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MpwTn o ApN N INTERAMERICAN oTtnv ac@adAioTIK ayopa

MNa édoun opa YRPoOG EYNICTOCUVNG OTNV ETAIPEIA ANO TOUG KATAVAAWTEG

H INTERAMERICAN e€ival og enagpni Pe Tov Bacikd oTpaTnyikd GTOXO TNG va anoTeAei Tnv
€Taipeia e TNV uwWnAOTEPN aglonioTia oTnv eAANVIKA ac@aAioTikn ayopd, onwg gaiveral Kal
anod Tnv avadel€n TnNG oTo N0 PNUICUEVO €UNOPIKO ONUA TOUu ao@aAloTikoUu kKAddou oTnv
EAANGOa. H épeuva ""Famous Brands", nou d1g€nx0On diadikTuakd yia To 2014 and tnv LMG
kar Tn Hill & Knowlton Strategies, €pepe kal ndAl ornv npwtn 6¢on Tnv INTERAMERICAN,
yia €BOoun Ppopa o GUVOAO EVVEA EPEUVMV MOU £XOUV npayuaTonoindsi ano 1o 2005.

H oTabepdTnTa TNG avayvwpiong anod Tnv KOV YVWMN €ival eVvOEIKTIKA TNG 100pPONNKEVNG
dnuooIag sikovag nou napouaialel n €TAIPEid 0TOUC NUAWVEG MOU CUVBETOUV TN PNUN KIag
pgapkac. O1 NUAWVEG TNG KAAAC @ANNG, Npoodiopiohevol anod Tov diebvr opyaviouod
Reputation Institute (RI), é€xouv anokwdikonoinBei kai npooappooTei and Tnv H&K
Strategies EAAGOOC OTIC 1I81aITEPOTATEG TNG EAANVIKNG OIKOVOMIAC KAl KOIVWViag, napexovTag
Tn duvartotnta ouykpiong (benchmarking) pe TIC AAAeCG XWwpeG. AlagopornololvTal o€
BapuTtnTa and kAddo oe kAAdO kal agopouv Ot NpoidvTa Kdal UMNNnpecieg, KaivoTopia,
gpyaoiakd nepiBaAlov, Kolvwvikr unsuBuvotnTa, diakuBepvnon Kai diapaveld, nysoia Kal
OIKOVOUIKN eupwoTia. H €peuva "Famous Brands 2014" BacioTnke oTnv auBopunTn
anavtnon TwV pwTnOEVTWY, XWPIC TNV UnooTAPIEN KataAhoyou, yia 41 KkaTtnyopieg
NPOIOVTWV Kal UnNnpeciov, Kabwg kKal TNV KATnyopia Twv Kolvw@eAwv Mn KuBepvnTikwv
Opyaviouwv.

H INTERAMERICAN npooeyyilel noAUnAgupa Tn Olaxeipion TG @nuNG, ME €Pgacn oTo
KTiOIO gunioTooUVNG TwV NEAATWV TNG Kal aTn BEATIOTN OXEon TNG NoOIOTNTAG NPOIOVTWV-
UMNPECIWV Kal Tou KOaToug, nou aglohoyouvTtal and 9 ortoug 10 katavaAwTeg otnv EAAGda
WC Ol ONUavTIKOTEPOI NApPAyovTeC KaAng enune. MapdAAnAa, n eraipsia €ival oTpatnyika
€0TIQOUEVN KAl OTOUG TOMEIC TNG cuyxpovnc diakuBEpvnong, TNG PEPEYYUOTATAG, TNG
KalvoTopiag pe agionoinon TnNG Wn@IAKNG TeXVoAoyiag Kal TnG KOIVWVIKNAG UneubuvoTnTag,
nou g€xel 1I31AiTEPN onuacia onpepa €& aiTiag TG KOIVWVIKAG Kpiong oTn x@wpa Hag.

Avapepopevog otn diakpion o Mwpyoc KwToahog, dieuBUvwv oUPBouAog, dnAwoes: "H
Kolvr) yvwun gxel ndvra &eidik0 Pdpoc kai empeRaiwvel Ta €EAIPETIKA aANoTEAEoUATA
EI0IKOTEPNC EPEUVAC OTOUG NMEAJTEC LAC, NMOU MPAaypaTonoinNoaue npoo@arad yid Tnv gikova
NG eraipsiac. H kaAn @nun tne INTERAMERICAN anoTeAsl avekTiuntng a&iac eraipiko
KepdAalo, oTnv Kalnuepivny rnpoondbsid pac yia Tnv asipopo avantuén Tng 10IwTIKNG
aopalionc kai Tn ouuBoAn pac ornv noiotnta {wnc Twv acPariousvwv”.



To BpaBeio yia Tnv €raipsia, Kata TNV ekOAAWON TNG NaApouciacng TwV VIKNTWV Kdl TG
anovoung nou opyavwbnke oto Mouceio duoikng Iotopiag "laia"- Nikn TouAavdpn,

napéAaBe o Tavvng Kavtwpog, yevikdg OleubuvTng nwAnoewv kal marketing Tng
INTERAMERICAN.
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