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H AXA 1" Acg@aAioTiki ETTwvupia otov Kéopo

« H AXA givai n 1n Ac@aAioTiKl ETTwvupia TTaykoodiwg yia 6n ocuvexn xpovid,
oUp@wva e Tnv Interbrand pe evioxuon Tou «brand value» Tng karda 14%
« H AXA karardooeral wg n KaAutepn MNMpdoivn Etaipeia otov ao@aAioTiKO KAAd0
TTAOYKOOMiWG
To 1oxupd dvoua Kal n nyeTikr 6éon Tng AXA oTov ao@aAIoTIKO KAGdo emiBefaiwbnkav atd Tnv Interbrand®.
ZUVOAIKG Ot avayvwpioiuotnTa n AXA Bpioketal otnv 53" 8éon oTov KOOHO Ot GAOUG TOUG KAABOUG WE TO
«brand value» Tng va éxel evioxuBei katd 14% Tov TTEPACUEVO XPOVO Kal va avTioTolxei TAéov ot 8,12
dioekaToppupia SoAdpia.

ZnuavTikég emTuxieg Tou Opidou péoa oto 2014, OTTWG n €TTEKTACN Ot VEEG AYOpPEG, N ETmMEVOUON O€
gpyaoThpla TeXvoloyiag kal véeg emixeipnoeig (Startups), n ouvepyaaoia pe MavemoTnuiakd I3pUpara Kai
ME €TOIPEiEG NYETEG OTNV TEXVOAOyia, KOBWG Kal €va OnNUAVTIKO aTmoTUTTWUG aTmé OpdoElG ETAIPIKAG
uTTEUBUVOTNTOG TV avAueoa oTa BaoIKG onueia TTou TovioTnkav amod Tnv Interbrand yia tnv katdragn tng
AXA oTnv Kopu®n Tou acPaAIoTIKOU KAGSOouU.

EmimmAéov, n Interbrand agioAdynoe tnv AXA wg Tnv KaAUTepn TTPACIVN €TTWVUMIO OTOV 0C@AAICTIKO KAGdO
TTayKOoHiwg, 1810iTEpa UTTOYPAUMICovTag To POAO TNG OTNV AVTIMETWTTION TNG KAIMATIKAG aAAayAg péOw TNG
BeAtiwong TG karavénong Twv TEPIBAAAOVTIKWY KIVOUVWY, KaBWwg Kal Tn peiwon Tou TrepIBaAAovTikoU
atroTuTtwuartog Tng AXA.

«EipaoTte 6Aol TTOAU TTEpA@avol TTou BpiokopaoTe yia 6" ouvexi xpovid otnv 1" 8éon Tou ao@aAioTIKOU
KAAdou oTov KOOMO Kal PETOEU Twv 100 KOAUTEPWV £TAIPEIWV Ot OAOUG TOug KAGdoug. To dvoupa “AXA”
atroTeAei éva TTOAU onuavTiké Ke@dAaio 1o o1roio TTpooeAKUEel Kal diaTnpei TTEAATEG, TUVEPYATEG Kal TOAEVTO O€
OAo TOV KOOPO. To 10XUPO POG Ovopa gival KEQAAQIWOOUG ONUACIOG yia Tnv E€TTEKTOON MAG O YyPryopa
QVATITUOOOUEVEG QYOPEG KOl OTTOTEAEI OVTAYWVIOTIKO TTAEOVEKTNMO OTN WNQIOTTOINON TWV €PYACIWV UOGY»
avépepe n K. Véronique Weill, AicuB0vrpia Asitoupyiwv Tou Opilou AXA.

«lMavtou oTov K6OopOo, KABe pépa cival yia eudg pia TTpOKAnon va diao@aAicoupe TTwg dlatnPoUpe TIG agieg pag
va TTPOCTATEUOUNE TOUG TTEAATEG paAG, va TTpoo@époupe e&e1dikeuon otnv aoc@dAion kai Tn diaxeipion
Ke@aAaiwv, BEATILOVOVTAG OUVEXWG TIG UTTNPECIEG YOG OVTAG €vag 1I0XUPOG Kal agiomoTog CUVEPYATNG €V
Méow Kpioewv, €mOeIKvOOVTAG TIG UWNAGTEPES agieg NBIKAG, OECUEUOUEVOI va EXOUME OETIKN €TTidpacn oTnv
Kolvwvia péoa atrd Tnv eKmaideuon ot diaxeipion piokou kai TNV TPoAnyn.

«Toug TeAeuTtaioug 12 prveg, ouvexioaue va emevdloune otnv ETrwvupia tng Etaipeiog pag kai mn diapkn
TTapoudia Tng. BeATiwoaue emmiong Tnv gUTTEIpia TWV TTEAATWV POG OTN COUVEPYOTia TOug Wadi Pag HE
agloTroinon KIVNTWV OCUCKEUWYV, TIPOOQPEPOVTAG KOIVOTOUEG UTTNPEDieG, OTTWG O E€QOPHOYES  yia
Smartphones. Oa RBeAa va guxapiIoTAOwW Bepud OAOUG TOUG £pyalOPEVOUG KAl OAOUG TOUG ZUVEPYATEG HaG
oTov KOOMO — TOUuG TTPWToUg TTPecReuTég TNG AXA — yia Tnv 1oxupr Toug déopeucn va €xouv Tn BEATIOTN
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* H katdtagn Twv Best Global Brands utroAoyilel Thv a&ia Tou eUTTOPIKOU GHPATOS BAGE! TPIWV KPITPIWV: TNV XPNUATOOIKOVOIKY] aTTéd00N,
Tn dUvapn Tou EUTTOPIKOU GAUOTOG Kal TO pOAO TTou diadpapaTifel TO EUTTOPIKG GAPA GTNV ayopd TTPOIOVTWY Kal UTTNPECIWY. MAnpo@opieg:
http://www.interbrand.com

** H kardtagn Twv Best Global Green Brands GUYKeVTpGVEl TIC 50 KAAUTEPES ETAIPIEG GE OTI APOPA TNV CEIPOPIA KAl OTIC GUVEISNTEG

TEPIBAANOVTIKEG TOUG TTPOOTIABEIEG, OTTWG AUTEG yivovTal avTIANTITEG aTTd TO KoIvo. TAnpogopieg: http://www.axa.com/en/news/2014/AXA-
ranked-1-global-green-insurance-brand-in-2014.aspx

2XETIKA ME TON OMIAO AXA

O Opihog AXA eival TTayKOTHIOG NYETNG OTNV XPNHUOTOOIKOVOMIKY TTpoaTagia  pe TepIogotepoug amd 157.000 epyalopevoug, egutrnpeTwvTag 102 ekar.
TeAaTeg o€ 56 xwpes. MNa 10 é10G 2013, Ta é00da avAABav ae 91,2 Big eupw Kal Ta KABapd KEPSN TTPO EKTAKTWY KEPDWYV ETTEVOUTEWY € 4,7 dIG eupw. ZTIg 31
AekepBpiou 2013, n AXA eixe 1.113 TpIG eUpw KePaAaia UTTO dlaxeipian.

O Opihog AXA eival n peyaAuTepn AogaAiaTikr) ETaipeia aTov kOopo ae kaBapd eyyeypappéva aocpalNiaTpa, Bdaael Tng karatagng Tng A.M. Best (A.M. Best
Research, 2011 data) kai n Tpwtn ao@aAIgTIKr TTAyKOOUIa ETwWVUia, cUpgwva pe TV Interbrand (Kardragn Interbrand 30.09.2013).

H koiv petoxn Tng AXA eival eianypévn kai diatrpaypaTteveTal pe To gupBoAo Tng AXA ato Xpnpuartiatrpio Tou Mapigiol. O Opihog AXA guptrepiAapBaveral
aTOUG KUPIOUG dieBVeiG BeikTEG BILaIUNG avaTrTugng, 6Trwg o Dow Jones Sustainability Index (DJSI) kai o FTSE4GOOD.

Eivai 1dpuTikd péog Tng Xpnuatoolkovouikng Mpwtofouiag Tou MepiBaAlovTikou Mpoypduparog Twv Hvwpévwy EBvv ApxEg yia Tn Biwaiun Aaeahion (UN

Environment Programme’s Finance Initiative - UNEP FI) kai €xer urroypawei Tig Apxég Twv Hvwpévwy EBvwy yia YreuBuveg Emrevduaeig (UN Principles for
Responsible Investment).

TA AEATIATYTOY EINAI AIA@EZIMA ZTHN IZTOZEAIAA
www,axa.gr
Zroixeia Emkoivwviag:

Aéva MAaitn: +30.72.68.201, Lena.Plaiti@axa.gr
NrTiun KopdaAn: +30.72.68.265, Dimitra.Kordali@axa.gr

Euyéviog Metoupevog:  +30.72.68.267, Evgenios.Petoumenos@axa.qr
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