development of a modern distribution
network open to multiple uses and services. In emerging
markets, the challenge is to satisfy electricity demand in
economies where economic growth, an increasing popu-
lation and urbanization are driving their development. Our
presence in over 30 countries enables us to offer techno-

logically more advanced solutions, promoting social devel-
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opment and guaranteeing high safety standards.

In addition, our commitment will continue to achieve
the United Nations Sustainable Development Goals to
which we adhere, and in relation to which we had already
achieved significant results at the end of 2016. In particu-
lar:

as for SDG 4 (quality of education), we have already
reached 300 thousand beneficiaries, against the goal
of 400 thousand beneficiaries by 2020;

in relation to SDG 7 (clean and affordable energy),
we have involved 1.2 million beneficiaries, com-
pared to the goal of 3 million beneficiaries by 2020
(mainly in Africa, Asia and Latin America);

as for SDG 8 (dignity of labor and economic growth),
the beneficiaries currently number 1.1 million, giv-
en the new target (compared to the initial 500 thou-
sand) of 1.5 million by 2020;

in reference to SDG 13 (combating climate change),
the grams of CO,/kWh_ have fallen to around 395,
compared to the goal of achieving a level below 350
grams by 2020.

Enel is a company which pursues growth based on shar
ing, internally and externally, ideas, innovation, concepts
and areas for improvement, of which sustainability is an
integral part, since it is an important driver for innovation.
Given rapidly changing scenarios, and with everyone's col-
laboration, Enel wants to write the future of the world of
energy: a world in which old power plants acquire a new
life, connections travel faster, smart homes are a reality,
meters facilitate the dialogue between homes and people,

and electric transport travels ever further.

Chairman of the Board
of Directors
Patrizia Grieco

Chief Executive Officer
and General Manager
Francesco Starace









Getting
to know Enel

Enel operates in over 30 countries, with installed net capacity of around 83 GW, with 1.9 million kilometers of distribution
networks and over 61 million customers.

:
ree
62,080 129,158 8% 15,27 79,59

Number of Employees Socially Responsible i edro) euro)
employees of contracting Investors in total Enel
companies (FTE) shares outstanding EBITDA Revenues

Energy generation

Enel produces energy in Europe, Russia, Amer
ica, South Africa and India through a balanced
mix of sources, in which a leading role is played
by renewables (hydro, wind, solar, geothermal,
biomass) and where fossil fuels are diversified

across natural gas, coal and oil. Almost half of

the electricity produced by Enel has no CO, 261 8126Wh 85 974 GWh 460/0
’ ’

emissions, making the Group one of the main

producers of clean energy. Total net Renewable net Zero-emission
production production generation

Networks

The Group, through its distribution companies, 4261000 GWh

transports energy in Italy, Romania, lberia and Energy

Latin America thanks to 1,875,107 km of electric- distributed

ity distribution networks across two continents.
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Electricity and gas market

The Enel Group operates through its sales com-
panies on the protected categories market,

with controlled prices, and on the free mar

ket. With over 61 million end users worldwide

(56,039,735 of whom are on the electricity mar

ket and 5,511,005 on the gas market), Enel has 263,054 GWh 10.6 billions of m? 61,429,305

the broadest customer base compared to its

_ Electricity Gas Number
European competitors. volumes sold volumes sold of customers
Main organizational changes

- Increase in March 2016 for the Group of the stake in Enel Green Power from 68.29% to 100%;

- merger in December 2016 of Endesa Américas and Chilectra Américas, all companies created from the spin-off of
Enersis, Endesa Chile and Chilectra, into Enel Américas;

- sale in July 2016 of 50% of the share capital of Slovak Power Holding (SPH), the company which in its turn holds
66% of the share capital of Slovenské elektrarne (SE);

- acquisition of control in October 2016 of Distribuidora Eléctrica de Cundinamarca (DEC), which was achieved
through the merger of DEC into Codensa (which already held a 49% stake);

— sale, between November and December 2016, of 100% of Enel France, a company operating in thermal genera-
tion in France and of Marcinelle Energie, a company operating in thermal generation in Belgium;

- on December 20, 2016 OpEn Fiber SpA (“OF”), the new name of Enel Open Fiber SpA, completed the acquisition
of the entire share capital of Metroweb Italia SpA (“Metroweb”).

Getting to know Enel 11



I Enel worldwide

Europe
Italy Iberia Belgium Bulgaria Greece Romania
60,912
977
96 559 1,235
¢ ©
91,412
1,144,987
316,562
2,736,908
26,776,635 11,047,937
3,876,191 1,513,379
Latin America
Argentina Brazil Chile Colombia
19,728
13,124 14,952

26,277

2,490,810
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5,474

6,843,998

200,552

17,045 50,202

1,803,598 2,986,719
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Energy generation Network Electricity market Gas market
Net production - Electricity distribution Electricity customers Gas customers
by geographical area network by geographical by geographical area by geographical area

(GWh) - 2016 area (km) - 2016 (no.) - 2016 (no.) - 2016

Rest of the world

Slovakia India South Russia North Latin
Africa America America
9,684
328 203
322,146
15,478,255
Costa Rica Guatemala Mexico Panama Peru Uruguay

8.699
122 369 1,781 ey

189

28,070
1,353,130
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Enel’s organizational -
model

During 2016 the organizational model was updated with the merger of the Upstream Gas and Trading Global Business Lines,
the integration of Enel Green Power into the Group's organizational matrix, the establishment of the Renewable Energies
Global Business Line and the shifting of the management of major hydroelectric plants from the Generation Global Business
Line (subsequently renamed Thermal Generation) to the Renewable Energies Global Business Line, as well as the creation
of two new regions, North and Central America and Sub-Saharan Africa and Asia, in order to guarantee effective organiza-
tional control over these areas which are constantly growing.

Global ICT
C. Bozzoli

Global Procurement
F. Buresti

Chairman Chief
P. Grieco Executive Officer
F. Starace

Administration, Innovation and Sustainability
Finance and Control E. Ciorra
A. De Paoli
HumarniRosourees Legal and Corporate Affairs I BRI Company Funcios
and Organization G. Fazio
F. Di Carlo
European Union Affairs Communication Audit

S. Mori R. O'Keeffe S. Fiori /
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Enel is Open Power

Open Power is the strategic concept underpinning how Enel acts, which translates into being open to the outside world, to
technology and internally among its people. It is an integrated and diffuse model, which creates a common culture among
the various parts of the Group in order to face the planet’'s major challenges, a mission to 2025 and a vision which translate

into values (responsibility, innovation, trust, proactivity) and forms of conduct.

IVISION III\/IISSION 2025

Open Power to tackle some of the world’s 1. We will open up access to energy to more people

biggest challenges. 2. We will open up the world of energy to new technologies
3. We will be open to new ways of managing energy for people
4. We will be open to new uses of energy

5. We will be open to new partnerships

I Regions and countries

Iberia North and Europe Latin America Italy
J. Bogas Galvez  Central America, and North Africa L. D'Agnese C. Tamburi
Sub-Saharan R. Deambrogio
Africa and Asia
F. Venturini
I Global Business Lines
EE— Global Trading
and Upstream
Gas
C. Machetti
Global
Renewable
Energies
F. Venturini
Global
Infrastructure
and Networks
L. Gallo
Global
Thermal
Generation
E. Viale

Getting to know Enel 15



16

A sustainable
year

MARCH

At the Open Forum of CSR Eu-
rope held in Brussels, first doc-
ument presented for the inte-
gration of the respect of human
rights in company departments,
with Enel also participating in its
realization.

JUNE

MAY

Enel participates in the fifth edi-
tion of the GRI - Global Con-
ference, where over 1,500 sus-
tainability leaders from around
the globe set out expectations
and goals regarding the “new
era of transparency” for compa-
nies and institutions.

The Enel Chief Executive Officer takes part in New York in the
opening session “How to Change a Mindset”, of the Global
Compact Leaders Summit at the United Nations, bearing witness

to how the Enel Group, in keeping with its Open Power philoso-
phy, puts environmental, social and economic sustainability at the
center of its corporate culture and as a key driver for growth in the

energy sector.

“ESG engagement - Seeding Energies”: the first road show
dedicated to Socially Responsible Investors (SRIs). 16 one-to-one
meetings between London and Paris with institutional investors to
present the Group's mission and strategic vision.

cnel Sustainability Report 2016




Getting to know Enel

OCTOBER

The Enel Chief Executive Officer speaks in London at the open-
ing seminar of The Future of Energy Summit. The summit,
promoted by Bloomberg New Energy Finance, seeks to focus
on the changes which characterize the electricity sector given
the challenges set in tackling climate change.

NOVEMBER

Enel, one of the biggest utilities in the world to have taken up and taken on the chal-
lenges of the COP21 climate agreement, takes part in the New York Times Energy
forTomorrow Conference, an international summit promoted by the New York Times,
which brings together 250 representatives of governments and companies in Paris.

A new appointment for Enel with the Global Compact LEAD Symposium/Breakthrough
Innovation Challenge (BIC) which brings together in Cambridge (Great Britain) rep-
resentatives from companies which are leaders in sustainability and which contribute
to and are part of the UN initiative to discuss and document the value of innovation in
constructing a new global and shared path towards sustainable development.

Launch in Brussels at the European Investment Bank of the new GRI Standards. The
GRI Standards represent the latest edition of the reporting principles on sustainability
performance for an organization/business.

In London the Enel Group presents the financial community with the new Strategic
Plan 2017-2019, which introduces, alongside the fundamental pillars, two additional
factors to promote further growth and efficiency: digitalization and customerfocus.
The Plan includes the United Nations Sustainable Development Goals (“SDGs"”) 4, 7. 8
and 13 which were taken on about access to energy, climate change, employment and
economic development, and education.

Enel takes part in COP22 in Marrakesh, reiterating its commitment to facilitating ac-

cess to energy for the most isolated communities in the world. A sustainable develop-
ment perspective which starts from the bottom.

17



What they say
about us

Enel iIn the media

Enel constantly monitors the perception of the Group in
the press, radio, TV and online, locally, nationally and inter
nationally, in both the general and specialist media. Enel’s
attitude in dealings with the press has always been open
and positive — a fact widely acknowledged by journalists.
Among the aspects which were most commonly seen as
positive by the Italian and international media were the
presentation of the Group's new identity and new brand,
the Future program for the requalification of power plants
which are no longer efficient, the project for the broad band
rollout, the activities linked to renewable energies and
agreements for electric transport.

From the viewpoint of the Italian media, considerable im-
portance was attached to the aforementioned issues, while
the financial papers followed closely the various stages of
the corporate reorganization process with the integration
of Enel Green Power and the rearrangement of the Group
companies in Latin America. In terms of innovation and
sustainability, there was the European INCENSe Program
dedicated to start-ups, the opening of the innovation hub
in Tel Aviv and the My Best Failure Program dedicated to
sharing experiences among Enel people. Activities were
undertaken to target the media and specialist press to
valorize sustainability as an integral part of the business,
its financial effects and the commitments on the four UN
Sustainable Development Goals; to this may be added the
recognition obtained for transparency and accuracy from
the Global Reporting Initiative (GRI) and the United Nations
Global Compact. Importance was also placed on the “Fare
Scuola” Project of Enel Cuore Onlus.

The activities linked to renewable energies (construction
and operation of new plants, public tenders in Mexico, Peru
and Morocco) and the offers and services for the Italian

market (e-goodlife, the kit of devices to control and manage

18

the home, the e-go All Inclusive offer) were of interest to
the media.

Italian press placed its attention on the fines relating to
market activities imposed by the Authority for electricity
gas and water (AEEGSI). To these elements may be added
in ltaly the issues over service-quality, scams by phony op-
erators, excessive billing and blackouts in the local press.

In the international press there was significant and posi-
tive coverage of the participation and speeches by the Chief
Executive Officer at the World Economic Forum in Davos,
the opening session of the UN Global Compact Leaders
Summit 2016 in New York and the World Economic Forum
on Latin America held in Medellin, Colombia. There was
positive coverage of the participation in the Bloomberg
New Energy Finance Future of Energy Summit in London
and in the Energy for Tomorrow conference of the New
York Times in Paris, as well as the opening of the New York
Stock Exchange on the first day of listing of Enel Américas.
In this regard, the conclusion of the corporate reorganiza-
tion process for the Group’s Latin American assets was an
interesting theme for the international press, as also the
positive completion of other operations envisaged by the
Strategic Plan (the integration of Enel Green Power, the
sale of HDE, the ltalian upstream gas assets, the Belgian
CCGT plant at Marcinelle, and the finalization of the sale
of the first tranche of Slovenské elektréarne). Enel’'s com-
mitment to renewables and innovation is an issue of great

interest for the foreign press.

In Spain, the political uncertainty which was a feature of
the country during the year made constant monitoring nec-
essary, above all for the impact on decisions in regard to
the plans to support domestic coal used by power plants

and on the future of the nuclear power plant in Garofa.

Sustainability Report 2016
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In Chile, the various stages of the corporate reorganiza-
tion process of the Group’s Latin American assets were
constantly followed by the press, representing an issue of
interest above all due to the opposition of some minority
shareholders to the process and doubts about the growth

and investment opportunities for Enel Generacion Chile. In

Argentina the revision of electricity tariffs with consequent
increases in costs for consumers was closely followed. In
Russia, there was a problem with the interruption in August
of the operations at the Reftinskaya power plant due to a

technical malfunction.

Brand equity and digital strategy

At the start of 2016 a thorough corporate reorganization and a new industrial strategy saw the launch of the new Enel

brand, dynamic, open and which tells the story of the profound changes inside and outside the Company. The new brands

were launched for Enel and its subsidiaries Enel Green Power and Endesa, and the global rebranding process started in the

countries where it operates, going from over twenty brands to just three. Awareness and dissemination of the new logo are

ensured through commercial and promotional activities involving sport and culture which have always been a feature of Enel.

Formula E

In May 2016, Enel became Official Power Partner of For
mula E, the first motor racing championship for electric
powered single-seat cars and an initiative for global change
management to promote sustainable transport.

Enel will help Formula E become the most advanced global
energy event, showing that the motorsport sector can and,
indeed, must evolve towards more sustainable energy. The
agreement envisages not only traditional sponsorship, but

also an industrial dimension: the Group will provide Formula

Getting to know Enel

E with the most advanced technologies and solutions that are
typical of a smart grid, thus enabling more efficient energy
management in keeping with the principles of sustainability.
In this sense, Enel will work with Formula E to offset and
gradually reduce the CO, emissions generated by the
championship, with the aim of making the whole event car
bon neutral. This partnership shows Enel’s commitment to
using its sustainable business model to help and address

some of the world's greatest challenges.

19



Enel decided to launch a project to redefine the methods to analyze the brand equity and image of the brands at global level,
in order to deepen its understanding and knowledge of its consumers. The main activities concern the periodic monitoring
of the presence of the Group’s companies in the media (newspapers and audio-visual media, radio, TV and online), meas-
urement of the perceived image by analyzing the characteristics of the brand and their development over time, as well as
analysis of specific issues linked to the brand itself.

In 2016 the new global digital identity was launched which led to the restructuring and standardization of the websites of
the main Group companies and the rationalization and concentration of contact points with stakeholders. As well as the new
website www.enel.com, which was created with a “user centric” approach with useful information and which can be ac-
cessed from any mobile device (such as a smartphone or tablet), the next step was to replicate the model on the whole net-
work of the Group's websites: a further 12 new websites were launched, a tangible example of the new Open Power identity.
In particular, the main sustainability and innovation projects are set out in the “Stories” section of the website www.enel.
com, while the data relating to non-financial information and the materiality matrix are in the “Investors” section.

SOCIAL ‘ arounp 17 thousand PUBLICATIONS
MEDIA

ONTHEMES OF INNOVATION AND SUSTAINABILITY IN 2016

Channels n y YOU m

Impressions”

120,402,578 | 81,425,292 17,811,582
(no.)
Interactions™
1,764,694 178,400 3,209 158,433
(no.)
Viewing of
5,473,906

videos (no.)

INNOVATION AND SUSTAINABILITY CONTENT ON ENEL WEBSITES IN 2016

Publications (no.) 1,669
Visitors (no.) 6,624,068
Page views (no.) 18,707,412

* Impression: represents the number of times that a web page or banner is viewed by Internet users.
** Interactions: represents the number of times a user has interacted through a comment, sharing, a click, or a “Like”
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Prizes and awards

Enel was recognized at the Platts Global Energy Award
(GEA) in the Industry Leadership — Energy category. The
award recognizes the Group's proactive positioning to in-
clude changes in the energy sector in its Strategic Plan and
its leadership in innovation and sustainability.

Enel’s 200 MW wind farm in Dominica, Mexico, won the In-
frastructure 360° Award in the “Climate and environment”
category. The award, which is presented by the InterAmer
ican Development Bank (IDB), each year recognizes the pri-
vate projects which make the biggest contribution to cre-

ating a sustainable infrastructure system in Latin America.

Enel Distribuicao Ceara was selected as the best ener
gy distribution company in Brazil for the sixth time by the
association of energy distributors (Abradee). The company
also took first place in the category for Corporate Social
Responsibility.

Enel wins the WAIA 2016 award for innovation. Enel
won first place in the “big company” category. There was
particular appreciation for the significant effort to support re-

newable energies and digitalization, highlighted in the Stra-
tegic Plan 2017-2019 presented in London. The widespread
diffusion of smart meters, remote control and system con-
nectivity has proven the strong point of Enel's offer which
can move equally smoothly on both networks and in retail.

The Electric Power Research Institute (EPRI) gave Tech-
nology Transfer Awards 2016 to two Endesa projects
developed in Spain and a third Group project. Through
these awards, EPRI recognizes leaders and innovators
in the electricity sector who have been able to transform
research and development into practical applications,
contributing to more reliable, efficient, competitive and
environmentally responsible electricity production. The
projects regard the development in the As Pontes thermal
plant of software that can monitor in real time the residual
life of components of critical parts (for example, a boiler),
the analysis of the impact on the electricity network and
on the systems of the islands of a high level of distribut-
ed generation, in this case from photovoltaic energy, and
finally the Advanced Distribution Management Systems
Assessment Project.

Platts Global
Energy Award (GEA)

Enel Distribuicao
Ceara

o

Infrastructure
360° Award

o

WAIA 2016
for innovation

Technology
Transfer Award 2016

Getting to know Enel
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Sound
governance

Enel has been listed on the electronic stock exchange (MTA)
organized and managed by Borsa Italiana SpA since 1999.
By virtue of the Company'’s international development and
its increasing profitability, together with a strong environ-
mental and sustainability policy and the adoption of best
practice in transparency and corporate governance, among
Enel’s shareholders are Italian and international investment
funds, insurance companies, pension funds, and ethical

funds, as well as around one million small savers. Enel con-

firms its standing as the Italian company with the highest
number of shareholders.

In the spirit of contributing to improving the transparency
on corporate governance systems and to promoting the
dissemination of a “culture of excellent governance’ the
corporate governance report includes, for the first time, an
analysis regarding sustainability issues, describing the ma-
teriality matrix and the definition of sustainability objectives

(www.enel.com, “Investors” section).

Index of corporate governance

excellence 2016

At the annual workshop on corporate governance organ-
ized by The European House - Ambrosetti which took place
in Milan in November 2016, the results of the index of
corporate governance excellence for Italian listed compa-
nies (“EG Index") for 2016 were published. The EG Index
intends to measure, on an annual basis and on the basis of
public documents, the health of the corporate governance
systems of ltalian listed companies. In particular the index

analyzes five key areas: structure and representation of the

22

shareholding structure; composition of the Board of Direc-
tors; operation of the Board of Directors; pay and bonus

mechanisms; system of risk controls and management.

Enel was ranked in first place among industrial companies
in the FTSE-MIB segment (as happened in 2015 too), and,
with a score of 8.62/10, it was well above all the other
industrial and financial companies in various segments of
the listing.

Sustainability Report 2016
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Enel shareholders

Enel builds its relationship with all shareholders through dedicated corporate structures and, in particular, through the In-
vestor Relations unit in the Administration, Finance and Control Department and a unit dedicated to dialogue with all share-
holders in the Legal and Corporate Affairs Department. In 2016 there were 615 meetings with institutional investors and 148
responses were provided to information requests from retail shareholders.

In order to further strengthen dialogue with investors, in 2016 the structure of the contents of the Company’s website was
revised (www.enel.com, “Investors” section), on which it is possible to find both economic, financial, environmental, social

and governance information and updated data and documents of particular interest, which make possible a multidisciplinary

and integrated view.

Ownership structure as
of December 31, 2016 (%)

Geographical allocation
of institutional investors
as of December 31, 2016 (%)

I institutional investors | Italy I Rest of Europe
I Retail investors I K I Rest of the world
I Ministry of Economy I North

and Finance America

Enel and the financial market

Enel has continuous dialogue with institutional investors, who generally follow the announcement of the Industrial Plan and/or
the interim results, collecting their indications and needs in a structured way.

On an annual basis an independent study is carried out on the perception of the Company by the financial community. Enel’s
commitment in the transition towards a new energy model has been recognized, characterized by the increase in genera-
tion from renewable sources and by the development of networks. In 2016 the aspects of Enel's strategy which were most
commonly analyzed and appreciated were: the digitalization of assets, people and customers as enabling factors in the move
towards a low carbon economy, the increased level of communication and involvement on risks and opportunities linked to the

actions included in the Plan, as well as the conservative approach in assumptions about the macroeconomic scenario.

In the last year Enel further reinforced its commitment to promote sustainable growth, also by setting up inside Investor Re-
lations a specific area dedicated to relations with the financial market on ESG issues. The Sustainability and Investor Relations
units periodically organize specific activities and meetings to monitor the information needs and non-financial requests of the in-

stitutional funds. In particular, in June 2016 the first road show was held dedicated to ESG issues in London, Paris and Frankfurt.

In 2016, 68% of institutional investors had a long-term investment style, confirming Enel's commitment to a business model
which is sustainable over time. In particular Enel’s share capital included 150 Socially Responsible Investors (132 in 2015) hold-
ing around 8% of total Enel shares in circulation (7.7% in 2015). The increase is clearer if account is taken of the greater number
of shares making up Enel’s share capital (following the integration of Enel Green Power) compared to 2015. In absolute terms
the shares held by SRI funds rose by 13%.
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The corporate governance

structure

The corporate governance system of the Enel Group com-
plies with the principles set forth in the Corporate Govern-
ance Code for listed companies, in the most recently up-
dated version from July 2015, and is inspired by Consob'’s

recommendations on this matter and, more generally, in-

ternational best practice. The corporate governance system

quately consider all the interests involved.

is essentially aimed at creating value for the shareholders
over the medium-long term, taking into account the social
importance of the Group's business operations and the
consequent need, in conducting such operations, to ade-

® Shareholders’ Meeting

Responsible for passing resolutions on, among other things: the appointment and withdrawal of members of the Board of

Directors and the Board of Statutory Auditors and the related fees and any liability claims; the approval of the financial state-

ments and the allocation of profits; the acquisition and disposal of treasury shares; shareholding structure plans; changes to

the bylaws; the issue of convertible bonds.

Alfredo Antoniozzi

Director, independent
Corporate Governance

and Sustainability Committee
Related Parties Committee

Anna Chiara Svelto

Paola Girdinio

| Board of Directors

Responsible for managing the Company.

Director, independent
Nomination and
Compensation Committee
Control and Risks Committee

Director, independent
Nomination and
Compensation Committee
Control and Risks Committee
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Board of Statutory Auditors

It is responsible for overseeing: compliance with the law and bylaws, compliance with the principles of correct
administration in undertaking corporate activities; the process of financial disclosure, as well as the adequacy
of the organizational structure, the internal control system and the Company’s administrative and accounting
system; the audit of the annual accounts and the consolidated accounts, as well as the independence of the
independent auditors; and, finally, the concrete implementation of the corporate governance rules envisaged by
the Self-Regulation Code.

Alessandro Banchi Francesco Starace
Director, independent Chief Executive Officer and
Nomination and General Manager, executive

Compensation Committee

Related Parties Committee Patrizia Grieco

é

Chairman,
non-executive

Angelo Taraborrelli

Director, independent
Control and Risks Committee
Related Parties Committee

Alberto Pera

Director, independent
Nomination and Compensation Committee
Control and Risks Committee

Alberto Bianchi Independent auditors

Director, independent

Corporate Governance The audit is entrusted to a specialist company which is
and Sustainability Committee listed in the specific register and is nominated by the
Related Parties Committee Shareholders’ Meeting on the basis of a proposal from

the Board of Statutory Auditors.
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After being appointed by the Ordinary Shareholders’ Meeting of May 22, 2014, at December 31, 2016 the Board consisted of
nine members. During 2016 the Board met 13 times, dealing at 12 meetings with issues linked to governance, sustainability,
the Code of Ethics and the 231 Compliance Program. The Board has set up the following four committees internally:

- Nomination and Compensation Committee: supports, through proper enquiry, the assessments and decisions of
the Board of Directors relating to the size and composition of the Board itself, as well as to the compensation of
executive directors and key executives;

— Control and Risks Committee: supports, through an adequate review process, the assessments and decisions of
the Board of Directors relating to the internal control and risk management system as well as those relating to the
approval of the periodic financial reports;

- Corporate Governance and Sustainability Committee: assists with preliminary functions, also by providing advice
and proposals, the Board of Directors in its assessments and decisions relating to the corporate governance of
the Company and of the Group, and oversees sustainability issues connected to the Company’s business and to
the trends in the Company'’s interaction with all the stakeholders;

— Related Parties Committee: it provides reasoned opinions on Enel’s interest — as well of companies that are
directly and/or indirectly controlled as necessary — in undertaking transactions with related parties, expressing
a judgment on the substantial expediency and correctness of the related conditions, after receiving timely and

adequate information flows.

Age diversity (%) Gender diversity

I From30t050 I women

I Overso I Men

Office seniority diversity

(% of all directors) Skill diversity

I2 years | Energy | Cyber security
I 3-5years I Engineering I Legal

I Strategy and Finance

During 2016 the Board of Directors completed its assessment regarding the succession plans for executive directors,
following the hopes expressed on the outcome of the Board review in 2014. In particular, in September 2016 the Board of
Directors, at the proposal of the Nomination and Compensation Committee formulated together with the Corporate Govern-
ance and Sustainability Committee, shared the contents of a specific contingency plan aimed at regulating the actions to be
taken to ensure the Company'’s regular management should the Chief Executive Officer leave the position early compared

to the ordinary deadline for their mandate (a crisis management situation).
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Remuneration policy

Enel’'s remuneration policy is consistent with the recommendations of the Corporate Governance Code and aims to (i) at-
tract, motivate and keep those persons that have the skills to manage the Company successfully, (ii) incentivize the achieve-
ment of the strategic objectives and the sustainable growth of the Company, (iii) align the interests of management to the
primary objective of creating sustainable value for shareholders in the long term and (iv) promote the corporate mission and
values. In defining the policy adopted by Enel SpA on remuneration for the members of the Board of Directors, the Chief
Executive Officer/General Manager and Executives with strategic responsibilities in reference to 2017, the Nomination and
Compensation Committee took account of the recommendations contained in the Corporate Governance Code, best nation-
al and international practice and the indications that emerged from the approval by the Shareholders’ Meeting in 2016 of the

remuneration report.
In particular, the variable remuneration for the Chief Executive Officer/General Manager is made up of:

- a short-term variable component (MBO) which considers both internal financial indicators (such as consolidated
net income from continuing operations, the ratio between operating cash flows (FFO - Funds from Operations)
and net financial debt, and value of consolidated cash cost), and non-financial indicators (such as occupational
health and safety);

- a long-term variable component (LTIl) which considers both Enel’s average TSR (Total Shareholder Return) com-
pared to the average TSR of the EURO STOXX Utilities EMU index over a 3-year period, and the Group’s accumu-
lated ROACE (Return on Average Capital Employed) for the same 3-year period.

In addition, the bonus plan envisages the deferment of the payment of long-term variable remuneration. Specifically, 30% of
the total is paid during the year subsequent to the 3-year performance period, the so-called control year, while the payment

of the remaining part, 70% of the total, is deferred by two years compared to the 3-year period, thus making de facto com-

pletion of the plan last over a 5-year time horizon.
LTI Plan (Long-Term Incentive)

VESTING PERIOD 30% PAYMENT* 70% PAYMENT*

3-year performance period Control year Deferred payment

* In case of achieving the performance objectives.

Finally, the Company has the right to ask for the return of variable remuneration paid (both short and long term) or to withhold
the variable remuneration which is being deferred, should such remuneration be paid on the basis of data which later proves

manifestly wrong (clawback and malus clauses).

For further details see the remuneration report available on www.enel.com.
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The internal control and risk
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Management system

The internal control and risk management system consists
of a collection of rules, procedures, and organizational
structures aimed at enabling the identification, measure-
ment, management and monitoring of the main corporate

risks in the Group. The system covers three types of activity:

— “line control” (or “first level control”), consisting of
the set of control activities the single operating units
or Group companies perform on their own process-
es in order to guarantee the correct undertaking of
operations;

— "“second level controls’] which are entrusted to spe-
cific corporate departments and which aim to man-

age and monitor typical categories of risks;

- internal audit (“third level” controls), aims at verify-
ing the structure and function of the system overall,
also through monitoring the controls, as well as the

second level control work.

The system is subject to periodic tests and checks, taking
into account the evolution of corporate operations and the
situation in question, as well as best practices.

For a detailed description of the duties and responsibilities
of the main subjects involved in the system, as well as the
means of coordination among them, please refer to Guide-
lines of the internal control and risk management system,

which are available at www.enel.com.

Owing to the nature of its business the Group is exposed to various types of risk which are set out in the table below.

Risks linked : :
. . Commaodity price

to processes to Risks linked : .
. . risk and risk Exchange Interest
liberalize markets to CO - . .

o2 of continuity rate risk rate risk
and to regulatory emissions ‘ |

changes ot supply
Credit Liquidity Risks connected Country Industrial and
risk risk to rating risk environmental risks

For each of these, specific actions have been identified to mitigate its effects and ensure correct management.
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In regard to financial risks, such as market risk (including the risk of changes in interest rates, exchange rates and commod-
ity prices), credit risk and liquidity risk, the governance adopted by the Group envisages:

— the presence of specific internal committees, consisting of the Group’s top management and chaired by the Enel
Chief Executive Officer, responsible for policy setting and supervision of risk management;

— the issue of specific policies and procedures, at the Group and individual Division/Country/Business Line levels,
which establish the roles and responsibilities for risk management, monitoring and control processes, ensuring
compliance with the principle of organizational separation of units responsible for operations and those in charge
of managing risk;

— the definition of a system of operating limits at the Group and individual Division/Country/Business Line levels for

the various types of risk, which are monitored periodically by risk management units.

Detailed information is available in the Group Annual Report 2016 available on the Company’s website (www.enel.com).

Analysis of counterparties

The ability to adequately assess counterparties and to promptly intercept any threats and risk elements is increasingly an
essential requirement not only to protect organizations’ reputation but also for their very survival.

The analysis of the counterparties is requested by the Business Lines, Departments and services, the request is facilitated
and supported by an instrument and by a methodology provided by the Security unit which at the same time is responsible
for formally verifying and optimizing the operations requested.

Even if the analysis may also be assigned to third parties, the process and the methodology must guarantee the application

of a criterion for standard assessment, monitoring and reporting.

The analysts are required to collect all the relevant information regarding the reputation of the subjects involved within
the defined scope. This work is carried out by making searches from all sources which are open, private, and available,
including at least: internet — social networks; Public Administration — Chamber of Commerce; public database of the judicial
system; corporate database, paying attention not to violate the Company’s policies/procedures or the laws of the country (for

example protection of personal data, anti-trust laws, etc.); international databases (for example World Check).
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underpinning
our work

Underpinning its work the Enel Group has a solid system of ethics. This system is a dynamic collection of rules which is
constantly oriented at introducing the best international practices which all the people who work in Enel and for Enel must
comply with and apply in their daily work.

Code of Ethics

In 2002 Enel adopted the Code of Ethics, which expresses aly and abroad, in light of the cultural, social and economic
its commitments and responsibilities in the conduct of its diversity of the various countries where Enel operates.
affairs and corporate activities. This Code applies both in It-

Policy
on Human Rights

In order to enact the United Nations Guidelines on Busi- employees of Enel SpA and of its subsidiaries, and pro-

ness and Human Rights, in 2013 Enel approved the Policy motes respect of the Policy by contractors, suppliers and
on Human Rights, which sets out the commitments and commercial partners in its business relations.
responsibilities in regard to human rights entered into by

/ero lTolerance
of Corruption
Plan

The Plan was adopted in 2006 and confirms the Group's organization are responsible, as appropriate, for effective
commitment to ensuring correctness and transparency in risk management by putting adequate control and monitor
conducting corporate affairs and activities. All parts of the ing systems into place.
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As from January 2016, it has been possible to use a new online communication channel,
only at Group level, to notify any violation or suspected violation of the compliance pro-
grams adopted by the Group or by the individual companies, such as: the Code of Ethics,
the Policy on Human Rights, the Zero Tolerance of Corruption Plan, the Enel Global Com-
pliance Program, the Organizational and Management Model ex Legislative Decree no.
231/2001 and the other national compliance models which may be adopted by the Group

companies in conformity with local law (www.enel.ethicspoint.com).

51

Anonymous notifications

85

Notifications received in 2016

18

Violations of the Code of Ethics

During the analyses undertaken to ascertain possible violations of the Code of Ethics, no facts or events emerged in-

volving the harming of the rights of minors, while in 4 cases the violations regarded issues relating to “work practices”:

2 cases referred to discriminatory conduct/mobbing and 2 regarded the corporate climate. For each confirmed

violation, Enel has defined specific action plans.

Enel Global
Compliance
Program

The Enel Global Compliance Program, which is aimed at the
Group's foreign companies, integrates, where they exist,
any compliance programs (risk prevention models) adopt-
ed by those companies in conformity with local law. This
document, which was approved by the Board of Directors
of Enel SpA in September 2016, is inspired by the main in-
ternational regulatory framework and qualifies as a govern-
ance instrument aimed at strengthening the Group'’s ethical

and professional commitment to prevent the committing

of illegal acts abroad from which corporate criminal liability

may arise together with the related reputational risks.

Getting to know Enel

The type of situation addressed in the Enel Global Compli-
ance Program - which is accompanied by the provision of
conduct standards and areas to be monitored by way of
prevention — is based on illicit conduct which is generally
considered as such in most countries, such as for example
crimes of corruption, crimes against the Public Administra-
tion, false accounting, money-laundering, crimes commit-
ted in violation of the laws on occupational health and safe-
ty, environmental crimes, etc.
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I
Organizational
and Management

Model

(ex Legislative Decree no. 231/01)

Legislative Decree no. 231/01 introduced into Italian law a
regime of administrative (but de facto criminal) liability on
companies, for some types of crimes committed by the
related directors, executives or employees in the interests
of or to the advantage of the companies themselves. Enel

was the first company in Italy to adopt an Organization-

al and Management Model corresponding to the require-
ments of Legislative Decree no. 231/01 (231 Model) as
early as 2002. Enel SpA started in 2015 and continued in
2016 a review of its 231 Model in order to take account
of the regulatory update, which entailed an enlargement
of the scope of the crimes which are considered relevant
under Legislative Decree no. 231/01, as well as to align the
Model to the organizational structure in force. In particu-
lar, a review was arranged of the General Part of the 231
Model and the updating of the Special Parts “G" (crimes of
receiving stolen goods, money-laundering, use of money,
goods or assets of illegal provenance and self-laundering),
“H" (IT crimes and illicit processing of data) and “L’ (envi-

ronmental crimes).

G4-DMA HR

Enel's commitment on human rights

Enel is aware of the fact that a company is responsible for the respect of human rights not only in the actions which involve
it directly, but, more generally, also indirectly in the context in which it operates. As required by the Guidelines and on the
basis of policy principles, the Human Rights Compliance Assessment (HRCA) project is continuing in the various countries,
through the establishment of multi-function and multi-country work groups which enable the definition of global policies and
their exposition while taking into account local situations. As part of the work to define the Group’s priorities (see “Analysis of
priorities”) various stakeholders are asked their opinion on human rights in various aspects. In general, Enel’s policy focuses
on two fundamental areas: labor practices and relations with communities.

The new due diligence process

During 2016 Enel redesigned its due diligence process in order to align it to international best practice, focusing the analysis
at first on the perceived risk assessment for human rights in the various areas where the Group operates.
In particular the process envisages 5 stages:

1. assessment of the country risk on labor rights;

2. assessment of the country risk on rights of the community and the environment;
3. impact assessment;

4. development of an action plan;

5. monitoring of the plan and remedies.
During 2016, Enel designed the aforementioned process through the involvement of representatives of the various countries

where the Group operates, after defining the country risk assessment questionnaire and launching two parallel projects in Latin
America to verify its operation.

32 enel
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Assessment of the risk
on rights of the community
and the environment

Assessment of the risk
on labor rights ,_\

Labor practices

e Rejection of forced or
compulsory labor and child labor

e Respect for diversity and non-discrimination
e Freedom of association and collective bargaining
e Health and safety

e Just and favorable working conditions

Relations with communities

e Respecting the rights of communities

Monitoring e Integrity: zero tolerance of corruption
of the plan

. e Privacy and communications
and remedies

Impact
assessment

Action plan

The country risk assessment on labor rights

On the basis of the statement by the International Labor Organization (ILO) on labor principles and fundamental rights, and,
in line with the indications of UNICEF and the recent regulatory proposals (such as for example the Modern Slavery Act of
2015), a country risk assessment questionnaire has been prepared connected to labor rights and in particular: freedom of as-
sociation, child labor, forced labor, diversity and inclusion. The questionnaire was administered, both through local interviews
and with an online survey, to various stakeholder categories (communities, institutions, customers, etc.), defined in line with
the provisions of the priority analysis, and concerned 5 countries: Argentina, Brazil, Chile, Colombia and Peru. The assessment
of perceived risk is based on both the severity of the issue and on the likelihood of an actual violation. The combination of its
components enables identification of the Risk Prioritization Number - RPN, in accordance with the following matrix.

Frequent

(a] Moderate
o
o

% Occasional
Ll
X

= Remote

Unlikely

Critical Very Severe Severe Marginal Negligible
SEVERITY

- High risk 16 < RPN < 25 I risk to control 8<RPN<12
R o priority risk 12<RPN<16 B risk acceptable 1<RPN<8
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From the analysis of the results it emerged that the perception of the risks linked to labor rights in Latin America, albeit taking
into consideration the due local differences, tends to be medium to low.
For each issue and for each country the areas to be monitored have been identified to guarantee their constant control

Perception of risks linked to labor rights in Latin America

(=]
o
o
L
o
m
X
3

2.00 3.00
SEVERITY

Freedom of association Forced labor . Child labor ‘ Diversity

Working groups on human rights

During 2016 the work continued of the internal work groups In addition, in 2016 Enel continued to participate in the in-
to oversee human rights, such as the activities on diversity itiative (UNICEF Business Lab) launched by UNICEF Italia,
and inclusion and those relating to the purchasing process a platform which involves institutions, companies, the ac-
(see the chapters dedicated to our people and to the sus- ademic world, the media and the main stakeholders from
tainable supply chain), confirming Enel’'s desire to have a the [talian economy on issues of business and human
preventative and not reactive approach to such issues. rights, children and adolescents.
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Sustainability Plan
2017-2019

REFERENCE SDGS

MAIN ACTIONS

G4-2

TARGETS

1 PEAGE, JUSTICE 1 PARTNERSHIPS
AND STRONG FORTHE GOALS
INSTITUTIONS

Y &

SUSTAINABLE o
DEVELOPMENT =vm‘ALS

Constant alignment with the recommenda-
tions and international best practice about
governance

Continuous improvement of “Compliance
Program”/Prevention model on company
penal risks (ref. 231 Decree)

Further extension of training on 231 Model
and Enel Global Compliance Program

Issue of Board of Directors’ diversity policy

Structured induction plan dedicated to the
members of the Board and of the statutory
auditors during the mandate

Monitoring and support in the concrete ful-
fillment of the Recommendations on corpo-
rate governance of the listed subsidiaries

Yearly execution of the Board review with
the support of an independent advisor

Attaining ISO 37001 “Anti-bribery Manage-
ment System” certification for Enel SpA
and extension to the main ltalian companies

Due diligence on human rights

Analysis of counterparties (adoption of a
common model to analyze counterparties,
realization of a unified data bank)

In 2017

In 2017

Risk assessment, impact assessment
and remedial actions (in 2017);
training on human rights

100% of countries where present by
2020

* See the chapter “Strategy and Sustainability Plan”
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Institutional processes @ mencemar

Enel constantly handles its relations with institutions (local,
national, European and international) in line with the provi-
sions of the Enel Compliance Program, providing complete
and transparent information with the aim of making insti-
tutional interlocutors best placed to take the decisions for
which they are responsible. Enel also contributes actively to
the consultation process for political and legislative dossiers
on energy and environmental issues.

In Italy the institutional dialogue in 2016 mainly regarded the
reduction of thermal generation in relation to the new ener
gy strategy perspectives, the energy sustainability of ports,
electric transport, energy saving and national ultra-broad
band telecommunications infrastructure.

As part of relations with European institutional interlocutors,
Enel contributes actively in every stage of the consultation
process for political and legislative dossiers of interest to
the Company as a result of careful monitoring and analy-
sis. Among the issues of greatest interest for Enel in 2016
were energy and environmental policies, the new laws on
air quality, the reform of the EU’s emissions trading system
Directive (ETS), the circular economy, the next revision of
the Directive on water, etc. Internationally Enel has followed
the negotiations relating to the United Nations Framework
Convention on Climate Change (UNFCCC) and takes part in
relevant energy associations (for example Eurelectric, Wind-

36

Europe, SolarPower Europe, EDSO 4 Smart Grids, Eurogas).
Finally, in the United States Enel takes active part in the
institutional dialogue on energy policies with particular ref-
erence to the market for renewable energies.

As part of a dynamic positioning process aimed at assess-
ing how companies are influencing these environmental
policies and related legislation worldwide, InfluenceMap,
a British non-profit organization, has classified Enel among
the most supportive and strategically active utilities. This re-
sult is the consequence of strong leadership by Enel, of its
influence within leading European associations, as well as
its positive interaction with InfluenceMap itself, which also
encourages the organizations involved to provide adequate
feedback.

Finally, the Enel Group has been recorded on the EU’s vol-
untary transparency register since its creation in 2008. The
register aims to offer citizens unique and direct access to
information on who is undertaking activities aimed at influ-
encing the EU decision-making process, on the interests
being pursued and on the resources invested in these ac-
tivities (http://ec.europa.eu/transparencyregister). The infor-
mation relating to the activities undertaken in line with the
federal law of the United States are set out on the following

public website: https://www.opensecrets.org.
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I Sustainability indices

For a number of years Enel has been present in the most important sustainability indices such as the Dow Jones Sustainability
Index World, FTSE4Good, Euronext Vigeo, STOXX Global ESG Leaders and ECPI. In 2016 it was admitted to the A-list of the CDP
(formerly the Carbon Disclosure Project), which includes the companies which, at global level, stand out for the effectiveness of
their strategy in taking up the opportunities and managing the risks of climate change. Joining the CDP index is another important

confirmation of Enel’s strategy in combating climate change, as enshrined by the Group’s goal to become carbon neutral by 2050.

Year joined

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

FTSE4Good

MEMBER OF
Dow Jones

Sustainahility Indices
In Collaboration with RobecoSAM «»

+\
U

CDP

ALIST

CLIMATE

ECPI}§> e

* EURONEXT
Vg biris

Member 2015/2016

) [ 02024

ESG LEADERS INDICES

Frequency

-I Half-yearly -I Annual
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Enel’s presence in the main
energy and sustainability
associations

The Enel Group actively participates in the national and international associations and organizations which propose to es-
tablish long-term goals and commitments to promote a sustainable way of doing business and managing the challenges of
climate change and the social and economic pressures concerning the macroeconomic situation and the energy sector in
particular. Here below are some examples.

«Se,  Global Compact
5@:
& LEAD

S
SUSTAINABLE PARTICIPANT

ENERGY
FORALL

UN Global Compact
Sustainable Energy for All (SE4ALL)

Enel has been a member of the global network of the UN

- ) ) ) ) Global Compact since 2004, of which it has subscribed
Initiative launched by the United Nations in 2011 with the ) o ) )
) ) ) the ten founding principles relating to human rights,
aim of guaranteeing access to more sustainable energy , i
) _ ] labor standards, protecting the environment and com-
for everyone and which Enel has actively supported since ) ) o
o ] ) bating corruption. In 2011 it joined the Global Compact
the beginning. The Group's commitment to supporting ] o )
o _ LEAD, a group which represents sustainability leaders in
the initiative was also strengthened with the pledge to ] ] o
) ] the private sector globally and in which it is a member of
achieve the Sustainable Development Goal on energy ) ] o )
_ ) the Steering Committee. In addition, in June 2015, the
(SDG 7) which was announced in September 2015 by ,
Enel CEO Francesco Starace was appointed as member

the Enel Chief Executive Officer Francesco Starace, who )
of the Board of Directors of the Global Compact. In 2016

since June 2014 has also been a member of the Advisory

the Group took part in the Breakthrough Innovation Pro-
Board of SE4ALL.

ject dedicated to innovation and to new business models
to speed up achievement of the Sustainable Develop-

ment Goals launched by the UN.

Global
Sustainable Electricity
Partnership

Global Sustainable Electricity Partnership (GSEP)

Non-profit organization whose members are leading global electric companies, aimed at promoting sustainable energy
development through projects in the electric energy sector and capacity building in emerging and developing countries

worldwide.
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CSR Europe

A body based in Brussels which is delegated by the Eu-
ropean Commission to cover Corporate Social Responsi-
bility. Enel is a member of the Board of Directors holding
the position of Vice-Chair and takes active part in the
work and meetings of the network, including the work
groups and projects relating to: The European Pact for
Youth; Business & Human Rights; The Sustainable Busi-
ness Exchange, dedicated to the SDGs; Management

and Transparency.

CSB CENTER FOR
SUSTAINABLE ESMT
BERLIN

Sustainable Business Roundtable (SBRT)

In 2016 Enel joined the SBRT network, which is based in
Berlin and brings together the leading companies world-
wide on sustainability and puts itself forward as a peer

to-peer learning platform to exchange best practice.

GOLD Community

Enel

7&rwhbesd

World Business Council for Sustainable
Development (WBCSD)

The WBCSD is the global network set up by over 200
business organizations worldwide which are united in
their commitment to promote sustainable development
in the business community of their respective countries.
Enel has been part of the network since 2016 and the
CEO, Francesco Starace, is a member of the Council.
Enel is in the new study by the WBCSD on “Reporting
Matters’ which highlights Enel’s leadership in the inte-
gration of the SDGs and as best practice in reporting
ESG performance. In addition, Enel takes part in the

work group on biodiversity.

Getting to know Enel

Global Reporting Initiative (GRI)

Since 2006 Enel has applied the GRI-G4 reporting guide-
lines to draft its Sustainability Report which, as from Oc-
tober 2016, were reformulated to create the new GRI
Sustainability Reporting Standards (GRI Standards), a
more updated version of the original parameters. In De-
cember 2016 it joined the GRI's Standards Pioneer Pro-
gram “Lead the way in sustainability reporting” for the
dissemination of the new common parameters for the
assessment, measurement and reporting of sustainabil-
ity performance.

Enel is a member of the GRI's Stakeholder Council, the
multistakeholder consultative body which supports the
GRI's Board of Directors for strategic issues. In addition,
it is one of the companies which collaborate on the “Re-
porting 2025" Project.
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I Materiality analysis

In order to identify the Group's priorities for action, the is-
sues on which further disclosure is required and the activ-
ities to involve stakeholders which needs enhancing, Enel
has for several years now been conducting a materiality
analysis, based on the guidelines of the most widespread
international standards, such as the Global Reporting Initia-
tive (GRI), the principles of the Communication on Progress
(COP) of the UN Global Compact, the framework of the [IRC

(International Integrated Reporting Council) and the SDG
Compass, a guide which supports companies in aligning

their strategies with the Sustainable Development Goals.

The objective is to map and evaluate the priority of the issues
of interest to stakeholders, by cross-referencing them with
the industrial strategy and with the Group's priority actions.

The analysis, which is conducted in increasing detail in

The process

As part of the analysis, the Group’s main stakeholders are identified and are evaluated on the basis of their importance for

the Company. Consideration is given to the priority they give to the various issues in the numerous initiatives in which they

are involved. This information is then compared with the assessment of the issues on which Enel plans to focus its efforts,

with the related priority value. Here below are the main stages in the process.
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terms both of the issues and the geographic scope, en-
ables company and stakeholder priorities to be identified
both for the whole Group and for each individual country.
In addition, it enables results to be obtained with a specific
focus, such as the matrix solely for the “Financial commu-
nity” stakeholder category, which can identify the issues to
be addressed in more detail in the Annual Report, in order

On the basis of the results of the materiality analysis, the
main areas for reporting are then established and challeng-
ing and agreed objectives are set and included in the Stra-
tegic Plan 2017-2019. These objectives are then achieved
thanks to the contribution from the activities and projects
of different Divisions and Business Lines in the Group,
which are set out in the Sustainability Plan 2017-2019.

to provide an integrated report on performance.

During 2016, Enel further enhanced the materiality analysis, launching in the main countries where it is present a pilot pro-
ject to monitor stakeholders’ level of satisfaction with the Company’s means of controlling the various issues. The results
obtained, which are compared with the stakeholders’ priority analysis, allow an overall vision to be obtained of stakeholders’
expectations and help identify the issues that the Company must focus on.

The supporting IT tool has been further enhanced in order to guarantee greater traceability and sharing of best practices to
involve and monitor stakeholders and to enable a level of cover which is aligned to the company organizational model. It is
thus possible to identify priorities not only at Group and individual company level, but also by Business Line/Company Func-
tion, by individual project which is to be developed or is ongoing and also by the various stakeholder categories.

In particular in the past year it was possible to include in the analysis:

17 228

Countries Initiatives involving stakeholders

The Sustainability Holding unit has a role in direction and coordination, providing the guidelines and the methodological
support for the purposes of the analysis which is carried out by local managers with the involvement of stakeholders and
the main key figures at company level. The results obtained at the level of the individual company and/or country are subse-
quently consolidated by the Holding in order to prepare the matrix of the Group's priorities (refer to the Methodological Note
for detailed information on the process used).
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Stakeholders’
engagement

Understanding the expectations of stakeholders, through
continuous and structured dialogue, is at the heart of the
Enel’s strategy and perfectly in line with “Open Power"’s
inclusive approach.

For the purposes of analyzing the priorities, the units re-
sponsible for relations with stakeholders are involved every

year in identifying and updating the list of the most impor

tant stakeholders, so that they are always aligned with the
various situations in which Enel operates. The joint work of
the Group and the companies means there is an exhaus-
tive and constantly up to date list of stakeholder categories,
which takes specific forms depending on the company and/
or the country involved.

The stakeholder categories identified (financial communi-

Main types and channels of communication

with stakeholders

Financial community

¢ Investor Relations
and Corporate Affairs

¢ Road shows

¢ |nvestor Day

e Direct contacts

¢ \Web channel

Employees
~ ¢ [ntranet

e Forum

e [nterviews

¢ \Working groups
e Climate survey
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e Company magazine
e Newsletter
¢ Notification channel

Suppliers and contractors

/ ® Online channel
e Forums and
\ dedicated meetings

® \Working groups
e Direct contacts

Civil society and
local communities

¢ Online

¢ Releases

¢ Direct contacts

¢ Notification channel
e Social network
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ty, institutions, business community, civil society and local
communities, suppliers and contractors, employees, cus-
tomers, the media) are assessed and weighted in relation
to the following parameters: dependence (in the sense of

the importance of the relationship for the stakeholder), in-

action with stakeholders takes place through numerous in-
itiatives to involve them, with different methods depending
on the communication channel (general, specific, and par
ticipatory channels), the type of relationship with the group
concerned, the frequency of interaction and the reference

fluence (importance of the relationship for the Company) context.
and urgency (temporal aspect of the relationship). The inter

Institutions y

¢ Online \‘

® Releases

e Direct contacts )

¢ Notification channel (

e Social network

Business community

]

¢ \Working groups

¢ Forums and
dedicated meetings

¢ Direct contacts

Customers

¢ Enel retail outlets

and commercial offices
¢ Online portal
e Agents
e Consumer associations
e Customer focus centers
e Surveys
e Forums and work groups
¢ Mobile apps
e Social network

Media

/‘

® Press releases

¢ Road shows

¢ Direct contacts

¢ Dedicated meetings
e Social network
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I Material issues

The identification of issues is based on the analysis of inter
nal and external sources and takes into consideration the var
ious geographical situations, the developments in the sector
and corporate processes’. The issues have been classified
into business and governance issues (white), social issues
(fuchsia) and environmental management issues (green) and
have been assessed on the basis of their relevance by both
stakeholders and by the Company. The reading of the matrix

of priorities in regard to each axis leads to consideration of:

on the horizontal axis, the priority which stakehold-
ers, duly calibrated on the basis of their importance,
attribute to the various issues. In the right-hand part
of the matrix are, therefore, the issues on which
stakeholders request more commitment from the
Group in terms of investments, enhancement of ex-
isting management practices and systems, formali-
zation of clear commitments and policies;

on the vertical axis, the issues on which Enel plans
to focus its efforts, with the related degree of prior-
ity, also in consideration of the investments envis-
aged, the commitments entered into and the issues
included in the Group Strategic Plan. In the high part
of the matrix we can therefore find the issues on
which a serious commitment is envisaged for com-
ing years, as part of the Group'’s strategic objectives.

The contributions of the main Group companies involved in
the process are taken into consideration in the overall matrix
for the Group on the basis of the importance of these com-

panies in relation to the type of business they operate in.

The combination of the two perspectives enables the most
important issues both for the Company and for stakehold-
ers to be identified (so-called material issues), and conse-
quently the level of alignment or misalignment between

external expectations and internal relevance to be verified.

The analysis shows broad alignment between what stake-
holders are asking for and the priorities attributed by the
Company to the different issues in relation to its business.

Business and governance issues: Enel’s strategy
aims at a sustainable business model based on in-
dustrial growth strongly focused on networks and
renewables, on digitalization and customer service.
Social issues: the main focus is on people’s health
and safety, an issue which has been carefully moni-
tored for a long time and which continues to be one
of the key priorities for the Company. Responsible
relationships with communities is becoming in-
creasingly important confirming Enel’s decision to
focus on creating shared value.

Environmental issues: climate change strategy is
the main element of interest for the Company and
is aligned with the expectations of stakeholders, as
shown by Enel’s long-term strategy and the commit-

ment to achieve carbon neutrality in 2050.

1 For further information on the methodology of the materiality analysis, refer to the methodological note.
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The materiality matrix 2016
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The priorities attributed by stakeholders
to the pillars of Enel’s strategy

In keeping with the company strategies and with the clas-
sification of the issues adopted in setting the strategic ob-
jectives identified in the Sustainability Plan?, here below are
set out the priorities attributed by various stakeholders to
the so-called “pillars’ in other words those issues to which
the Company, also in regard to the macro-economic chang-
es and sustainability context in which it operates, pays par
ticular attention in terms of investments, monitoring and

awareness-raising in coming years.

The comparison of the priorities attributed by stakeholders
over the last two years, shows us that climate strategy
and renewable energies are confirmed as the two priori-
ty issues for all stakeholder categories. Responsible rela-
tionships with communities in operations where Enel
works continues to be very important; on the other hand,
support for local communities has a slightly lower priority
compared to 2015, in keeping with the approach of creating

shared value adopted by the Company, which aims to align

2 Refer to section Strategy and Sustainability Plan for details on the classification of issues into pillars and backbones.

BUSINESS AND GOVERNANCE

Management,
development and

. motivation of people
Quality

in relations
with customers

Support
and development
of local communities

Traditional
technologies
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its business objectives with the needs and expectations of local communities. For further information see the section “Respon-
sible relationships with communities’’ In addition, the stakeholders have ascribed increasing priority to the issue of traditional

technologies, in the sense of optimizing the energy mix and reconverting traditional plants, as well as to management, devel-

opment and motivation of people, with a focus on valorization of diversity and on the quality of corporate life in the company.

Economic and financial value creation, Occupational health and safety, Sound governance, Responsible use of water re-
sources, Fair corporate conduct, Mitigation of environmental impacts, Sustainability in the supply chain, Biodiversity and
protection of natural capital are also key elements of Enel’s sustainable business model (the so-called backbone issues) and

are, like the pillars, evaluated by the stakeholders.

Renewable
energies

Climate
strategy

Energy
efficiency
and services

Responsible - .

relationships with
communities 3.9 3.9

i

Innovation
and operational
efficiency

3.4
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Strategy and

G4-DMA EC

Sustainability Plan

The sustainable
business model

Enel's sustainable business model considers sustainability
and innovation as an inseparable pairing, which creates val-
ue for the Company and for all its stakeholders and allows
new opportunities to be taken.

Enel integrates sustainability into all aspects of the busi-
ness, in order to constantly seek out new solutions to re-
duce environmental impact, to satisfy the needs of custom-
ers and of local communities and to improve relations with
employees and suppliers by putting people’s safety first. By
listening to and actively involving all interlocutors and the ra-
tional use of resources, synergy is promoted between eco-
nomic and social progress in the pursuit of shared value.
Framing the whole process are the principles of ethics,
transparency, anti-corruption, respect of human rights and
protecting safety, which have always been features of Enel’s
way of operating and which are reflected in the conduct pol-
icies and criteria which are valid for the whole Group.

A key element to this approach is the activation of the ESG
(Environmental, Social and Governance) sustainability indi-
cators across the whole value chain, not only for ex post as-
sessment, but above all in order to bring decisions forward

and enhance a proactive and not reactive approach. Enel
wants to lead the change and take early advantage of new
market opportunities, conscious of the fact that the starting
point is awareness of the context in which it operates.
From the definition of strategic guidelines to business de-
velopment, to the stage of engineering and building a plant,
up to its daily operation, the way of operating has been
rethought in order to add and create shared and inclusive
value in the medium to long term. The effectiveness and
the efficiency of business processes, during both develop-
ment and operations, are heavily dependent on stable and
constructive relations with the various stakeholders and
the ability to fit synergically into local areas, preventing and
managing social and environmental impacts. In order to re-
spond promptly to changes at the Company, to the needs
of customers and to transformations in the energy market,
it is increasingly necessary to open up to external inputs.
For this reason, Enel has promoted the “Open Innovabili-
ty” model, activating an increasing number of partnerships
worldwide with local organizations, businesses, universi-
ties, international associations and NGOs.

Legislative Decree no. 254/2016:

non-financial information

The European Union has approved EU Directive 2014/95 which establishes new minimum environmental and social report-
ing standards, in relation to staff management, respect of human rights and combating active and passive corruption. This
Directive aims to introduce and enhance virtuous conduct and has the goal of increasing transparency in the communication
of non-financial information and increasing the confidence of investors and stakeholders in general. Legislative Decree no.

254 of December 30, 2016 transposed the European law in Italy. It applies to companies, or to groups of companies, of sig-
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This is a model which promotes sustainable development
fully in line with the indications of the United Nations Global
Compact, of which Enel has been an active member since
2004 and which reiterates the importance of greater inte-
gration of sustainability into companies’ strategic choices.
Non-financial information is increasingly analyzed by inves-
tors and the financial market, who look at a company'’s abili-
ty to create industrial plans which are sustainable over time
and which translate into concrete, measurable actions and
solid economic results (see the chapter “Getting to know
Enel”).

Enel constantly strives to manage and measure its non-fi-
nancial performance, equipping itself with and developing
instruments to guarantee a codified and integrated system
of homogenous activities, information and data which are
constantly updated on the basis of the development of the
business scope and the reference standards, promoting
the sharing of best practice and experiences.

The Group, as a mark of the increasing transparency to-
wards stakeholders, follows and actively participates in
the development of the new frontiers of reporting moving
towards integrated communication of financial and non-fi-
nancial performance. In December 2016 it adhered to the
Standards Pioneers Program of the GRI (Global Reporting

G4-DMA EC

Initiative) “Lead the Way in Sustainability Reporting” for the
dissemination of new common parameters for the assess-
ment, measurement and reporting of sustainability perfor
mance.

The reporting process takes place through the collection
and processing of specific key performance indicators on
economic, environmental and social sustainability, in ac-
cordance with the provisions of the G4 guidelines and addi-
tions (G4 Sector Disclosures - Electric Utilities), as well as
the principles of accountability and of the United Nations
Global Compact.

The projects, activities, performance and main results,
including progress in regard to the United Nations Sus-
tainable Development Goals (SDGs), in line with the SDG
Compass, are reported in this Enel Sustainability Report,
the completeness and reliability of which are verified by an
accredited external auditor, by the Corporate Governance
and Sustainability Commmittee and by the Control and Risks
Committee. The document is then approved by the Board
of Directors of Enel SpA and finally presented at the Share-
holders’ Meeting.

The World Business Council for Sustainable Development
(WBCSD), in the fourth edition of “Reporting matters’ dedi-
cated a specific section to the means of reporting the SDGs
in the Enel Sustainability Report.

nificant size (total net revenues from sales and services over 40,000,000 euro or total assets on the statement of financial

position over 20,000,000 euro) which are bodies of public interest (such as, for example, listed companies) and which have

had on average, during the financial year, over 500 employees. The law applies for financial years as from January 1, 2017

The Enel Sustainability Report has for a number of years been a valid reference point for non-financial information setting out

the main data regarding environmental, social and governance issues.

Strategy and Sustainability Plan
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Impact

Assessment

The B Corp community (bcorporation.net) is a global movement of companies which “uses business as a positive force” and
which satisfies the highest standards of responsibility and transparency to address and resolve environmental and social
problems. Worldwide there are over 2 thousand certified B Corp members and over 50 thousand companies use the B Im-
pact Assessment as an instrument for measurement and continuous improvement.

With the new mission defined in the “Open Power” context, Enel is engaged in resolving some of the greatest challenges
of our world, in line with the principles of the change promoted by the B Corp.

During 2016, in order to measure itself against the most innovative experiences, Enel decided to undertake the B Impact
Assessment in order to integrate its own analysis and evaluation models and to have a complete vision of the impact caused
by the organization and by the initiatives launched. The work is undertaken in collaboration with Nativa (the first B Corp in
Europe and Country Partner of B Lab, nativalab.com).

The B Impact Assessment, which was developed by the non-profit body B Lab, was created from the integration of global
and independent measurement standards for the evaluation of social and environmental performance. It allows a company

to measure its absolute impact and to compare it with the reference benchmark.

The impact evaluation is carried out on 4 analytical areas:

WORKERS COMMUNITY GOVERNANCE ENVIRONMENT

200

The comparison of Enel’s performance with the reference benchmark has already enabled the identification of some areas

for improvement which have been included in the Sustainability Report 2016 or which will be included in future processes

for defining the Sustainability Plan.
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Results In 2016 and progress
on the Sustainability Plan 2016-2020

In 2016 significant progress was made in realizing the strategy, in both industrial terms and in ESG (Environmental, Social and
Governance) performance, and in particular compared to the commitments entered into as part of the Sustainable Develop-
ment Goals defined by the United Nations at the end of 2015. These concrete facts and data reflect Enel’s daily commitment

to protecting the environment, relationships with local communities, the motivation of people, and customer relations.
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The economic-financial results show EBITDA from ordinary operations for 2016 of 15.2 billion euro, up for the first time since
2013. The net profit from ordinary operations, on which the dividend is calculated, rose by 12%, reaching 3.2 billion euro
compared to 2.9 billion euro in the previous year. The ratio of FFO to Net Debt, which indicates the level of financial solidity,
reached 26%, surpassing the objective which the Group had set and up compared to 25% in the previous year. Net debt re-
mained largely stable at 37.6 billion euro, despite the significant increase in investments for growth, which rose by 1.5 billion

euro compared to the previous year.

2016 recorded significant progress compared to the commitments entered into as part of the United Nations Sustainable

Development Goals (SDGs), which are an integral part of the Strategic Plan:

- SDG 4 (quality of education): 300 thousand beneficiaries, compared to the target for 2020 of 400 thousand beneficiaries;

- SDG 7 (clean and affordable energy): 1.2 million beneficiaries, compared to the target for 2020 of 3 million bene-
ficiaries mainly in Africa, Asia and Latin America;

- SDG 8 (dignity of labor and economic growth): 1.1 million beneficiaries, compared to the new target for 2020 of
1.5 million beneficiaries (initial goal of 500 thousand beneficiaries);

~> SDG 13 (combating climate change): ~395 gCO,/kWh_, compared to the target for 2020 of <350 gCO,/kWh_ and
being carbon free in 2050.
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Total installed capacity from renewable sources is around
36 GW, of which new installed capacity in 2016 was around
2 GW. The energy produced was 262 TWh, down by 22
TWh compared to 2015, of which around 40% was due to
the removal from the business scope at the end of July of
Slovenské elektrarne. 46% of production comes from ze-
ro-emission sources. In 2016 there was a general lowering
of the value of CO, emissions to stand at 395 g/kWh_ and
of specific atmospheric emissions: those relating to sulfur
dioxide fell by around 23%, specific emissions relating to
nitric oxides by around 4% and particulates by around 15%
compared to 2015. These values are in line with the objec-
tives set by the Group for 2020.

To facilitate new uses of energy, new ways of managing it
and making it increasingly accessible to a growing number
of people in a sustainable way, the commitment to inno-
vation was intensified. Within the Group there are around
300 active innovative projects which cover the whole value
chain in the various regions and which look to the future in
terms of electric transport, the e-home, industry 4.0, mi-
crogrids, and storage. In many cases these projects have
required the activation of partnerships with other leading
players in their own sectors, or the contribution of start-
ups to develop solutions which are still not available on the
market. In 2016 an innovation hub was launched in Tel Aviy,
one of the cutting edge innovation eco-systems worldwide,
followed in March 2017 by another in the Silicon Valley.

56

As for occupational health and safety, Enel continues with
its commitment to increasingly efficient standards and the
development of new instruments and means of operating.
The combined indices of the injury frequency rate and the
lost day rate for injuries involving employees of Enel and of
contractors are falling (LTIFR 0.22 and LDR 8.90), as is the
overall number of injuries recorded during the year.

62,080 people work at Enel, of whom 80% are men and
20% women. 2016 was also the year of the climate sur
vey, which envisaged the involvement of all colleagues right
from the preliminary stages, in order to identify together
the priorities and an “open” question approach so that
everyone could propose improvements. In addition, Enel’s
commitment continued to increasing dissemination of the
principles of diversity and inclusion.

The good results are reflected in the trend in the Enel share
price which, in 2016, recorded an increase of around 8%
(+12% if the dividends distributed in the year are also con-
sidered). 68% of the institutional investors are long-term
investors, confirming the appreciation of a business model
which is sustainable over time. In particular, the Enel share
capital includes 150 Socially Responsible Investors who
hold around 8% of the total shares in circulation.

Sustainability Report 2016
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Enel launches its first green bond
on the European market

On January 9, 2017 Enel Finance International successfully placed its first green bond for institutional investors on the Eu-
ropean market backed by a guarantee issued by Enel SpA. The issue totaled 1,250 million euro and envisages repayment
in a single payment falling due on September 16, 2024 and the payment of a fixed-rate coupon of 1%, payable each year in
arrears in September, starting from September 2017 The issue price was set at 99.001% and the effective yield on expiry is
1.137%. The green bond has been listed on the market regulated by the Irish stock exchange and on the regulated market
of the stock exchange of Luxembourg, and, subsequent to the issue, also on the unregulated market of the Italian stock

exchange.

The operation saw take-up for around 3 billion euro, with significant participation by Socially Responsible Investors
(“SRIs"”) which enabled the Enel Group to further diversify its investor base. The net income from the issue — which was
undertaken as part of Enel and Enel Finance International’'s Euro Medium Term Notes program (EMTN) — will be used to
finance the Enel Group's eligible green projects which have been identified and/or are to be identified in conformity with the
“Green Bond Principles 2016" published by the International Capital Market Association (ICMA).

In particular, by way of example, eligible green projects include:

— development, construction and repowering of power generation plants using renewable sources;
— development of transmission and distribution networks, as well as the activation of smart grids and smart meters

in the geographical areas where Enel operates.

The operation is in line with the financial strategy of the Enel Group set out in the Strategic Plan 2017-2019, which envisages
refinancing of 12.4 billion euro also through the issue of green bonds as instruments dedicated to the financing of projects

that can help achieve the decarbonization of the production mix.

In this regard, the Enel Group prepared and published a “Green Bond Framework" in order to assist the transparency and
quality of the green bonds issued. An external advisor, Vigeo Eiris, issued the “second party opinion” which confirmed
the adherence of the Enel green bonds to the key principles and evaluated as “reasonable”® the level of assurance on sus-
tainability. In particular Enel’'s ESG (Environmental, Social and Governance) performance was considered “advanced”?, the
framework used for the issue of the green bonds as “robust” and the related means of reporting the commitments defined

in the framework as “robust"
The key documents are available on the Enel website (https://www.enel.com/en/investors/Main-programs/green-bond.html).

The operation was led by a group of banks, involving Banca IMI, BofA Merrill Lynch, Crédit Agricole CIB, Citi, Deutsche Bank,
HSBC, J.P Morgan, Mizuho Securities, Natixis, SMBC Nikko, and UniCredit Bank.

In addition, Enel is among the first companies in the world which committed to setting up a “Green Bond Committee” with

the aim of selecting projects that can be financed with the funds collected through the issue of bonds and monitoring the

progress of the projects themselves.

3 Vigeo Eiris evaluation scale — Level of Assurance: Reasonable, Moderate, Weak.
4 Vigeo Eiris evaluation scale — Performance: Advanced, Robust, Moderate, Weak.
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Sustainability Plan 2017-2019

We are seeing major transformations in our reference framework, which are taking place ever more quickly and offer the
energy sector new challenges and opportunities. They are interconnected changes which are reflected in a new global sce-
nario characterized by a technological and digital revolution, by growth in the population and its expectations, in a context of
climate change and pressure on the use of natural resources.

In a world which is growing in terms of its energy needs, there is ever greater penetration of electric vehicles. Energy con-
sumption is increasing but with still more than 1 billion people who do not have access to energy or have limited access.
Renewables are the energy source which is growing most strongly, while the others are stable or falling slightly. Distributed
generation plays an increasingly important role and in this context electricity networks, both for transmission and distribu-
tion, are ever more important and various industrial sectors are converging on them, thus de facto changing the competitive
context.

So it is increasingly important not only to be aware of and anticipate technological developments, but also what society
around us wants, thus ensuring that communities understand and share the strategy and investments which a large group
such as Enel can provide.

In relation to this context, Enel has identified some key emerging risks:

cyber security, which represents an essential element in the digital transformation plan. Enel has developed a
strategy aimed at protecting information, assets and emerging technologies (for example IoT). In this context a
dedicated unit has been created and a new operating framework has been defined in order to unify management
of the issue with a risk based strategy and to disseminate Security by Design practices, launching training and
awareness-raising projects;

the paradigmatic change in the world of energy and the transformation in utilities’ business model. New macro-
economic and energy trends, technologies and key players can potentially support and disintermediate the tradi-
tional business model of utilities, in particular the combination of factors linked to digitalization and decentraliza-
tion and changes in customer needs. Enel’s strategy and the “Open Power” vision are the reference framework to
respond to the challenge of the transition towards becoming the utility of the future.

The main trends, the emerging risks, the stakeholder engagement, and Enel'’s strategy all enable the preparation of Enel’s
priority matrix (the so-called materiality analysis). The matrix, which has been prepared in accordance with the guidelines of
the most common international standards, such as the Global Reporting Initiative (GRI), represents the priorities among the
issues of interest to stakeholders, cross-checking them with the industrial strategy and with the Group’s priority actions (see
the chapter “Defining priorities”).

In order to respond in a sustainable and flexible way to this context, Enel’s business model is based on a Strategic Plan bro-

ken down into four main pillars from the industrial and the Environmental, Social and Governance (ESG) viewpoints. These
pillars are flanked by digitalization and customer focus as levers to promote further growth and efficiency.
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Digitalization

Industrial pillars

Operational
efficiency

Industrial
growth

Group
simplification

Active portfolio
management

ESG pillars

Engaging the local
communities

Engaging the people
we work with

Aiming at operating efficiency
and innovation

Decarbonizing
the energy mix

Customer focus

The overall Investment Plan for 2017-2019 is 20.9 billion
euro, of which 60% is investment for growth. In mature
markets, which are characterized by the increasing pres-
ence of renewable sources and distributed generation, a
key element will be the development of a modern distribu-
tion network open to multiple uses and services. In emerg-
ing markets, the challenge is to satisfy electricity demand
in economies where economic growth, an increasing pop-
ulation and urbanization are driving their development. Our
presence in over 30 countries enables us to offer technolog-
ically more advanced solutions, promoting social develop-
ment and guaranteeing high safety standards.

In addition, the commitment will continue to achieve the
targets for the four United Nations Sustainable Develop-
ment Goals (SDG 4, 7, 8 and 13) which were taken on in
September 2015.

The people who work in Enel are at the heart of the pro-
cess to adapt to the context and are the key to achieving
Enel’s objectives. The process of cultural change will be at
the centre of the human resource strategy in coming years,
together with both the promotion of policies and actions
on diversity and inclusion and instruments to measure the
company climate and valorize performance.

Additional capacity using renewables of 6.7 GW is planned
for the next three years, including both managed and con-
solidated assets. The addition of a “Build, Sell and Operate”

Strategy and Sustainability Plan

(BSO) model with low capital impact will enable a reduction
in risks and an acceleration in the creation of value, enabling
Enel to capitalize its backlog of renewable projects more
quickly. This, in addition to a plan to reduce thermal capaci-
ty, will take Enel further down the path in its move towards
total decarbonization of the mix by 2050.

The Plan envisages significant digitalization of assets in the
networks and retail sectors, as well as of customers and
people who work in the company. In this context, the key
are smart meters, remote control and system connectivity.
In particular, on the networks it is planned to install 18 mil-
lion new meters, 12 million of which will be replacements,
which will bring the number of smart meters installed glob-
ally to over 48 million in 2019. This growth in digitalization
will be accompanied by precise assessments of the cyber
security risks and definition of the related actions globally.
The offer of new services, the growth in the number of
customers on the free market following the planned end
of the regulated market in Italy and further liberalization
expected in Latin America, and the increasing customer
focus are further elements for growth. The new value add-
ed services and digitalization will enable the promotion of
economic, environmental and social sustainability, through
more aware consumption, attention to the vulnerable seg-
ments of society, access to energy, by promoting smarter
use of resources and greater attention to the environment.
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The pillars

REFERENCE SDGS

MAIN ACTIONS

G4-2

TARGETS

Engaging the local
communities

DECENT WORK AND
ECONOMIC GROWTH

QUALITY
EDUCATION

Access to energy

Social and economic development

Quiality education

3 million beneficiaries, mainly in Africa, Asia and Latin
America by 2020

1.5 million beneficiaries* by 2020
0.4 million beneficiaries by 2020

*Target updated compared to 500 thousand initial beneficiaries

Engaging the people
we work with

GOODHEALTH
AND WELL-BEING

QUALITY
EDUCATION

GENDER
EQUALITY

¢

/v Wl

Performance appraisal for employees who
have been working in the company for at
least 3 months

Climate survey

Implementation of diversity and inclusion
policy

Promotion of “safe travel” culture

100% of people* involved in 2020
99% of people* assessed in 2020
94% of people* interviewed (for feedback) in 2020

100% involvement of people* in 2020
84 % participation of people* in 2020

The selection process must guarantee a fair gender
representation in the pool of candidates (50% by
2020)

100% of countries where present by 2020

*Eligible and reachable: those who are part of the workforce and have been working for at least 3 months in the
year of assessment and those who can access the online or printed questionnaire

Aiming at operating
efficency and innovation

1 PARTNERSHIPS

FORTHE GOALS

&

Innovation in infrastructure on broad scale:
storage, electric cars, smart grids and
smart meters

Ultra-broad band deployment in Italy

Promoting  global partnerships and

supporting high potential start-ups

Promoting actions in line with the UN
“Making Cities Resilient” campaign

+18 million smart meters rolled out in the 2017-2019
period

250 municipalities and 9.5 million homes by 2020

Selection of 40 new innovative start-ups for development
projects by 2020

400 municipalities by 2020

Decarbonization
of the energy mix

1 CLIMATE
ACTION

4

Development of renewable capacity

Reduction of thermal capacity
Specific CO, emissions reduction

Environmental retrofitting of selected
plants

~+8 GW of additional renewable capacity in the
2017-2019 period

-10.3 GW in the 2017-2019 period
<350 g COZ/kWheq by 2020 (-25% base year 2007)

~b00 million euro of investment in the 2017-2020
period

Customer focus

9 INDUSTRY, INNOVATION
ANDINFRASTRUCTURE

o

Acquisition of new customers on free market

New energy efficiency solutions and dis-
semination of new products and services

Initiatives for the promotion of responsi-
ble consumption

+15.7 million customers in the 2017-2019 period

Digitalization

Strategy and Sustainability Plan

Investments in digitalization (assets, cus-
tomers, people)

Cover of web applications exposed to
Internet with advanced cyber security
application solutions

Establishment of Enel CERT* and ac-
creditation with national CERTs

Dissemination of the culture of IT securi-
ty and change in people's conduct in
order to reduce risks

*Computer Emergency Readiness Team

4.7 billion euro in the 2017-2019 period

100% of web applications protected through ad-
vanced cyber security solutions by 2019

Accreditation in 8** countries by 2018

15 cyber security knowledge sharing events on
average each year

**[taly, Spain, Romania, Argentina, Brazil, Peru, Colombia, Chile
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Backbones

REFERENCE SDGS

MAIN ACTIONS

TARGETS

Occupational health and safety

GOOD HEALTH
AND WELL-BEING

i

Global awareness-raising programs on pre-
vention and health promotion

Continuous improvement in controls on
safety and on site inspections

17 in the 2017-2020 period

120 Extra Checking on Site (ECoS) planned in 2020

Sound governance

PARTNERSHIPS
FORTHE GOALS

&

1 PEACE, JUSTICE 1
AND STRONG
INSTITUTIONS
Y

>,

Issue of Board of Directors’ diversity
policy

Attaining ISO 37001 certification “An-
ti-bribery Management System” for Enel

SpA and extension to the main [talian
companies

Due diligence on Human Rights

In2017

In2017

Risk assessment and remedy (in 2017)

Environmental sustainability
12 Soisienon. 14 sowwra 19 B
0DUCTION

ANDPR( -
m
®
[]

Reduction of SO, specific emissions
Reduction of NO, specific emissions
Reduction of particulates

Reduction of water specific consumption

Reduction of waste produced

-30% by 2020 (vs. 2010)
-30% by 2020 (vs. 2010)
-70% by 2020 (vs. 2010)
-30% by 2020 (vs. 2010)
-20% by 2020 (vs. 2015)

Sustainable
supply chain

@)

% of approved suppliers evaluated for
safety aspects: introduction of evaluation
criteria for health and safety aspects for
the main product groups

% of approved suppliers evaluated for
environmental aspects: introduction of
evaluation criteria for environmental as-
pects for the main product groups

% of approved suppliers evaluated for
human rights or business ethics aspects
for the main product groups

100% by 2019

100% by 2019

100% by 2019

Economic and financial
value creation

Strategy and Sustainability Plan

Reduction of cash cost
Growth EBITDA

Growth investments

~7% in the 2017-2019 period
4 billion euro in the 2017-2019 period
12.4 billion euro in the 2017-2019 period
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ENEL'S COMMITMENT WITH SDGS
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QUALITY
EDUCATION

DECENT WORK AND
ECONOMIC GROWTH

1] o

Responsible relationships
with communities

G4-DMA EC
G4-DMA HR
G4-25| G4-26

Involving stakeholders,

sharing objectives

and Impact assessment

Looking constantly and proactively to the needs and priori-
ties of society makes it possible to take up new challenges
and to redefine an increasingly competitive business mod-
el, developing new strategies and innovating in processes
such as in commercial offers to customers. The search for
“shared value"” for the company and all its stakeholders rep-
resents an opportunity to combine competitiveness with
the creation of social value in the long term, and it is in this
field that Enel has focused its activities in recent years.

Its presence in such a vast geographical area, which in-
volves both mature and emerging markets, necessarily im-
plies a comparison among differing situations and a deep
knowledge of the local area and of the needs of the various
interlocutors so as to identify targeted business solutions.
Access to energy as the driver for local development is now
taking on a wide and innovative variety of forms that can be
applied to any context: alongside the traditional power plant
there are also smart, off and on grid solutions, new formu-
lae have been identified to combat energy poverty along-
side a market offer which is increasingly challenging and
technologically advanced for more demanding customers.
Such variety is possible only through an inclusive approach
right from the first stages of development, identifying the
key stakeholders involved in a project and mapping their
requirements both as needs and as new growth opportuni-
ties. By launching a constant and constructive dialogue, it is
thus possible to prevent any negative impacts and to iden-
tify solutions which create shared value in the long term.

66

Local needs are connected with the corporate objectives
through a materiality matrix which is specific by location,
in order to identify those projects and initiatives which re-
spond to the shared priorities. The key word is increasingly
"co-creation”: projects are defined and realized together
with the communities so that they are calibrated to the spe-
cific characteristics of the local territory.

An inclusive approach towards stakeholders also takes the
form of circular economy solutions: for example, waste
material such as pallets from construction sites can be
transformed into commodities for woodworking or for local
crafts, thanks to a targeted capacity-building program. Like-
wise, infrastructure of plants which are being closed down
can be reconverted to other purposes to the benefit of the

local territory involving various stakeholders.

Enel has embraced the Open Innovability model, activating
a growing number of partnerships worldwide (over 400)
with local organizations, social enterprises, universities,
international associations and NGOs. Sustainability, inno-
vation and openness to dialogue have always been at the
heart of relations with partners who operate international-
ly (strategic partners) and locally (operational partners). In
particular, in 2016 Enel signed a strategic partnership with
the Shared Value Initiative, the international network led
by Mark Kramer, founder together with Professor Michael
Porter of the CSV (Creating Shared Value) model on which
Enel’s approach is based.

Sustainability Report 2016
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The Creating Shared Value model

G4-DMA EC
G4-DMA HR
G4-25| G4-26

In 2015 Enel adopted a Creating Shared Value (CSV) model which integrates social and environmental factors into business
processes and throughout the value chain. The dissemination of this model required a process of definition and consolidation
within the company at both cultural and operational level. In 2016 Policy no. 211 “CSV Process definition and management”

was published, which defines how sustainability must cut across company processes and be a shared responsibility.

CSV Model (Creating Shared Value)

Monitoring,
evaluation
and reporting

Monitoring of the process,
measurement of the
impacts and reporting of

the key indicators

Context
analysis

Identification of key factors
relating to the social, economic
and environmental aspects of

the communities

Execution

of the CSV Plan
Implementation of actions
defined in the CSV Plan,

if necessary with the
collaboration of strategic

partners

Our commitment

Definition of
the CSV Plan

Definition of an action plan for the

creation of shared value (CSV) in
line with the priority issues which
emerged and with impact analyses

Identification
of stakeholders

Mapping and weighting
of stakeholders and
recording of their needs

Analysis of the
priorities and potential
risks/opportunities

Identification of priority issues
for stakeholders and for

the company, identification

of potential risks/opportunities
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Through specific context analysis tools, the mapping of stakeholders and the definition of materiality matrices and action
plans, the development of a business project is accompanied from the initial exploratory approaches to its final definition.

These analyses, and in particular the materiality matrix of the site, enable the identification of short-, medium- and long-term

actions which combine the corporate perspective with the needs of the local communities through concrete and acknowl-
edged initiatives. This is all done while guaranteeing particular attention to identifying and protecting ancestral communities
which are affected by projects, in compliance not only with Convention 169 of the International Labor Organization and local
laws, but above all the respective traditions and cultures.

In 2016, 320 applications® of the CSV (Creating Shared Value) model were used in the various stages of the value chain:
Business Development — BD, Engineering & Construction — E&C, Operation & Maintenance — O&M.

Application of the CSV model in the Group

cnel E'ZI

Thermal Renewable Infrastructure
generation energies and networks

ASSETS 157 BD ASSETS 23 ASSETS 129 ASSETS 5
CSV 129 CSv 16 CSV 109 CSv 4
ASSETS 72 ASSETS 0
CSvV 53 CSvV o

ASSETS ASSETS 1,080 ASSETS

ASSETS 78 ASSETS 6

CSv 58 E&C

Csv

ASSETS 1,180
CSV 133

o&M

Csv CSvV 99 Csv

m Business Development Engineering & Construction N Operation & Maintenance

5 CSV applications means the use of CSV Tools on an asset, at any stage of the value chain and for any business line. The total number of assets refers to the
operating scope set out in the Sustainability Report 2015 integrated with projects at the BD stage. In particular: BD includes business development projects,

both those which are ongoing and those which left the pipeline in 2016. The total number includes projects for new assets (M&A, greenfield) and current
assets for which refurbishment is being studied.

E&C includes both greenfield and brownfield sites relating to power plants which are being refurbished.

O&M includes all current power generation plants less those which are at the refurbishment stage. For the network, it is calculcated as the number of con-
cessions by country; the number of CSV applications may be higher should the analyses refer to different areas of the same concession. The total number
includes 9 assets/projects in new countries for thermal generation (South Africa, Indonesia, Mexico, with one CSV application per country).
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Here below are some examples of CSV projects across the various business areas:

The thermoelectric plant of Las Salinas is a diesel powered generation plant consisting of 12 units, with net installed capacity of 160
MW, which is currently being modernized. It is in the Municipality of Puerto del Rosario, the capital of the island of Fuerteventura
in the Canary Isles (Spain) and has been in operation since 1992, when the first production unit was connected to the network.
The presence of urban centers near the Las Salinas facility has required particular handling of the relationship with the
community. The plant's operation has in fact in the past triggered complaints from citizens about the noise levels and the
emissions caused by the generators, despite many of the local homes having been built subsequent to the start-up of the
plant and the plant’s emission levels conforming to Spanish environmental laws.

With the aim of improving the relationship with the local community in a spirit of transparency and development of the local
area, a short- and medium-term CSV Plan was drawn up. Through meetings with the main stakeholders and with the city
and district associations, as well as thanks to analyses of the socio-economic and political context, the main issues were
recorded for the local area on the basis of which the CSV Plan was drafted.

For 2016, as the first year, three areas for action were identified:

1. Open Plants. Actions aimed at opening up the plant to the local context with measures aimed at disseminating
knowledge of the world of energy and of the company; at facilitating dialogue with citizens; and at promoting
visits to the plant and educational programs in schools.

2. Access to energy for people living in poverty. Programs were developed for “energy volunteering’] involving
25 families through 20 volunteers and training programs for social services in order to optimize invoicing and
energy efficiency. In agreement with the local institutions, other initiatives are also being drawn up to protect the
most vulnerable categories.

3. Socio-economic development. Two initiatives have been drawn up: “Activate y empléate” and “Art Energy” The
first is aimed at young people at risk of social exclusion and offers employment opportunities, while the second
is an urban art competition realized in collaboration with the Municipality: eight Endesa transformer stations have

been made available as well as the wall of the plant to be decorated with murals painted by local artists and schools.

The gas powered plant in Malacas has installed capacity of 286 MW and is located in the province of Talara in the north of
Peru. In order to increase its efficiency, it was decided to build a new 51 MW TG6 unit, which will take the place of other
more obsolete units which are currently in operation. Malacas is the first plant on which the Creating Shared Value (CSV)
model has been applied to move from the business development stage of the new unit to the current E&C stage: the results
of the analyses, as well as the CSV Plan with the related Capex and Opex of the various projects identified, were an integral
part of the assessment of the business project approved by the Investment Committee.

From the analysis of the socio-economic and environmental context launched in the design stage and from the profound
knowledge of the stakeholders which has consolidated over the years of operation of the plant, the following priority issues
emerged: protecting the environment which is seriously impacted by waste, the promotion of local entrepreneurship, also
in response to the high unemployment rate, and women'’s empowerment. The CSV Plan drawn up to address these shared

priorities includes various initiatives aimed at improving the quality of life in the long term. Among the early results record-
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ed, the technical apprenticeship program, which involved governmental institutions and entrepreneurs of the Punta Sal and
Mancora Beach hotels, trained 30 students in 2016, 12 of whom found employment. The “Olitas Verdes"” Program, which
seeks to promote tourism in the area and is aimed at young people, held educational workshops on the reuse and recycling
of waste and on plans to collect and sell waste from beaches and from areas around the plant. In addition, in agreement with
the municipalities, a plan was drawn up to transform the pallets used on site into beach infrastructures, thus increasing the
safety of the shoreline and providing more structures for water sports.

In addition, in order to guarantee the utmost transparency towards stakeholders, during the construction works an informa-
tion panel was installed about the realization of the new TG6 unit, at the same time summarizing the various ongoing social
and environmental projects.

Since the Malacas plant has been in operation for a number of years, the surrounding area is also involved in other projects which
promote better quality of life. Together with the Ministry of Health, in 2016 three disease prevention and dietary education cam-
paigns were promoted, with the carrying out of medical checks and providing assistance to over 760 people. In addition, for the
Scuola Santa Elena di Piedritas, which Enel helped to build and electrify, the creation of a sports centre and an IT lab are underway.

Enel has a very important role for the local communities present in the area around the Torrevaldaliga Nord plant in Civitavec-
chia, and for many years has supported initiatives to protect the environment, the health and local development. The innova-
tive CSV approach adopted by Enel aims at a business model which recognizes the strategic value of the interdependence
between the company and the social, environmental and economic context in which it operates, and has strengthened in
the Company the belief that its role must thus take the form of a contribution to the development of the local communities
also from the business viewpoint, with a view to creating shared value.

In 2016 this belief took the form of the search for sustainable initiatives which can generate lasting benefits over time for
the communities. The first step was an accurate and detailed analysis of the context (Single Event Effect Criticality Analysis -
SEECA), followed by intensive work to consult all stakeholders, in order to identify the intervention areas which are perceived
as priorities by the local communities and which offer potential development opportunities for all the local area.

Then at the end of 2016 innovative agreements were signed with each of the four municipalities involved (Allumiere, Santa
Marinella, Tarquinia, Tolfa) which define collaboration aimed at a process of inclusive and sustainable growth in the local area. In
addition, the agreements set out the shared value initiatives which Enel intends to develop together with the local administra-
tions, also through forms of partnership with businesses and/or non-profit associations which are active locally.

In particular, great attention was paid to the issue of resilience with training programs and initiatives aimed at the adoption by
the local administrations of a development plan for the town compatible with the environment, to be safeguarded and protected.
Again with a view to creating shared value, actions are envisaged to increase the efficiency of public lighting and to pro-
mote sustainable transport through the realization of a public cycle path for electric bikes, with networks of recharging
points, smart hubs and video surveillance.

In addition, educational films are envisaged aimed at creating new technical and business skills, initiatives in favor of
the disabled, and the recovery of sporting structures.

This model marks an important turning-point in the means of managing relations with local administrations in the territories
where Enel is present with power plants, and is ready to be adopted also in other areas, starting from the Federico Il plant
in Brindisi, where the process, which was started at the end of 2016, will be developed during 2017.
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In operation since 1956, CELG is the network of over 200 thousand km in length which links 237 municipalities in the State
of Goiés, where there is also the capital Brasilia, with around 2.9 million customers served covering residential, industrial,
rural, and commercial users and local administrations in a relatively prosperous area of the country.

Enel acquired the CELG network in a competitive process and has planned investments aimed at modernizing and expanding
the distribution system to introduce the most advanced automation techniques, integrating the concept of smart networks
to improve the quality of services. This project is based on the sustainability of the business and customer satisfaction.

In this light, the operation was accompanied by application of a CSV Plan which, through quali-quantitative analyses of the
socio-economic and geographical situation, enabled the identification of three main areas for intervention in the local area:

1. Intelligent energy consumption: the growth of the population generated by migration, in particular in the city
of Brasilia, has triggered an increase in the propensity to steal energy in a context of widespread violence. In this
sense, the following were launched

a. actions aimed at the population for safe use of energy;

b. the creation of a leadership network to promote and share values;

c. a training program on the maintenance of solar panels.
2. Support activities for young people: projects in collaboration with schools, to offer the possibility to students of
taking part in cultural and sporting activities by improving leisure facilities and digital inclusion activities.
3. Boost to rural business: most of the rural producers in Goias are organized in cooperatives and have problems
marketing their production and managing their business. In this light the following were planned:

a. the construction of a communication platform and Internet access, in order to include small rural producers in the

large scale market and to promote business skills;

b. the installation of batteries to stabilize energy consumption and to facilitate production processes.

In Buenos Aires, in the district of Los Piletones, the electrification project was started with the installation of smart meters
which enable more efficient use of the network and customers in a poor, highly unstable area. The district is characterized
by a high percentage of foreign communities (over 60%), by a very high rate of occasional employment equal to 75% and
by residents 63% of whom receive State subsidies, where 50% of homes do not have hot water. In such a difficult context,
the socio-environmental analysis undertaken during the planning of the installation of the meters recorded as priority, urgent
issues: access to energy, protecting the health and safety of the communities, mitigation of the environmental impact and

local economic development.

In order to address these needs, while generating at the same time stable conditions for the network, the following initia-

tives were identified:

meetings and workshops with the communities involved to explain the innovations from the new smart meters
which can provide information on consumption and allow a choice to be made of the tariffs which are best suited
to particular needs, facilitating responsible and optimal use of energy and lower emissions and costs, thus im-

proving the energy efficiency profile;
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educational programs for pre-school and primary school children who are given a teaching kit with material on
the history of electricity and on sustainable development with curious facts, games, experiments to do at home
and quizzes on energy security, with tips on how to avoid domestic accidents linked to electricity;

lllumina: a plan aimed at the promotion of social entrepreneurship with a business incubator, professional train-
ing plans and measures for efficient energy use in order to develop the business from the bottom up. In the con-
text of this initiative, activities were planned to install and maintain the district’s public lighting;

Vivienda sustentable: information-sharing plan aimed at customers with suggestions for efficient energy use in
homes, to optimize natural lighting, turn off lights in empty rooms, paint walls and ceilings with light colors, and
replace traditional light bulbs with more efficient LED lighting.

In Mexico Enel Green Power signed a collaboration project with the Autonomous University of Chapingo, with the aim of
strengthening productive skills (in particular in the agricultural and forestry sector and in research into sustainable irrigation
systems) in the Chinampas, Majoma and Primero de Mayo communities located near various wind farms which are at the
business development stage such as Villanueva, or at the construction stage such as Palo Alto with 129 MW and Vientos del
Altiplano with 100 MW.

For years now the Company has been working to identify and finalize solutions aimed at applying a positive sum model for
both the renewable industry and for local farmers. Starting from the experience in Oaxaca, where wind farms coincide with
farming areas, the collaboration with the Autonomous University of Chapingo is a step forward in making the agricultural
areas of the rural communities around our plants more productive and sustainable from the environmental viewpoint.
Thanks to the analyses of the socio-environmental context undertaken during the planning stage of the plant of Vientos del
Altiplano, in the area affected by the plant a project has been established which envisages a plan to recover and identify new
areas to be used for agriculture and includes the study of a system to collect rainwater. In addition, it is planned to create
together with the community six school allotments for the cultivation of medicinal plants, vegetables and high value agricul-
tural produce, in order to seek new market opportunities.

In addition, since the availability of water is a critical factor for the development of agriculture in the region, mainly due to the
high salinity levels, a possible treatment is being studied to replace “rainwater” agriculture with irrigation based agriculture,
thus enabling up to three annual crop cycles.

In the area of Palo Alto, the project aims to increase the population’s access to agricultural technigues and knowhow. Thanks
to the involvement of women, young people and children, who will receive theoretical and practical training, five test envi-
ronments have been identified as well as five school allotments. Evaluations will be made of the crops, the sowing density,
seeds, and organic and traditional management, thus arousing the interest of young people in taking up agricultural work
again, using new technologies and production techniques.
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Main current projects

and managing relocation

Enel's Strategic Plan 2017-2019 is increasingly focused on
growth in renewables, thus abandoning investments in coal
plants and the construction of large infrastructure projects
with a high environmental impact. This strategy enables the
Group to enjoy greater flexibility and a reduction in risks
besides the minimization of impacts on the ecosystem and

local area.

Every infrastructure project faces evaluation by the com-
munities affected; in some cases, there are criticisms or
the project does not have full support. Sometimes, despite
the broad consensus of the local communities and insti-
tutions, there is opposition from some civil society move-
ments or environmental associations. The involvement of
the parties concerned in the planning processes and in the
development of infrastructure is an essential element. In
some cases the construction of new plant may entail the
relocation of part of the resident population to nearby are-
as. Managing relocation inevitably involves the populations
or individuals affected and a careful assessment of the
psychological and social problems that can be expected at

CHILE

both individual and group level. The approach to choosing
potential sites is that of minimizing, as far as possible, the
need to relocate the population. When establishing the po-
tential sites for the development of energy projects, studies
are conducted which include economic, political, cultural,
social and demographic aspects, including analysis of the
daily life of the communities who live in the area affected,
the population distribution, the forms of organization, and
the levels of employment and pay. In the cases in which
the relocation option is confirmed, the project is developed
in compliance with the legislation in force in the country
concerned, as well as with any local laws which specify the
conditions for the relocation and the means for calculating
the related compensation. Enel’s sensitivity to this issue is
also clear in the human rights policy approved in 2013 by
the Board of Directors. Below are details on the most im-
portant current projects, the positive and/or negative (real
or ‘feared’) impacts on the local area and how the Group
companies involved are promoting proactive dialogue to ar
rive at shared solutions, relating to plants built in the past
which have residual problems.

&

Hydroelectric plants of the Alto Bio Bio (Ralco, Pangue y Palmucho)

Endesa Chile (now Enel Generacién Chile) manages 3 hydroelectric power plants in the area of the Alto Bio Bio, an area
which is characterized by the historic presence of the indigenous Pehuenche populations. The Pehuenche population in the
area affected by the plants, with 12 communities, consisting of over 1,500 families, numbers around 7 thousand people.
During 2016 the relationship with these communities was mainly focused on two negotiating groups with representatives of
the families who have complained about the impact of “Sitio 53" and other working groups dedicated to the planning of ini-
tiatives for local development. The communities involved in these activities were Pitril, Callaqui, El Avellano, Aukif Wallmapu,
Quepuca Ralco, Ralco Lepoy, El Barco, and Ayin Mapu. The negotiations were conducted in accordance with the principles of
transparency and access to information. At the end of December 2016, the negotiations were still ongoing, with the parties
showing themselves willing to find a solution. These opportunities for dialogue saw the active involvement of executives
nominated by the communities and of the Enel Generacién Chile group which operates in the local area and which includes
people from the sustainability and operations areas.

Among the development programs which emerged from the dialogue with these communities, we may highlight the launch
of new business initiatives. In particular the production, transformation and sale of local produce such as cherries, jams,
hazelnuts and their derivatives. The activity, which was based on the transfer of analytical and technological tools, involved
27 people in its first test stage. The project was conducted in collaboration with the Center for Agro-industrial Technological

Development of the University of Concepcién.
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As well as with the indigenous communities, the company maintains constant contact also with the Municipality of the Alto
Bio Bio. One of the main results achieved in 2016 was the signing of the long-term agreement with the Municipality of the
Alto Bio Bio with the aim of promoting the educational, cultural, social and economic development of the area. The agree-
ment will be in force until 2022 and will benefit all the families in the area, including the 4 communities in the area of the
Queco which are not part of the reference scope. Under this agreement, Enel Generacién Chile financed the construction of
the APR Ralco pipeline in order to guarantee the continuous supply of water for the community of Callaqui Bajo and contrib-
uted funds for the realization of the drinking water project, which 116 families will benefit from directly.

Other projects concerned:

the regularization of the drinking water system and of the sewer system for the children’s garden in Chenqueco,
which benefitted 10 children from the Ralco Lepoy community with an investment of 25 million Chilean pesos
(around 35 thousand euro);

the maintenance of the photovoltaic panels which supply energy to the homes of the Alto Bio Bio, with an invest-
ment of 15 million Chilean pesos (around 21 thousand euro);

support for the municipal Emergency Plan of the Alto Bio Bio, including the purchase of raw materials and train-
ing with an investment of around 15 million Chilean pesos (around 21 thousand euro);

the purchase of agricultural machinery for the communities of Ayin Mapu and Aukin Wallmapu, with an invest-

ment of 15 million Chilean pesos (around 21 thousand euro).

Design of the future homes of the community of Ayin Mapu

In 2016 Enel Generacion Chile established a program to improve the homes of families from the Ayin Mapu community in
Santa Béarbara. These families were relocated in 2000 following the construction of the Ralco plant. This program is run under
the environmental license (Resolucion de Calificacion Ambiental — RCA) of the plant and is based on the principle of co-cre-
ation. The families which will benefit from the program are taking part in the design of the new homes so that they have
available space which respects their lifestyle and their traditions. Proposals have been prepared which will be presented to
the community to include the latest recommendations and start the requests to obtain the related permits.

Drinking water for the Ayin Mapu and El Barco communities

16 years ago Enel Generacion Chile relocated the families of the Pehuenche Ayin Mapu community, in the Municipality of
Santa Barbara, and of the El Barco community in the Municipality of the Alto Bio Bio, under the agreements for the construc-
tion of the Ralco hydroelectric power plant. The passage of time and the significant increase in the population have made it
necessary to enhance the drinking water system to ensure its supply to families.

In 2016 following intensive work with communities, the projects were presented to the authority (Seremi de Salud) of the
Bio Bio for the related assessment. During the proceedings the communities directly received all the information regarding
the revision of the solutions, the scope of the works, the timeframes and the various steps to be taken.

Finally, through the Energia para Educacion Project, Enel Generacion supports the training of students in the Municipalities
of Santa Bérbara and Alto Bio Bio, where the power plants of Ralco and Pangue operate, in order to facilitate the sustainable
development of the communities. These are students of the Ayin Mapu, Callaqui, Pitril, El Avellano, Quepuca Ralco, Aukif
Wallmapu, Ralco Lepoy and El Barco communities who cannot access the educational system due to economic reasons and
owing to the distance from the urban centers.

In 2016 they were provided with school kits with everything necessary for each educational level. Over 400 young people
received teaching at middle school, technical and professional school level, receiving grants, clothing and trips provided by
Enel Generacion. In addition, support was envisaged for the educational centers through training for teachers on renewable
energy, development of the cinema at school program, and the supply of books for the library.
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COLOMBIA @
El Quimbo

El Quimbo is the most important engineering project undertaken by the Enel Group in recent years and one of the biggest
hydroelectric investments realized in South America. With installed power of 400 MW the plant is located in the region of
Huila, around 350 km south-west of Bogota. The plant, which is fed by the Rio Magdalena, the country’s biggest river, cross-
es 6 towns (Gigante, Garzdn, Altamira, El Agrado, Paicol and Tesalia). It represents an overall investment of around 1.2 billion
US dollars, which was accompanied by a major action plan in favor of the local populations, including the construction of new
homes, the building of new bridges, including the largest viaduct in the country, as well as initiatives to protect biodiversity
in the area, such as the restoration of over 11 thousand hectares of tropical vegetation on the left bank of the basin and the
realization of veterinary help centers. Right from the start of the project, Emgesa, the Group’s power generation company
in Colombia, has shown its openness to dialogue with the regional and national stakeholders and has developed a social
and environmental management plan. On an agreed and participatory basis, specific initiatives have been established for
resident or landowning families in the area affected by the project, as well as those who work or have commercial activities
or services in the area. The program is also targeted at people who undertook informal business locally. The families, which
have been surveyed and have the envisaged prerequisites, can decide between (collective/individual) relocation or sale of
their land.

Social and cultural management

152 families have opted for relocation: 112 of these have chosen 4 collective facilities, with new 100 m? homes equipped with
essential services and set in an urban context with 3 schools, 3 churches, multifunctional sports centers, 1 football pitch, 4 parks,
4 waste recycling collection centers and 5 waste water treatment plants. 40 families have chosen individual relocation, either
receiving five hectares of land to undertake a business project together with a related technical plan or a 180 m? home. In addi-
tion, since the start of construction 244 cases of compensation have been completed for families who did not opt for relocation.
In 2016, 594 requests were presented for the survey, of which 549 have been analyzed also through interviews and 45 will be
handled during 2017 During the year 34 plans were launched for agricultural/livestock production which involved the families
resident in the Municipalities of Santiago Palacio, Montea and Llano de la Virgen, after checking the conditions of the land and

the availability of water. In 2016 various initiatives were organized aimed at promoting the social development of the local area.

237

psychological, family and com-
munity support actions for the
relocated families

12

support and consultancy actions

for specific groups (children,
young people and women)

17

days dedicated to children
and young people to promote
the sense of belonging to the
new areas

43

development courses for
social and community organ-
izations

8

training courses and meet-
ings with women

88

people in vulnerable situa-
tions have taken part in group
activities

As part of the “project to repay the commitment’ a specific strategy was defined, Empreendedores con Energia, which
involves providing initial capital and training courses to people who carried out their business in the area affected by the
project (non-residents or residents who do not have property). Training courses were provided by SENA (Servicio Nacional de
Aprendizaje), which, since the start of the project, over 2 thousand people have benefitted from and around 21 million euro
have been destined for development of the province.
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Environmental management

During 2016 specific environmental programs continued in order to prevent, manage and monitor environmental impacts
connected to the project. In conformity with the provisions in the environmental license, in particular the following were
established: 1. Management plan for wildlife, which enabled the assistance and saving of 30,635 animals; 2. Management
program for fish and fishing; 3. Program to save fish; 4. Ecological restructuring plan; 5. Management plan to cover the flora
and land habitats. Besides the recovery of over 11 thousand hectares of tropical vegetation on the left bank of the basin and
the realization of veterinary support centers, 20 new species were identified and classified, where possible, in accordance
with the Red List of the International Union for the Conservation of Nature (IUCN).

Emgesa established specific communication channels to inform and respond to all the questions from the community re-
garding the project (dedicated webpage, Twitter, official channel on YouTube, a magazine). Monthly meetings were held with
national and international groups, as well as periodic monitoring meetings with the Government of Huila, municipalities,
environmental authorities, control bodies and representatives of the company, and guided visits were organized to the pro-
ject. Further information is available in the Emgesa Sustainability Report 2016 and on the website dedicated to the project

(www.proyectoelguimboemgesa.com.co).

Legal proceedings

Despite this intensive relationship-building and involvement of the communities, there are also some legal proceedings (ac-
ciones de grupo and acciones populares — class action) launched by local inhabitants/fishermen. In particular, a first accion
de grupo, which is now at the preliminary investigation stage, was taken by around 1,140 residents of the Municipality of
Garzén who complained that the construction of the power plant would reduce revenue from their business by around 30%.
A second case was brought between August 2011 and December 2012 by inhabitants and companies/associations from
the five towns of Huila for alleged damage in relation to the closure of a bridge (Paso El Colegio). In relation to the so-called
acciones populares, in 2008 some local inhabitants started proceedings to ask, among other things, for suspension of the
environmental license. A further accion popular was launched by some fishing companies in relation to the alleged impact of
the refilling of the EI Quimbo basin on fishing in the Betania basin, downstream from El Quimbo. In February 2015 the Court
ordered the suspension of the refilling until some specific requirements were met.

The suspension was subsequently modified, thus allowing the filling of the basin, which started on June 30, 2015. However,
on July 17 2015 Emgesa received a notice modifying the precautionary measure to prohibit generation activities until ANLA
(the national environmental authority) certifies that the company has removed biomass and forest waste from the Quimbo
reservoir basin.

Pending the ruling, as an energy emergency had been declared, the Ministry of Energy issued a decree authorizing Emgesa
to begin electricity generation. Subsequently, on December 16, 2015 the Constitutional Court ruled that the presidential de-
cree was unconstitutional and as from that date Emgesa suspended electricity generation.

On December 24, 2015, the Ministerio de Minas y Energia and the AUNAP (Agriculture and fishing authority) filed a joint
motion (accidn de tutela) asking the criminal court to authorize generation as a precautionary measure. On January 8, 2016,
the court granted the precautionary measure requested by the Ministry and the AUNAPR authorizing the temporary and im-
mediate production of energy at the El Quimbo plant. The precautionary measure granted by the court would remain in force
until the Huila court issued a ruling on the substance of the case, i.e. on the revocation or upholding of the precautionary
measure previously issued by the local administrative court. With a decision of February 22, 2016 the Huila court issued a
ruling allowing generation to continue for six months. The court ordered Emgesa to prepare a technical design that would
ensure compliance with the oxygen level requirements and to provide collateral of about 20,000,000,000 Colombian pesos
(around 5.5 million euro). With the decision of the Administrative Court of Huila of April 11, 2016 the temporary withdrawal
of the precautionary measure was once again confirmed for six months up to October 16, 2016, a deadline which was then
extended again for a further six months as from February 2017. In this time period, Emgesa will have to show that the system

of oxygenation used allows attainment of the oxygen levels imposed.
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Bocamina plant

As from the construction of the second unit of the thermoelectric power plant of Bocamina in 2008, in the area of the Municipality
of Coronel, agreements were signed with the local communities, to manage the processes to relocate the families, who lived in
the area of the plant (Plan de relocalizaciones a Familias Viecinas al Complejo Térmico Bocamina). At the end of 2016, out of a total
of 1,337 families, 946 had been relocated. The power plant started operating in 2012 and in August 2013, the SMA (Superintenad-
encia del Medio Ambiente) informed Endesa Chile of the opening of sanction proceedings for alleged environmental infractions
in relation to the second unit of the thermoelectric power plant of Bocamina (Bocamina ), in the Municipality of Coronel, which
ended in August 2014 with the imposition on the company of penalties for a total of around 7.6 million US dollars. Endesa Chile
(now Enel Generacion Chile) and the local fishermen appealed this decision. The Tribunal Ambiental of Valdivia, with its decision
of March 27 2015, rejected Endesa Chile's appeal and also ordered the SMA to increase the fine taking into consideration the fact
that Endesa had committed the infraction intentionally. Subsequently, the SMA arranged to increase the amount of the fine by
500 Unidad Tributaria Anual (UTA). Endesa Chile appealed this decision to the Environmental Court and the appeal was partially
accepted. The SMA appealed to the Cassation Court and that Court confirmed the amount of the fine applied with its decision of
December 13, 2016. In regard to relationships with communities the main objective of Enel Generacion Chile is to guarantee the
progress and sustainability of the plan defined with the community of Coronel, which stresses a long-term approach, as well as
promoting initiatives with the involvement of various social actors. During the last year Enel worked together with the Servicio
de Vivienda y Urbanizacion — SERVIU of the Region of the Bio Bio and of the Municipality of Coronel, for the ongoing relocation
processes. The process follows a series of agreements signed between 2012 and 2014 and dialogue with the Chilean Government
to take part in the relocation plan for the families who used to live in the areas around the power plant, which were then declared
uninhabitable following a study by Sernageomin — Servicio Nacional de Geologia y Mineria, following the earthquake in 2010. This
led to the signing of the agreement mentioned previously in 2012 and to the consequent establishment of a public/private work
group. During March, the families had the chance to receive housing subsidies and, in September, signed the purchase agreements
for their new homes. In particular programs were defined for environmental and social recovery, including the project relating
to the Parque Urbano Coronel to create parks and sports areas around the plant. During 2016 the Energia para tu emprendimiento
(energy for your entrepreneurship) Program continued to promote a relationship based on the development of people and the crea-
tion of shared value, also thanks to the establishment of a fund to support entrepreneurship. This fund has allowed small business
owners to enhance their knowhow, to create relations with local industry and develop a network. The fund for 2016 of 300 million
Chilean pesos (around 420 thousand euro) enabled the financing of 73 individual production projects which were able to count on
the support and consultancy of experts. Six months after the investment, monitoring will be undertaken of each initiative in order to
understand the real impact on small business. Another important initiative is the Fondo de valor compartido (fund for the creation
of shared value) which, with an allocation of 180 million Chilean pesos (around 250 thousand euro), aims to support projects for the
community over the whole useful life of the Bocamina plant.

Social and community responsibility

As part of the social plan for Coronel, the 2016 version was held of the Copa Enel Coronel, a sports competition for the
schools of Coronel which is part of the Energia para the educacion (energy for education) Program.

The dome of Bocaminal ll

In August 2016, Enel Generacion started the construction of the first dome for the storage of coal in Chile in the area north
of the second unit of the Bocamina plant. This system covers 22,300 m? of surface area, measures 51 meters in height and
has a capacity of 150 thousand tons. It enables improvement in the logistics for the handling of coal and guarantees for the
nearby communities compliance with environmental standards. The dome consists of a self-supporting metal structure,
which is light and adaptable to the type of land; characteristics which enable it to be built quickly and with low impact. The
same technological innovation will be applied in the storage area to the south of the plant. The activation of this project joins
other environmental improvements made by the company thanks to an investment of around 102 million US dollars, which
make the Bocamina plant one of those which operate in accordance with the highest standards in this field, aligned to all the

rules and permissions required by the environmental authorities.
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Other significant facts

NELTUME (CHILE)

Neltume is a project relating to a hydroelectric run-of-the river plant, with installed power of 490 MW, in the Municipality of
Panguipulli, in the Region of Los Rios. The environmental assessment process started in 2010 and is still ongoing. In 2006
Endesa Chile (now Enel Generacién Chile) started a consultation process with the indigenous communities in order to in-
corporate their requests into the development of the project. In particular, since 2007 there have been information offices in
the towns close to the project area and in 2011 some contact points were opened with the Casas Abiertas communities to
facilitate their participation. Currently in Neltume there is a company information office which handles relations with civil so-
ciety organizations and the local authorities to reach specific agreements. On April 29, 2013 the Environmental Assessment
Service (SEA) of the Region of Los Rios issued “Resolucién Exenta n. 002" which envisages as part of the environmental
assessment of the project the realization of an indigenous consultation process, in accordance with the provisions of “Convenio
OIT n. 169" with the communities, populations and groups in the area affected by the plant. The SEA met each of the eight
communities identified to set out in detail the consultation process, inviting them to nominate their representatives.

In December 2015, after the conversations with the communities, the environmental impact assessment associated with
the project was withdrawn since the impact generated according to the design of the project was not sustainable.

In May 2016, Endesa Chile (now Enel Generacién Chile) coommunicated that it would start assessment of design alternatives,
which are currently underway. At the same time, Enel Generacién Chile is working to provide sustainability and self-sufficien-
cy to the local development initiatives undertaken in recent years. Among these is the creation of the Fiera Lelilen Lafken,
which is a space for the sale and promotion of various crafts products and Mapuche food and drink built with the active
support of the beneficiaries themselves on the shores of Lake Neltume and visited by over 400 thousand tourists annually.
The beneficiaries of this project are around 50 wood and wool artisans. The organization and the management of this space

is collective and is delegated to an executive committee consisting of members of the community.

THERMOELECTRIC PLANT OF PORTO TOLLE (ITALY)

In August 2011 the Public Prosecutor’s Office of Rovigo indicted some directors, former directors, executives, former ex-
ecutives and employees of Enel and Enel Produzione for the crime of willful omission of measures to prevent disasters,
relating to alleged emissions from the PortoTolle plant; subsequently, the public prosecutor added the alleged crime of willful
disaster. During 2012 the Preliminary Hearing Judge of Rovigo, following the requests from the Public Prosecutor’s Office of
Rovigo, ordered the indictment of all those under investigation for both crimes. After various levels of judgment, on January
18, 2017 the Court of Appeal of Venice absolved all the accused on the grounds that there was no case to answer. For further
details see the Enel Annual Report 2016 — Potential Assets and Liabilities.

HIDROAYSEN (CHILE)

HidroAysén is a partnership between Endesa Chile (now Enel Generacién Chile) and the Chilean company Colbun for the
development of a hydroelectric project with a capacity of 2,750 MW. In 2014 the Chilean Government withdrew the license
for the project after the protests of environmental groups. Enel wishes to develop only projects that create shared value for
the company and for its stakeholders and therefore at the start of 2015 it stated that the project was not part of the portfolio
of projects at the development stage. Currently negotiations are underway with the partner Colbdn to find the best possible

solution for the communities and the companies.

HYDROELECTRIC PROJECTS (CHILE AND PERU)

Enel has decided to waive hydroelectric use rights for some projects in Latin America following the analysis of their profita-
bility and their socio-economic impact. The projects are the following: Puelo, Futaleufu, Bardén, Chilldn 1 and 2, and Huechin
in Chile (capital loss of 166 million euro) and Curibamba and Marafién in Peru (capital loss of 30 million euro). The waiver is in
line with the strategy of the Enel Group which intends to develop only projects which are not only technically and econom-
ically feasible, but also shared with the local communities. The rights for water use, for which the waiver was expressed,
were returned to the States to be used for any other type of development project.
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Value for countries

and local areas

Enel contributes in a concrete way to the social and eco-
nomic development and growth of the local areas and
communities where it operates with various types of in-
tervention, from expanding infrastructure to education and
training programs, from initiatives aimed at social inclusion
to projects to support the cultural life of the area. The LBG
(London Benchmarking Group) method, devised by a work
group in which more than 100 international companies par
ticipate, is a measurement model that enables a company'’s
contributions to the development of the communities in

which it is present to be clearly determined and classified.

In particular, under the LBG standard, expenditure on con-

tributions to communities can be classified in:

charitable donations: these are pro bono contributions
that create no obligations for the recipients except to
use the donation for beneficial ends and for non-profit
associations. For Enel this item includes all cash and
in-kind donations, including philanthropic and chari-
table activities;

How sustainability

investments in the community: medium/long-term in-
volvement in projects to support communities, also in
partnership with local organizations, aimed at address-
ing significant issues both for the local area and for the
company. This category includes, for example, projects
linked to a broader strategy to benefit the communi-
ty, such as “Access to Electricity’; or specific initiatives
dedicated to communities close to power plants;

commercial initiatives with a social impact: contribu-
tions to activities related to the core business, in which
the Company promotes its own brand and corporate
identity. Examples of these initiatives are marketing
campaigns which also include benefits for the commu-

nity or which include contributions to charitable causes.

In 2016 Enel’s total contribution to the communities where it
operates stood at around 60 million euro.

Initiatives in favor of communities
by type 2016 (%)

I Charitable donations
I Investments in the community

I Commercial initiatives
with a social impact

translates into projects

The integration of sustainability into the strategies and operat-
ing choices of the business in the various stages of the value
chain passes also through new ways of managing and devel-
oping projects. In 2016 Enel, with over 900 projects and initia-
tives and over 6 million beneficiaries® in the various countries
where it is present, contributed in concrete terms to social
and economic development and growth of the local areas,
from the expansion of infrastructure to education and training
programs, from initiatives aimed at social inclusion to projects

to support cultural and economic life, in line with its commit-

ments on the SDGs. An essential lever to undertake these pro-
jects is the use of partnerships with non-profit organizations
which are active locally and which promote the development
of the local area through innovative and tailored interventions,
sometimes literally putting the technology in people’s hands:
as in the case of Liter of Light, which teaches how to make
lamps for private or public lighting starting from the recovery
of recycled material (plastic bottles, electric material, etc.).
Here below is a breakdown of Enel’s contribution to the Unit-
ed Nations Sustainable Development Goals (SDGs 4, 7, 8).

6 Beneficiaries means the people in favor of whom a project is realized. Enel considers only the direct beneficiaries relating to the current year.
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Access to energy

ENEL'S COMMITMENT

AFFORDABLE AND
CLEANENERGY

Ay
~ Cd

Access to sustainable,
accessible and modern energy

Plan progress

+1.2 million
655,000 beneficiaries in the
2015-2016

period

3,000,000 beneficiaries

591,000

2015 2016

These projects seek to create a new business model linked to access to energy, aimed both at people who live in isolated
rural areas and those who live in the peripheral areas of large urban conurbations. These are projects aimed at: removing
economic barriers to access electricity; developing technologies for access to infrastructure; promoting technical training and
capacity building; promoting energy efficiency; and promoting energy awareness. An example follows.
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“Rural
electrification
with Liter

of Light”

South Africa

—
-

Location: Eastern Cape
Business Line: Renewables
Asset: Nojoli Wind Farm
Installed Capacity: 38 MWAC

Sub Category: Promoting
technical training and capacity
building on energy

Beneficiaries 2016: 1,000
Planning: 11/10/2016 - 28/12/2018
Partners: \Women in Oil & Energy
South Africa (WOESA)

THE PROJECT ]

Business issue
Diffusion of clean energy & sustainable and innovative technologies as key
enablers for skills development of local communities around the plant.

Project

The project was launched in collaboration with the international NGO Liter
of Light, affecting local communities within a radius of 50 km from the
Nojoli facility. The initiative took off with a training workshop of 60 young
people from Somerset East, Cookhouse, Adelaide and Bedford villages in
the area. The Liter of Light volunteers explained how to assemble, operate
and repair a “Solar Bottle” — in other words, plastic bottles that have been
turned into 55 W solar power lamps by using a transparent plastic bottle,
water, an electrical circuit made with recycled materials, a LED light, a
solar panel and a rechargeable lithium battery. Once the course was
completed, the 60 young people built 18 Solar Bottles and 25 lanterns and
have begun to install lamps in the villages with the support of our
technicians. In addition to the green light project, we have promoted the
creation of two technological hubs in Bedford and Cookhouse in the Nojoli
area, to allow communities to learn more about digital technologies and
open up to the world of internet.

Value for Enel
Spread knowledge of energy sources and their responsible use. Good
relations with the institutions and capacity building of local communities.

Value for stakeholders

—> The benefit to the local community above all is access to light.

> Livelihood creation/set up a designated unemployed youth or woman
as a local entrepreneur.

> Safer communities.
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Socio-economic development
of the communities

ENEL'S COMMITMENT

DECENT WORK AND
ECONOMIC GROWTH

/‘/ Promotion of employment and sustainable
‘.' and inclusive economic development

Plan progress

+1.1 million

1,500,000 beneficiaries 685,000 g%nf;i_c;a(r)i:ssin the
428,000 period

2015 2016

The projects for the socio-economic development of local communities concern activities relating to the development of
labor; development of infrastructure; transfer of skills and manufacturing knowhow to the local population; support for entre-
preneurship in the community. An example follows.

THE PROJECT —

“”
Ca den a Business issue
PrOductivas ” Defend existing business and open new job opportunities favouring the

social and economic development of the communities in the countries
where we operate.

Colombia

Project

Render a local product an opportunity of social inclusion and boost to the
economic development of rural communities.

Cadenas Productivas is a program developed in Colombia focused on the
development of the local agro-industrial sector in cocoa and coffee.

In addition the project aims to strengthen the (administrative, associative
and commercial) organizations, provide technical assistance as well as
equipment and tools. Among the objectives sought there are: promoting
sustainable farming, knowledge and technology transfer, encouraging
working in partnership and generating public-private partnerships.

Location: San Antonio, Vioté, Value for Enel
Ubala, Gachala, Gama and Gacheté Defend the existing business and develop new opportunities by increasing

— Cundinamarca stakeholder loyalty, engage the local community in a long-term social and
Business Line: Renewables economic development program to prevent further “compensation”
Asset: Guavio, Cadena Rio investments at a later stage.

Bogota Pagua

Installed Capacity: Guavio 1,210
MW, Paraiso 276 MW, Guaca
324 MW

Value for stakeholders
Improvement of cultivation techniques, strengthening the marketing of
products and increasing the local disposable income. Promote job opportu-
nities in order to reduce the emigration to other more productive areas.

Sub Category: Supporting entrepre-
neurial activities in the community

Beneficiaries 2016: 296

Planning: 01/01/2016 - 31/12/2017

Partners: Departmental Committee of Coffee Growers of Cundinamarca, Society for international Development

Cooperation - SOCODEVI (by its acronym in Spanish), Agricultural Association and No National Farmers Mambita
Ubala Township - ASOAGROMA (by its acronym in Spanish)
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Support for local communities —
support for education

ENEL'S COMMITMENT

QUALITY
EDUCATION

|!!|l Support for education
RN

Target Plan progress

+0.3 ‘milllio.n
400,000 beneficiaries 200,000 g%n1e;|?£a(;|(1986|n the
100,000 period

2015 2016

As part of the projects to support local communities (financing local events; support for families and social services; promo-
tion of culture and sport; promotion of diversity, health and safety; protection of the environment and biodiversity) specific
activities are undertaken relating to education. An example follows.

THE PROJECT —

“” 7'ech Ch a ”enge” Business issue

Support for the promotion of high quality education by incentivizing
innovation, creativity and the use of advanced technologies for the new
Iberia generations.

Project

A training program for teachers and students of 50 Secondary Education
centers in the Community of Madrid (12-16 years), consisting of techno-
logical entrepreneurship, reinforcing knowledge in creative technology
through programming and robotics.

The participants work on a project aimed at solving the needs of the school
environment from a technological and human point of view by involving
the center itself and its students. To this end, Endesa Foundation equips
the educational centers with 10 robotic kits based on Arduino (ZUM kit), a
3D Witbox 2 printer and a PLA coil.

This project will be presented to the Reto Tech Endesa Foundation
ErEEss [Le: Festival, where several prizes will be awarded to the teams that present

Corporate/Endesa Foundation the best projects.

Location: Madrid

Category: Support to local Value for Enel
communities Dissemination of knowledge and skills for young people who potentially
Beneficiaries 2016: 1,000 could be part of the Endesa Workforce in the future. A better knowledge

Planning: 01/10/2016 - 31/12/2017 of young people’s needs and skills as employees in the future.
Partners: 50 schools of Madrid

CommuR] Value for stakeholders

Improving knowledge about technology. Contribution of extracurricular
knowledge. Providing state-of-the-art materials to schools.
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Enel Cuore Onlus

Enel Cuore Onlus was created in 2003, reflecting Enel's
wish to transparently express its commitment to social
solidarity, a form of support for communities which is not
only philanthropic but is part of a broader concept of the
corporate social role which inspires Enel. In 2016 Enel’s
commitment to philanthropic activities remained high, albe-
it seeking to optimize and focus resources mainly on ltaly
and targeting primarily children and the elderly who are in
difficulty. Thanks to a total contribution of over 6 million euro
it was possible to support the voluntary sector in the real-
ization of 32 new projects tailored to people’s needs and
with a major impact on communities. The activities were fo-
cused on specific current key issues: schools, in the sense
of the place to grow and build relations, combating the
social isolation of the elderly who are alone and the struc-

tured welcome of unaccompanied foreign children arriving

G4-DMA SO

in ltaly to escape war and poverty. There is still particular
attention for the health and wellbeing of young children who
are going through an illness as well as for the protection of
young children who live in particularly vulnerable families.
Supporting parents who are at a difficult moment in their
lives means guaranteeing normality for the fatherchild or
mother-child relationship and so strengthening the role of
the parents to the benefit of the children and of the whole
family. Finally, Enel Cuore’'s commitment together with that
of Enel Energia has enabled the identification of 4 important
socially useful projects to be realized in 4 macro areas of
Italy, with the direct involvement of people from Enel who
work in the best performing companies in ltaly. The areas to
which to direct the financial resources were chosen as the
treatment and assistance of children who are hospitalized

and the growing phenomenon of bullying and cyber-bullying.

Viva gli Anziani! (Long live the elderly!) Project. A city for the elderly, a city for everyone

Preventing social isolation and institutionalization, offering an alternative to the traditional residential responses
and home assistance, in accordance with a sharing economy model. The project is being developed over
2016-2017 and is targeted at the elderly aged over 75. The project plans to reach 10 thousand elderly people

and will involve 15 cities’.

In collaboration with the Sant’Egidio community.

Unaccompanied foreign children - Never Alone call for proposals

Guaranteeing the wellbeing and integration of unaccompanied foreign children who arrive in ltaly alone.
In particular, the initiative aims to acknowledge good practice in welcome, education and training.
Among the various projects proposed for the call 8 were selected and approved.

Projects realized on the basis of the call “Never Alone, per un domani possibile” (Never Alone, for a possible tomorrow),
promoted by the EPIM (European Programme for Integration and Migration) and in collaboration with the European founda-

tions® and the most important Italian banking foundations®.

Fare Scuola (Making Schools) Project

Intervening and improving the quality of environments connected to the various school areas over 3 years in 60 pre-schools
and elementary schools in Italy. The local areas are identified so as to favor those schools which, in a context of serious
economic, social and cultural distress, are a reference point for communities. The project, which is being carried out in 2015-
2017 saw at the end of 2016 the completion of 31 interventions in a similar number of schools, while a further 4 interven-

tions are still being carried out.

In collaboration with the “Fondazione Reggio Children — Centro Loris Malaguzzi”

Rome, Genoa, Naples, Catania, Novara, where the project is already active, Venice, Livorno, Campello sul Clitunno, Civitavecchia, Santa Marinella, Brindisi,
Reggio Calabria, Sassari, Carbonia, Iglesias, where the project must be implemented in the coming year.

Greece, Germany, Belgium, Switzerland.

Fondazione Cariplo, Compagnia di San Paolo, Fondazione con il Sud, Fondazione CRT, Fondazione Cassa di Risparmio di Cuneo, Fondazione Cassa di Rispar

mio di Padova e Rovigo, Fondazione Monte dei Paschi di Siena.
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Sustainability Plan
2017-2019
REFERENCE SDGS MAIN ACTIONS TARGETS
1| B e Access to energy 3 million beneficiaries, mainly in Africa,
e o o Asia and Latin America by 2020
il |
LU
Social and economic development 1.5 million beneficiaries” by 2020
GOOD HEALTH QUALITY
AND WELL-BEING EDUCATION
_/\’\/' !ﬂl Quality education 0.4 million beneficiaries by 2020
GENDER Implementation of new projects for the
e support of the communities in which Enel
operates in order to create shared value
and to foster the energy culture

DECENT WORK AND INDUSTRY, INNOVATION
ECONOMIC GROWTH ANDINFRASTRUCTURE

Diffusion of the Creating Shared Value
/\/'v & (CSV) model in the operational activities
‘I (Business Development — BD, Engineering

& Construction — E&C, Operation & Main-
INEQUALITIES FORTHE GOALS tenance — O&M)

G @ Strengthening of strategic partnership and

promotion of operational partnership

10 REDUGED 17 PARTNERSHIPS

pevetopment GRtALS

* Target updated compared to 500 thousand initial beneficiaries.
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I Our people

GOOD HEALTH QUALITY GENDER
AND WELL-BEING EDUCATION EQUALITY

DECENT WORK AND
ECONOMIC GROWTH

*| Mgl i

At December 31, 2016 the Enel Group had 62,080 employees, of whom 51% were in companies based in Italy and 49%

abroad. The balance between the numbers at the start and end of the year shows a fall of around 5,800, due mainly to the
removal from the scope of Slovenské elektrarne. New hires, totaling 3,360, occurred in ltaly for 34%, while the remaining

66% were spread across other countries. The percentage of women in the workforce remained stable compared to 2015.

Listening

Diversity

Work-life balance D

I evelopment

Dialogue

Industrial relations

Management Talent

29 Average length of service 30 Training hours per
of people who left in the year employee (h/per capita)

6/% 20% 30% 94%

People covered Women Men Equal remuneration —
by a pension plan “Rewarding” female staff™®

10 Calculated as the ratio between the average salary of female Managers and Middle Managers and the average salary (men + women) of Managers and
Middle Managers.
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The Enel Group employees

Iberia m
16%

Latin America
A

The Open Power model:
strategy, values and behaviors

The “Open Power” model: vision, mission, values and behaviors was broken down during 2016 into various operational
aspects in order to increase the involvement and participation of the people who work in Enel. This model is a reference point
for all the processes for managing and developing people.

Adopts and promotes safe conduct and acts proactively to improve the conditions of health, safety and wellbeing
Takes decisions in their daily work and accepts responsibility for them

Achieves results by aiming for excellence

Proposes new solutions and does not give in when faced by obstacles or failure

Quickly changes their priorities if the context changes

Shares information and is collaborative and open to the contribution of others

Recognizes the merits of colleagues and gives them feedback which improves their contribution

In their work is careful to guarantee the satisfaction of customers and/or colleagues, acting effectively and quickly

N2 20 200 20 200N 250N 28N 28N 7

Is engaged in integrating everyone, recognizing and valorizing individual differences (culture, gender, age,
disability, personality, etc.)

N

Maintains the commitments they have taken on, taking forward activities with determination and passion

In 2016 a training program on “storytelling” was launched aimed at top management, to enhance their ability to recount the
new strategy. It is a 7-part program, which involved all the top managers of the various Group countries, so that they become
the first ambassadors for the new Open Power culture.

In addition, an internal network was created of trained professional coaches with a view to establishing a skill center to sup-
port people in order to facilitate the organizational and cultural transformation (Internal Coaches Network).
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Talent, development
and management of people

2016 was an important year in consolidation of the model to
manage and valorize people. Knowledge of people and the
business and the ability to identify their needs in order to pro-
pose innovative and tailored solutions underpin this model.
People are considered as a unique whole (in both their person-
al and professional spheres), with their needs, expectations,
and differing personal characteristics. In line with the corpo-
rate strategy, the new group professional catalogue (“Roles
Catalogue”) was defined, which guarantees the availability
of the roles and skills needed now and in the future to rapidly
take advantage of the opportunities which the market offers.
It is also the pillar to manage the main human resource pro-
cesses on the basis of the profiles and skills in the Group. The
new catalogue is made up of around 100 roles and 200 skills.

As regards the recruiting process, which involved all the
countries in the scope of Enel, Recruitment Days were organ-
ized in Italy, Spain, Brazil, Romania, Chile, Colombia and Peru
dedicated to new graduates. This is a completely innovative
approach, both for the candidates and for the people from the
business areas, who had the chance to evaluate technical and
behavioral skills, the ability to interact and, above all, the “cul-
ture fit” of the future collaborators, in other words their abili-
ty to assimilate the corporate culture. There has been a shift
from an approach in which the starting point was the curricu-
lum vitae (studies, degree class, experience) to a more com-
plete approach, where the focus is on the personality, skills,
attitudes and ideas, in order to better understand the potential
of the candidate to work in an innovative, complex and con-
tinually shifting context such as that at Enel. The innovations
start immediately when applying for a position: besides their
curriculum, the applicant is asked to send a short video pres-
entation to be given also in English. This is followed by contact
by phone or via Skype, for an interview focused on Enel’s four
values. The people are then identified to be invited to the Re-
cruitment Day, in other words the job interview, which, how-
ever, has innovative features, since it is set up as a workshop

in which participants are asked to draw up business ideas.

In 2016 the new process of qualitative and quantitative
performance assessment was launched. The qualitative part

envisages 4 stages: self-assessment and external assess-
ment, in which the staff member and the evaluator assign
a mark to the ten forms of behavior in the reference model,
weighting of the assessments made and feedback, in which
the staff member and the evaluator meet to comment on
the assessment and identify the consequent development
actions for the following year. The instrument of reverse feed-
back has also been introduced, through which the feedback
becomes two-way, an exchange of views to improve the per
formance of the person being assessed and the evaluator,
which is also useful in order to strengthen a relationship of
reciprocal trust and support. In particular, the global campaign
involved 100% of the people who were reachable and eli-
gible™ and 99% were evaluated. In addition, 87% provided
feedback. On the other hand, a quantitative assessment was
carried out for those who have variable pay (MBO and Annu-
al Bonus), envisaging the assignment of objectives and their
evaluation. In order to guarantee a global and uniform pro-
cess, but at the same time to address the needs of the whole
organization, an assignment and evaluation model was en-
visaged based on predefined objectives which come directly
from the Industrial Plan, to which are added, in the case of
the Annual Bonus, open-ended objectives which are estab-
lished in agreement between the person being evaluated and
the evaluator. In line with the performance in occupational
health and safety in previous years, specific targets were es-
tablished for management, which were then cascaded down
across the whole organization, covering in 2016 65% of those
entitled to MBO.

A new approach was finalized for the assessment of mana-
gerial skills before appointing people to key positions, which
involves an assessment of the skills in order to verify that
these are in line with the level of responsibility which will be
entrusted to the person and with the management model
which the company considers necessary for the future. Com-
pared to 2015, the methodology progressed with the inclusion
of new instruments, more emphasis was placed on the feed-
back process, a new analytical variable was added to the as-
sessment, i.e. marketability, which indicates the person’s po-
tential in regard to horizontal, vertical and international growth.

11 Eligible and reachable: those who, at September 2016, were part of the workforce and had been active for at least three months in 2016. In addition, no
consideration was given to people who could not, for personal or professional reasons, access the print or online questionnaire.
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With the 6Digital Project the digital skills of the people who
work at Enel were also mapped; the work plan during 2016 was
extended to the whole corporate population and, in relation to
the skill levels on digital themes, dedicated initiatives were de-
fined. At a global level, digital champions were identified, who
were subsequently involved in a full program of activation and
engagement, which culminated in the organization of a Hack-
athon and in the establishment of a dedicated community. In
2016, around 33 thousand people were assessed through the
managerial and/or digital assessment process.

In continuity with the activities in 2015 and in order to identify
the best talent to cover positions of particular strategic inter
est, the process of defining Succession Plans was undertak-
en and in 2016 was extended to all managerial positions. The
main challenge in 2016 was to identify the “Ready” succes-
sors, who are available at short notice, and the “Pipeline” suc-
cessors, who are ready in the medium term, to cover all the
managerial positions in the Group, with particular attention to
young people, women and the valorization of cross-cutting and
international experience. For the successors individual devel-
opment projects were defined, both on the basis of their indi-
vidual and professional profile, and in relation to the positions
for which they have been identified. 2016 saw the continuation
of the Young People International Mobility Program to val-
orize young high potential colleagues, through development
projects involving international mobility among the countries
where the Group is present. Various development programs
have been defined to valorize talented staff in the company
with the aim of creating a pool of highly qualified people who
can fill key positions. In particular, there is the Schools De-
velopment Program: a training program on the management,
maintenance and development of power plants, dedicated to
the staff of the Renewables Division.

G4-DMA LA | G4-LA10| G4-LAN

Over 80 people have been involved and the courses will
end in 2018. In the Thermal Generation Division, the Gex-
cellence Project was launched to reward and acknowledge
the excellence of people who work in thermal production
worldwide.

In addition, Enel launched the Informal Network project, to
identify a pool of informal, acknowledged and central leaders.
The analysis involved around 2 thousand people covering ltal-
ian and Spanish senior executives, managers and young staff.
Around 10 thousand links were mapped and 108 key people
were identified who represent connectors who can build
cross-cutting relationships in the Group's professional families.

During 2016 over 1 million 900 thousand hours of training were
supplied, down compared to the previous year following the
redefinition of the company scope which saw the Slovak com-
pany leave the Group, the completion of some campaigns and
the refocus of the training offer which also envisaged programs
with study grants for people who work in Enel, in cooperation
with strategic partners in universities and in research centers
(in 2016 over 100 grants were provided). The initiatives under
taken confirm the central role of the technical/specialist offer,
together with training on health and safety and, in general, on
issues linked to sustainability. A pilot project was launched, Lin-
guistic Tandem, an open learning method, which is based on
an informal agreement between pairs of colleagues, in which
one learns the language of the other. As part of the managerial
training courses, the “"From Leader to Coach” Program was
developed, a training program dedicated to all managers with
the aim of developing leadership towards more open, partici-
patory models, involving people coaching, with an impact on
the management of the team, on the development of collabo-
rators, on the sharing of activities and responsibilities, and on
the ability to communicate, listen and give feedback.

Enel and the National Skill Strategy

Enel, as a key stakeholder, takes part in the program to draw up the National Skill Strategy launched by the Italian Govern-

ment, in cooperation with the OECD (Organization for Economic Cooperation and Development) under the coordination of

the Ministry of Economy and Finance, the Ministry of Labor and Social Policies, the Ministry of Economic Development,

the Ministry of Education, University and Research and the Prime Minister's Office. This participation enables a concrete

contribution to be made to the development of policies and future decisions on the issue of skills development as a lever for

growth and the sound functioning of the labor market, and to the preparation of the National Skill Strategy, in keeping with

what has already happened in various OECD countries (Norway, Spain, Portugal, the Netherlands, etc.).
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Listening and dialogue

During 2016 an important moment for listening and discus-
sion was the Climate and Safety survey. Compared to the
previous editions, it was planned to involve people right
from the preliminary stages, in order to identify the priori-
ties and define the questionnaire together. Enel decided to
call the project "E-Voice” underlining the importance of the
voice of the people at Enel. The communication campaign
was focused on the importance of participation, seen as
the opportunity for improvement, in the light of transparen-
cy and reciprocal exchange between people and a company
which is prepared to take risks and is ready to welcome

new ideas and suggestions in order to improve.

Around 60 thousand people worldwide were invited to re-
spond, representing 100% of the reachable and eligible
employees; 84% of them took the opportunity to express
their opinion and 54% made a suggestion by replying to an

open-ended question. The results show a positive situation:

Internal communication

Enel considers internal communication an important sup-
port to the creation of the company culture and to the
growth of people and of the organization, by encouraging
and promoting the exchange of information, knowhow
and experience. 2016 started with the launch of the new
company identity and the new logo presented at the end
of January in Madrid. In the delicate period of transition
towards the new Enel, internal communication activities
supported the ongoing change, with the dissemination of
a new identity not only in terms of graphics but also, and
above all, in terms of values. “We change inside to show
the world we change outside” was the motto which led the
drive towards understanding the Open Power strategy. The
campaign was translated into 7 languages with a dedicated
media plan to explain to Enel people worldwide the rea-
sons for the change and the distinguishing features of the

Our commitment

75% of people feel engaged, 79% believe in the company’s
goals and 85% would recommend it as a good place to work.

Another important instrument for listening and being close
to people is certainly represented by the interviews of the
HR Business Partners, company figures whose primary
duty is to listen to and identify people's needs in order to
integrate them with the organization’s needs. In line with
this vision, during 2016 interviews continued as did the col-
lection of colleagues’ requests, an activity which started
in 2015. In particular, interviews were held with a further
11,627 colleagues leading to a total of 43,453, thus reach-
ing 70% of the company population. Once the work of ini-
tial mapping is finished, the interviews will be held at least
annually. The work of the HR Business Partners is support-
ed by that of the HR Support Points, real physical meeting
points to which people may refer to resolve administrative and

operational issues regarding their employment relationship.

new brand — cursors, dynamism and colors — making avail-
able all the instruments needed for its correct internal use.
The process of disseminating the strategy started on Jan-
uary 26, 2016 with the convention which involved over 200
top Group managers to share the results of 2015 and the
challenges of 2016. Following this it was the turn of what
in Enel is termed the Cascade Process with 190 events
worldwide, involving 57,348 people and active participation
by 45,331 people, 17% more than in the Cascade Process
in 2015, guaranteeing for all colleagues standard informa-
tion in their respective areas and levels. There was an in-
tranet section in three languages dedicated to the project
which kept colleagues constantly updated on meetings and
contents: with over 100 thousand page visits in 4 months.
A survey process — which had a total response rate of 51%
of participants — recorded a high satisfaction level of 3.8.
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In 2016 Enel’s internal media was redesigned and renewed
in order to ensure that the contents reach everyone in the
company in all the geographical areas where it operates,
are accessible also from mobile devices and outside the
company network, and enable input from all the countries.
The new intranet, which was released in December 2016
after being broadly shared at various levels, unites all the
people in Enel for the first time on a single platform and al-

lows contents and services to be received which match the

G4-DMA LA | G4-26

activities undertaken, with the possibility of viewing all the
corporate content, in a concept of openness, flexibility and
simplicity. The internal house organ, renamed eMagazine
— Sharing Energy Stories, available in both print and digital
form, contains a global section and a specific local section
for each country, regular features dedicated to the business
and people of Enel and an interactive blog in three languag-
es run by the Chief Executive Officer and called Corrente
Continua (Continuous Dialogue).

INTERNAL MEDIA

12 In 2016 the data refer to the “global in Enel” intranet and to the intranet in Latin America. As from 2017 there is a single “Global intranet”

FEIEA Grand Prix Award 2016

Two internal communication projects won prestigious recognitions at the FEIEA Grand Prix Award 2016, the competition

which rewards the best internal communication projects in Europe:

the Road Safety campaign — first place in the Best Multinational Communication Strategy category;

(IL)LEGAL Factor campaign — second place in the Best Internal Communication Event category. The staff in the Legal

and Corporate Affairs Division launched a competition among teams of lawyers to realize the best research on legal

themes of interest to the Group.The aim is to offer the lawyers the opportunity to get to know each other and to have

visibility in the company, to stimulate the preparation of high quality work which offers innovative solutions and to

disseminate ideas. Under the mock title of “Who has the (IL)LEGAL Factor” three semi-finals were organized: 3 loca-

tions —Rome, Santiago del Cile and Bucharest — as well as 3 examination rooms and a court for the final held in Rome.
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L
Diversity and inclusion

Diversity and inclusion are two key elements in the company culture and the strategy of Enel, which operates in over 30
countries worldwide. For this very reason a direction has been taken aimed at encouraging an inclusive culture to support
people in expressing their potential, each with their own experience and different cultural strength regardless of gender, age
and other features representing diversity. The Policy on Diversity and Inclusion, which was published in September 2015, is
based on the key principles of non-discrimination, equal opportunities and equal dignity for all forms of diversity, inclusion,
work-life balance, and includes specific actions to valorize diversity in terms of gender, age, nationality and disability as well

as cross-cutting actions to improve awareness and the impact on behavior.

GENDER NATIONALITY

Guaranteeing equal representation of genders in in- — Tutorship programs for expatriates

ternal and external selection processes

Developing agreements with universities to promote DISABILITY

careers for female students in technical subjects - Identification of a focal point

Disseminating the Parental Program aimed at bal-

ancing the needs of new parents with their profes- CROSS-CUTTING INITIATIVES

sional development Training courses on values and behaviors which in-
clude the principles and guidelines on diversity and

AGE inclusion

- Tutorship programs for expatriates Inclusion of the issues of diversity in the process of

— Tutorship programs for new recruits assessing performance

In May 2016, in the Human Resources and Organization Division, a Diversity Manager was appointed who is responsible
for leading, overseeing and valorizing diversity, by promoting inclusion in the Group. A periodic global reporting process was
also started, which has enabled an overall view of the progress of the policy actions in the various countries. The results
are shared at the various levels of the organization to guarantee complete awareness of progress on the objectives and to

promote the sharing of best practice.

Enel leader in respecting diversity

In November 2016 Thomson Reuters included Enel among the leading 100 companies globally in terms of respecting diver-
sity and in terms of the inclusion of its employees. Enel in particular is the first of the 5 Italian companies included in the top
100 and is one of only 2 electricity utilities in the top 50. Its inclusion in the index is witness to how non-discrimination, equal

opportunities and inclusion underpin an industrial strategy based on innovation and sustainability.
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Here below are the main projects which characterized 2016:

GENDER L
As from 2016 the percentage of women in recruitment pools is monitored through a detailed reporting system

which is common to all the recruitment units in the various countries. This model envisages that, should it not be possible to
reach an equal gender representation, it is necessary to provide a written motivation, in order to identify any support actions.
This arrangement has made it possible to raise the awareness of the Line units regarding the importance of fair selection
criteria. The result of the first year's monitoring showed 33% of women in candidate pools for external recruitment and 29%

for internal recruitment.

To increase female presence in recruitment pools, awareness-raising initiatives were launched to promote the access of
female students to technical faculties (science, engineering, mathematics), both through the direct testimony of Enel man-
agers at schools and universities, and through events in company offices, involving a total of over 2,600 female students.

In particular, in Italy two initiatives were undertaken inviting female students to the company to give them some familiarity
with business issues: Girls Go Tech, a challenge among seven teams of girls who competed to identify new hi-tech services
to be offered to customers, and Girls in Enel ICT, on the UN day for this theme, to encourage access to jobs which have
historically been considered the preserve of men. The two days saw the participation at the company of over 150 girls.

The maternity accompaniment project (Parental Program) continues and has been extended beyond ltaly to Spain and Ar
gentina. It consists of a series of structured meetings between the manager, female employee and HR Business Partner, to
be held before the obligatory maternity leave starts and then on the mother’s return to work. The program aims to valorize
the new skills acquired during maternity (management of complexity, responsibility, leadership) and to build among all those
involved a program which never leaves the future mother alone at any time during the pregnancy and subsequently, support-
ing her also in the decisions linked to reconciling private life and work.

Besides the actions envisaged by the policy, monitoring also regards the presence of women in managerial positions and
equal pay. Periodically the data is analyzed to identify support actions.

%f é In addition, Enel’s commitment to the WEP (Women's Empowerment Principles) continues, the initiative
§ r'%:. promoted by the UN Global Compact and UN Women aimed at promoting gender equality.

"‘m’::;:;“s'" In 2016 Codensa was again included in the classification of the ten Colombian companies which do the most
e ATIONS to promote gender equality.

www.weprinciples.org

The Enel Orange Day Project also continues, which, drawing on the idea of the United Nations, promotes, on the 25th day
of each month, specific information-giving initiatives on internal media with the contribution of internal and external experts.
In particular, on November 25, 2016, International Day for the Elimination of Violence against Women an awareness-raising
meeting against violence was organized, exploring the issue of the psychology of aggression and setting out, with interactive
simulations, some personal protection techniques for dangerous situations. These techniques were made available to all
colleagues through the company intranet.

In Spain, in collaboration with the Fundacidon Integra, a volunteering program was launched to support women who are the

victims of violence.

AGE L
During 2016 over 250 people were identified, with a senior profile, to be involved as internal trainers to ensure a

transfer of information to more junior people in the company, and various projects were launched in the individual countries
to support the sharing of knowhow. In particular, Argentina started a Train the Trainers project thanks to which 40 senior tech-
nical staff who are close to pension age were trained and transferred their knowhow to over 5 thousand junior staff, covering
both internal employees and external suppliers. Colombia, Italy and Romania launched similar programs. Spain and Russia in-
stead launched mentoring programs for senior employees, who thus became reference points for younger colleagues (Spain)
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or teachers at secondary schools (Russia). As for the transfer of knowhow from junior to senior staff, following the 6Digital
Project, young digital experts were identified and appointed “digital ambassadors” within the organization, with the aim of
disseminating the use of digital technologies and supporting the identification of solutions and innovative IT instruments.

As for young new recruits, in line with the provisions of the policy, Brazil, Italy, Spain, Romania and Russia started a tutorship
program to support the entry of young colleagues into the company, while Colombia planned a structured program of meet-
ings with key people that the young recruit must proactively take forward.

The European Pact 4 Youth PACT/ YO TH

In 2016 the Enel Group continued its commitment to the European Pact 4 Youth (P4Y), which was signed by Enel in No-
vember and is designed to promote the culture of business-education partnerships to increase the opportunities for young
Europeans to enter the world of work, also thanks to the support of the member States which are engaged in the develop-
ment and implementation of national action plans. A year on from the launch of P4Y over 15 thousand business-education
partnerships have been created, involving around 2.9 million students. Under ltaly’s National Plan, Enel is active in the co-
ordination and orientation of the initiatives and in promoting and strengthening partnerships among companies. In addition,
it chairs the working group dedicated to developing apprenticeships and professional training, which involves around 35
stakeholders such as companies, employment agencies, training bodies, and employer associations. Enel’'s apprenticeship
program, which was signed in 2014 with the Ministry of Education, University and Research and with the Ministry of Labor
and in collaboration with seven technical institutes, continued in 2016 with the recruitment of 140 students on first level

apprenticeship contracts and the activation of around 500 internal and external training courses.

NATIONALITY ‘
To facilitate integration among different nationalities and cultures within the Group, tutorship programs have been

launched. In particular, in order to support internal mobility, every high potential employee aged under 35 (Young Mobility
Program) has been assigned a tutor, who facilitates their start in their destination country. In particular, Chile also envisages
an online course on Chilean culture. As for expatriates aged over 35 (technical internal mobility), tutors have been arranged

in Argentina, Brazil, Chile, Spain, Italy and Romania.

DISABILITY ‘
Managing diversity also means guaranteeing people with disabilities the instruments, services and working

methods to let them work completely independently. In line with the provisions of the policy, in 2016 focal points for dis-
ability were identified in Brazil, Chile, Colombia, Peru, Spain, Italy, Romania and Russia.

In particular, in Brazil since 2014 there has been a project for the inclusion of disabled athletes, which envisages 12
months’ training in the company, allowing them to continue their sports preparation; this project won the global award for
best practice, recognized by the UN, on the 10th anniversary of the approval of the convention on the rights of disabled
people.

In Italy a global analysis has been started of the needs of disabled employees as well as specific related initiatives. Guidelines
have been established on the usability of canteens and refreshment points which address both the structure and the internal
support available; in addition, an accompaniment service inside offices has been finalized which will be launched in 2017 Fi-
nally, a procedure has been created to reimburse the expenses of those accompanying disabled people who are on work-re-
lated travel, and the mapping of the accessibility of the hotels used by the company for work-related travel has started.
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Work-life balance, people care
and company welfare

Work-life balance is one of the general principles of the Policy on Diversity and Inclusion. In this light, Enel promotes solu-
tions to improve the balance between private life and work and to support people’s effective daily needs in order to respect
all the situations, including contingent events, which a person may find themselves in during their working life.

Here below are the main instruments used:

North Central Latin

Ital Spain Romania Russia ; . -
Y P America America America

Flexible i \/ [ v v v v

schedule

Seasonal

schedule or \/ \/ \/ \/ \/

short week

Part time \/ \/ \/

Telecommu- \/ \/ \/ \/

ting

Smart \/ \/

working

Hours \/ \/ \/

bank

While in ltaly telecommuting envisages that the work is largely done from home, with one or two days each week in the
office, in Spain and in Latin America it is organized with only one or two days a week working at home.

*  Argentina (telecommuting); Brazil (flexible schedule, hours bank and telecommuting); Chile (flexible schedule, hours bank and telecommuting); Colombia (flexi-
ble schedule, telecommuting, smart working, seasonal schedule and part time) Peru (flexible schedule, telecommuting, smart working and seasonal schedule).
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Smart working

Internet and digital communication are leading to a revolution in the management of work: smart working, a new model
which permeates the companies which are most innovative and careful about their management of people. The objective
of smart working is to use new technologies to increase the flexibility of work, relying on people’s sense of responsibility
and on trust in the relationship between the person and the company, and paying attention to environmental sustainability.
It means greater freedom and autonomy in the choice of the organization of space and the instruments to be used at work,

accompanied by greater responsibility in achieving results.

In June 2016, a pilot project was launched in Italy which envisaged the involvement of 550 people. At the end of the year a
survey was undertaken of all those involved (both managers and staff) to understand their level of satisfaction and to test
the effectiveness of the program. The results were very positive and the possibility of extending smart working to a greater
number of participants is being assessed, to disseminate a cultural change throughout all the organizational units.
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] ] and contractual
is on a voluntary at the employee’s O )

] : T provisions in force
basis and regards 1 day a week residence/domicile are applied 10 the
only the staff of the or other suitable smar??/vorker
pilot units location

In Brazil the Home Office Program is now in its tenth edition. This project allows the possibility of working from home one
day a week. The population involved is around 5% of the total headcount and every 6 months there is a rotation of the par
ticipants. At the end of each cycle, the Human Resources Function carries out a survey to test the program’s effectiveness
involving both the participants directly involved in the program and those indirectly involved.

Finally, in Colombia since 2012 there has been a smart working program which allows people to work from home for a max-

imum of two days a week. Around 200 people are involved.
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Italy (with Enel Energia), Spain and Latin America re-
spectively obtained Family Audit and EFR (Empresa Fa-
miliarmente Responsable) certification, which recognizes
the company’s commitment to adopting HR policies for the
wellbeing of employees and their families.

A company culture which pays attention to people's family
needs is reflected in the union agreement signed in Italy in
November 2016, which introduces greater flexibility in the
use of parental leave (also on an hourly basis compared to
the previous possibility of monthly, daily or half-day leave),
includes 8 days paid leave for new fathers, in addition to that
envisaged by ltalian law (currently 3 days), and extends the
contractual provisions envisaged for marriage (for example
paid leave) to both of the parties in a civil union between
people of the same sex. This agreement also recalls the im-
portance of maintaining a working environment where each
person’s dignity is respected and interpersonal relation-
ships are facilitated based on the principles of equality and
reciprocal correctness, stigmatizing any kind of harassment
or violence in the workplace. Specific initiatives to support
the culture of reconciliation are designed and implemented
at local level by dedicated HR units in the various countries

where Enel is present.

In Italy, 7 meetings were organized dedicated to parents
and a plenary conference was held where new parents had
the chance to share their personal experience with a spe-
cialist on family issues. These meetings addressed issues
relating to children growing up, emotional intelligence, re-
specting rules, use of the Internet and social media, and
gender stereotypes in the education of children. In Chile,
Colombia and Spain too workshops and events on family

issues were organized.
In October 2016 the first in-house nursery was opened at

company offices (Rome). It can take around 50 children aged

from 3 months to 3 years, has a surface area of 450 m?, has
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been completely restructured, with a garden, kitchen, and
division of space and furnishings in line with an open ped-
agogical approach, which brings together the best-known
theories and techniques from the Montessori method, to
allow children to grow in a context which helps them de-
velop their own independence while respecting their own
rate of growth. Among the various activities there is yoga,
theater, and psychomotor skills. In addition, alongside the
‘traditional’ spaces, two workshops have been built, one for
botanical-scientific activities and one for art, to try out new
forms of expression.

The work continued of the play-education centers inside
some lItalian offices which are open when schools are closed
(Christmas, Easter, long holiday weekends, elections) and
dedicated to welcoming the children of employees in the
3 to 12 year old age range, with play/educational activities
(courses of English, music, group games, socialization ac-
tivities). Finally, “time-saving” services (laundry, repairs
and domestic cleaning services) continued to be operative
throughout 2016 in Italy, Greece, Brazil, North America and
South Africa and savings services in ltaly. In addition, study
grants are provided for the children of employees and dis-
counts for nursery schools in ltaly, Argentina and Peru.

In many countries, Enel supports its employees also with
contributions or incentives for their various needs, both for
themselves and their dependent family members. Com-
mercial agreements are available for employees regarding
the taking out of insurance, the granting of subsidized loans,
as well as forms of support for sport and cultural activities.
For example, in ltaly, through the ARCA association, rec-
reational, cultural and sporting activities are promoted for
employees and their children; in Argentina there are special
commercial agreements for gyms, insurance and the pur
chase of cars; in Peru there is a program of discounts for
the holidays of employees’ children aged 5 to 13, and for
all employees for sport, holidays, and artistic and cultural

activities.
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Initiatives for the children
of people who work at Enel

On May 31, 2016 in Italy there was the start of the Millennials Enel Days initiative to support and orient young adults about

to finish high school or university in their professional choices. There were six days of orientation, with the participation

of the children of people who work at Enel and of other company stakeholders, aged between 18 and 27 Various issues

were addressed: personal attitudes and the language of the labor market, the professions sought after in Italy and abroad,

masters courses, digital skills and other commonly requested skills, CVs and how to approach a job interview. In total

360 young adults were involved. Push to Open is an educational and professional orientation program for the children of

il
ans
F

7

employees attending the final two years of high school, which was launched in Italy in
September 2016. The program uses digital instruments and promotes the participation
of girls in STEM (Science, Technology, Engineering and Mathematics) faculties. The dis-

tinctive features of the program are its inter-company and multimedia nature.

The program in fact brings together children from a number of companies,

Our commitment

who can thus benefit from the testimony and meetings offered by different

organizations. The program is also supplied through a mix of channels, both

physical (workshops hosted by the companies) and online (e-learn-
ing, webinars, live streaming, Facebook community) that can spark
the interest of young generations. 250 children of employees were
involved. Among the leading projects in 2016 was the twelfth edition
of the We are Energy Program, the international competition for the
children of Enel colleagues, aged 8 to 17. In line with the Open Pow-
er strategy, the competition, entitled
Open up the Future, asked children to
imagine themselves in the world of
the future and how they could con-
tribute proactively to making it more
sustainable, inclusive, safe, collabo-
rative, and open. 5,219 children
from 23 countries registered

! for the competition and,
of these, 125 winners

Sy from 17 countries took
part in the international
campus in ltaly together
with 5 youngsters aged over
17 from four countries as part

of the We are Tutor Program,

the competition which ac-
knowledges the previous win-
ners of the WAE, this time as
tutors.
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Supplementary healthcare

and complementary pensions

In most of the countries where the Group operates, sup-
plementary healthcare insurance is available at favorable
conditions comparted to the alternatives available on the
market. In many cases it is the company itself which guar
antees benefits linked to prevention and periodic check-ups
(see also the chapter dedicated to “Occupational health and
safety”).

In Italy health and prevention instruments are supplied
through a supplementary fund for Enel employees (FISDE)
which provides reimbursements for health services given
in the supplementary welfare plan. In line with collective
agreements, all employees are members of FISDE. Former
Enel employees can continue to receive the same benefits
by paying a membership contribution. Employees can also
receive benefits from the network of agreements made
with a series of healthcare structures (public and private
hospitals, care homes, clinics, dentists, etc.) or with the
reimbursement of services provided in other structures.

FISDE also reimburses the costs relating to preventative

Management of risks

medicine in the field of health protocols provided to pre-
vent cancer and heart disease. The psychological support
service continued thanks to the agreement with the Na-
tional Council of the Order of Psychologists (CNOP) and the
Italian Psychoanalytical Society (SPI).

FISDE also provides support for families, for example in the
case of disability and social emergencies (problems of ad-
justment, alcoholism, drug addiction, etc.).

Supplementary assistance programs for employees and
their families and the community are also provided thanks
to the social action protocol attached to the collective bar
gaining agreement.

Among the support measures for staff there is also the pos-
sibility of accessing complementary pension funds and the
recognition of various forms of individual benefits for ser
vice connected with the termination bonus. At December
31, 2016, the employees covered by the pension plan in the
Enel Group numbered 41,749. The pension funds are mainly
in Italy (Fopen and Fondenel), Spain and Brazil.

connected to business travel

During 2016 Enel's travel policy was updated, with the goal of systematically guaranteeing the risk assessment and manage-
ment of all business travel, from planning travel right up to the safe return. Enel colleagues who are travelling to destinations
which are considered at risk are given a specific memo on the healthcare situation and the security conditions in the coun-
tries they are going to. In particular, through the booking system for company travel, before departure, the Security Travel
Guide and the Health Guide are sent automatically, while any updates are supplied during travel. In relation to the specific
risks in the country of destination, Enel arranges, when necessary, suitable protection measures (expert guides, security de-
tails, etc.). To coordinate the whole process, a unit is active 24 hours a day, 7 days a week, which supports travelers, monitors
news from around the world and coordinates the response in the case of dangerous or emergency situations. This model is

currently used in Italy and Enel is gradually extending it to all the countries where it operates.
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Industrial relations

Enel applies the labor law of the various countries and the
International Labour Organization's (ILO) Conventions on
workers' rights (freedom of association and collective bar
gaining, consultation, right to strike, etc.), systematically
promoting dialogue between the parties and seeking an
adequate level of agreement on corporate strategies on the
part of employees.

Industrial relations at Group level continue to be undertaken
in accordance with the model envisaged in Enel's Global
Framework Agreement (GFA), which was signed in Rome
in 2013 with the ltalian federations and global federations
IndustriAll and Public Services International. The agreement
is based on the principles of human rights, labor law and
the best and most advanced systems of transnational in-
dustrial relations of multinational groups and reference in-
stitutions at international level, including the ILO.The agree-
ment was also recognized and appreciated as best practice
at the level of European and non-European multinationals.
Negotiations are currently underway to renew the agree-
ment, which will be signed during 2017 and updated in line
with the Group's new Open Power philosophy and the val-
ues which distinguish it, also in dealings with the collective
representatives of employees from all countries.

During 2016 there was fruitful information exchange and
consultation involving both the European Works Council
and the Global Works Council in relation to the new Indus-
trial Plan and the Group’s strategic guidelines: the main
item set out and discussed with the representatives for
all countries was Enel’s Investment Plan and commitment
to the UN SDGs, which were agreed by the national and
international unions.

In addition, joint monitoring continued on respect of Labour
Standards as defined in the Global Framework Agreement in
keeping with Enel's Policy on Human Rights. Among these,
there was particular appreciation from the international fed-
erations and the research institutes (see EURACTA Studies
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2014 and Project EURIDE 2016 of the EU Commission) as
best practice compared to theTCAs —Transnational Company
Agreements - signed by multinationals which adhere to the
Global Compact, for the Principle of Pay (9.6 of the Enel GFA),
according to which “the minimum pay of the Group’s employ-
ees cannot be lower than that established by the collective
contracts and by the legislative and regulatory treatments in
force in the various countries, in line with the provisions of
the ILO Conventions. Enel guarantees that the principle of fair
income is respected in all the countries where it is present
(see the ILO definition of decent work at 9.11)"

At European level, the Agreement on the European Com-
pany Committee for Enel was renewed for four years in
July 2016, thus confirming its standing as one of the most
advanced agreements in the EU electricity sector in terms
of the attention paid to common issues such as occupa-
tional health and safety, training and diversity; Enel and
the national and European federations (IndustriAll Europe
and European Public Services Union) have transferred their
long-standing experience of social dialogue to the sector’s
Social Working Group, supported by the EU Commission —
DG Employment — which is active on the issues of high qual-
ity youth employment (apprenticeships and traineeships)
and on the employment impacts that the energy transition
and digitalization will bring in future years to all the Europe-
an and global electricity companies. As regards the “Just
Transition’ in the sense of the broad acceptance of joint
management of the processes of innovation, digitalization
and decarbonization which are affecting the energy sec-
tor, Enel has expressed its willingness to the international
(ITUC), European (ETUC) and national (CGIL-CISL-UIL in Italy
and UGT-CC.0QO. in Spain) trade unions to take active part
in research workshops and networks with universities and
research institutes, making available, in the spirit of Open
Power, its own skills with the new corporate processes and
with all the implications of Industry 4.0.
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Minimum notice period in the case of organizational changes:

Country Minimum period Legal provisions/collective agreements

Legal provisions

Framework Guarantee Agreement for Endesa SA and sub-
sidiaries in Spain (September 12, 2007)

Spain and

30 days
Portugal ’

60 days for workers who have been employed for less
than 5 years
90 days for workers who have been employed for more
than 5 years

Slovakia Legal provisions

Russia 60 days Legal provisions

Employers are obliged to inform and consult workers' rep-
resentatives on development in the company’s economic
and business situation. For collective dismissals, minimum

R : ) Legal isi
Romania 30 days notice to unions and 20 days to workers egal provisions

Collective Contract

The maximum period for the collective dismissal proce-
dure is 90 days

Obligation of periodic update to workers’ representa-
tives; traditionally the notice period for changes in work-
ing hours, in the role of employees or the work location
is 48 hours, although there is no specific regulation

Argentina

Obligation to provide “prompt” information

Neither the law nor collective bargaining envisage a min-

Colombia imum notice period in the case of organizational changes

Neither the law nor collective bargaining envisage a min-
imum notice period in the case of organizational changes

Neither the law nor collective bargaining envisage a min-
imum notice period in the case of organizational changes
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Sustainability Pl
2017-2019
REFERENCE SDGS MAIN ACTIONS TARGETS
DALY A Performance appraisal for employees who 100% of people” involved in 2020
have been working in the company for at  99% of people” assessed in 2020
—/\/\/\Q least 3 months 94% of people” interviewed (for feed-
back) in 2020
GENDER DECENT WORK AND
EQUALITY ECONOMIC GROWTH
Climate survey 100% involvement of people” in 2020

84 % participation of people” in 2020

Implementation of diversity and inclusion The selection process must guarantee a

policy fair gender representation in the pool of
candidates (50% by 2020)
Appointment of focal points for disability
in the main countries by 2017
Assignment of tutors to 100% of expats
as part of mobility projects for the
youngest staff by 2020

Training — Scholarships program for em- 480 study grants in the 2017-2020 period
ployees in cooperation with strategic part-
ners, universities and research centers

Promotion of a “safe travel” culture (Exten- 100% of countries where present by 2020
sion to all countries of the Group of the
model used in ltaly, creation of a dashboard)

SUSTAINABLE M
oeveioment GLIALS B

* Eligible and reachable: those who are part of the workforce and have been working for at least 3 months in the year of assessment and those who can
access the online or printed questionnaire.
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I Open Innovability

INDUSTRY, INNOVATION 1 SUSTAINABLE CITIES 1 PARTNERSHIPS
ANDINFRASTRUCTURE AND COMMUNITIES FORTHE GOALS
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of Things
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In order to facilitate new uses of energy, new ways of man-
aging it and making it accessible to ever more people in a
sustainable way, it is necessary to speed up innovation in the
energy field. Enel has made Open Innovation and digital-
ization the pillars of its industrial strategy, in order to grow
in a rapidly changing context, guaranteeing high standards of
safety, business continuity and operational efficiency.

Innovation linked to sustainability translates into “Innova-
bility which creates value for the company and for all its
stakeholders, and allows new opportunities to be taken
and more advanced solutions to be found to offer an out-
standing service to customers, favoring access to energy,
social development, while respecting the environment and
the communities where Enel operates. Enel is starting a
transformation process to make its industrial production
and services not only automated but also interconnected
and smart (Enel 4.0). Enel is in fact a platform company of
electricity networks which can facilitate new platform mod-
els by expanding its skills also to the management of data
networks, thus facilitating the activation of businesses linked
to innovative hi-tech sectors such as e-mobility, minigrids,
e-home, connectivity, storage, etc. Within the Group there
are around 300 active innovation projects' covering the
whole value chain in the various geographical areas. Most of
these projects have required the activation of partnerships
with other leading players in the sectors or the contribution

G4-DMA EC | G4-DMA EU

of start-ups which have developed solutions which are still
not on the market. These collaborations take place within the
ecosystem of Open Innovation which the Group has been
operating for over two years.

In 2016, 28 global partnerships were started, bringing to 114
the innovation partnership agreements both globally and
locally, and the portfolio holds 80 projects covering start-
ups and Business and Market units. During the last year,
around 350 start-ups were introduced to the relevant Busi-
ness Lines, 27 collaborative projects were launched, and re-
lations were consolidated with venture capital funds, accel-
erators and crowdfunding platforms.

In addition, there are 3 innovation hubs (Israel, Brazil, Chile)
in the regions with the highest level of innovation, to enable
involvement in the most advanced ecosystems in the world
and to select the best start-ups with which to launch inno-
vative projects. In particular, in 2016 an innovation hub was
opened in Tel Aviv, followed in March 2017 by another in the
Silicon Valley.

The Group’s medium/long-term innovation strategy, the ap-
proval and monitoring of projects, the selection of start-ups
with a high impact on the business, and the approval of key
partnerships are the main duties of the Group's Innovation
Committee, which consists of the Chief Executive Officer
and the heads of the main corporate divisions.

13 Innovation project means the testing of an innovative solution which creates added value for the company, can be replicated, and satisfies a specific need.
The innovative aspect can reside in the customer served, how they are served, in the type of product or service offered, in a new combination of the previous
points, therefore in a new business model, in the technological solution applied in a point of the value chain. The idea or the proposal of an innovative solution
become projects following formal approval so that the testing may go ahead as well as the allocation of a project budget.

If the test is successful, the commercial or wide-scale adoption of the validated solution can follow.

Discovering blockchains

Blockchains, thanks to which it is possible to certify the exchange of information, ownership rights and contracts without the
need of a third party acting as guarantor, are considered as one of the technologies which could revolutionize the global econ-
omy. In a world where machines autonomously exchange information and take decisions on the basis of that information,
it is likely that new architectures will emerge inspired by the blockchain. In April 2016 Enel created a cross-cutting working
group to look at the possible impacts on the business, involving the Innovation Division and some outstanding people from
the various Business Lines. The group defined the specifications of three possible cases linked respectively to networks,
trading and renewables. Enel is also launching some challenges for a series of start-ups, to identify the best partners to

develop these projects.
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In line with the Open Power principles, the innovation strat-
egy therefore envisages the involvement of all the staff at
Enel. The participation of employees in the innovation pro-
cess is encouraged at every level, from the simple proposal
of innovative ideas for crowdsourcing to the participation
in corporate entrepreneurship initiatives, such as the Enel
Innovation World Cup and the Inspire Empreendedores
Program, both launched during 2015 and which continued
throughout 2016. The latter, in particular, is promoted by the
Brazilian subsidiary Pratil and saw the participation of 114
people, who put forward over 80 projects. Currently four
business initiatives are at the incubator and market test
stage. In the Innovation World Cup, instead, over 800 par
ticipants put forward around one hundred innovative busi-
ness solutions which were analyzed and selected by the
countries. The 22 most promising proposals were rewarded

with financing and the possibility of dedicating up to a maxi-

Enel Idea Factory
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mum of 50% of working hours to develop the initiatives pro-
posed. Innovation also means the ability to experience and
learn from inevitable failures. For this reason, Enel launched
the My Best Failure Project, an online platform which lets
everyone share their “best” failures and what they learnt
from the experience, thus creating a common knowledge
base to drive innovation, and encouraging everyone to ex
periment and try something new. In 2016, over 90 examples
from people around the world were published. In addition,
Enel opened up to external crowdsourcing, drawing on ex-
pertise from various countries to solve in 2016 seven techni-
cal challenges with solutions which are currently being test-
ed. Enel also set up an in-house weekly newsletter, Innovation
Intelligence, which covers the world of cross-sector innovation,
looking at the sectors of competence, competitors, start-ups,
SMEs, universities and research centers. It has a readership of

8 thousand people in the Group across all countries.

Enel Idea Factory proposes to transform work places into laboratories for ideas and to promote integration among the differ

ent company units and openness to the outside, supporting dialogue among a number of interlocutors, inside and outside

the company. In 2016, 19 ideas sessions were held involving 578 people from Enel and 22 people from outside the Group

(including representatives of universities, consulting companies, suppliers and managers from sectors other than the elec-

tricity sector). 447 ideas were generated, and 24 of these led to 3 initiatives during the year (for example, the launch of addi-

tional services for the market in Romania). During 2016, creative sessions were also held on sustainability themes: Climate

Change Adaptation and the circular economy, as well as meetings with the main data owners of the Sustainability Report.

Breakthrough Innovation for the SDGs

This is an initiative promoted by the Global Compact of the
United Nations in collaboration with, among others, Volans and
The DO School, with the aim of moving companies towards
the world of innovation and to the new generations of entrepre-
neurs who, through innovation and new models of sustainable
business, are contributing to the progress of the Sustainable
Development Goals (SDGs). Enel has adhered to the program
since its launch in September 2016, taking part — together with
another nine companies which are leaders in sustainability — in

the Breakthrough Innovation Challenge (BIC). The BIC involves
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young professionals from LEAD companies and presents them
with the challenge of achieving the SDGs through the creation,
development and use of cutting-edge technological solutions
and sustainable business models which are specific for the
respective industrial sectors. The results of the “competition”
will be presented during the Global Compact Leaders Summit
2017 which will be held in New York in September. The Enel
Group is represented in the BIC program by four young mem-
bers of staff from the following Divisions: Global Renewable

Energies, Global Infrastructure and Networks, and Global ICT.
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Main projects

e-mobility

In a rapidly evolving context the car has become the fron-
tier of innovation. Electric power and connectivity make
cars interesting for both utilities and for telecommunica-
tion companies, and no longer only for traditional manu-
facturers.

Enel has undertaken various initiatives in Europe and Lat-
in America on e-mobility, and up to 2016, 36 partnership
agreements were active, including the alliance with Nis-
san signed during COP21 in Paris and the signing in June
2016 of a global framework cooperation agreement with
the Chinese company BYD, a leader in the construction of
electric vehicles and lithium batteries, for the development
at global level of common projects on electric mobility and
energy storage.

The spread of recharging infrastructure is one of the key
elements for the dissemination of electric mobility. Up to
2016, there were 3,200 recharging stations using Enel
technology (public and private recharging points). In Italy,
with the EVA+ Project, by 2019, 180 fast recharging points
will be installed along the motorway corridors established
by the European Commission, while in Spain the installa-
tion of fast recharging points for e-busses has started.
e-mobility is also an opportunity in the field of support ser
vices, such as the innovative use of cars as “mobile batter-
ies” to provide services to the network (Vehicle-to-Grid
-V2G). Aside from in Denmark, Enel is testing V2G in the
United Kingdom where it has installed the first 10 bidirec-
tional rechargers, as well as in Germany where it is being
approved as an aggregator to provide balancing services to
the network, having already launched a pilot project with
Nissan and a German start-up (The Mobility House) which
works in the storage and electric mobility business. V2G
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is an example of Open Innovation, since it arises from the
union of Enel's experience in the field of infrastructure and
systems to manage e-mobility with Nissan’s as the manu-
facturer of the e-NV200 Van and LEAF, the bestselling elec-
tric car in the world, together with the Californian start-up
Nuvve, which provides the V2G aggregation software and
with which Enel signed a collaboration agreement at the
start of 2016.

Enel was the first company in the world to design, devel-
op and launch V2G recharging infrastructure. Thanks to the
Enel rechargers, the energy accumulated by Nissan LEAFs
is managed intelligently, on the basis of the real needs of
the network, and the owners of electric vehicles become
real protagonists on the energy market, providing services
to regulate the network in order to facilitate the penetration
of renewables. V2G allows owners of vehicles and energy
consumers to use their cars as “fourwheel mobile power
plants’] with which to accumulate and return to the grid
unused energy. By coordinating with other manufacturers,
in particular with Mitsubishi, Enel has encouraged the
adoption of changes to the CHAdeMO protocol which have
been incorporated into the standard protocol, which today
enable the V2G functions. Subsequently, Enel launched a
collaboration with Nissan with which, at the start of 2015,
the Nikola Project was launched in Denmark, with the aim
of verifying the means of offering grid regulation services
through the aggregation of V2G rechargers. In some coun-
tries where the Group is present various local initiatives
have been introduced such as car sharing projects (for ex-
ample, in ltaly at the campus of Roma 3 University), with
integrated offers reserved for employees (for example, in
Italy, Spain, Chile) and for retail customers.
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Nissan, Enel and Nuvve launch the first wholly
commercial V2G hub in the world in DenmarK

In August 2016, Enel installed ten Vehicle-to-Grid (V2G) units at the offices of the Danish utility Frederiksberg Forsyning,
which also bought 10 zero-emission Nissan e-NV200 Vans. The V2G hub will help stabilize the national electricity network in
Denmark, offering electric capacity services to the network operator Energinet.dk.

“Wholly commercial” means that the project is wholly based on components and technologies which can be bought by

customers, from electric vehicles to recharging units and to the platform which manages the V2G system.

Enel and Nissan present “e-go All Inclusive’,
the first all-inclusive offer for electric mobility

In November 2016, the first integrated offer was launched in Italy for electric mobility by Enel Energia and Nissan, the world
leader in electric mobility: e-go All Inclusive. The offer includes the world’s bestselling electric car (Nissan LEAF), a home
recharging station, including installation, and an app to identify and use the stations throughout Italy; all this is at a fixed

monthly price and with a single provider.
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lloT, Industrial Internet of Things

lloT is a recent neologism which represents the new paradigm
of smart industry. The online interconnection of devices is
what is making the physical world a network of information,
thus becoming increasingly common in work and everyday
life. Connectivity is the factor which facilitates loT applications
in all ecosystems, and in future years a significant increase is
expected, thus in its turn causing an increase in energy con-
sumption. Enel is developing industrial loT solutions in some
manufacturing companies which in the future could come to
market. These solutions enable the activation of services linked
to predictive diagnostics, workforce management, the retroac-
tion of machines and, not least, safety in plant and worksite op-
erations. This is what is happening at the thermoelectric pow-
er plants of Torrevaldaliga Nord, Brindisi (Italy), and Besds
(Spain), thanks to the strong drive towards digitalization which
allows the set-up of services linked to loT, and thus, through
increasingly sophisticated analyses, the improvement of the
process for managing and monitoring the plant.

Enel Open Meter

On June 27 2016 Enel presented at the Milan Triennale the
Enel Open Meter, the new 2.0 meter. The second-genera-
tion smart meter is one of the key elements in Enel’'s Open
Power strategy, a process of renewal towards a concept
of power that is open, accessible, technologically advanced
and sustainable. The new meter will be installed in homes
and companies starting from next autumn and will replace
the first-generation smart meter which as from 2001 re-
placed the electromechanical meter.

The second-generation meter is the result of a process
which takes account of what has happened in recent years

on the market and the technological development in the
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The complete digitalization of the distribution network,
which integrates new Internet of Things and Big Data func-
tions into technologies which are already operational, is one
of Enel's goals. A digital network enables control of the var
ious primary and secondary cabins, minimization of service
problems and a significant reduction in the time taken to re-
pair breakdowns that may occur on the network. The intro-
duction of smart meters has transformed secondary cabins
into real communication hubs, which are spread over the

local area.

field of metering and remote management. Enel Open
Meter complies with the specifications for new meters
envisaged by Resolution no. 87/2016 of the Authority for
electricity gas and water, which also established a set of
performance indicators. The innovative features of the new
smart meter include faster changes of supply, the elimina-
tion of fixed time bands and the availability of data on elec-
tricity use for greater savings. The measurement of cus-
tomer data every 15 minutes, for example, provides a much
more timely picture of daily power use and the consump-
tion behavior of customers, who are increasingly aware of

and alert to greater energy efficiency.
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e-Home

The e-home is, by definition, a smart home, which, through
an integrated system, improves the comfort, safety and
consumption of the people who live in it.

Enel has started 6 collaborations with start-ups, with the
aim of testing new solutions that can offer customers in-
novative services linked to the control and increased effi-
ciency of consumption, personal safety and management
of the home.

There are also 16 current partnership agreements and the
promotion of various initiatives for the markets of countries
such as ltaly, Spain, Chile and South Africa. These initiatives
include mainly services for energy management, safety,
and security. Examples are the initiatives already launched
in ltaly with the e-goodlife system or in Spain with the
Nexo system, both conceived to provide services linked to

the smart management of the home, such as the monitor-
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ing of consumption, the remote management of devices
and the safe management of residences.

In addition, the partnership work continues with the main
manufacturers worldwide of domestic storage systems,
with the aim of enhancing the product portfolio and en-
couraging competition among the key players. Storage
solutions have an essential role for the development of
renewables and electric mobility, sectors in which Enel is
a global leader. For some time Enel has had global collabo-
ration agreements with the most accredited and competi-
tive manufacturers on the market: Tesla, BYD, LG Chem,
and Aton Storage. The battery made by Aton was included
among the new technologies which Enel presented during
the Formula E events which took place in Marrakesh on No-
vember 12, 2016, and at the Capital Markets Day in London
on November 22.

Sustainability Report 2016
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Microgrid & minigrid

The development of microgrids is a solution with great
potential for use in rural areas far from the main urban
centers or in areas with limited electrification in emerg-
ing countries, thus facilitating the proven link between the
availability of energy and economic growth. Microgrids
enable the management of operations in areas where the
electricity network is absent (offgrid) or not robust enough
(limited grid).

Enel has developed microgrids above all in Latin America,
for example in Ollagle (Chile), with a hybrid system which
includes photovoltaic production, storage and diesel-fueled
generators, with the aim of providing electricity to a village
of 200 inhabitants.

In India, the population and demand for electricity are
growing continuously, despite the fact that over 270 mil-

lion Indians still do not have access to energy owing to

Our commitment
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the lack of reliable network infrastructure. In order to solve
this problem, the Indian Government is opening up the
market also to players other than the current distributors.
In particular, a regulation is envisaged which enables min-
igrid operators to sell energy in a market which is already
broadly serviced by traditional operators. Enel is defining
with an operator who has long experience in the area a
plan to electrify villages and to acquire customers. It is an
innovative business model which requires competence
throughout the value chain: production, distribution and
sales. Every minigrid enables the supply of energy to two
towers for telecommunications and to a nearby village,
with around 300 residential users and about 30 small busi-
nesses. The generation of energy is guaranteed by a 100
kW photovoltaic plant with batteries for storage, a back-up

diesel powered generator and 2-3 km of power lines.
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Resilient, sustainable and smart cities

In 2015 Japan hosted, in Sendai, the Third Global Confer-
ence of the United Nations on risk reduction from disasters
caused by natural hazards (earthquakes, floods, drought
and cyclones). A systematic effort was made to analyze
and reduce exposure to hazards through intelligent man-
agement of land and the environment as well as increased
prevention and early detection activities.

Following the Sendai Conference, ARISE (Private Sector
Alliance for Disaster Resilient Societies) was launched, a
joint initiative to create risk-resilient societies by strength-
ening collaboration between the private and public sector
and other stakeholders. Enel is the first global utility which
is a member of ARISE and also holds the position of Vice
Chairman. With this commitment the company makes avail-
able all its experience in the safety of infrastructure, with
particular regard to assessing risks and adopting prevention
and management measures in the case of an emergency,
as well as the use of innovative forms of partnership to

create synergies and opportunities to protect the local area
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and increase resilience while respecting environmental, so-
cial and economic sustainability.

In Italy, in October 2016 Enel and ANCI (National Associa-
tion of ltalian Municipalities) signed a protocol to increase
the awareness of ltalian institutions and operators about
the themes and investments to make ltalian cities more re-
silient, putting its experience and skills at the service of the
country. In particular, Enel and ANCI undertook to stimulate
the adhesion of ltalian cities to the campaign of the Unit-
ed Nations “Making Cities Resilient’ acknowledging that
mayors have a key role for the development of the local
area and as a driver for the implementation of operational
plans. During 2016, with the collaboration of the regional
European office of the United Nations Office for Disaster
Risk Reduction (UNISDR) a training module was drawn up
on resilience, with a specific focus on strategic and opera-
tional impacts. The program, which is included in the MBA
courses and PhDs of leading ltalian universities, saw the

participation of over 120 people.
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Sustainability Plan
2017-2019

REFERENCE SDGS MAIN ACTIONS TARGETS

AL Innovation in infrastructure on broad scale:  +18 million smart meters installed in the

storage, electric cars, smart grids and smart  2017-2019 period
& meters Coordination and development of the
V2G project in two countries in 2017
1 Sismmsicanes 17 PARTNERSHIPS (the UK and Germany) and extension to
1 hetoane FIRTIEGONS North America and other European

Eé countries by 2021

==}
Ultra-broad band deployment in Italy 250 municipalities and 9.5 million homes
by 2020

Promoting global partnerships and support- ~ Selection of 40 new innovative start-ups

ing high potential start-ups for development projects by 2020
Launch of three innovation hubs by 2017
Organization of boot camps for manag-
ers and employees at innovation hubs
Organization of two Hackathons each
year at the innovation hubs by 2019

Promoting actions in line with the UN “Making 400 municipalities by 2020
Cities Resilient” campaign

Training on resilience in MBAs and PhDs in 600 people involved by 2019
the countries where the Group is present
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In 2015 in Paris, 196 parties agreed to the United Nations
Framework Convention on Climate Change (UNFCCC), the
agreement which essentially aims to limit the increase in
global temperature to below 2 °C and to take action to
not exceed 1.5 °C.

The Paris Climate agreement represents a great opportunity
to contribute to the transition towards a sustainable global
economic model which is more respectful of the environ-
ment and can create growth in synergy with the local areas,
as part of communities and diversity.

The decarbonization of the energy mix by 2050 is, therefore,
a key element and is one of the four strategic ESG (Environ-
mental, Social and Governance) pillars of Enel, together with
responsible relationships with communities, the valorization
of the people who work at the company, and innovation and

operational efficiency.

A strategy based on a long-term vision which translates

into concrete objectives:

reduction of 25% by 2020 in the intensity of CO, emis-
sions compared to the levels of 2007;

investments in the renewables sector of 5.2 billion
euro in the period 2017-2019;

new capacity from renewable sources of around 8
GW" by 2019;

gradual and selective reduction in thermoelectric
power plants in the various countries where present;
research and development of new low carbon tech-
nologies in the Open Power approach, involving in-
ternal and external stakeholders.

The action to combat climate change is also one of the four
United Nations Sustainable Development Goals to which Enel
is committed, together with that on access to energy, access
to education and the contribution to the social and economic

G4-DMA EN
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growth of the communities in the countries where it operates.
Besides the actions affecting the generation mix, Enel is ac-
tive in the sectors of the energy efficiency, innovation and
digitalization, relying on a transparent and robust system of

governance. In particular:

smart networks and digitalization: Enel has shown
its leadership not only with smart meters but also in
the automatic and smart management of networks by
integrating innovative technologies;

distributed generation and isolated networks: Enel
is engaged in the field of offgrid electrification with
various initiatives in Africa, Latin America and Asia;
increasingly efficient generation from renewables:
Enel will increasingly integrate renewables into its
generation mix and will contribute to maximizing
the efficiency of the individual technologies, and to
developing hybrid systems, such as that at Stillwater
in Nevada (USA) which integrates geothermal, photo-
voltaic and thermal solar technologies;

increase in energy efficiency through the use of elec-
tric technologies: Enel is particularly engaged in the
field of developing electric mobility, through partic-
ipation in international research projects (for exam-
ple, EVA+), the realization of smart charging infra-
structure (for example, V2G technology), and active
collaboration with key stakeholders. At the same
time, as a utility which provides services to end users,
Enel promotes the dissemination of efficient electric
equipment and digital control and management tech-
nologies for consumption which improve consumers’

response and behavior.

In this scenario, the circular economy, which combines
growth and environmental sustainability, is a cross-cutting

element of the decarbonization process.

14 The 8 GW growth in renewable capacity is due for 6.7 GW to organic growth (including the BSO model) and the remainder to non-organic growth.
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The reference framework:

COP21 and COP22

The Paris agreement which was reached during the 2015
global conference on climate change (COP21) represented
an essential step in combating climate change because it
established a plan to control climate-altering emissions in
the medium and long term, with the support of solid and
credible governance. Consequently, it can be considered as
an element of stability from many viewpoints, for example
on the regulatory front, which is traditionally uncertain owing
to continuous changes in political scenarios. Throughout the
preparation of the agreement and during COP21, Enel pro-
moted a series of initiatives aimed at involving and mobilizing

the private sector and category associations in the debate.

The new governance model aims to supervise the operation
of States and to promote growing ambition in the reduction
commitments through periodic monitoring of emissions
and publication of the results achieved. The objectives com-
municated by the parties must be reviewed every five years
to verify the “highest possible ambition” and will be subject
to technical review in order to guarantee the transparency
and environmental soundness of the policies adopted.

In terms of flexibility, the agreement introduces specific ad-
ditional instruments to achieve national objectives, which
will help increase the ambition of the overall action and will
enable full involvement by the private sector in low-carbon
investments.

The agreement provides a regulatory framework, but its
success depends on how the individual States maintain
their commitments and how the conditions will be created
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for full involvement by business and civil society in the con-

struction of a new sustainable development model.

In November 2016 Marrakesh hosted COP22, where Enel
promoted some initiatives to actively contribute to the con-
ference and to take the opportunity to demonstrate its own
sustainability strategy and its low carbon profile in terms of
renewable sources, energy efficiency, smart networks and
rural electrification.

The importance of COP22 resides in progressing the tech-
nical discussion aimed at defining the procedures to imple-
ment the Paris agreement for the post-2020 period and in
verifying the strength of the political commitment following
Paris. The implementing instruments are necessary to oper
ate in the short term and to guarantee stability for long-term
investments. The discussion then focused on the transpar
ency of the procedures for monitoring, reporting and veri-
fication and on the criteria for the regular assessment and
possible revision of the objectives taken on by the parties,
as well as on progress on the financial commitments, and
on the initiatives for capacity building and technology trans-

fer among the countries.

Enel, in keeping with its commitment in regard to decar
bonization, supported various initiatives at COP22 and the
active presence of the company’s top management at nu-
merous conferences reiterated and reinforced Enel's com-
mitment to decarbonization by 2050, in line with the goal of
a global reduction “well below the 2 °C" accepted in Paris.

Sustainability Report 2016

enel




I
Enel's commitment

Net installed capacity

At the end of December 2016, the Group's net installed capacity was around 83 GW.

New installed capacity from renewables in 2016 was around 2 GW, mainly in the United States, Latin America and South Africa.
Today the Group can therefore count worldwide on plants powered by renewable sources for around 36 GW of net capacity,
which represent 43% of the Group's electricity generation assets.

Net installed capacity by source 2015 (%) Net installed capacity by source 2016 (%)

I Oiland Gas Oil and Gas

I ccar CCGT

I Coal Coal

I Nuclear Nuclear

| Hydroelectric Hydroelectric

I Other renewable Other renewable

sources sources

The removal from the scope of consolidation in July 2016 of Slovenské elektrarne entailed a reduction in installed capacity
from thermoelectric and nuclear plants of around 2.4 GW and the removal of around 1.6 GW of installed capacity from the
hydroelectric sector. In order to favor growth, a new development model was launched called “BSO" (Build, Sell and Op-
erate), which is not so capital intensive and will further accelerate the development of Enel’s broad portfolio of projects in
renewable sources worldwide. The reduction in the net installed capacity on wind and geothermal plants in the United States

and Canada (around 1 GW) is, for example, due to the removal from the consolidation of some power plants.

Production

Currently 46% of Enel's power generation comes from zero emission sources.

The net energy produced by Enel in 2016, of 262 TWh, fell by 22.2 TWh compared to the value in 2015 (-7.8%), due to the
lower quantity generated in Italy (-7.6 TWh) and abroad (-14.6 TWh). In particular, the reduction in the energy produced in Italy
was mainly due to the fall in demand, lower hydroelectric production and the greater unavailability of some thermoelectric
power plants owing to maintenance. Abroad the reduction involved the removal from the consolidation as from the end of
July of Slovenské elektrarne, the drought conditions in Latin America owing to the "El Nifo” phenomenon, as well as the

Net electricity production by source 2015 (%) Net electricity production by source 2016 (%)

I Oiland Gas 10 n Oil and Gas

I ccer CCGT

I Coal Coal

I Nuclear Nuclear

I Hydroelectric Hydroelectric

I Other renewable Other renewable

sources sources
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greater quantities of imported energy in Spain. As for the production mix, the change was due mainly to the lower production
from coal (-13.3 TWh), nuclear (-6.4 TWh) and hydroelectric (-5.9 TWh); these effects were partly offset by the higher gener
ation from wind (+2.1 TWh) and solar (+0.5 TWh).

The existing power plants enabled total production of around 86 TWh from renewable sources during 2016 (which represent
33% of the net energy produced by Enel in 2016, 31% in 2015), thus avoiding the atmospheric emission of around 56 million

tons of CO,. The nuclear plants enabled the avoidance of a further 28 million tons of CO,,.

Specific CO, emissions

The specific CO, emissions stood at 395 g/kWh_ in 2016, down compared to the figure for 2015 by over 3%, due mainly
to the reduction in thermal production from coal in Italy and Spain. Compared to 2007, the base year for the definition of
Enel's reduction target to 2020 of specific CO, emissions, this value fell by 15%. Compared to 1990, the base year for the
Kyoto Protocol, the specific CO, emissions (in other words those relating to the production of a single kWh) of the Enel
Group fell by 36%.

Over the years the reduction target for specific CO, emissions to 2020 has increased (compared to the values in 2007), going
from -18% to -25%, setting a target for that date to produce specific emissions below 350 g COz/kWheq.

Specific CO, emissions reduction target

and performance (gCO_/kWh
P (gCO,/ eq) CO, gCO,KWh,,
Base Actual Target
year
B 5%
. -25%
395
<350
618 2007 2016 2020
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, L
465 [ e—
418
396 395 395 r—
<350
Decarbonization
l l l 1 ]
1990 2007 2012 2013 2014 2015 2016 2020 2050
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56

Zero
The achievement of this goal is supported by a strategy  emissions

which, in reference to the medium term and in line with

the Group's Strategic and Industrial Plan for 2017-2019, en- Net production by 2019 (%)

visages spending on investments in the renewables sector

. . . . I Nuclear I Oiland Gas

of 5.2 billion euro and the installation of 6.7 GW of addi-
. . . . . I Coal I Renewables
tional renewable capacity (including the BSO model) with _
I ccar I Hydroelectric

a consequent increase in zero-emission production to 56 %

compared to the current 46%.

The 2020 target has been recognized as “science-based’ i.e. in line with achieving the decarbonization goals.

Sectoral Decarbonization Approach (SDA _ . o .
r A Al ( ) “Science-based target” is an initiative of the Carbon Disclosure

Project (CDP), UN Global Compact (UN-GC), World Resources
0.61 Institute (WRI) and the WWEF to stimulate companies to set
greenhouse gas emission reduction targets that are in line with

l‘i*.I o the requests of science to limit the increase in the average glob-
m mET
L]
[}

. al temperature to 2 °C by the end of the century compared to

0w pre-industrial levels.
2000 2010 2020 2030 2040 2050 Companies’ emission targets are assessed compared to a de-
carbonization trend based on the scenarios of the Internation-
m Enel —m— Electricity sector al Energy Agency (IEA) and the International Panel on Climate
Change set up by the UN Framework Agreement on Climate
Change. The scenarios set out 14 decarbonization trends to be applied to the main sectors of the economy, including for
electricity generation. Following a review of the emission reduction data and strategy, Enel’s target to 2020, in regard to CO,
Scope 1 emissions, was below the trajectory for electricity companies and consequently was approved as “science-based”
The target includes the operations to close 13 GW of generation from fossil fuels in Italy and represents a medium-term

objective compared to the long-term goal of being carbon neutral by 2050.

An important recognition of Enel’s strategy in combatting climate change and moving towards a low CO, emission economy
was its admission to the “A-list” of the CDP.

Enel admitted to the A-list of the CDP

In 2016 Enel was admitted to the A-list of the CDR the index most widely used by sustainable finance to
orient investors towards companies with greater awareness of climate change issues. The A-list of the
CDP index includes those companies which, from among around 2 thousand participants worldwide,
stand out for the effectiveness of their strategy in taking up the opportunities and managing the risks of
climate change. The score allowing admittance to the index also takes account of the completeness and
the transparency of the information provided relating to greenhouse gas emissions. This year admittance

to the A-list rewarded, in particular, companies such as Enel which are bound to greenhouse gas reduc-

CLIMATE

tion targets that are compatible with the levels indicated by science, i.e. so-called “science-based” targets.
For some years Enel has also been active in the voluntary emission reductions sector aimed at those subjects (companies,

institutions, end users, etc.) which intend to monitor or neutralize their carbon footprint, in other words the impact in terms

of emissions of their activities (events, publications, products and services, both internal and external).
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Risks and opportunities

The increasing international attention to climate change
makes it necessary to increase the level of awareness of
the main risks and opportunities which arise from it with
particular reference to energy transition. Combating climate
change is one of the elements which guides Enel’s strategy
which aims at the complete decarbonization of energy gen-
eration by 2050, in line with science-based targets.

Enel has launched an innovative and ambitious project to
analyze the issues connected to resilience and adapta-
tion to climate change. In particular, the main objectives
concern: the definition of the key climatic scenarios, the
mapping of the risks and opportunities linked to climate
change and the related assessments. It is a project which
will involve all the business areas of the Group in the main

countries where it is present.

Regulatory environment

This initiative anticipates what the task force of the Finan-
cial Stability Board (TCFD - Task Force on Climate-relat-
ed Financial Disclosure), an international structure which
deals with containing and protecting financial markets
from systemic risks, is preparing to issue in its recom-
mendations on the risks linked to the climate. It is a docu-
ment broken down into four areas: governance, strategy,
risk management and measuring targets, and will be used
as a reference point by institutional investors engaged in
climate change.

Climate change entails operating and regulatory risks. The
uncertainty of the political framework increases the risk
linked to regulatory instability, reopening the debate on the
introduction of alternative and less efficient policy instru-
ments (for example, the European carbon tax and stand-
ards on CO, emissions).

At the European level, in order to ensure full management of the regulatory risk, Enel has further enhanced its commitment

in support of the credibility and effectiveness of the Emissions Trading Scheme (ETS).

The Emissions Trading Scheme (ETS)

The European system for trading emission quotas (Europe-
an Union Emissions Trading Scheme — EU-ETS) is the main
instrument adopted by the European Union, in implementa-
tion of the Kyoto Protocol, to reduce greenhouse gas emis-
sions in high energy consumption sectors, in other words
the industrial sectors characterized by higher emissions. It
is a “cap&trade” system because it sets a cap to the total
level of emissions allowed to all the subjects bound by the
system, but allows participants to trade CO, emission quo-
tas according to their needs, within the set limit.

Enel acknowledges the role of the ETS (Emissions Trad-
ing System) in providing a price signal associated with the
emission of CO, and believes that the cap&trade mecha-

nism is the most efficient to reduce emissions, especially
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in industrialized economies: the definition of a target with
an absolute value guarantees the effectiveness of achieving
the environmental goal, while the price signal set by the
market guarantees economic efficiency and the minimiza-
tion of costs. Enel’s strategy is in line with the provisions of
the ETS. The dynamic management of the credit portfolio
enables minimization of the quota purchase costs and en-
sures cover of the volatility risk on the carbon market. The
advocacy and engagement with institutional stakeholders,
category associations, non-governmental organizations and
universities, which are undertaken through the European
Affairs Function and the institutional Functions of the var
jous countries, enable promotion of the Group's strategy

towards ambitious climate change objectives.
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Operational environment

Besides the aforementioned project, in terms of adaptation Enel started to map the environmental risks which include the
risks associated with climate change through the weighting of the vulnerability of production sites. A pilot project for the
assessment of vulnerability was carried out at sites in Iberia and Latin America to identify and prioritize climatic events
which may impact on the operativity of the service. The project initially, on the basis of a UNFCCC method, assessed natural
phenomena, such as for example hurricanes, which can represent a threat for the Group’s assets, assessing the potential
associated risk and subsequently the capacity to adapt the plants to face the impacts of the phenomena analyzed. To minimize
these risks in the long term Enel has accelerated its decarbonization process, developing new business opportunities in
the field of renewable sources, energy efficiency and new digital technologies in the market for end uses. Among the
main opportunities: the digitalization of networks, the development of new products and services for energy efficiency for

consumers and the promotion of electric vehicles in the sectors of transport and residential use.

Carbon pricing

The process of strategic and industrial planning assesses the impact of the carbon price on operations and on short-, medi-
um- and long-term investment decisions. Decarbonization is one of the four strategic ESG (Environmental, Social and Gov-
ernance) pillars and consequently the investment choices in new capacity are automatically in line with the goal of keeping
the rise in the global temperature to below 2 °C. In this regard, Enel's strategy is focused, on the one hand, on increasing
renewable capacity and, on the other, the gradual and selective reduction of the thermoelectric power plants present in
various countries. For example, in Italy, the Future Project aims to lead this transition with the widest possible involvement
of all those concerned.

With reference to the medium term, the Group's Strategic and Industrial Plan for 2017-2019 envisages investments in the
renewables sector of 5.2 billion euro and further growth in renewables through the development of the “Build, Sell and Op-
erate” (BSO) model. The Group's new renewable production capacity globally will be 6.7 GW by 2019 including both organic
growth (3.5 GW) and the BSO model (3.2 GW).

As for the short term, the internal reference price of CO, is set in the range of 7-13 €/t, in keeping with the recommendation
internationally and with the orientations for the ETS. The short-term prospects reflect regulatory scenarios and market ex-

pectations and enable assessment of the impact of the price of CO, on Enel's operations.
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The Future Project
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Future represents a unique example worldwide, in which
a company leads a process to redevelop disused industrial
sites, which differ in terms of size and location, making it a
development opportunity for the local area and for the Ital-
ian industrial system. Future aims to transform 23 power
plants in Italy, in the concept of the circular economy, into
ecosustainable places dedicated to science, art, culture or
tourism, and new industrial activities.

These are power plants producing a total of 13 GW which
used non-renewable sources, based on obsolete or ineffi-
cient technology, and which therefore are no longer com-
petitive on an energy market in which generation from large
plants is giving way to increasingly distributed production
using renewable sources.

For Enel, it is an opportunity for growth for the Group and
a potential element of innovation for the whole country.
The Future program is designed with the goal of finding
the most innovative and sustainable solutions for the de-
commissioning of these power plants and at the same
time strengthening relations between the Company and
communities.

The Shared Value approach used, which is based on close
analysis of the context and on the direct and proactive in-
volvement of local communities, is the key to the initiative.
The dialogue started with local communities and institu-
tions to transform the plants involved takes many forms:
competitions, ideas contests, working groups.

During 2016 Enel launched the project competition for the
former power plants of Rossano, Montalto di Castro, Porto
Tolle, and Trino. Before each competition, a survey tailored
to the local area in question enables local needs to be un-
derstood as well as the related expectations. The results of

the analysis are essential to develop a stakeholder manage-

Our commitment

ment and engagement plan, as also in the stage of select-
ing the best solutions for the reuse of the sites.

In the case of Porto Tolle, for example, the study of the
local context and the materiality analysis were carried out
through various channels, including interviews with the
population to sound out ideas on the future reuse of the
plant, and a series of meetings with category associations
as well as the direct involvement of local institutions in the
assessment of the projects. To assess the suitability of
the proposals, there is a commission made up of repre-
sentatives of the Municipality and Region, the University
of Padua, Milan Polytechnic and Enel. The selection criteria
for the projects are: technical and economic quality, level of
innovation and environmental, economic and social sustain-
ability, with particular attention to safeguarding the levels
of employment and the best possible reuse. The common
element to the projects presented is the desire to valorize
the area and part of the existing structures by giving them
completely new functions in the spirit of sustainability. The
future of the site of the plant may therefore develop into
sectors such as tourism, agrifood, fishing, with ideas aimed
at creating value for the local area hosting the plant.

For the plants of Montalto di Castro, Rossano and Trino, the
stakeholder engagement activities have involved local indus-
try and international institutions, universities and schools,
in assessing the selected projects and in promoting their
dissemination. During 2016, over 8,400 stakeholders were
involved at national and local level. In addition, a dedicated
website has been developed, www.future.it, to ensure com-
plete transparency in all information regarding the program,
promoted as an example of the circular economy. In addition,
during the year the redevelopment of the former plant of Car

pi was decided and it will become a logistics center for Enel.
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The circular economy

Enel is transforming its business model by leading an en-
ergy transition focused on digitalization, renewables and
networks, underpinning which is the key concept of Open
Power, i.e. opening up to and sharing with the outside
world, with the goal of creating shared value in addressing
the major problems for humanity, with a view to business
opportunities. In this scenario, the circular economy, which
combines competitiveness and environmental sustainabil-
ity, is for Enel the natural development of what has been
done to date. This approach is taking root as the only road
to follow to remain competitive on the market. It is a new
model based on a considered economic paradigm, which
purses development while reducing the impact on the plan-
et and its resources.

In Enel, some areas, such as projects with renewables, the
extension of the useful life or the reuse of the plants (for
example, Future) represent applications which are already
widespread. In others, such as sharing or the “service as a
product’ innovative applications have been launched, such
as for example the Vehicle-to-Grid, minigrids, electric mobil-
ity and car sharing.

Measuring circularity

Enel is developing a model to measure the circularity of its
businesses, based on what the company considers to be
the five pillars of circularity: sustainable input, reuse at life
end, sharing, service as a product, and extension of the
useful life. The model thus assesses circularity by taking
account on the one hand of the input (renewables, sus-
tainable, efficiency, etc.) and the output (recycling, reuse,
etc.) of materials and energy, and on the other the level of

In 2016 an action plan on the circular economy was devel-
oped, aimed at valorizing existing projects and accelerating
and formalizing the Group’s transition to this way of work-
ing. This plan saw the involvement of numerous interloc-
utors in an Open Power spirit in order to share goals and
new ways of working. There have been numerous discus-
sions with institutions, study centers, environmental asso-
ciations, at both international and local level, to understand
the needs and directions and to share the experience and
skills developed by Enel.

Enel has also strengthened its participation in associations,
both with the World Economic Forum and with the WBCSD
on the circular economy theme. Numerous collaborations
have been started with companies in other sectors in order
to develop joint and cross-sectoral initiatives.

A creative session was also organized in the company,
with the support of the Enel Idea Factory, which saw the
involvement of around 20 people in the areas of Global Pro-
curement, Global Renewables, Global Infrastructures and
Networks and Global Thermal Generation, representing the
areas which are particularly exposed to the theme.

use of the resources deployed, i.e the approaches adopt-
ed, aimed at increasing the load factor (means of sharing,
selling products as services, extension of the useful life).
This model, which is still at the test stage, will allow the
measurement and comparison of the circularity of the var-
ious businesses and therefore make it possible to further
increase Enel’s effectiveness and impact on the theme of

the circular economy.

“The Circulars 2017" of the World Economic Forum

At the end of 2016 Enel was included, following a thorough
selection process, among the six finalists of the “The Circu-
lars” award of the World Economic Forum, together with Nike,
Cisco Systems, Basf SE, Patagonia and Johnson Controls. The

WEF acknowledged Enel's great commitment in the field of
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renewables and appreciated the Future Project. In particular,
the award analyzed three aspects: leadership in guiding the
transition towards the circular economy, innovation in trans-
forming the business model, and measuring and communi-

cating the impact of the circular economy on the business.
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Sustainability Plan
2017-2019
REFERENCE SDGS MAIN ACTIONS TARGETS
R 13 Cuae Development of renewable capacity ~+8 GW of additional renewable capaci-
E ty in the 2017-2019 period
Reduction of thermal capacity -10.3 GW in the 2017-2019 period
Specific CO, emissions reduction <350 gCO,/kWh, by 2020 (-25% base
year 2007)

Environmental retrofitting” of selected plants  ~500 million euro in investment in the
2017-2020 period

oeveiomen GRAALS

*

Projects to increase efficiency and optimize the systems for reducing atmospheric emissions.

Our commitment 123



I Quality for customers

AFFORDABLE AND INDUSTRY, INNOVATION 1 SUSTAINABLE CITIES
CLEAN ENERGY ANDINFRASTRUCTURE AND COMMUNITIES

S}

~
'd ~

/71 \

In an energy market characterized by very rapid changes, the Plan 2017-2019 considers digitalization and customer focus as key
elements which will allow an acceleration in the process of creating value. Reliability, security, and continuity in distribution, to-
gether with quality, effectiveness and transparency in electricity sales characterize each stage of the relationship with customers.

Networks '=|2'~l
1,875,107 (km)

High Voltage (HV)

2% 38,396

Medium Voltage (MV)

35% 665,215

Low Voltage (LV)

1,171,496
Italy Iberia Latin America Romania
1,144,987 km 316,562 km 322,146 km 91,412 km
HV 0% HV 6% HV 4% HV 7%
MV 31% MV 37% MV 50% MV 38%
LV 69% LV 57% LV 46% LV 55%
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Electricity transported on the Group's distribution network
totaled 426 TWh, down by 1.4 TWh compared to 2015,
largely following the fall in demand in Italy, only partially off-
set by the increase in the quantity transported in Spain and
Romania. The number of customers in 2016 was over 61
million. During the year, there was an increase of around 1.2

million on the free market.

Energy sales totaled 263 TWh in 2016, up by 2.9 TWh com-
pared to 2015. Higher quantities sold were recorded on
both the ltalian (+6.1 TWh) and Spanish (+0.6 TWh) mar
kets, while lower sales volumes were recorded in Latin
America (-0.3 TWh) and in France and Slovakia, totaling -3.5
TWh, following the Group exiting those markets.

Customers electric market
(avg. no) 56,039,735

[taly

Latin America
15,478,255

|beria
11,047,93

7
IR LR L]

Romania
2,736,908

it

Customers gas market
(avg. no) 5,389,570

Italy
3,876,191

Teee

Q

Iberia
1,513,379

it

In February 2017 Enel finalizes the acqusition
of the Brazilian distribution company CELG

Enel Brasil, which is controlled by Enel, finalized the acquisition of around 94.8% of the share capital of CELG, the electricity

distribution company operating in the State of Goids. With the acquisition of CELG, Enel’s Brazilian customer base rose from

7 million to 10 million consumers.

Our commitment
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Quality In distribution

Electricity is essential for a community’s economic and
social development, as well as for people's daily lives. In
consideration of the different geographical situations, and
in accordance with one of the commitments taken on with
the United Nations 2030 Sustainability Goals (“Sustainable
Development Goals”), bringing electricity to isolated are-
as is a primary goal of the company, through the use of
new technologies and the development of specific projects
to create shared value (see the chapter “Responsible re-
lationships with communities”). It is Enel’s responsibility
to guarantee that the national electricity systems of the
countries where it operates as a distributor enjoy a contin-
uous and safe energy supply. The quality of the supply is
closely linked to the reliability and efficiency of the trans-
mission and distribution infrastructure, which must be able
to handle the levels of demand requested. Enel, in coordi-
nation with the others who, for whatever reason, operate
on the grid infrastructure, works continuously to develop
the distribution network and make it more efficient. As for
existing infrastructure, in all the countries Enel undertakes
grid maintenance and modernization, mainly to reduce the

number and length of interruptions to the service. Inter

ventions can regard changes in the structure of the grid,
replacement of components of networks with inadequate
technical characteristics, an increase in the degree of grid
automation, as well as remote operations on substations.
From the viewpoint of “commercial” losses, the use of the
smart metering system (“Telegestore”) has led to more
effective controls over energy balances, at the same time
allowing a reduction in fraud.

The main innovation projects for networks regard the develop-
ment of smart grids which can handle a high level of distribut-
ed generation (also from renewables) and optimize the use of
storage and remote management systems. Smart grids com-
bine traditional technologies with innovative digital solutions,
thus making the management of the electricity network more
flexible thanks to more effective information exchange. The
creation of innovative digital technologies enables the mon-
itoring of the whole network in order to intervene promptly
in the case of breakdowns and to guarantee an optimal elec-
tricity supply. Remote control systems are essential for
the management of distribution networks, allowing local
centers to carry out all the operations needed to guarantee
the quality and continuity of the electricity service provided.

From Brazil to Romania: the Ferentari community

In the logic of creating shared value and customer focus, there are some programs promoted by Enel in Brazil, such as the

Reta, EcoEnel, and Social Electricity Bill Rio projects. With EcoEnel, for example, all the customers resident in the Brazilian

State of Ceard and in the metropolis of Rio de Janeiro can benefit from a program which entitles them to subsidies on en-

ergy costs by differentiating their waste and taking it to waste collection centers. On the model of EcoEnel and in line with

Sustainability Development Goal 7. Enel has started a similar project in the community of Ferentari, one of the poorest and

most degraded districts of Bucharest with a high level of commercial losses. The application of a Creating Shared Value (CSV)

approach enables the creation of an advantage both for the company through the recovery of commercial losses and an

increase in the number and loyalty of customers in the district, and for the community whose quality of life improves thanks

to the offer of social services, educational projects and protection of the environment.

Enel Romania has started collaborating with two local NGOs, the Policy Center for Rom and Minorities (PCRM) and Carusel,

and has designed a community action program based on three pillars:
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In this continuously developing system, customers become
protagonists thanks to the use of electronic supports which
make consumption transparent, provide incentives for ac-
tive participation in the energy market, and promote rational

use of energy.

In 2016 the spread of smart meters in the Group's countries
continued, in particular in Romania, Iberia, Chile and Bra-
zil. Smart meters are now in ltaly with 32 million customers
and in Iberia with 9 million customers, around 7.4% more
than in previous years. The Strategic Plan 2017-2019 envis-
ages the installation of around 18 million meters in coming
years. In June 2016 Enel presented the new meter 2.0 (for
more details see the chapter “Open Innovability”) which is
increasingly becoming the focal point for data exchange.

Innovative skills and technologies also enable the develop-
ment of Smart Cities, combining in a single urban model
protection of the environment, energy efficiency and eco-
nomic sustainability. In exactly the same way the platform
can support the development of production process mod-
els for complex systems (industrial districts, etc.) in the

transition to the circular economy.

G4-DMA EC
G4-DMA PR

The electricity network is, therefore, the factor which facil-
itates numerous services, not only due to the continuous
process of digitalization, but also thanks to its extension
and broad coverage.

Enel is interested in hearing the opinion of its interlocutors
regarding the services it offers and undertakes surveys
to measure their level of satisfaction. In December 2016,
e-distribuzione, the Group's energy distribution company,
put into operation a new telephone infrastructure and inno-
vative services which will enable an increase in the ability to
respond and to provide information to customers increas-

ingly quickly and precisely (www.e-distribuzione.it).

- research and analysis of the context to identify the causes of inefficient, unsafe or illegal electricity management;

— periodic consultations, such as community engagement initiatives which enable awareness and understanding of

the problems of the communities after winning their trust;

— community development initiatives which focus on issues of interest for the community and for Enel: energy

efficiency, education, health, hygenic/sanitary services, etc.

Defined in 2015 and launched in 2016, the project is still at a preliminary stage but has already provided a lot of information

useful to improve services by meeting the needs of vulnerable consumers.

With the help of the Mothers Club and the newly appointed “energy mediator” from the community, consumers have start-

ed to approach Enel of their own accord to ask to become regular customers. On the basis of the results of this pilot project,

other initiatives are underway to contribute to defining a legislative framework which could offer systematic solutions for the

various needs of vulnerable consumers, in particular the Rom community.

Our commitment
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ltaly - Management of the earthquake

During the second half of 2016, central Italy was hit by a series of large earthquakes. The first occurred on August 24, 2016
and was of magnitude 6.0, with its epicenter located along Valle del Tronto, between the Municipalities of Accumoli (Rieti)
and Arquata del Tronto (Ascoli Piceno). Two further tremors occurred on October 26, 2016 with epicenters on the border
between Umbria and Le Marche, involving Municipalities in the province of Macerata, i.e. Visso, Ussita and Castelsantan-
gelo sul Nera, while on October 30 the strongest quake was registered, of magnitude 6.5, with its epicenter between the

Municipalities of Norcia and Preci, in the province of Perugia.

Enel immediately took action with dedicated task forces to restore the electricity service, which was completed over 24-36
hours, respectively in buildings which were still useable and for public lighting systems. In addition, towers were installed

to guarantee lighting in the “red zones" and work started to monitor the hydroelectric plants affected by the earthquakes.

In addition, Enel started, in accordance with the Creating Shared Value (CSV) approach, a series of initiatives to accompany
the reconstruction stage, such as:

— mobile “Enel retail outlets” to facilitate the collection of requests from customers in Amatrice and other affected areas;

- running of safety coordination groups at the Prefectures of Rieti and Ascoli Piceno;

— fund-raising among employees in favor of those affected by the earthquakes promoted by Confindustria/CGIL-
CISL-UIL: around 320 thousand euro was the total amount paid into the account of the Italian Civil Protection
dedicated to initiatives for those affected by the earthquakes;

- donation of 2 containers to Valfornace.

In addition, an experimental project was launched in Cittareale in collaboration with Athonet for the realization of a mobile
phone data network to guarantee LTE (Long-Term Evolution) connectivity in the areas hit by an environmental disaster and
during which primary services are not available.

Enel Cuore, the Group’s non-profit organization, promoted initiatives in favor of the elderly and children with the involvement
of the Sant'Egidio Community (also with a consultation point) and of the Reggio Children foundation.
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Quality of service

The leadership of a company such as Enel necessarily de-
pends on paying attention to customers and a high-quality
service: aspects which do not refer solely to the supply of
electricity and natural gas, but also and above all to the in-
tangible aspects of the service relating to customers’ per
ceptions and satisfaction.

There are numerous areas where action has been taken:

development of new tools and channels of contact;

improvement in back office processes;

Customer satisfaction

The attention dedicated to the issues connected to service
quality was confirmed this year too by the customer satis-
faction results from all the countries where Enel operates
as a seller or distributor of electricity.

In Italy the customer satisfaction index (CSI) for 2016 re-
corded a score of 91.2 for the regulated market and 90.3
for the free market, on a scale of 1 to 100. In addition, dur
ing 2016, further measurements were taken by a company
which specializes in customer satisfaction for the electric-
ity (free and protected categories) and gas market, both
residential and business. The survey involved customers
who contacted Enel through its toll-free number, custom-
ers acquired through various sales channels, customers
who went to actual direct and indirect outlets or who were
chosen at random from the customer database. Over 85
thousand phone interviews were conducted using the CATI

monitoring of complaints and information requests
in order to reduce response times and ensure they
are correctly handled;

analysis of notifications, in order to understand the
perception of customers and any current problems,
so as to immediately put in place the due corrective
action and not compromise overall customer satis-

faction.

(Computer-Assisted Telephone Interview) technique, the
data was collected through a structured questionnaire con-
sisting of closed questions and some further analysis using
open ended questions.

During 2016 Enel continued to use the on-the-spot mon-
itoring system, to provide customers with the chance to
express an overall judgment on their phone call assistance
by simply inputting a number from 1 to 5 at the end of the
contact with the operator, and to indicate their satisfaction
in regard to resolution of the problem. This type of survey
enables over 25 thousand customers to be recontacted
each day and to have an index broken down by partner,
team, type of customer, and the reason for their call. In this
way it is possible to promptly intercept any forms of dissat-
isfaction and to measure the effectiveness of the remedial
actions implemented.

ISO 9001:2008 certification

The Istituto Marchio di Qualita (IMQ) confirms ISO 9001:2008 certification for the companies Servizio Elettrico Nazionale

and Enel Energia for the high quality standards of the service offered, with a level of conformity of 100%, extending with full

marks, and for the first time, the prestigious quality mark also to customer sale processes.

Our commitment
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In Iberia “customer satisfaction” is constantly monitored
through telephone interviews and via email (for example,
Sistema de Calidad Percibida and Estudio de Satisfaccion
de Clientes Empresas) in order to offer customers the best
possible assistance. The index has been constantly rising
over the years, standing at 6.9 in 2016 on a scale of 1 to 10.
Endesa also has the Plan de Excelencia en la Atencion
Comercial (Plan of excellence for customer focus), aimed at
improving indicators on customer satisfaction year by year.
In 2016 the plan paid particular attention to ensuring multi-
lingual assistance for customers, preventative handling of
complaints made by phone, an enhancement of the web-
site (www.endesaclientes.com), improvements in the in-
voicing process and optimization of the service quality.

In Romania, customers,through various channels such as
the contact center and the website, c