KOINQNIKOX AITOAOTI'IXMOX 2000 - 2007

MNPOZzAIOPIZMOzZ TOY 2YNOAO 2000-2007

KOINQNIKOY MPOIONTOZ2 MNooad og XA evpw
KUkAo¢ epyaocwwv Kat Aoumd 307.678 %
opyaviIKa €c0da Kat KEpSn

AIANOMH TOY KOINQNIKOY MPOIONTOZ

L. [IpoocwTiko 33.132 35 %
Il. Anpdoo 10.243 11%
lll. AopaAiotikoi Opyavicpol 18.784 20%
IV. Opyavicpoi Tomkng 1.060 1%
Autodioiknong

V. Emuxeipnon 18.855 20%
VI. Métoxot 2.704 3%
VIl. Awoiknon 269 0,3%
Viil. Mwotwtikd I6pupata 9.498 10%

ZUVOAO KOLVWVLKOU TtPOiovTog 94.545 100%




‘Eppeon epyaocio os 2.000 O£osig anacyoAnong oto §iKTuo MPounBguTWY MPWITWVY Kot
BonBntikwv VAWV, TapoxnG UTtnPecLlwyY (AaoepyATeC, UAOTOUOL, LETADOPELG, ALLEVEPYATEG,
TIPAKTOPEC, EKTEAWVLOTEC, Unxavoupyeia, Eevodoxeia) afiag 5.000.000 evpw £tnoiwe.

Mpoypaupato KOTapTLonG KoL EKTIOLSEUCNG TIPOCWTTLKOU €VOO0- KOl EEWETILXELPNOLAKA OTNV
EAASa katl oto e€wtepiko oe Bépata Aloiknong - Texvikig Katdaptiong - MAnpodopikng —
Marketing kat MwAnocgwv : 1000 avBpwrowpeg aiog 35.000 evpw etnoiwg.

Mpoypappata mpoAndng vyeiag kol atuynudatwy :  Mopoucia ylatpou oTo Xwpo epyaciag,
TOKTIKA €Belovtikn alpodoaoia, aoPaAloTiko mpoypappa {whg yla OAO TO TPOCWIILKO afialg
25.000 supw £Tnoiwg.

Mpoypappata entifpaBevonc malbiwv epyaloUEVWY TIOU ELOAYOVTOL OE OVWTEPEG KL
avwTateg oXoAEg afiog 10.000 evpw £Tnoiwe.



